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q. The manpower b<¢ 2neck 
Manpower is America’s bottleneck number one. So business is 
searching everywhere for short-cuts and time-savers. Webster 
provides you with an exclusive item to answer this need 

Micrometric Carbon Paper. The numbered scale makes possi- 
ble accurate spacing —and this means fewer letters to retype. 
Use this sales argument to land more big accounts in your 


territory. 








W 2. The transportation bottleneck. 


As America’s war production program goes into high 
gear, transportation difficulties are growing. Webster's fac- 
tory warehouses are located in key cities to insure the 
fastest possible delivery. This, too, can be translated into 


sales for you. 


3. The manufacturing bottleneck. 


Webster can supply your needs, thanks to the largest 
manufacturing plant in the industry. Greater wear and 
more efficient service are built into all Webster products. 


Use them to make 1943 a profit year. 





F.S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Mass. 











(OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 


Office Appliances 


(Te the World's Principal Market Places) 


Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office of Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
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or directly related products 
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{COPYRIGHT. Contents 
covered by Copyright, 1943, 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 


A 

Acme Staple Co. 169 
Acme Visible Records, Inc. 57 
Aigner, G. J., Co. 81 
Allen, R. C., Business Ma- 

chines, Inc. 157 
Allen & Co. 156 
Amberg File & Index Co. 166 
American Hair & Felt Co. 108 
American Passbook Co. 169 


American Photo Laboratories._.167 


Amer. Writing Mach, Stores Div. 64 


Ames Supply Co. 71 
Anderson-Hickey Co., Ine. 115 
Art Metal Construction Co. 87 
Art Steel Sales Corp 74, 75 


Associated Stationers Supply Co.161 


Autocopy, Inc. 132 


B 


Bainbridge, Kimpton & Haupt, 


Inc. 159 
Bankers Box Co. 61 
Bankers & Merchants Stamp 

Works 167 
Barkley, C. L., & Co. 90 
Bates Mfg. Co., The 113 
Biow Associates 122 
Bolens Products Co. 78 
Bright Chair Co. 160 
British Staty. Exporter 166 
Browne-Morse Co. 111 


Buckeye Ribbon & Carbon Co...131 


Business Efficiency Aids 163 
c 
Carter’s Ink Co., The 133 
Clarotype Co., The 147 
Codo Mfg. Corp. 66 
Columbia Rib. & Car. Mfg. Co. 59 
Continental Ink Co. 169 
Cook, The H. C., Co. 140 
Corona Typewriter 45 
Corry-Jamestown Mfg. Corp.....105 
Cotterman, I. D. 16% 
Cram, The George F., Co. 144 
Cramer. Posture Chair Co. 167 
Cushman & Denison Mfg. Co...149 
D 
Darnell Corp., Ltd 160 
Dawn Mfg. Corp., The 167 
Dayton Stencil Works 168 
Dennison Mfg. Co 119 
Dick, A. B. Co. 4} 
Dictaphone Corp. 93 
Dixon, Jos., Crucible Co 89 
Domore Chair Co., Ine. 138 
Downey, C. L., Co. 164 
E 
Eaton Paper Corp. 155 
Ehrlich Upholstery Works 164 
Ellingsworth Mfg. Co. 147 


through the journal. 


F 
Louis H 136 
& Ribbon Co. 91 


Farber, 
Frankel Carbon 


Friden Calculating Machine Co. 96 


Fulton Specialty Co 155 
G 
General Fireproofing Co.....52, 53 
General Pencil Co. 112 
Globe-Wernicke Co., The...49, 141 
Graff, Geo. B., Co. 135 
Graphic Duplicator Co. 165 
Gregory Fount-O-Ink Co. 106 
Guide System & Supply Co. 124 
Gunlocke, W. H. Chair Co. 114 
H 
Hall-Welter Co. 167 
Harding, Milo, Co. 144 
Harter Corporation, The 169 
Hedges Mfg. Co. 98 
Heyer Corporation, The 171 
Higgins Ink Co., Ine. 151 
I 
Imperial Desk Co. 62 
Imperial Mfg. Co. 142 
Imperial Methods Co. 126 
Indiana Desk Co. 107 
Ink Specialties Co., Inc. 166 
Inter-State Ribbon & Carbon 
Corp. 168 
J 
Jasper Chair Co. 146 
Jasper Desk Co., The 76 
Jasper Office Furniture Co 84 
Jasper Seating Co. 148 
K 
Kundtz, The Theodor, Co. 140 
L 
Leopold Co. 162 
Lyon Metal Products, Inc 145 


M 
Manifold Supplies Co. 
Markilo Co. 
Martens Type Cleaner Co 
Mashek, Frank, Co. 
Master-Craft Corp., Div. S-W 
Meilicke Systems, Inc. 
Melind, Louis, Co. 73, 
Metal Specialties Mfg. Co. 


Meyer & Wenthe, Inc. 
Michigan Desk Co. 


Millers Falls Paper Co. 
Mimeograph, The 
Mittag & Volger. Inc 


Moore Push-Pin Co. 


Mutschler Bros. Co 


N 
National Blank Book Co. 
National Desk Co., Ine 


National Engraving Co 
National Postal Meter Co., Inc 
Neidich 


Neva-Clog 


Process 
Products, Inc. 


New England Woodworking Co.. 


New Indiana Chair Co. 

Nucraft Furniture Products 
o 

Oakville Co. Div. Scovill 


Old Town Rib. & Carb. Co...103, 


Oxford Filing Supply Co. 


P 
Pacific Cb. & Ribbon Mfg. Co. 
Parker Pen Co. 

Peerless Key-Imperial Mfg. Co. 
Peerless Steel Equip. Co. 
Perma-Bilt Equipment Co 
Phillips Process Co., Inc. 
Materials Co 
Visible 


Photo 


Postindex Files 








|THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
pares advertising copy, furnishes list of desirable 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers, 


S. A. lines, and in many 
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104 
118 





They do, however, offer their services in resolving any disagreements which result from relations established 


Precise Developments Co. 167 
Pronto File Corp 92 
Q 
Quality Park Envelope Co. 72 
R 
Red Feather Products, Ltd. 165 
Reliance Pencil Corp. 143 
Remington Rand Inc. 129 
Rex-O-Graph, Inc. 82 
Rite-Rite Mfg. Co. 167 
Rivet-O Mfg. Co. 166 
Roberts Numbering Mach. Co...156 
Roberts, Weldon, Rubber Co... 169 
Rockwell-Barnes Co. 88 
Royal Typewriter Co. 47 
Ss 
St. Johns Table Co. 139 
Sengbusch Self-Cl. Inkst’d Co...159 


Shaw-Walker Co. 63,109 


Sheaffer, W. A., Pen Co. 55 
Sheboygan Chair Co. 86 
Sheppard, C. E., Co. 162 
Sikes Co., Inc., The 128 
Smith, L. C., & Corona Type- 
writer, Inc. 45 
Speed Key Mfg. Co. 168 
Speed-O-Print Corp. 153, 154 
Speed Products Co. 110 
Staedtler, J. S., Inc., 102 
Standard Record Co. 164 
Starkey Paper & Supply Co.....168 
Stationers Loose Leaf Co. 151 
Storms, H. M., Co. 150 
Sturgis Posture Chair Co......... 77 
ry 
Technygraph Co., The 132 
Toledo Metal Furniture Co. 158 


U 
Underwood Elliott Fisher Co. 


Back Cover 


U. S. Typewriter Ribbon Mfg. 

Co 135 
U. S. War Bonds—Stamps 170 
\ 

Vail Mfg. Co. 97 
Van Dyke Industries 139 
Victor Adding Machine Co. 137 
Victor Safe & Equip. Co. 134 
w 
Wabash Cabinet Co., The 123 
Wagemaker Co. 164 
Warshaw Mfg. Co 148 
Webster, F. S., Co. 2 
Weis Mfg. Co 67, 68, 69, 70 
Wells Office Furniture Co... 94, 95 
Welty Pen Co. 168 
Wilson Jones Co. 51 
Wood Office Furn. Institute 100 
Y 
Yawman and Erbe Mfg. Co.....121 








For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 
Amer. Writing Mach 
Ames Supply Co. 71 

Adding Machine Rolls & Paper 
Rockwell-Barnes Co AS 


Adding Machines 


Allen, R. C Business Machines, 


Inc. 157 
Amer. Writing Mach. Stores Div... 64 
Friden Calculating Machine Co 96 
Remington Rand Inc. 129 
Smith, L. C., & Corona Type 

writers 
Victor Adding Machine Co 137 


Adding Typewriters 


Underwood Elliott Fisher. Back Cover 


Adhesives 


(See Inks, Adhesives, et 


Arch and Clip Board Files 


Cushman & Denison Mfg. Co 149 
Globe-Wernicke Co., The 19, 141 
Rockwell-Barnes Co 88 
Shaw-Walker Co. 63, 109 
Yawman and Erbe Mfg. Co 121 
Associations, Manufacturers 


Wood Office Furniture Institute 100 


Atlases, Geographical 


Cram, George F., Co 144 
Bankers Note Cases 
Art Steel Sales Corp 74, 75 
General Fireproofing Co., The 52, 53 
Globe-Wernicke Co., The 49, 141 
Victor Safe & Equip. Co 134 
Billing Machines 
Remington Rand Inc 129 
Binders, Catalogue and Periodical 
Aigner, G. J., Co. 81 
Amberg File & Index Co 166 
Master-Craft Corp., Div. S.W. 63 
National Blank Book Co 83 
Sheppard, The C. E., Co 162 
Wilson Jones Co. 51 
Binders, Permanent Storage 
Bankers Box Co cstonate OM 
Master-Craft Corp., Div. S.W 63 
Sheppard, The C. E., Co 162 
Wilson Jones Co. : 51 
Binders, String 
Bankers Box Co. 61 
Blank Books 
National Blank Book Co 83 
Rockwell-Barnes Co 88 
Wilson Jones Co 5 
Blue Print and Plan File Cabinets 
Anderson-Hickey Co 115 
Art Metal Construction Co 87 
Art Steel Sales Co 74, 75 
Browne-Morse Co 111 
Corry-Jamestown Mfg. Co 105 
General Fireproofing Co The_52, 53 
Globe-Wernicke Co., The 49, 141 
Peeriess Steel Equip. Co 150 
Pronto File Corp 92 
Shaw-Walker Co. 63, 109 
Yawman and Erbe Mfg. Co 121 
Bond Boxes 
Art Steel Sales Corp 74, 75 


General Fireproofing Co., The 52, 53 
Globe-Wernicke Co., The 49, 141 


Book Cases 
Art Metal Construction Co 87 
Browne-Morse Co 111 


Corry-Jamestown Mfg. Corp 105 
General Fireproofing Co., The..52, 53 


Globe-Wernicke Co., The 49, 141 
Michigan Desk Co. 80 
New England Woodworking Co 130 
Nucraft Furniture Products 136 
Peerless Steel Equip. Co 150 
Shaw-Walker Co 63, 109 
Wabash Cabinet Co., The 123 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Erbe Mfg. Co 121 


Bookkeeping Machines 
Underwood Elliott Fisher 


Box Letter Files 


Back Cover 


Art Steel Sales Corp 74, 75 
Globe-Wernicke Co., The 49, 141 
Hedges Mfg. Co 98 
Rockwell-Barnes (Co 88 
Weis Mfg Co 67. 68. 69. 70 
Brief and Zipper Cases 
Mashek, Frank, Co 117 
Master-Craft Corp., Div. S.W 63 
Stationers Loose Leaf Co 151 


Caleulating Devices 
Meilicke Systems, Inc 168 


Stores Div 64 


Calculating Machines 


Allen, R. C., Business Machines, 
Ine 157 

Friden Calculating Machine Co 96 

Victor Adding Machine Co 137 


Carbon Papers 
(See Ribbons and Carbons) 


Card index Boxes and Trays 


Art Metal Construction Co. 87 
Art Steel Sales Corp 74, 75 
Corry-Jamestown Mfg. Co 105 
Farber, Louis H 136 
General Fireproofing Co., The 52, 53 
Globe-Wernicke Co., The 49, 141 
Guide System and Supply Co 124 
Hedges Mfg. Co. 98 
Imperial Methods Co 126 
New England Woodworking Co. 130 
Peerless Steel Equip. Co. .... 150 
Pronto File Corp . 92 
Shaw-Walker Co 63, 109 
Wagemaker Co 164 
Warshaw Mfg. Co. 148 
Weis Mfg. Co 67, 68, 69, 70 
Wells Office Furniture Co 94, 95 
Yawman and Erbe Mfg. Co 121 
Cash Boxes 
Art Steel Sales Corp 74, 75 
General Fireproofing Co., The 52, 53 
Casters, Caster Bearings, Slides 
Darnell Corp 160 
Celluloid Envelopes 
(See Envelopes, Celluloid) 
Chair trons 
Bolens Products Co 78 
Chairs, Folding 
Farber, Louis H 136 
Lyon Metal Products, Ine 145 
Chairs, Office 
siow Associates 122 
Bright Chair Co 160 
Cramer Posture Chair Co 167 
Domore Chair Co., Inc 138 
Ehrlich Upholstery Works 164 


General Fireproofing Co., The.52, 53 
Gunlocke, The W. H., Chair Co...114 


Harter Corp ; 169 
Jasper Chair Co 146 
Jasper Seating Co 148 
Kundtz, The Theodor (Co 140 
Michigan Desk Co 80 
New Indian Chair Co 65 
Shaw-Walker Co 63, 109 
Sheboygan Chair Co. 86 
Sikes Co., The 128 
Sturgis Posture Chair Co. Pa: 
Toledo Metal Furniture Co 158 
Wells Office Furniture Co 94, 95 
Chairs (Posture) 
Bright Chair Co 160 
Cramer Posture Chair Co 167 
Domore Chair Co., Inc 138 


General Fireproofing Co., The...52, 5% 
Gunlocke, The W. H., Chair Co...114 


Harter Corp 169 

Jasper Chair Co 146 

Jasper Seating Co. 148 

Shaw-Walker Co. 62, 109 

Sikes Co., The 128 

Sturgis Posture Chair Co 77 

Toledo Metal Furniture Co 158 

Wells Office Furniture Co 94, 95 
Chairs, Tablet Arm 

Jasper Chair Co 146 

Jasper Seating Co 148 

New Indiana Chair Co 65 
Check Covers & Passbooks 

American Passbook Co 169 
Check Protectors & Writers 

Hall-Welter Co 167 
Check Signing Machines 

Nat'l Postal Meter Co., Ine 152 
Checks, Stamped Metal 

Dayton Stencil Works 168 

Meyer & Wenthe, Inc 143 
Clip Boards 


(See Arch and Clip Board Files) 


Coin Bags, Trays & Wrappers 


Art Steel Sales Corp 74, 75 
Downey, L., Co 164 
Copyholders 

Dawn Mfg. Corp The 167 
Wells Office Furniture Co 94, 95 
Costumers 

Globe-Wernicke Co., The 19, 141 
Peerless Steel Equip. Co 150 
Shaw-Walker Co 63, 109 
Wells Office Furniture Co 94, 95 


Covers, Loose Leaf 


Ellingsworth Mfg. Co 147 
Crayons 
Dixon, Jos., Crucible Co 89 
Dating Stamps 
Bates Mfg. Co., The 113 
Fulton Specialty Co 155 
Melind, Louis, Co 73, 125 
Meyer & Wenthe, Inc 143 
Rivet-O Mfg. Co 166 
Desk Lamps 
Dawn Mfg. Co 167 
Van Dyke Industries 139 
Desk Pads & Tops 
Aigner, G. J Co gl 
Wagemaker (Co 164 
Wilson Jones Co 51 
Desk Pen & Ink Sets 
Gregory Fount-O-Ink Co 106 
Sengbusch Self. Cl. Inkstand Co,_159 
Sheaffer, W. A., Pen Co 55 
Desk Trays 
Aigner, G. J., Co 81 
Art Metal Construction Co 87 
Art Steel Sales Corp 74, 75 
Corry-Jamestown Mfg. Co 105 
General Fireproofing Co The....52, 53 
Globe-Wernicke Co., The 49, 141 
Hedges Mfg. Co 98 
Imperial Methods Co 126 
Nucraft Furniture Products 136 
Peerless Steel Equip. Co 150 
Shaw-Walker Co 63, 109 
Weis Mfg. Co 67, 68, 69, 70 


Yawman and Erbe Mfg. Co 121 


Desk Work Distributors 


Art Steel Sales Corp 74, 75 
tlobe-Wernicke Co., The 49, 141 
Lyon Metal Products, Ine 145 
Victor Safe & Equip. Co ake 
Wilson Jones Co # 51 
Desks 
Art Metal Construction Co eee) 
Art Steel Sales Corp 74, 75 
Biow Associates 122 
Browne-Morse Co 111 
Corry-Jamestown Mfg. Co 105 
Farber, Louis H 136 
General Fireproofing Co., The...52, 53 
tlobe-Wernicke Co The 49, 141 
Imperial Desk Co 62 
Indiana Desk Co 107 
Jasper Desk Co . 76 
Jasper Office Furniture Co... 84 
Leopold Co. 162 
Michigan Desk Co ; Se 
National Desk Co., Inc nape 
Peerless Steel Equip. Co.............. 150 
Shaw-Walker Co. 63, 109 
Victor Safe & Equip. Co 134 
Wagemaker Co. 164 
Wells Office Furniture Co 94, 95 
Yawman and Erbe Mfg. Co 121 
Dietating Machines 
Dictaphone Corp 93 
Dietating Machine Records 
Standard Record Co 164 
Display Hooks 
Oakville Co., Div. Seovill weee A O1 


Duplicating Machines & Supplies 


Amer. Writing Mech. Stores Div... 64 
Autocopy, Inc 132 
Columbia Rib. & Carb. Mfg. Co... 59 
Dick, A. B., Co 41 
Frankel Carbon & Ribbon Co 91 
Graphic Duplicator Co 165 
Harding, Milo, Co 144 
Heyer Corporation, The 17 
Ink Specialties Co 166 
Manifold Supplies Co 43 
Mimeograph, The 41 
Mittag & Volger, Inc 161 
Old Town Ribbon & Carbon 
Co 103, 4 
Red Feather Products, Ltd 165 
Rex-O-Graph, Ine 82 
Smith, L. C., & Corona Tws 45 
Speed-O-Print Corp 153, 4 
Starkey Paper & Supply Co 168 
Technygraph, The 132 
Victor Safe & Equip. Co 134 
Duplicating Machines, Used 
Graphic Duplicator Co 165 
Envelope Openers 
Nat'l Postal Meter Co 52 
Oakville Co., Div. Scovill 161 
Envelope Sealers 
Nat'l Postal Meter ( 152 


Envelopes 
Globe-Wernicke Co., The.........49, 141 
Quality Park Envelope Co............. 72 
Wilson Jones Co..... itioibossei ae 
Envelopes, Celluloid 
WO GD © ectecciceeoninesccnsieiieenaiad 168 


Eradicators, Ink 
Carter's Ink Co., The 
Heyer Corp., The 





Erasers, Rubber 
Dixon, Jos., Crucible Co............... 89 


Roberts, Weldon, Rubber Co...........169 
Eyelets & Eyelet Fasteners 

Bates Mfg. Co., The 113 

Oakville Co., Div. Seovill 101 

Rivet-O Mfg. Co. wiehapieseii en 
File Boxes, Collapsible Corrugated 

Bankers Box Co....... evel ae 








Bastieg, C. Ta, @ Gi ccusn .. 90 
Globe-Wernicke Co,, The............49, 141 
Guide System & Supply Co........... 124 
Oxford Filing Supply Co...... 118 
Pronto File Corp. ios Oe 
Weis Mfg. Co. 67, 68, 69, 70 
File Boxes, Metal 
Art Metal Construction Co....... . 87 
Art Steel Sales Corp............ 74, 75 
Corry-Jamestown Mfg. Co. ; 105 
Globe-Wernicke Co., The 49, 141 
Peerless Steel Equip. Co. 150 
Pronto File Corp....... . 92 
Rockwell-Barnes Co. ... 88 
Shaw-Walker Co ...63, 109 
Victor Safe & Equip. Co ...134 


Weis Mfg. Co 67, 68, 69, 70 

Filing Cabinets, Insulated 
Shaw-Walker Co aaewers 
Vietor Safe & Equip. €o.......... 134 


Filing Cabinets, Metal 
Anderson- Hickey. Co. 
Art Metal Construction Co. 
Art Steel Sales Corp... 
Browne-Morse Co 





Corry-Jamestown Mfg. Corp.............105 
General Fireproofing Co., The....52, 53 
Globe-Wernicke Co., The.........49, 141 
Peerless Steel Equip. Co. _ ) 
Pronto File COPD. .....-cc.ccccccseeceeeceevee 98 
Remington Rand Ine —— 
Shaw-Walker Co. ................... 63, 109 
Victor Safe & Equip. Co................134 
Yawman and Erbe Mfg. Co. 121 
Filing Cabinets, Wood 
Art Metal Construction Co............... 87 
Art Steel Sales Corp..................74, 75 


Associated Stationers Supply Co.....161 
Bainbridge, Kimpton & Haupt, Inc...159 


Browne-Morse Co ues 
Business Efficiency Aids....................163 
General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 49, 141 
Imperial Methods Co..........................126 
Indiana Desk Co... 5 _ 107 
Michigan Desk Co.. 80 
New England Woodworking Co. 130 
Peerless Steel Equip. Co 150 
Perma-Bilt Equipment Co. 116 
Shaw-Walker Co. icine 63, 109 
Victor Safe & Equip. Co. 4 134 
Wagemaker Co. 164 
Weis Mfg. Co. 67, 68, 69, 70 
Wells Office Furniture Co. 94, 95 
Yawman and Erbe Mfg. Co. : 121 
Filing Supplies 
Aigner, G. J., Co 81 
Art Metal Construction Co. 87 
Barkley, C. L., & Co 90 
Browne-Morse Co. 111 
Corry-Jamestown Mfg. Corp. 105 


General Fireproofing Co., The.52, 53 


Globe-Wernicke Co., The 49, 141 
Guide System & Supply Co. 124 
Imperial Methods Co 126 
Oxford Filing Supply Co. imine 
Pronto File Corp 92 
Quality Park Envelope Co. 72 
Rockwell-Barnes Co. “ . 88 
Shaw-Walker Co. ..... nevseeeO, 160 
Victor Safe & Equip. Co. 134 
Wabash Cabinet Co., The 123 
Warshaw Mfg. Co. a! 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Erbe Mfg. Co............121 


THE CLASSIFICATIONS 
(Continued on page 6) 





THE CLASSIFICATIONS 


(Continued from page 


Tables 
Metal 


Filing 
Toledo 


Furniture Co 


Finger Pads 
Melind, Louis, Co 
Speed Products (Co. 


F olders 


Fountain Pen Repairing 
Welty Pen Co 


Fountain Pens, Mfrs. 
Carter's Ink Co 
Parker Pen Co. 
Sheaffer, W. A., 
Welty Pen Co 


Filing Supplies 


(See 


The 


Pen Co 


Geographical 
The George F., Co 


Globes, 
Cram, 


Gummed Cloth Rings 
Dennison Mfg. Co 
Graff, Geo. B., Co 
Warshaw Mfg. Co 


Gummed Tape 
Dennison Mfg. Co 


Machines 
Co 


Gummed Tape Sealing 
Metal Specialties Mfg 


index Card Signals 
Cook, H. ©. Co 
Graff, Geo. B., Co 
Victor Safe & Equip. Co 


index Tabs 
Aigner, G. J., Co 
Barkley, C. L., & ¢ 
Globe-Wernicke Co 
Guide System & 
Markilo Co 
Master-Craft 
Melind, Louis, 
Walker 
Sheppard, The C. E., Co 
Speed Products Co 
Victor Safe & Equip. Co 
Adhesives, Ete 
Carter's Ink Co., The 
Continental Ink Co 
Dennison Mfg. Co 
Higgins Ink Co., Inc 
Ink Specialties Co 
Melind 
Parker Pen Co 
Rivet-O Mfg. Co 
Sheaffer, W. A 
Inkstands 
Cushman & 


Supply Co 


Corp Div. S.-W 


Shaw 


Inks, 


Louis, Co 


Pen Co 


Denison Mfg. Co 


Co 63, 


The 49 


69 


Sengbuseh Self-Cl Inkstand Co 
Labels 
Dennison Mfg. Co 
Imperial Methods Co 
Oxford Filing Supply Co 
Warshaw Mfg. Co 
Wels Mfg. Co 67, 68 
Ladders, Library, Store & Vault 
fotterman, I. D 
Leads for Mechanical Pencils 
Dixon, Jos Crucible Co 
Rite-Rite Mfg. Co 
Sheaffer, W A Pen Co 


Leather Goods 


Mashek, Frank, Co 

Leather Upholstered Furniture 
Bright Chair Co 
Ehrlich Upholstery Works 
Gunlocke, The W. H., Chair Co 
Jasper Chair Co 
New Indiana Chair Co 


Letterheads 
National Engraving (« 


Letter Trays (See Desk Trays 


Library Equipment 


Art Metal Construction Co 
Art Steel Sales Corp 74 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co... The 52 
Globe-Wernicke Co., The 19 
Peerless Steel Equip. Co 
Shaw-Walker Co 63 
Yawman and Erbe Mfg. Co 
Lockers and Storage Cabinets 
Anderson-Hickey Co ‘ 
Art Metal Construction Co 
Art Steel Sales Corp 74 
Browne-Morse Co 
Corry-Jamestown Mfg. Co 
General Fireproofing Co., The 52 
Globe-Wernicke Co., The 19 
Lyon Metal Products, Inc 
New England Woodworking Co 
Pronto File Corp 
Shaw-Walker Co 63, 


Yawman and Erbe Mfg. Co 
Loose Leaf Books & Systems 
Aigner, G. J., Co 
Amberg File & Index Co 
Master-Craft Corp Div. S.-W 
National Blank Book Co 
Sheppard, The C. E., Co 
Stationers Leaf Co 
Willson 


Loose 
Jones Co 


125 


110 


144 


119 
135 


148 


149 


119 
126 
118 
148 

70 





105 


141 
145 
180 

92 
109 
121 


Loose Leaf Sheet Covers, Celluloid 
Markilo Co 


Wilson Jones Co 

Loose Leaf Metals and Devices 
Sheppard, The ( E.. Co 
Wilson Jones Co 


Mail Distributors 


Globe Wernicke Co... The 4 


Victor Safe & Equip. Cc 
Map Tacks 
Graff, Geo. B Co 
Moore Push Pin Co 
Maps 
Cram, The George F., Co 


Matched Office Suites 
Art Metal Construction Co 


General Fireproofing Co., The 
Globe-Wernicke Co., The iv 
Leopold Co 

Shaw-Walker Co 63 


Memorandum Books 
Master-Craft Corp Div. S.-W 


National Blank Book Co 

Rockwell-Barnes Co 

Wilson Jones Co 
Memorandum Devices 

Bates Mfg. Co., The 
Mending Tape 

Dennison Mfg. Co 

Warshaw Mfg. Co 


Metal Badges, Checks, Tokens, Ete 


Dayton Stencil Works 


Meyer & Wenthe Inc 
Moisteners 
Metal Specialties Mfg. Co 


Rivet-O 
Sengbusch 
Numbering Machines 
Bates Mfg. Co The 
Melind, Louis, Co 
Roberts Numbering Mach. Co 
Office Partitions and Railings 
Globe-Wernicke Co., The 19 
Office Printing Outfits 
Fulton Specialty Co 
Pads, Figuring 
National Blank Book Co 
Rockwell-Barnes Co 


Mfg. Co 


Self Cl. Inkstand Co 


Wilson Jones Co 
Paper 

Eaton Paper Corp 

Millers Falls Paper Co 

Rockwell-Barnes Co 


Paper Clamps 


Cushman & Denison Mfg. Co 

Oakville Co., Div. Seovill 
Paper Clips 

Cook, H. €., Co 

Cushman & Denison Mfg. Co 


Graff, Geo. B Co 

Oakville Co. Div. Scovill 
Vail Manufacturing Co. 
Paper Fastening Machines 
Acme Staple Co 

Bates Mfg. Co., The 
Neva-Clog Products, Inc 
Speed Products Co 

Victor Safe & Equip. Co 
Paste Inks, Adhesives, Etc 
Pencils, Mechanical 
Carter's Ink Co 
Parker Pen Co 
Rite-Rite Mfg. Co 
Sheaffer, W. A Pen Co 
Mechanical, 
Pen Co 
Wood Cased Lead 
Jos., Crucible Co. 
Pencil Co 


(See 


The 


Pencils, Repairing 


Welty 

Pencils, 
Dixon 
General 


Reliance Pencil Corp 

Staedtler, J. S Ine 
Penholders 

Dixon, Jos., Crucible Co 
Pens, Steel 


Inkstand Co 
Pins and Pin Containers 


Sengbuseh Self. Cl 


Oakville Co. Div. Seovill 
Vail Mfg. Co 
Platens, Typewriter 
Amer. Writing Mach. Stores Div 
Ames Supply Co 


Presentation Covers 
Amberg File & Index Co 
Ellingsworth Mfg. Co 
Oxford Filing Supply Co 
Price & Sign Markers 


Fulton Specialty Co 
Publishers 
British Stationery Exporter 
Punches 
Bates Mfg. Co., The 
Globe-Wernicke Co., The 49 
Metal Specialties Mfg. Co 
National Blank Book Co 
Wilson Jones Co. 
Push Pins 
Moore Push Pin Co 


Oakville Co. Div. Scovill 


120 


149 


101 


140 
149 
135 
101 

97 


Ribbons and Carbons 
Allen & Co 


Amer. Writing Mach. Stores Div 
Ames Supply Co 

suckeye Ribbon & Carbon Co 
Carter's Ink Co., The 

odo Mfg. Co 

Columbia R, & ¢ Mfg. 
Frankel Carbon & Ribbon Co 
Inter-State Ribbon & Car. Cor] 
Manifold Supplies Co 

Mittag & Volger, In 

Neidich Process 

Old Town Rib. & Carb. Co 103 
Pacific Carb. & Rib. Mfg. Co 
Peerless Key-Imperial Mfg. Co 
Phillips Process Co 

Remington Rand In 

Royal Typewriter Co Irn 

Storms, H. M., Co 

(nderwood Elliott Fisher. Back ¢ 


I S. Typewriter 


Ribbon Mfg. Ce 
Webster F. 8S ce 
Rubber Bands 


Roberts, Weldon, Rubber Co 


Rubber Stamps 
Bankers & Merchants 
Melind 
Meyer & 


Stamp Wks 
Louis, Co 73 
Wenthe, In 


Rubber Type 
Ful 


ulton Specialty (Ce 


Safes 
Art Metal 
General Fireproofing 
Globe-Wernicke Co., 
Remington Rand Inc 
Shaw-Walker Co Li 
Victor Safe & Equip. Co 
Yawman and Erbe Mfg. Co 


Constructio ( 
Co 


The 19, 


Scrapbooks 

Globe-Wernicke Co., The 19 
Weis Mfg. Co 67, 68, 6! 
Wilson Jones Co 


Secretary Desks 
Art Metal Construction Co 
General Fireproofing Co., The 2 
ybe-Wernicke Co., The 19 
Peerless Steel Equip. Co 
Walker Co ¢ 
Wabash ¢ The 





Shaw 
abinet Co 
Shelving 

Art Metal Construction Co 
Morse Co 
Jamestown 


Browne 
Corry Mfg. Co 
General Fireproofing Co 
Globe-Wernicke Co The 19 
Metal Products, Inc 
Walker Co 6 


Lyon 


Shaw 


Stamp Affixers 


Natl Postal Meter Co 


Stamp Pads 
Mfg. Co., The 
Ink Co., The 


Specialty Co 


sates 
Carter's 
Fulton 
Melind, Louis, Co 
Meyer & Wenthe, Inc 
Phillips 
Rivet-O 
Rockwell 
Victor Safe « 
Stands for Office Machines 
Ames 
Anderson 
Art Steel 


Ge 


Process Co 

Mfg. Co 

Co 
Equip. Co 


sarnes 


Supply Co 
Hickey Co 

Sales Corp 74 
il Fireproofing Co F 
Wernicke Co The 19 
Hiarter Corp 

Peer! 
Sturgis 
Toledo 
Wells 








(il 
Steel Equip. Co 
Posture Chair ( 
Metal Furniture (« 
Office Furniture Co 94 





Staples and Stapling Machines 
Acme Staple Co 
Bates Mfg. Co The 
Neva-Clog Products, Inc 
Oakville Co. Div. Seovill 
Products Corp 
Manufacturing to 


Speed 
Vail 
Extractors 


Specialties 


Staple 
Metal Mfg. ( 
Stationery, Wholesale 
Assoc 
Bainbridge, Kimpt« 


Stationers Supply Co 


mn & Haupt, Inc 
Brass 


Stencil 


Stencils, 
Dayton Works 
Stenographer's Note Books 
National Blank Book Co 

Rockwell-Barnes C«¢ 
Stools 

Harter Corp 

Toledo Metal 

Wells Office 
Storage and Transfer Cases 

Art Metal 

Art Steel 


Furniture Co 
Furniture Co 94 


onstruction Co 


Sales Corp 74 
tankers Box Co 

tarkley, ¢ L & Co 

Morse Co 
stown 


trowne 


I 
I 
I 
Corry -Jame 
General F 
Wernicke Co., 


Mfg. C<« 
ireproofing C 


The 49, 





The 2 





OFFICE APPLIANCES 





Guide System & Supply Co 124 
Imperial Methods Co 126 
Peerless Steel Equip. Co 150 
Pronto File Corp 99 
Rockwell-Earnes Co. RX 
Shaw-Walker Co 63, 109 
Wagemaker Co. 164 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Kerbe Mfg. Co 121 
Tables 
Art Metal Construction Co 87 
Browne-Morse Co. 
Corry-Jamestown Mfg. Co 
Farber, Louis H 
General Fireproofing Co., The...52, 
Globe-Wernicke Co., The 19 
Lyon Metal Products, Ine 
Mutschler Bros. Co 
Peerless Steel Equip. Co 
St. Johns Table Co 
Shaw-Walker Co 63 
Victor Safe & Equip. Co 134 
Wells Office Furniture Co 94, 9 
Tabulating & Statistic Machines 
Remington Rand, Inc 29 
Tags 
Dennison Mfg. Co 119 
Telephone Accessories 
Bates Mfg. Co The 113 
Victor Safe & Equip. Co 134 
Telephone Stands 
Art Metal Construction Co 87 
Art Steel Sales Corp 74, 75 
General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 49, 141 
Nucraft Furniture Products 136 
Peerless Steel Equip. Co 150 
Shaw-Walker Co 63, 109 
Yawman and Erbe Mfg. Co 121 
Thumb Tacks 
Graff, Geo. B., Co 135 
Oakville Co. Div. Scovill 101 
Ticket Holders 
Oakville Co. Div. Secovill 101 
Vail Manufacturing Co 97 
Trimming Boards 
Amer. Photo Laboratories 167 
Photo Materials Co 152 
Precise Developments Co 167 
Type, Typewriters 
Amer. Writing Mach. Stores Div 64 
Ames Supply Co 71 
Typewriter Cleaning Material 
Amer. Writing Mach. Stores Div 64 
Ames Supply Co. 71 
Bainbridge, Kimpton & Haupt, Inc...159 
Clarotype Co 147 
Martens Type Cleaner Co ‘ 167 
Mittag & Volger, Inc 161 
Reliance Pencil Corp 143 
Rivet-O Mfg. Co 166 
Webster 7; my Soe . 2 
Typewriter Cushion Keys 
Amer. Writing Mach. Stores Div 64 
Ames Supply Co 71 
Peerless Key-Imperial Mfg. Co.....142 
Speed Key Mfg. Co 168 
Speed Products Co 110 
Typewriter Cushien Knobs and Bases 
American Hair & Felt Co 108 
Amer. Writing Mach. Stores Div 64 
Ames Supply Co 71 
Peerless Key-Imperial Mfg. Co 142 
Typewriter Parts and Tools 
Amer. Writing Mach. Stores Div 64 
Ames Supply Co 71 
Typewriter Tables 
See Stands for Offi. Mach.) 
Typewriters, Mfrs. of 
Remington Rand, Inc 129 
Royal Typewriter Co 47 
Smith, L. C., & Corona Type- 
writers 45 
Underwood Elliott Fisher. Back Cover 
Typewriters, Rebuilt and Used 
Amer. Writing Mach. Stores Div 64 
Visible Systems Equipment 
Acme Visible Records, Inc 7 
Aigner, G. J., Co . 81 
Art Metal Construction Co 87 
Globe-Wernicke Co The $9, 141 
Master-Craft Corp Div. S.-W 63 
National Blank Book Co 83 
Postindex Visible Files 87 
Remington Rand, In 129 
Shaw-Walker Co 63. 109 
Sheppard, The C. E., Co 162 
Stationers Loose Leaf Co 15] 
Victor Safe & Equip. Co 134 
Wilson Jones Co 51 
Yawman and Erbe Mfg. Co 121 
Wardrobe Racks 
New England Woodworking Co 130 
Waste Baskets 
Art Steel Sales Corp 74, 7 
Corry-Jamestown Mfg. Corp 105 
General Fireproofing Co., The 52, 5 
Globe-Wernicke Co., The 49. 141 
Nucraft Furniture Products 13¢ 
Peerless Steel Equip. Co 150 
Shaw-Walker Co 63, 109 





WANTS AND tOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 


YOUNG MAN SEEKING POSITION with commercial stationer. Five years 
with retail printing and stationery house. Doing inside and outside work, 
purchasing sales and systems. Draft deferred. Any offers must be per 
manent Address E-57, care Office Appliances, Chicago. 


SALESMAN WITH REMARKABLE RECORD in both direct and dealer field 
now in the West seeks an agency or other opening, preferably in Southern 
California, where he can put his talents to work. Will consider other loca 
tion in the West or South 4 good sales producer and organizer whose 
iccomplishments have brought him wide recognition among dealers and 
manufacturers. References that will confirm all statements. Address E-59, 
eare Office Appliances, Chicago. 


MECHANIC, all makes Typewriters and Dictating machines; 30 years ex- 
perience. Now has own business in Chicago. Desires steady position on 
West Coast or South West. Thoroughly qualified to handle both Sales 
and Service; Good Portable man; 46 years of age and member of Dealers 
Association. E-60, care Office Appliances, Chicago 


EXECUTIVE—53 years old, with thirty years experience in selling, adver 
tising and sales promotion work. Now engaged as purchasing agent and 
promotion manager in the middle west Desires to locate as sales or 
promotion manager, either in the middle west or on the Pacific Coast 
Has worked with both dealer and consumer trade. Has excellent 
record. Address E-61, care Office Appliances, Chicago. 


sales 





SALESMEN WANTED 


Washington and elsewhere 
8-176, care Office Appliances, 


SALESMAN to handle Government bids in 
of well-known typewriter supply item. Box 
100 E. 42nd Street, New York, N. ¥ 


ONE OF SOUTHERN 
in opening for both and outside 


CALIFORNITA’S leading stationery companies has 
salesman and an inside man with sta- 


tionery experience. Must be draft exempt. Company is well rated and 
is located in midst of great industrial activity which will continue after 
war. Good pay and living conditions Answer fully with photograph 
Stockwell & Binney, San Bernardino, Calif 


EXECUTIVES WANTED 


WANTED 
De partment. 


Manager for 


Ketchings Company, 


Office 
Natchez, 


Supply and Equipment 


Miss 


First Class Store 
Tom L 


MECHANICS WANTED 


COMBINATION TYPEWRITER & ADDING Machine Mechanic by Seattle's 
oldest and largest independent office machine dealer. Permanent, Good 
Pay, Opportunity for Advancement Please state experience and draft 
status. E. W. Hall Co., Ine., 1111 Second Avenue, Seattle, Wash 


WANTED: TYPEWRITER MECHANIC We have a splendid opening 
for an exceptional man, one who is draft exempt and reliable. Knowl- 
edge of adding machines would be desirable but not absolutely essential 
To this man we can offer steady employment, ideal working conditions 
ind a splendid opportunity. Address S-175, care Office Appliances, Chicago, 
WANTED: 
man, good wages, 
previous experience 


EXPERIENCED TYPEWRITER and Adding 
pleasant hours and working conditions. 
Moline Typewriter Co., 620 15th St., 


machine repair 
State age and 


Moline, Il. 


WANTED First 
service machines at 
Office Machine Department. Tom L 


Class Typewriter Mechanic; one that will be able to 
present, and can take full charge and operate 
Ketchings Company, Natchez, Miss 


AROUND 
ibility 
Typewriters and A. B. Dick 
Appliances, Chicago 


4 GOOD ALL 
good character and 
Dealer for Royal 
S-177, care Office 


typewriter and office machine mechanie with 
reference. City of 65,000 population, Midwest 
Mimeographs. Address 


ADDING MACHINE MECHANIC, also Typewriter, Addressograph, Multi- 
graph Mechanic. Good = salary Pruitt Office Machines, 425 LaSalle, 
Chicago 

TYPEWRITER AND ADDING MACHINE MECHANIC—highest wages 
Harris and Co., 302 Chestnut Street, Harrisburg, Pa 


REPRESENTATIVES AVAILABLE 


MANUFACTURER’S REPRESENTATIVE with established dealer con 
tacts in New England States, New Jersey, New York, Pennsylvania, Balti 
more and Washington seeks good office equipment or office furniture 
lines. Ability to furnish substantial volume of Address E-56 
care Office Appliances, Chicag 


business. 


WASHINGTON SALES REPRESENTATIVI AVAILABLE, wishes to 
represent established manufacturer, either salary or commission basis. 
Gentile, married, age 38, has excellent record of accomplishments, also 
valuable contacts in Government agencies Box E-58, care Office Appli 


ances, Chicago 


NOW SELLING RIBBONS, carbons, stencils and ink, but would like to 
obtain additional, nationally known, allied lines to handle on commission 
or jobber basis. If you want representation at low cost, write James V. 
Proctor, Office Machine Supply Company, 527 Seventh Street, Des Moines, 
lowa. 








TRADE SCHOOLS 





WEBER TYPEWRITER-MECHANICS SCHOOL. A_ simplified Practical 
Homestudy Course. Our students now operating their own business. 
Division 2, Canton, Ohio 


FOUNTAIN PEN REPAIRING 





ALL MAKES Pens, Pencils, Desk Sets, etc. Repaired—Usually 12 to 24 
hour service. Standard prices. Welty Pen & Repair Co., 38 S. State 
Street, Chicago 








ADDING MACHINE PARTS, TYPE, ETC. 


LARGE STOCKS of new and used Adding and Calculating Machine 
Parts available. Quotations furnished on specific parts upon request. 
I. A. Dehn, Jr., 1643, 10ist Avenue, Oakland, Calif. 





SALES LETTERS 





LETTERS WILL BUILD SALES: For years I have built letters that pull 
sales. You need them more than ever now. Send me your data for new 
letters, or unsuccessful letters for reshaping. Particulars on request. 
Address H. M. Goldthwait, 1659 Broadway, Denver, Colo. 








FOR SALE AND WANTED TO BUY, USED EQUIPMENT 


ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding-Calculating Ma- 
chines, Dictaphones, Ediphones, bought and sold. Chicago Office Appli- 
ance Co., 529 S. Wells Street, Chicago 

ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
ind Monroe Calculators, Typewriters and all office machines bought and 
sold. Teeter-Warsh Co., 849 N. 8rd Street, Milwaukee, Wis. 


machines, adding machines—all 
Crowley Company, 434 Caswell 


ELLIOTT-FISHER machines, calculating 
office equipment, bought and sold. W. J 
Bldg., Milwaukee, Wis 

BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machines, 
Comptometers, all makes calculators bought and_ sold. Dorrell-Markel, 
93 S. 11th, Minneapolis, Minn. 

BURROUGHS— Duplexes, Moon Hopkins, Bookkeeping Machines, Kardex. 
All types office machines bought and sold. Fort Pitt Typewriter Co., 
644 Liberty Avenue, Pittsburgh, Pa. 
BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting 
Machines, and everything in the office machinery line. State model, 
serial number and we will quote highest cash prices. International Office 
Appliances, Inc., 326 Broadway, New York City 


MONROE AND MARCHANT~—electric and hand calculators in stock, 
rough and rebuilt. Quantity of 600 Wilson Jones posting trays, light 
weight aluminum, overall size & in. wide, 16 in. deep, with front and rear 
compressors, open side for offset, takes a card up to 8xll. American 
Business Machines, 1235 Grand Street, New York City. 
DICTAPHONES. EDIPHONES—-Foremost specialists in rebuilding, sales 
and purchases of dictating equipment. Write for catalog. American Dis- 
tating Machine Co., 235 Fifth Avenue, New York, N. Y. 


Duplicators, Dictaphones, Multigraphs, Sealers, 
Adding Machines. Write for FREE Money Making 
Machines, 527 Pruitt Bldg., Chicago. 


ADDRESSOGRAPHS, 
Folders, Typewriters, 
Circular. Pruitt Office 


VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in 
rebuilt Kardex, Acme and International Visible Factograph cabinets, as 
well as other makes. Have available credit authorization equipment in 
one line tube panels, and 5x14 pocket panels, for reasonable prices. 
Write and tell us what Visible Equipment you need or have for sale, Spe- 
cial prices to Dealers. E. H. Heineman, 4 N. Eighth Street, St. Louis, Mo. 
KARDEX, ACME, all makes used, visible filing equipment. Thousands 
of reconditioned cabinets, panels, books, always on hand. Special service 
ind prices to dealers for purchase or sale. Get our quotations. Chas. 8. 
Nathan, Ine., 548 Broadway, New York. 

GUARANTEED REBUILTS, KARDEX, other visible systems, attractively 
refinished, thoroughly rebuilt for years of additional service, moderately 
priced Used eauipment also bought and exchanged. Universal Office 
Equipment Co., 561 Broadway, New York, N. Y 


KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types 
hought and sold. We specialize in this field and offer full co-operation to 
dealers. Commercial Card System, 135 Grand Street, New York City. 


QUANTITY OF RAND pocket panels and cabinets to take a card 5x2. 
Thousands of interlocking tubes in the 6-inch width for Kardex pockets. 
Commercial Card System, 135 Grand Street, New York City. 











PATENTS 


Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
for ten cents each in cash, postoffice 
orders or certified check. Stamps and 
personal checks not accepted. 





John Quirk Sher 
by Katherine M 
Wellmore B 


2,314,371 Recording Apparatus. 
man, deceased, late of Dayton, Ohio, 
Sherman, Wiiliam (¢ Sherman, and 
Turner, executors, Dayton, Ohio, and Albert W. Metz- 
ner, Dayton, Ohio; said Metzner assignor to said 
Katherine M. Sherman, William C. Sherman, and Well 
more B. Turner, executors of said John Quirk Sherman, 
deceased. Application — 21, 1941, Serial No. 403,292 
Granted March 23, 19 
Fountain Pencil 





Edward ¢ Berners, de 


2,314,383 
ceased, late of Fond du Lac, Wis., by Catherine Pilon 
administratrix, Fond du Lac, Wis., assignor to Mary 
Pilon Braun, Fond du Lac, Wis Application Augu 
28, 1941, Serial No. 408,63¢ Granted March 23, 1943 


2,314,426. Single Ring Toggle Unit for Ring Binders. 


John Schade, Holyoke, Mass., assignor to National Blank 
Book Company, Holyoke, Mass., a corporation of Massa 
chusetts Application November 24, 1941, Serial No 
420,177 Granted March 23, 1943 

2,314,427 Post Binder. Frank Stanley Schade, 
Holyoke, Mass., assignor to National Blank Book Com 
pany, Holyoke, Mass., a corporation of Massachusetts 
Application April 4, 1942, Serial No. 437,612, Granted 


March 23, 1943 
314,495. Combination Ledger and Statement Sheet. 
November 











James Vernie Hall, Decatur, Ga Application 
18, 1942, Serial No. 466,018. Granted March 23, 1943 
2,314,532 Paper Fastener Ch Wagner 
Brooklyn, N. Y. Application July 26 1940, Serial N« 
7 Granted March 2 104 
314, 551 Fountain Pen Wilbur K. Olson, Fort 
Madison lowa, assignor to W. A. Sheaffer Pen Con 
pany, Fort Madison, lowa, a corporation of Delaware 
Application June 16, 1941, Serial No. 398,18 Granted 
= re 194 
314,5 Pour- Out Closure. Walter A. Sheaffer 
rari Madison, lowa, assignor to W. A. Sheaffer Pen 
Company, Fort Madison, lowa, a corporation of Dejaw are 
Application February 5, 1941, Serial No 77,408 
Granted March 23, 1943 
2,314,563 Fountain Pen Herman Karl Stempel 
and Robert E. Freeman, Fort Madison, Iowa, assignors 
to W. A. Sheaffer Pen Company, Fort Madison, lowa 
a corporation of Delaware Application February 18, 
1942, Serial No. 431,412 Granted March 23, 1943 
2,314,578 Tab index Nathan J. Erb, San Fran 
clsco, Calif Application September 4, 1942, Serial No 
157 x09 Granted March 2 194 
2,314,677 Compensating Type-Bar Buffer for Type- 
writers. Homer W. Young, Springfield, Mo Applica 
tion August 22, 1940, Serial No. 353,628 Granted 
March 23, 1943 
2,314,690. Puneh. George H. Dawson, Chicago, Ill 
assignor to Wilson Jones Co., Chicago, Ill a corpora 
Serial 


tion of Massachusetts. Application June 9, 1941 


No. 397,281 Granted March 23, 1943 

2,914,777 Mechanical Pencil. Hastings Macleod 
Farring ton, London, England Application August 18 
If yal Serial No. 407,360 Granted March 23, 1943 
2,314,847 Fastener Driving Machine. Fridolin 
Polzer Norwalk, Conn., assignor to The E. H. Hotchkiss 
Company, Norwalk, Conr a corporation of Connecticut 
Application December 20, 1940, Serial No 71,011 
Granted March 23, 19438 

2,315,175 Duplicating Apparatus Robert Alonzo 
Williams Chicago, Ill., assignor to Ditto, Incorporated, 
Chicago, Ill., a corporation of West Virginia Applica 






tion August 9, 1941, Serial No. 406,211 Granted 
30, 1943 
2,315,303. Loose Leaf Binder. Paul O. Unger, Eh 
hurst, I! issignor to Wilson Jones (¢ Chicago, 11 
a corporation of Massachusetts Application May 2 
1941, Serial No. 391,500. Granted March 30, 1943 
2,315,396. Easel-Type Book and Method. Earl M 
Chicago, and John M 


Buckland and Gorjion J. Juttner 
Elmwood Park, Ill, 


Chicago, I 


Rockwell 
of Illinois 


assignors to 


Marchok 
a corporation 


Barnes Company 








Application July 27, 1942, Serial No. 452,434. Granted 
March 30, 1943 

2,315,436 Typewriter Desk. Forest L. W. Link 
Silverton, Ohio, assignor to The Globe-Wernicke Com 
pany Norwood, Ohio, a corporation of Ohio Applica 
tion February 26, 1942, Serial No. 432,422. Granted 
March 30, 19438 


Caleulating Machine. Joseph A. V. Turck 
wr to Felt & Tarrant Manufacturing 
corporation of Illinois Ap 
No. 218,449 





Wilmette Ill., assigr 
Company, Chicago, Il a 


plication July 9, 1938, Serial 1 


Granted 





March 30, 1943 
2,315,693. Typewriting Machine. Ronald D. Dodge 
Rochester, and Jess Earl Wood, Odessa, N. Y., assignors 
to International Business Machines Corporatior New 
York, N. Y., a corporation of New York Application 
November 29, 1940, Serial N 67,710 Granted April 
6. 1948 


2,315,780 Caleulating Machine Carl M. Friden 


















Pleasanton, Calif., assignor to hegre Calculating Ma 
chine Co., Inc., a corpor ation of C lifornia Applicatior 
May 10, 1940, Serial No. 334,346 Granted April ¢ 
19438 

2.315.828. Coin Operated Mailing Machine. Linden 
A. Thatcher, Stamford, Conn.. assignor to Pitney-Rowes 
Postage Meter Company. Stamford, Conr a corporatior 
of Delaware Application March 25, 1939, Serial No 
264.055 Granted April 6, 1948 

2.315.880. Card Selector. Walter Leland Jones. Wet 

Mo Application May 30, 1942, Serial N 
Grante 1 April 8 19438 

2, 908. Caleulating Machine Rupert M. Starrett 
Bridgeport, Conn gnor of thirty per cent to Johr 
Kovats, ten per cent to John J. Kovats, and eleven per 
cent to George ( Johnson of Fairfield. Conn Ap 
Plication 23, 1939, Serial No. 291,503. Granted 
April 6 l 

2.316.118 ‘Loose Leaf Binder. Paul O. Unger, Elm 


Jones ( Chicago, 1 
Application 


assignor to Wilsor 
of Massachusetts 


hurst Nl 
a corporat i yn 








12 Serial No. 422.611 Granted 

2 50 Paper Cup. Walter E ly 
Shores In assignor » Universal $ 
Company, Chicago, 11! i rporatior - 
plication April 2, 1942, Serial N i i 
April 18, 1943 

2.316.205 Sheet Trimming Deviee. Robert Alonzo 
Williams, Chicago, Tll.. assignor to Ditto Incorporated 


Til, a corporation of West Virginia. Applica- 


Chicago, 
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135,459 135, 460 135,474 135, 500 
Qn December 29 4 Ss Ne $24.74 G Seria 107,402. Granted April ¢ 1: 
April l 3. 194 5,442 "“sonan he a Listing Calculator. Loring P 
2,316,324 Copyholder Faiward L. Elliott Crosman, South Orange assignor to Monroe 
V a., assignor to F Business Mact Calculating Machine Com pany, Orange, N. J a cor 
ion, Washingtor D y a corporat 7 poration of Delaware Application December 22, 1941, 
Application At gust 4, 194 Serial N 105 Se rial No. 104,789 Granted Aprill 6, 1943 
April 13, 194 5,448. Design for a Fountain Pen Section or Sim- 
316,479 Fountain Pen an E. Weig Shor ilar Article. Solomon M. Sager, Chicago, Ml. Applica- 
Hills N. J Apr ation Au 2 1942, Seri No tior anuary 20, 1943, Serial No. 109,306 Granted 
156,312 Grante Ar 143 Apri 1943 
a 16,489 Filing Apparatus Richard P. Scholfield 159 Design for a Card oe Thomas A 
a York, N assignor Scholfield Service, In Heart Ludlo Ky assignor to The Globe-Wernicke 
ew York N Yr. a orpor atior f New York Applica y rwoe Ot io, a corporatior p Ohio Appli 
on April 4 Serial N 86, 32¢ Granted Apr 1942, Serial No. 108,180. Granted 
194 1904 : ? 
> > : . , 
16,520 Accounting Machine Henry } Lang. Design for a Card Follower. Thomas 
gnor to The National Cash Registé llow, Ky., assignor to The Globe-Wernick 
A orat t f Marviand Ap rwood, Ohio, a corporation of Ohio Ar 
; 2 ’ Se Ne 19.784. Granted tembe or 11, 1942, Serial No. 108,181. Gr ed 
re 316.617 Typewriter Casing Giuseppe Prezioso l i74 Design for a Chair or Similar Article 
verdon, Switzerland, assignor to } Paillard et ¢ Robert E. Wagner, Avon Lake, Ohic Application Fet 
Ss Yverdon, Switzerland. a wrporatior f Switzer ruary 18 1 4: Serial No. 109.578 Granted April 
land. Application February M41, Serial No. 377,054 194 a ee 
Grante l o- 
e816 63 Typewriting Siushiien. Tebert L. Bretimes mS 4 8 _Design for a Desk Lamp. Clarer ce L Dewey 
Des Moines. Iowa Application N vember & 1941. Se Ikha Ir Applicat on July ¢ 1942. Serial No 
No. 418,362. Granted Apr eee ee ee eee 
12% DESIGN PATENTS. 5.498. Design for a Fountain Pen. Norman E 
39 Design for a Correspondence Portfolio. Ir Weigel, Short Hills, N. J. Application January 1¢ 
ing Weinger, Bre and Samue idder, New York 194 Serial N 109,278 Granted April 13, 1943 
N LY. assignors to W ider & ( New York, N. ¥ 500. Design for a Check Writing Machine Casing 
a. corpo ation of Nev Os wk. Application December 29 A. Kropp, River Forest l assignor to Victor 
1942, Serial No. 109,162. Grar ‘ieee h 30, 1943 g Machine Co., Chicage 1! a corporation of 
135,416 Design for a Follower Block for a Filing is Application February 15, 1943, Serial No 
Drawer. David B. Hull, Bethesda, Md Application 109,544. Granted April 13, 194 ‘ 
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NEW TRADE LITERATURE 


(Catalogs, pamphlets, broadsides, folders and other publicity 


materials recently released) 





Wabash Cabinet Company, Wabash, Ind.—Most buyers of filing supplies 
rely upon dealers or their clerks to recommend the proper supplies or 
indexes to take care of different needs in the office. Few of them ever 
make a study of filing themselves because it is only a minor part of their 
work. Hence, many experienced business men do not realize what filing 
supplies are available or what methods may be used. Many sales could 
be made if there were some way of pointing out to office men generally 
the time and labor saving convenience of better indexes. Many sales will 
be lost if the clerks are not at least fairly conversant with the materials 
and indexes available. To meet this situation, The Wabash Cabinet Com- 
pany, Wabash, Ind., has issued a little booklet called, “‘A-B-C of Filing,” 
which is an informative, pictorial listing and description of all standard 
filing supplies, systems, materials, etc. While its study would not make 
a filing expert of any one, yet it will serve as a very handy guide and 
quick reference manual for any salesman. Although designed. primarily 
for Wabash dealers and their employees, who will find it most useful in 
conjunction with the complete Wabash catalog, for which it serves as a 
guide to lead the salesmen to the portion of the catalog which fully 
describes the various items listed in the “A-B-C of Filing,”’ a copy will 
be sent to any recognized filing supplies dealer who requests it. 








BUSINESS OPPORTUNITIES 


Dominican Firm Seeks Accounts on Commission: Manufacturers of office 
equipment, stationery and supplies who wish representation on com- 
mission by an old, established firm in the Dominican Republic may be 
interested in looking into the following letter. Freely translated, it 
reads (under date of April 2): The reason for this letter is to request you 
very ernestly to put us in contact with firms of your country offering 
merchandise in your field, on commission. We can point to forty years 
of business experience as a warrant of our being abie to act capably for 
any concern entrusting us with its lines.’’ Interested executives should 
communicate with Manuel H. Sahdalla Kaxaily, Apartado de Correos No. 27, 
Santiago de los Caballeros, Dominican Republic 





Willlam G. Johnston Company Wants School Lines: John J. McShane, 
chairman of the board of William G. Johnston Company, Pittsburgh, 
announces reorganization of that firm's department of school supplies. 


furniture submit their 


He asks that firms offering supplies and school 
Thompson, school 


catalogs. Address mailings for the attention of B. L. 
department manager at P. O. Box 6759, Pittsburgh, Pa. 


Office Supply Lines Sought.—The Office Supply Company, 218 West Market 
Street, Greensboro, N. C., is in the process of installing a complete line 
of office supplies. Catalogs and price information are requested from 
manufacturers and wholesalers. Address mailings for the attention of 
L. Ward. 

——> —___ 


Recognition of U. S. Civilian Economy Needs 

The increasing recognition that the needs of the civilian economy are 
important to morale, the continued upward trend in the stock market, and 
the realistic efforts on the part of Great Britain and the United States 
toward the establishment of post-war foreign exchange stability are 
significant aspects of the current business situation, Henry H. Heimann, 
executive manager-on-leave of the National Association of Credit Men 
declares in the association's Monthly Business Review released April 15. 

“With total industrial production still increasing,”’ he says, “‘there are 
indications at hand that point to possible resumption of production of a 
number of civilian items later in the year. Detailed predictions on this 
score are not in order at this writing but the possibility should be examined 
by all firms whose civilian production is curtailed because of current 
unavailability of vital materials. 

‘Essential civilain needs are an important part of the war effort. While 
the civilain economy has not been stripped bare as yet, the importance 
of civilian morale must not be overlooked in the prosecution of the war. 
Present consideration of a Senate bill to establish an Office of Civilian 
Supply independent of WPB is indicative of this realization even though 
the prospect of the bill’s enactment is not rated high.’’ 

In a discussion of rationing problems, Mr. Heimann points out that 
while rationing may be inconvenient, it is undeniably necessary—other 
nations have found this to be true at earlier dates—and it involves no 
sacrifices equal to those faced by the members of our Armed Services. 

“Rationing is here for the duration and possibly for a short period 
thereafter. It will have to be faced not only by ‘individuals but also, in 
the form of priority ratings or allocation or CMP regulations, by indus- 
trial units. Realistic acceptance of these facts will stimulate better under- 
standing and more efficient handling 

The recent proposals regarding international exchange programs in the 


post-war years are an important part of present consideration of the 
ifter-the-war prospects, Mr. Heimann points out, because ‘tof the many 
mal-adjustments during the depression of the Thirties, the lack of inter 


played an important part in the retreat into 
intensified national rival- 
solidification of dicta- 


national monetary stability 
conomic isolationism that crippled world trade, 
ries and provided the basis for the emergency or 
torships 

“The 
me that will eliminate the 
competitive currency devaluation. 


post-war pattern must include a solution of this monetary tangle. 
resort to nationalistic cut-pricing in the form of 
Within successive days early this month 
both the American and British treasuries released stabilization plans for 
the post-war foreign exchange. It was to be expected that these two 
nations, united in war, would have to provide financial leadership for the 
world, particularly in the light of Great Britain's long dominant position 
in international trade and the United States’ present vast holdings of 
the world’s gold supply. 

“While the two nations’ proposals differ in certain respects, a not-sur- 
prising result of differing national viewpoints, there is nevertheless present 
1 healthy basic understanding of the important influence of international 


monetary stability both on export and import trade and on economic 
conditions within the individual domestic economies of the nations of 
the world 

Co-operation is the keystone of the arch over which postwar prosperity 
will move. The final choice and disposition of the various economic units 
that will make up that arct annot be made overnight. That we have 


rather than waiting for the war 


realistic terms now 
ost hopeful sign.’ 


hegun to think in 
to end first is the 


PARAGRAPHIC 
PREVIEWS 
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oO 
This Month’s Special Features 











PAPER SIGNIFICANCE. In the manufacture of 
munitions, paper serves the war effort directly. In the 
business operations of war industries, government offices, 
and the armed services themselves, office papers are of 
tremendous, though indirect, importance. J. E. Conlon 
of the Rockwell-Barnes Company describes the current 
situation and makes practical suggestions to dealers in 
the article on page 12. 

* 


TRADE ASSOCIATIONS. Why should a dealer be- 
long to an association? What are the benefits? What 
can a group do that is not possible for an individual? 
Nicholas H. Fucci, president of the Office Machine Deal- 
ers Association of New York, gives effective answers to 
these questions on page 13. 


* 


SERVICING OFFICE MACHINES. Is there profit 
in the typewriter and office machine repair and service 
business? The United Typewriter Company of Washing- 
ton, D. C., has found it so. The methods that have 
brought about this result are revealed in the discussion 


on page 16. 
* 


OFFICE WORK STANDARDS. Essentially, office 
work is paper work. Records, notations, reports, surveys, 
virtually every office procedure involves the use of paper. 
Too often forms that served a purpose admirably are 
continued as requisites long after their function is ob- 
solete. Changes frequently result in complication rather 
than simplification or elimination. Fixing standards that 
have proved their practicality in service has been done 
in the offices of The General Electric Company, Nela 
Park, Cleveland. A seven point formula on the achieve- 
ment is presented by Frank Blumer on pages 18, 19 


and 20. 
* 


STOCKS—NOT SHORTAGES. The business public 
is well aware of the curtailments in manufacture which 
have resulted in shortages in many lines. The situation 
is being accepted philosophically. But emphasizing 
shortages is a poor merchandising practice. Many lines 
are still available. Display them, says George M. Dod- 
son on page 21, and you will serve both your customers 
and yourselves better. 

* 


THE SCHOOL MARKET. CMP Regulation No. 5A 
assigns an allotment number, MRO-SA, and a preference 
rating of AA-2X to schools and colleges. With a large 
proportion of the schools of the country offering train- 
ing courses for government work, war industries and 
the Army and Navy, enrollments are unusually high and 
the needs for equipment and supplies are great. The 
several articles in the special section from pages 22 to 
27 highlight the situation and offer ideas of value to 
the commercial stationer and the school supply dealer. 
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CAMPUS SCENES TODAY 


HROUGHOUT the Nation the campuses of colleges and uni- 

versities resound to the tread of marching feet as students 
in various branches of military and auxiliary service receive 
specialized training to fit them for efficient contribution to the 
war effort. Schools in each of the United States have put their 
facilities at the disposal of the Army and Navy to the end that 
the American way of life may be preserved. 


In the upper picture are some of the 500 WAVES being trained 
for the U. S. Navy at the University of Wisconsin, Madison, Wis. 


Center: Sailors at the Naval Radio School, Northwestern Uni- 
versity, Evanston, Ill. 


Bottom: WAVES and SPARS in training at Hunter College, 
Bronx, New York. (Official U. S. Navy photograph.) 


The increased use of school facilities for war training has developed an increased need for 
equipment and supplies. See special section beginning page 22. 


) i i ie a a ie ie ai aie ai ae 





Oflice 


liances 


The Thade fournal of the Office Exuipmant Industry 








RECOGNIZED INDISPENSABILITY 


UBLICATION by the War Manpower Commission of a list 

of industries essential in the war economy inevitably led to 
a scramble to become designated as “essential.” Sound, 
trenchant arguments were presented. Some industries received 
the coveted classification. Many were denied. Some portions 
of the office equipment and supplies industry were placed in 
the essential category. 


It is well to keep in the forefront of our thinking that this © 


industry serves in war as well as in peace. Its products are 
indispensable in the operation of those industries and govern- 
mental agencies which are directly related to the war effort. 
It is also well to recognize that the War Manpower Commission, 
the War Production Board and other arms of the government 
look upon an industry from the production aspect—not distribu- 
tion. From the merchandising standpoint, the office equipment 
and supplies industry is a logical unit. From the manufacturing 
view, it is composed of hundreds of separate industries with 
little obvious relation to each other. 


Designation as an essential industry is not necessarily a 
solution to the manpower problem. Local Selective Service 
boards still function, and in the final analysis it is a question 
of whether the man is irreplaceable, even though he is work- 
ing in an “essential” industry. 


Receiving recognition for indispensability is largely a matter 
of education and salesmanship. In thinking, conversing, writ- 
ing, sell the idea of “essentiality.” Not with airy claims, but 
rather with solid facts. Follow the example of The Globe- 
Wernicke Co. When two G-W men were honored recently 
by WPB for suggestions to save manpower and materials, they 
were photographed on either side of a sign carrying the words, 
“The entire war program is controlled by records. Office equip- 
ment, supplies and accessories are indispensable.” 


ll 














Office. Papers — 


VITAL IN THE WAR ECONOMY 


ELIVERY to Hitler is get- 
ting better. 

Practically every day and 
night planes load bundles of 
iron and steel (explosive 
bombs) for delivery through- 
out Germany and Italy. This 
service must be kept going. 
And it will because the splen- 
did job American Industry 
has done and will do makes 
it possible. 

The paper work necessary 
to achieve success in the vital 
activities of the Army and 
Navy wouldn’t have been 
possible, were it not for the 
co-operation of the paper in- 
dustry and every one in it. 

“E” flags are not flying 
over all deserving institu- 
tions. Among the unrecog- 
nized are the commercial sta- 
tioners of this country. They 
are on the job, first with assist- 
ance in organizing and equipping 
duplicating departments for new 
war plants, and then following up 
with the kind of service that as- 
sures a better job being done. In 
many plants duplicating machines 
are relied upon to give circulation 
to the words that expedite har- 
mony of new employees and keep 
up the morale of the entire per- 
sonnel. 





Paper for Direct War Use in 
Heavy Demand 


All war demands for paper must 
come first, of course. And by pa- 
per is meant all paper products. 

The paper needs of the govern- 
ment and its various agencies have 
been enormous. The Paper Trade 
Journal for February 18, 1943, pre- 
sented the following analysis: 

“In the first six months of 1942, 
forty-three per cent of the pro- 
duction of rag content writing pa- 
pers in the United States was sold 
directly to the United States Gov- 
ernment and its agencies; in the 
second six months, fifty-seven per 
cent of the production went to 
Satisfy the demand from these 
sources. Tonnage of some of these 
papers going to the United States 
Government has reached, as in 
the instance of blue print papers, 
more than eighty per cent of the 
total production, and in the case 
of manifold papers, more than 


By J. E. CONLON 


Vice-President 
Rockwell-Barnes Company, Chicago. 





seventy per cent of the total pro- 
duction. 

“Of the forty-three per cent 
which went into the commercial 
market in the second six months, 
it is estimated that more than half 
went to civilian firms engaged in 


the production of war _ goods. 
Therefore, in the latter half of 
1942, seventy-five per cent to 
eighty per cent of the total pro- 
duction went to war production, 
either through civilian firms or 
direct to government use. 

“It is conservatively estimated 
that some sixty per cent of the 
total sulphite writing paper pro- 
duction in the last six months of 
1942 was for war needs by way 
of government use or concerns in 
war production.” 

From the time of the outbreak 
of hostilities in Europe, through 
the inception of our vast war pro- 
duction program, all culminating 
in the Japanese attack upon us 
and our entry into the war, the 
impact upon the pulp and paper 
industry has been strong. Early 
last fall, we were advised that the 
War Production Board was study- 
ing the necessity of paper produc- 
tion curtailment. As we all know, 
this curtailment order went into 
effect. 

While it seems probable that 
there will be more restrictions in 
paper manufacture despite the 
pressure against it, some tempo- 


rary lessening of curtailment 
was announced by WPB on 
April 6. The order which was 
issued to enable paper con- 
verters to liquidate inven- 
tories, removed restrictions 
on envelopes, tablets, note- 
books, paper stationery and 
paper ribbons. The labor in 
most pulp mills and paper 
mills is constantly being 
sought for war plants and 
even with curtailment orders 
held up, the unsettled labor 
situation in the industry will 
result in a smaller produc- 
tion of paper. 

We know some of the big- 
gest pulp mills in the coun- 
try have been ordered to 
produce Alpha exclusively for 
use in making ammunition. 
This has resulted in a dis- 
tinct shortage of pulp suit- 
able for the manufacture of the 
papers we use. 

Sulphite bonds and writing pa- 
pers have been used for typewriter 
practice paper, pads, adding ma- 
chine rolls, stenographer note- 
books, ruled papers for school use 
and many other similar purposes. 
To do our part in the war effort 
to spread the shrinking supplies 
of paper, it will be necessary to 
use paper that contains old paper 
stock, or ground wood pulp. This 
will permit wider distribution of 
the available sulphite pulp and 
come closer to meeting our needs. 
Papers of this type are not new. 
They have been used for years 
for work that doesn’t require per- 
manent records. Such papers in- 
clude office forms, mimeograph 
bulletins, scratch pads, adding pa- 
per and notebooks. 





Opportunity for Sales Work 


Selling papers made with a re- 
duced percentage of sulphite is a 
real sales job. Colors may not be 
as constant and other deficiencies 
may become apparent. Judicious 
explanations to customers will 
clear the way to continuing receipt 
of orders. People are being kept 
aware of the restrictions imposed 
by the war. They know that pre- 
war service and qualities are not 
regularly available. Timely and 
diplomatic statements about pos- 
sible variations will help to avoid 
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disappointments and consequent 
difficulties in sales relations. 

Alert stationers are meeting the 
curtailment situation in various 
ways. By concentrating more on 
better grades and selling lighter 
papers they have maintained the 
dollars and cents volume and some 
are bettering last year’s figures. 
War requirements cut into the 
wood pulp supply but rag stock is 
comparatively free. 

In addresses delivered before 
stationers gatherings from coast 
to coast two years ago, Paul E. 
Burbank, then vice-president of 
the Eaton Paper Corporation, was 
advocating the use of lighter 
stocks. He cited the enormous in- 
crease in air mail and referred to 
the more recent recommendation 
of the United States Post Office 
Department that lighter papers be 
used for space saving purposes. 

Shortly after making the series 
of talks on paper, Mr. Burbank left 
the industry to assume an impor- 
tant position with the United Air- 


lines. His continued interest in 
the stationery field is revealed by 
his joining the NSA Troupers at 
San Francisco last month and 
traveling with them to the region- 
al meeting in Portland. 


Suggested Dealers Sales Program 


Observation and conversation 
with stationers who have done an 
outstanding job prompt the fol- 
lowing recommendation. The sug- 
gestions may serve as a successful 
pattern that can be followed to 
the advantage of any dealer who 
refuses to accept adversity lying 
down. 

Survey your accounts and pros- 
pects for new items in paper. Use 
personal call, telephone or mail. 
Know what is being used in your 
territory. Move your paper de- 
partment to a more prominent 
place. Take it out of the accom- 
modation class and put it into the 
sales category. Price competition 
from large distributors has been 
a factor in the past but the out- 


13 


look for the near future points to 
less of this. 

When your survey is complete 
ask your source of supply on paper 
to help you work out your prob- 
lems. 

Keep your stock complete in 
your paper department, ordering 
with thought in mind that in the 
near future service will get the 
order. 

The War Production Board, as 
we all know, has restricted certain 
paper products based on the pro- 
duction in 1942. This order will 
mean some manufacturers will 
make less of an item than other 
producers. The circumstance will 
upset distribution and make it 
possible for a dealer with a sub- 
stantial stock to be of genuine 
service to prospects. 

As a final injunction, I repeat, 
put your paper department in a 
prominent place in your store and 
advise customers that you are in 
a position to furnish everything 
in office paper and paper products. 


ORGANIZING THE TYPEWRITER DEALER 


HE need of an office machine 

dealer organization was never 
more pronounced than it is today. 
Our own local association has 
proved this fact to me. 

When the New York association 
was formed in 1929, many dealers, 
though located but a few blocks 
apart, were total strangers. Jim 
Ward tells how, when attending 
the first meeting of this newly 
formed association, he found it 
necessary to introduce several of 
the dealers to each other. 

Conditions are changed today, 
however, so that dealers every- 
where are recognizing the neces- 
sity of organizing among them- 
selves. No longer are dealers in 
the same cities unknown to each 
other. It is the dependence of one 
dealer upon another, each form- 
ing a link in the chain, which 
holds them together in their com- 
mon cause—survival in business. 
Various restrictions and regula- 
tions of recent years, all affecting 
the dealers’ business, have done 
much to promote this need. 

From an original membership 
of forty-five, the New York asso- 
ciation has grown to the present 
total of 140 members. While this 
is in itself a substantial gain, it 
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President, 
Office Machine Dealers 
Association of New York 
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does not by any means reach the 
limit of our organization’s growth. 
I am confident that the many 
advantages offered the dealer by 
our local will, when fully appre- 
ciated by the dealer, considerably 
add to our roster. 


Service to Members 


To my mind the fundamental 
purpose of an association such as 
ours is to render all possible 
assistance to its members. This 
we do in many ways. For exam- 
ple, at our monthly meetings we 
usually are fortunate in securing 
as our guest speakers, men who 
have a thorough knowledge of the 
dealers’ problems and are capable 
of imparting some of that knowl- 
edge, with benefit to the dealer. 

Then, too, we have competent 
legal advisors. For their pains- 
taking labors in preparing and 
presenting petitions, and the zeal 


with which they protect the wel- 
fare of the dealer, our attorneys 
have, and justly deserve, the sin- 
cere gratitude of all of our mem- 
bers. Their efficiency in interpret- 
ing the high sounding, and some- 
times intricate, legal phrases to 
understandable, everyday lan- 
guage, has greatly benefited not 
only our own members, but many 
other dealers throughout the 
country. 

Our annual dinner and dance 
has been, for years, the social 
event of our industry. With an 
average attendance of from 500 to 
600 happy couples, many from dis- 
tant cities, these affairs are out- 
standing in that they exemplify 
the spirit of good fellowship and 
tolerance which prevails in our 
association. For obvious reasons, 
these annual dances have been 
discontinued for the duration. We 
do, however, continue this spirit 
of sociability by having occasional 
“Ladies’ Nights” at which we have 
entertainment and refreshments. 

With these three steps as a 
basis, and with the kindred lines 
with which they are allied as con- 
tributing factors, any association 
can, and will, grow to be a power- 
ful influence for the dealer. 














Airview of Downtown Kansas City, with the Municipal Auditorium in the Right Foreground 
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NTOMDA WAR CONFERENCE, JUNE 21-22 
Seventeenth Annual Assembly Will Consider Vital Problems 


HETHER your visits to Kan- 

sas City are frequent or oc- 
casional don’t fail to circle June 
21 and 22 on your calendar and 
plan to join friends for the 1943 
war conference of the National 
Typewriter & Office Machine 
Dealers Association in Kansas 
City’s Hotel Muehlebach. 

Sixteen years ago NTOMDA was 
born in Kansas City. A decade 
later, in 1936, the annual conclave 
was held again in Kansas City, 
with a greatly enlarged member- 
ship and attendance giving evi- 
Gence of the value and importance 
of the organization. This year’s 
convention, the seventeenth an- 
nual gathering, may prove to be 
the most significant ever held. A 
war conference, faced with special 
problems, will give particular im- 
portance and influence to sugges- 
tions made and decisions reached. 

This convention is an invest- 
ment opportunity—a few days you 
owe yourself from the 365 you de- 
vote to business routine. As divi- 
dends, you'll have an opportunity 
to talk over a multitude of com- 
mon problems with other members 


of the trade; bring yourself up to 
date on latest federal rulings as 
they affect our day to day busi- 
ness; renew old friendships; and 
treat yourself to a change of scene. 


Kansas City Attractions 


There are at least a hundred 
different Kansas Cities, all of 
which belong to the convention 
visitor. There’s a world of trans- 
portation whose vast network of 
railroads, coast to coast airlines 
and transcontinental highways 
provide direct connections to a 
thousand “hometowns.” For the 
600,000 who live and work here 
there’s a day to day city whose 
markets help feed a nation and 
whose aircraft factories, sprawling 
old refineries and molten steel 
must be kept in constant motion 
for Uncle Sam. In Kansas City, 
as in every other community in 
America, there are thousands of 
workers busily employed in forging 
the weapons of war. Hundreds 
maintain and operate the city’s 
two airports and thousands of 
workers are today employed at the 
Lake City Munitions plant; the 


American Aluminum Company; 
Pratt & Whitney, makers of air- 
plane engines; and the North 
American Aviation Corporation, 
where General Motors men are as- 
sembling B-19’s for America and 
her Allies. There’s a city of hospi- 
tals, trade schools and universities 
whose “products” are the citizens 
of tomorrow. 

So what we see in a city depends 
largely on our own point of view. 
For the next few weeks, National 
Typewriter & Office Machine Deal- 
ers will look at Kansas City 
through the eyes of a convention 
visitor. 

But because of war conditions, 
Lamont H. Wood, your convention 
host, emphasizes the absolute nec- 
essity of making both railroad res- 
ervations and hotel room reserva- 
tions well in advance of the 
Kansas City sessions. The well 
known Hotel Muehlebach has been 
designated as convention head- 
quarters. Here, in the heart of the 
retail section, within easy walking 
distance of all the principal the- 
atres, retail stores, bars and res- 
taurants are fourteen hotels, 
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which make taxi allowances un- 
necessary. But because some 8,000 
troops are stationed in Kansas 
City for special training, don’t 
neglect to write your favorite hotel 
for room reservations today! 

With these convention essentials 


out of the way, what of the city 
itself? What you'll enjoy most of 
course depends on your own hob- 
bies and individual tastes. It’s a 
fairly safe bet that you'll want to 
visit the Country Club district— 
world famous for the beauty of its 
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homes. It was J. C. Nichols who 
originated the idea of central 
planning, providing shopping cen- 
ters, golf courses, bridle paths, and 
recreation centers for each dis- 
trict. European art objects were 
imported to beautify park areas, 


and each home planned to har- 
monize with its general surround- 
eee ee ings. But the Country Club dis- 
sions will be held. trict, now covering more than 
4,000 acres is its own best testi- 
mony to harmony and beauty. 
Plan to allow a little time to ex- 
plore it. 


For those whose tastes run in 
that direction, there is the Light- 
ing Institute in the Kansas City 
Power and Light Building, which 
has made an interesting series of 
tests with color in its relationship 
to visibility; the rapidly growing 
collection of the William Rockhill 
Nelson Gallery of Art and Mary 
Atkins Museum; the Kansas City 
Art Institute; Liberty Memorial 
with its collection of World War 
relics; and an extensive network 
of parks and boulevards. 


Because every office machine 
dealer is facing new problems and 
new regulations daily, it is sound 
judgment to be on hand for this 
clearing house of ideas. Plenty of 
time has been allotted for open 
forum discussions. So whether you 
prefer to travel by plane, bus, or 
rail, make your reservations early, 
and remember that “All Roads 
Lead to Kansas City!” 


LITTLE BIOGRAPHIES OF O. A. MEN WHO WENT TO LAW 
“WESTERN UNION TO THE RESCUE” 
Norris L. Hayward 


AT LEFT.—Mezzanine of 


BELOW. — The Liberty 

Memorial, a combined 

monument and building 

erected by Kansas Citi- 

ans in honor of those who 

gave their lives in World 
War I. 








ee ESTERN UNION?” 
Yeah.” 

“Take this wire to the Andy Appliance Company, Chicago.” 

Yeah.” 

"Say: ‘This is your authority to draw on me for $100 on account. Signed William Pitt.’” 

That'll be fifty cents.” 

"O. K. Charge to my account and send prepaid.” 

Twenty-four hours later the manager of the Andy Appliance Company presented the draft 
to his Chicago bank, and the telegram was attached thereto. 

"I'd like this to go to our credit at once,” the manager suggested. 

But the banker was cautious—that’s why he was a banker. 

"How do we know that Pitt will accept, or even that he owes you $100,” he demurred. 

“Well, in the first place, I say so, and if that isn’t good enough, here’s Pitt’s telegram. 1 
don’t suppose he’d send a wire like that if we owed him,” the manager argued. 

The cautious banker read the telegram carefully and counted the words. “We'll take a 
chance,” the banker conceded, and the draft was credited to the Andy Appliance Company 
account, 

Then Pitt refused payment, and the bank “came back’ on the Andy Appliance Company. 

"tHe owes us $300 more that we'll have trouble in getting, the way things look, and this 
draft’s off our books in a way. You sue Pitt on the draft and the Andy Appliance Company'll 
come answerable for the costs.” 

**How can we do that when he refused to accept the draft?” the banker demurred. 

“That telegram of his attached to the draft when I handed it to you was his acceptance,” 
the Andy Appliance Company manager insisted, 

"IT very much doubt it.’ 

"Say—you go ahead and sue, and I'll take the full responsibility and our company'll give 
you a bond (if you want it) to protect you from all costs and expense,” the manager argued. 

"On those conditions we will,” the banker agreed. Pitt stood trial, and the case is reported 
in 139 Pacific Reporter, 1136. 

And the Court decided in favor of the bank. 

"It is clear from the testimony that this telegram was exhibited to the bank and attached 
to the draft before it was honored and paid,” said the Court. “The evidence also showed that 
the customer paid for the transmission of the telegram. This, we think, shows a sufficient 
acceptance.” 
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Office Machine Serwice 
BUSINESS PROFITABLE AND PATRIOTIC 


Y SERVICING all types of of- 

fice machines for various war 
industries and Government agen- 
cies, the United Typewriter Com- 
pany, Inc., Washington, D. C., has 
been doing a big business recently 
both in repair work and renting 
services. 

Real development of this busi- 
ness in: repair and rental was 
started after the curtailment of 
many office supply items revealed 
the necessity of doing something 
to take up the lack of volume. 
M. Meyers, store manager, has de- 
veloped and carried through a 
program so complete and so suc- 
cessful that the repair and rental 
business is now scheduled to re- 
main as a primary feature rather 
than a customer accommodation 
activity, which it was previously. 

“Being located in the Nation’s 
capital does not mean that we 
have better opportunities for re- 
pair and rental services than deal- 
ers in other sections of the coun- 
try,” comments Mr. Meyers, “for 
every dealer is located in a sec- 
tion where defense work is going 
on and this is the factor of in- 
fluence.” 

The first thing that the United 
Typewriter Company did to ex- 
pand its repair service was to 
make up a list of all the local 
plants and factories doing defense 
work. These companies must 
maintain offices and offices con- 
tain machines which must be 
kept in operating condition. 

The companies were visited by 
a United representative, who in 
turn stated that his company was 
in the immediate vicinity and 
equipped to do all types of repair 
and reconditioning work on type- 
writers, calculators and duplicat- 


UNITED TYPEWRITER CO. 
REPAIR MEN AT WORK , 
IN THE FIRM’S SHOP. 


By PHIL LANCE 
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ing machines. Minor repairs and 
adjustments, the defense plant 
manager was told, could be done 
on the premises, but overhauling 
and reconditioning would have to 
be done in United’s repair shop. 
The address and telephone num- 
ber were left with the manager, 
who was asked to write or call 
whenever service was needed. 

If Mr. Meyers does not have a 
call from a defense firm for a 
certain period of time, he tele- 
phones a reminder of his services. 


Flat Rate for Periodic Service 


Another feature of United’s re- 
pair and reconditioning business 
is a flat price for adjusting and 
servicing all of a plant’s office 
machines periodically. Major re- 
conditioning work, of course, in- 
volves special labor and replace- 
ment part fees. Several small 
defense firms were signed up, 
assuring Mr. Meyers of part-time 
work for his men regularly, as well 
as bigger jobs when the time for 
them came. 

Mr. Meyers also made contacts 
with various Government officials 
heading different agencies, sug- 
gesting that they make the same 
use of his services as the defense 
firms. The response to this appeal, 
coupled with the defense plant 
work, brought him a steady flow 
of work. 

The United Typewriter Com- 
pany also is making quite a profit 
on rental services. As the Govern- 
ment is constantly giving typing 





examinations in order to make 
Civil Service lists upon which to 
draw possible candidates for em- 
ployment, typewriters are much in 
need for short periods of time. 
The examinations call for the 
assembly of all typing applicants 
at a certain place and time, and 
it is also pointed out that the 
applicant must bring along his or 
her own typewriter in order to 
participate. 

Having long been aware of these 
examinations, Mr. Meyers has 
found them a most profitable 
source of revenue. Advertising in 
the local newspapers that he will 
deliver to the examination rooms 
any make typewriter, providing of 
course that he has that type in 
stock, and take it back again 
after the examination is over, for 
the nominal sum of $2.50 has 
brought him a flock of telephone 
orders. He delivers at least 100 
typewriters for each examination. 


Civil Service Rentals Paid in 
Advance 

Mr. Meyers makes it his busi- 
ness to know the date, time and 
place that the examinations will 
be given and then delivers the as- 
signed number of typewriters to 
the examination room. Each type- 
writer has been tagged with the 
caller’s name. When the applicant 
comes to the examination room, 
Mr. Meyers is paid in advance for 
his services. After the examina- 
tion the typewriters are taken 
back to the store immediately. 
Beside being profitable in itself, 
Mr. Meyers satisfies many appli- 
cants who in time will be his 
customers for repair work or addi- 
tional rental. 

The fact that Mr. Meyers has 


ALL TYPES OF OFFICE 
MACHINES ARE PUT INTO 
OPERATING CONDITION 
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the applicant’s name and address 
on the tag serves him a later pur- 
pose of making up a mailing list 
for use in sending out repair and 
rental card advertisements. 

As the examinations are given 
periodically in almost every city 
and county, dealers everywhere 
can participate in this rental 
business. 

Mr. Meyers Keeps six men busy 
at all times repairing and recon- 
ditioning all sorts of office appli- 


ances. He estimates that about 
forty repair jobs are done daily, 
the number naturally varying in 
accordance with the work needed 
on the appliance. 

“Any typewriter man that will 
make a study of the particular 
kind of service he can render his 
community, particularly with an 
eye toward defense plants and 
Government work, will not only 
boost business for himself, but 
will be doing a patriotic duty at 
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the same time,” says Mr. Meyers. 

Merchandise has become stand- 
ardized today to a point where 
most dealers have to scratch for 
new ideas. The dealer who is 
energetic and willing to look facts 
in the face, will see that repair 
work and rental services can be 
such a main source of revenue 
that the idea of dropping this line 
after other appliances are once 
again on the market, will be 
totally forgotten. 


TALES FROM A TYPEWRITER SHOP 


T WAS a nice rebuilt typewriter 

purchased from a mail-order 
house, but the typebars stuck, at 
least some of them did, so the 
purchaser stopped into a branch 
store to complain. 

The clerk, who knew nothing 
about machinery of any kind sug- 
gested that, perhaps, the type- 
writer needed oil. To some people 
oil means grease, and grease 
means anything that is smeary 
and sticky. The farmer went home 
Satisfied that he could remedy the 
sticking typebars. 

It was hog killing time on the 
farm and lard was being rendered. 
Some people call lard, grease, as 
for instance they say, “Grease the 
skillet.” Others say “grease the 
windmill,” and then use oil. This 
farmer had the same line of 
thought, for he sent to the house 
for the typewriter and set it ona 
barrel. With a ladle he poured 
clear liquid lard over the type- 
bars. When the typewriter began 
to look like a snowfield he stopped. 
Not a bar moved. Now he knew 
that the typewriter wasn’t what 
it was supposed to be, so he wrote 
a note for the rural carrier to 
take to town. 

It was a reliable mail order 
house and they were sorry, but if 
the purchaser would take the 
typewriter to a certain “Type- 
writer Repair Shop,” they would 
remedy the ailment of his type- 
writer and there would be no 
charge, because the machine was 
guaranteed for a year and they, 
the mail order house, would pay 
the charges to the repair shop. 

By the time that the typewriter 
was delivered to the repair shop 
several dust storms deposited 
their quota of sand into the sticky 
lard. 

Did the mechanics shake their 
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Colorado Springs, Colo. 
© 


heads ruefully? For ten dollars 
they melted lard that went into 
Defense glycerin and turned out 
a typewriter with bars guaranteed 
not to stick, but swore that twenty 
dollars would not have paid for 
the quarter’s worth of grease sal- 
vaged. 


Business Man Also Has Troubles 


While the repair department 
struggled with lard the office force 
almost collapsed over the actions 
of a successful business man. 

The evening before he had de- 
cided to check on his bookkeeper. 
The electric multiple keyboard 
machine in his office was more 
than he felt he could tackle. A 
ten key machine, where one sim- 
ply pulled the handle, was more 
his style. After the bookkeeper 
went home he borrowed an add- 
ing machine from his local mer- 
chant. 

Early the next morning the 
business man returned the bor- 
rowed machine. He was dismayed 
because he had not been able to 
balance with the bookkeeper’s 
Sheets. He was positive that the 
borrowed machine was out of or- 
der. He had worked all night 
without once coming near the 
bookkeeper’s totals. With a pencil 
he could do better, he told the 
patient clerk. Why did they send 
out machines that did not add 
correctly? 

The clerk was a woman who 
knew that no adding machine left 
the office without first being 
checked. With a lot of patience 
and questioning she finally found 
the mistake the borrower had 


made. He had the tapes in his 
pocket. It was all so simple. When 
he pressed the wrong key on the 
ten key machine, he simply re- 
moved the offending figure with 
an eraser, inserted with a pencil 
the figure he means to use and 
proceeded to the next figures. 
Added correctly? Well, why 
shouldn’t they, they were on the 
adding machine paper, even if 
they were written in with a pen- 
cil? 

This same business man could 
almost sell you Pikes. Peak, but it 
still isn’t clear to him why that 
adding machine did not need a 
good overhauling. 

Once in awhile there is a happy 
ending when a typewriter’s owner 
takes out too many screws. The 
draw band was broken on an old 
gentleman’s machine. He decided 
to fix it himself. He didn’t un- 
hook the draw band but he took 
out, literally, a handful of screws. 
A salesman friend advised him, 
“Take your machine in to Roy. 
The boys can fix it. I’d have 
screws left over if I tried to put 
the machine back together.” 

With the aid of a mechanic’s 
magical fingers and tools the 
typewriter frame and the bottle 
of screws emerged from the shop 
with the action of a new machine. 
The old gentleman was simply 
delighted. It was the best seven 
and one half dollars he had ever 
spent. Beamingly he told the boys 
that he had used that typewriter 
every day for thirty years and she 
had never run as near like a 
watch before. He told them he 
guessed he’d take the screws out 
of his thirty year old adding ma- 
chine, but before he could say an- 
other word the boys shouted fran- 
tically into his hand-cupped ears, 
“Let us do that.” 











A Battery of “Unitized” Desks Used by Employees Whose Work Capacity Increased 
While Their Fatigue Factors Were Reduced 


Q Seven Point Founula for 
FIXING STANDARDS FOR PAPER WORK 


INTER-OFFICE MEMO 
Date: April 19, 1943 


To: Walter Lennartson, Editor, 
OFFICE APPLIANCES. 
From: Frank Blumer, Field Corre- 
spondent. 

Subject: Fixing New Standard for 
Paper Work at General 
Electric office, Nela Park, 
Cleveland. 

You don’t need me to tell you 
that there has never been a time 
when “Help Wanted” meant so 
much to office management. The 
classified columns of every city 
newspaper are crowded with pleas 
for operators qualified to handle 
purchase and warehousing orders, 
receiving and shipping records, 
payroll, invoicing, accounting and 
all the forms that control produc- 
tion. 

You know, too, that for many 
office executives, the first and most 
obvious solution is the one that 
seems simplest; add to office per- 
sonnel, train it fast and use it 
overtime. And, you know that this 
procedure is only part of an even- 
tual answer and there is increas- 
ing doubt that it’s the best answer. 
We, and other publishers in our 
field, have a real job to do. We’ve 
got to interest production execu- 





Third in a Series of Studies 
of ‘‘The Stricker Plan,’’ 
Which Has Been Put into 
Effective Function in the 
Statistical Department of 
The General Electric Com- 
pany Lamp Department, 
Nela Park, Cleveland 





tives in a study of office proce- 
dures. Too many of these men, 
who have done a magnificent job 
in the plant, still consider the 
office as a dead loss from a pro- 
duction standpoint. Probably it is 
a natural conclusion. They see 
parts processed and finished prod- 
ucts assembled and shipped. They 
see purchase orders as they come 
in and read profit and loss state- 
ments every quarter, so it must 
seem that the earning power is 
concentrated in the plant. 

What these production execu- 
tives don’t realize is the fact that 
all action in the plant starts with 
a piece of paper; that every step 
thereafter is controlled by an or- 
der form. Once they realize that 


never in the history of business 

have quick, complete and authori- 

tative records been so vital; they 
will begin to apply, to office pro- 
duction, the same kind of sound 
planning that has brought about 
the miracle of production for war. 

When they recognize the fact 
that paper work has become the 
control that speeds or slows the 
effective use of men and machines, 
they will surely move in and do 
something about making better 
use of the people and equipment 
in the office. We’ve got to give 
our readers a complete plan, some- 
thing that the office manager can 
carry to the comptroller or the 

v. p. in charge of production to 

show how records can be simpli- 

fied and costs cut to answer this 

“Help Wanted” problem. 

FB 
o 
INTER-OFFICE MEMO 
Date: April 20, 1943 

From: Walter Lennartson. 

To: Frank Blumer. 

Subject: Applying Sales and Pro- 
duction Principles to Of- 
fice Work. 

You are right when you say that 
the top executives should be inter- 
ested in new office production 
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economies. They hold the respon- 
sibility for translating records, 
with the greatest possible speed, 
into the greatest possible war 
production. It may be that these 
major executives know too little 
about the ways in which primary 
records are evolved, what essen- 
tial steps are entailed in their 
production, or how much _ poor 
record-keeping adds to expense. 
What about these things? 
WL 
* 
INTER-OFFICE MEMO 

Date: April 21, 1943 
From: F. B. 
To: W. L. 
Subject: How to Set New Stand- 

ards for Paper Work. 

For the last three days here at 
Nela Park, I’ve been digging into 
the Stricker Plan again, and I 
think that we’ve found the answer 
to this “office-help wanted” busi- 
ness. There’s an executive story, 
too, that promises to be most in- 
teresting. Since war began, some 
wierd things have been happening 
to office forces. As little a time ago 
as lend-lease, one office worker 
could keep the records for thirty 
workers in the plant. Today the 
ratio of all business is one office 
worker for every seven workers in 
the plant and, in war industry, 
one office worker for every five 
plant workers. 

Here in the statistical depart- 
ment at the General Electric Com- 
pany, all essential paper work has 
increased enormously ... yet A. H. 
Stricker has continued to simplify, 
continue necessary paper work 
and eliminate unnecessary records 
so that the department can pro- 
duce 107.6 per cent more work 
with an increase of but ten per 
cent in his staff. 

These amazing gains do not 
come, as you might expect, from 
speed-up or orthodox time-study. 
They come from sound and sen- 
sible analysis of the work to be 
done, from the establishment of 
new standards and procedures for 
better, more efficient paper-work 
production. The plan itself di- 
vides all office work into three ma- 
jor steps: 

1. Regular clerical work. This is 
the major responsibility of any 
office, the constantly recurring 
routine that best lends itself to 
simplification. 

2. Special work. In this section 
the Stricker Plan classifies special 
reports, special analyses, new 
pieces of work which may be ex- 
perimental or work that may be- 
come regularly established and 





Functionalizing office 
equipment and analyzing 
all clerical and _ special 
work from the standpoint 
of importance and need, 
has resulted in remarkabie 
increases in efficiency and 
productivity in the offices 
of The General Electric 
Company, Cleveland. By 
simplifying paper work, the 
statistical department can 
produce 107.6 per cent 
more work with an increase 
of only ten per cent in staff. 
The procedures followed to 
achieve this result are 
clearly outlined in the ac- 
companying article. 





pass into the classification of reg- 
ular work and studies or tests. 

3. Supervision. Obviously rou- 
tine supervision is necessary in the 
production and handling of all 
regular paper work, of control and 
work orders, maintenance of 
equipment and supplies. Special 
supervision is required only when 
such reports and analyses and 
new and experimental work for 
which there are no fixed instruc- 
tions are to be undertaken. 

Classification of the work, to 
permit an orderly approach to the 
complete study, obviously is the 
first step in creating a production 
plan. When a sharp line has been 
drawn between regular and special 
work, standards can be set for all 
of the regular routine work. And, 
when regular work has been care- 
fully classified and a clear picture 
emerges, even the most experi- 
enced office or production execu- 
tive will be agreeably surprised at 
the number of combinations and 
simplifications possible. 

All of Stricker’s studies have 
been directed at the establishment 
of standards. Each job must be 
considered on the basis of seven 
points. I'll outline them in an- 
other memorandum. FB 

* 
INTER-OFFICE MEMO 
Date: April 22, 1943 


From: W. L. 

To: F. BS. 

Subject: New Standards for Pa- 
per Work. 


If the statistical department at 
Nela Park can do twice the work 
with only ten per cent more office 
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workers, our readers certainly 
should have the story. You make 
sure, however, that there is no 
typical time-study or speed up in 
the plan and air mail your next 
memorandum! We'll print the out- 
line in our next issue. WL 


* 


INTER-OFFICE MEMO 
Date: April 23, 1943 

From: F. B. 

To: W. L. 

Subject: A Seven Point Formula 
for Efficient Office Pro- 
duction. 

As I told you in my earlier 
memo, a minimum of seven points 
must be applied to each piece of 
office work. Each is important and 
each must be given all the time 
and thought necessary to bring 
out all the facts so that the stand- 
ards established will represent the 
ultimate in efficiency and value. 
Here they are. Maybe you can cut 
them, but I can’t. This is the way 
that Stricker outlined them to me, 
the way he uses them to get amaz- 
ing results: 

1. What is required. Obviously, 
before any form or record is cre- 
ated, a specific need and use for it 
should exist. Only with a specific 
job in mind is it possible to deter- 
mine accurately what kind of 
form can be used most efficiently, 
and how, to speed production. 

In every office each separate of- 
fice record is ostensibly originated 
to supply information that will 
give somebody a clear understand- 
ing of a particular phase of the 
business. But forms, especially 
wartime forms, may quickly out- 
live their original usefulness, and 
their continuance may become 
merely unnecessary detail, the 
handling of which is out of all 
proportion to the purpose served. 
The result under these conditions 
is a complicated set of records and 


statistical compilations whose 
value is not commensurate with 
its cost. 


Each written record should be 
carefully examined, and, of course, 
re-checked at intervals, to deter- 
mine the importance of the pur- 
pose it serves. When the particu- 
lar piece of work was established 
and why, whether the conditions 
which justified its introduction 
into the office routine still exist, 
whether the job produces more or 
less than the required informa- 
tion, whether its contents dupli- 
cate the contents of other records 
—these are some of the questions 
that have to be asked. Usually a 
study of this angle alone will re- 








20 


veal many possible improvements 
in existing office forms. 


2. The data. Arranging and pre- 
senting vital information in such 
form that each record or report 
will tell exactly the story it has 
been designed to convey directly 
affects the value of the paper work 
to the men for whom it is in- 
tended. 


Whether the data pertains to 
cost summaries, bookkeeping en- 
tries, balance sheets, profit and 
loss statements, or miscellaneous 
reports, it should be determined 
whether the original information 
is being obtained at the right time 
from the best source, in the most 
usable form. When the best sources 
are determined, the recasting and 
arrangement for presentation 
should be carefully studied. 


3. Environment. Today good of- 
fice environment. is something 
every office executive recognizes 
as a definite production aid. Bad 
light, bad air, excessive noise—all 
are factors which take their toll 
in omissions, inaccuracies and 
other errors in the making of 
office statistical records. 


4. Equipment and arrangement. 
The primary consideration in of- 
fice arrangement is that the flow 
of work be direct and unimpeded. 
All necessary records or docu- 
ments should progress in consist- 
ent order from one desk to an- 
other with minimum handling and 
no back-tracking. To facilitate a 
continuously smooth movement 
of the paper work in a given activ- 
ity or department, desks should 
be arranged so that all those em- 
ployed on the same kind of work 
can facilitate the orderly progress 
of their work and co-ordinate it 
with the work progress of the 
whole office. Place the desks of 
persons doing related work as 
close together as practicable and 
in a direct and natural line with 
the movement of the work. 


Charting the office layout is 
probably the best way to visualize 
whether the work is moving effi- 
ciently in the logical order of 
operation to be done. Start with 
a rough diagram of the present 
layout; then list in chronological 
order all the essential steps. 


5. Assignment of work. Equit- 
able distribution of the work 
among employees and avoidance 
of peak loads are recognized es- 
sentials of office procedure, but an 
important aid to achieving these 
goals is the personal appraise- 


ment of the working force for nat- 
ural aptitude. 


This is preliminary to the ulti- 
mate task of assignment, which 
is to distribute what is to be done 
so that each employee will be 
reasonably occupied all the time 
and the work will move smoothly 
on schedule. There are recognized 
methods for carrying out these 
steps to better office production 
and they are a basic part of any 
office operation plan which has as 
its goal maximum paper work 
efficiency. 


6. Measurement of work and 
time. The vast majority of all of- 
fice activities consists of opera- 
tions done again and again, day 
after day, or week after week, 
always in much the same manner 
and usually in about the same 
time. The accurate measurement 
of work and time separates this 
mass of office detail into the clear 
lines which can be made into a 
definite pattern. It makes definite 
schedules of completion possible, 
gives positive proof of the suffi- 
ciency or shortage of present 
equipment, and permits equitable 
distribution of work among the 
employees. 


Performance standards give the 
office a tempo. They furnish a fair 
gauge of abiltiy and aptitude of 
new employees and are a protec- 
tion to capable employees of su- 
perior ability. When the require- 
ments of a job, the way it is to 
be done, the conditions under 
which employees will work and the 
equipment they will use have been 
determined, the setting of unit 
standards of performance consists 
only of fixing, by test and observa- 
tion, the time reasonably con- 
sumed in doing each unit. Because 
it has two purposes, regularizing 
the flow of work and setting a 
guide for future employees, the 
siandard must be one which can 
be met by any reasonably compe- 
tent employee. 


7. Terminal facilities. As the 
paper work flows through the var- 
ious office channels to completion, 
entries are made from original 
data, reports are created and 
compilations are produced, but the 
original data from which all the 
facts and figures are transferred 
do not disappear or change in the 
process. 


In this respect the office differs 
from the shop or plant, where 
what is left of the raw materials 
after processing is frankly scrap, 
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to be disposed of because it has 
no further value. In the office, 
where papers keep piling up and 
have to be stored or retained for 
further handling, there is always 
the danger that valuable filing 
space will be used as nothing but 
a burial ground for useless and 
unimportant records. 


Establishing proper terminal fa- 
cilities therefore requires some de- 
cision as to the disposal of the 
data and material from which a 
job is done, the working papers, 
and copies of finished reports. 
Viewed in this light, the simplifi- 
cation of office work assumes ma- 
jor importance and deserves a 
thoroughgoing study to bring out 
all the facts which apply in the 
particular organization or depart- 
ment. 


This study should determine just 
how long it will be necessary or 
useful to préserve the original 
data on which a piece of paper 
is based, and how long the com- 
pleted report will have a refer- 
ence value after it has been 
passed through the executive of- 
fices for whose benefit it was cre- 
ated. Only then can the filing 
system function as an efficient in- 
strument of office operation. 

FB 


* 


INTER-OFFICE MEMO 
Date: April 24, 1943 

From: W. L. 
To: F. B. 
Subject: Stricker Plan 

You’ve done a good job and I 
think we are making a real contri- 
bution to office and production 
executives. I agree that the office, 
as well as the plant, is entitled 
to full consideration as a definite 
part of vital war production. Of- 
fice work must be co-ordinated 
smoothly with the work of produc- 
tion, maintained with reasonable 
economy despite the mounting 
flood of extra work-control reports 
and statistics. Any plan to in- 
crease office output in the face of 
multiplying obstacles can succeed 
only when a major executive un- 
dertakes the revision of each sep- 
arate step in each office operation 
with the determination to simpli- 
fy it for greatest efficiency. 


It also must be obvious to wor- 
ried executives that each of his 
present force of trained office 
workers who does more work with 
less effort on simplified forms can 
make a major contribution to the 
solution of the problem, “Office 
Help Wanted!” 
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Let Stow and Window Displays 
EMPHASIZE STOCKS—NOT SHORTAGES 


ITH all the items he has for 

sale in quantity, the office 
appliance and supplies dealer 
should use his displays to concen- 
trate customer attention on such 
stock. There is nothing to be 
gained by emphasizing shortages, 
which make up only a part of the 
line carried by, or available to the 
average dealer. Not only do dis- 
plays with the idea of adequate 
stocks help to build up civilian 
morale and maintain a more 
nearly normal attitude toward 
purchasing, but the plan also 
creates volume on those thing the 
office supply store can still sell in 
the amounts necessary to earn a 
profit. 

When displays of any kind—in 
the windows, on the counters, on 
tables, or unit displays furnished 
by the manufacturers—have had 
so many items sold that they be- 
gin to tell a story of shortages, 
it is time to arrange the stock so 
customers think in terms of the 
numerous things they can still 
buy. 

Of course, the dealer cannot 
afford to hide this remaining 
stock away, or he will soon accu- 
mulate a lot of odds and ends 
which represent lost sales and 
curtailed profits. However, dis- 
plays may in some instances be 
rebuilt in combination with others 
which suffer from a dwindling 
stock that cannot be replenished. 
Or the original form of the dis- 
play can be retained, and the 
empty places filled in with similar 
items. In this case, be certain 
the signs used with the display 
are also changed to describe accu- 
rately what the customer may ex- 
pect to find there. Otherwise, he 
will be disappointed when his pur- 
chase falls below his expectations. 
He dislikes misleading displays, 
even when there was no intention 
of taking advantage of him. 

Large unit displays from manu- 
facturers may be troublesome if 
only a few items remain on them, 
and no more are available. It 
would be unfair to put products 
from another source on them, yet 
they continue to use a sizable 
space to dispose of the few re- 
maining articles. Try re-arrang- 
ing the stock left on them in a 
neat design near the top or 


By GEORGE M. DODSON 


center. Then overlap other unit 
displays around the edges or at 
the bottom. This continues to 
show all the material attractively 
without wasting space or empha- 
sizing the shortage that prevents 
replacement of sold items. 


Temporary Shortages 


If the shortage is caused by 
temporary conditions, occasionally 
an empty display may be used to 
keep the name of the product be- 
fore the buyer, reminding him his 
requirements can be filled soon. 
When the stock has been prom- 
ised for a certain time, the unit 
display may be left in its usual 
place, with a small sign telling the 
trade when they can buy again. 
Such continuation of display will 
hold customers through tempo- 
rary delays in restocking. 

As soon as a display is removed 
because of scarcity of stock, it 
should be replaced by a new one 
for some other product or line. 
It must be as large, colorful, and 
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attractive as the old one. Space is 
too valuable to be wasted on 
makeshifts intended only to fill 
an opening left by something that 
had to be removed. Try to make 
the new display so very appealing 
that the customers forget the 
shortage and the old display, in 
their keen interest in what is now 
being offered for their considera- 
tion. 

“Closing out” certain items be- 
cause they cannot be replaced, 
ought to be done with little men- 
tion of the shortage, or eventu- 
ally customers get an impression 
of an office equipment and supply 
dealer who is continually out of 
things. Actually, his stock may be 
sufficient for most requirements, 
provided the emphasis is given to 
the products still to be had in 
quantity. 

Look over your displays to see 
if they tell only the story of the 
minor shortages, when there are 
so many profitable merchandising 
ideas for them to give your cus- 
tomers. Keep your eyes on the 
things you can still sell, for your 
profit must be found there. Make 
your displays emphasize it, also. 














RETURN TO ACTIVE SERVICE: Harry Bellamy, who helped 
to establish the Kendrick-Bellamy Stationery Company, Denver, 
Colo., around the turn of the century, is assisting in finding a solu- 
tion to the manpower problem by returning to active service in the 
business. He retired some years ago. It would be an inspiration to 
anyone to work in the new, attractive Kendrick-Bellamy store. 


A CIVIC AVOCATION: In addition to guiding the operations of 
the Santa Fe Book & Stationery Company and serving as president 
of the National Stationers Association, E. B. (Dick) Healy is chief 
of the Santa Fe, New Mexico, Fire Department. During his one 
night at home between his travels for NSA last month, the siren 
sounded twice, once for a real fire and again for a false alarm. He 
responded immediately with no apparent concern over the loss of 
sleep. 


CIRCUS TRAINING VALUES: In his youth, Jack Harper of the 
General Supply Company, Albuquerque, N. M., and former governor 
of NSA District No. 10, was associated with a circus. That was 
some time ago, but the lessons he learned, particularly anent “the 
show must go on,” have remained with him and have been of 
inestimable value in his career as a stationer. 








SCHOOL EQUIPMENT 


And 


SUPPLIES SECTION 


MODERN training courses for business and commerce are no more 
similar to those of a generation ago than the office of today com- 
pares in appearance to the place of business in the early years of this 
century. Just as systems and machines evolved by the office equipment 
industry changed the aspects and procedures of the business office, they 
exerted a strong influence in the development of business schools and 
commercial training departments of high schools, colleges and univer- 
sities. In step with the times, business schools provide the best in furniture, 
machines and supplies to students seeking training. And the office equip- 
ment industry keeps the schools supplied with their training tools. 


Pitts a Training Cedeve 
IN PRIVATE BUSINESS SCHOOLS 


HE American Way of Living— 

the Way to Victory—is to use 
up the things at hand so long as 
they are adaptable. It is not to 
by-pass anything. This thought 
has brought tons of tin and iron 
to the war effort. It has put draf- 
tees of technical ability to the use 
to which they have been trained 
in civil life. It has made cargo 
ships into plane carriers and many 
other items bordering on the mir- 
acle class. To a certain extent this 
idea has permeated every de- 
partment of the United States 
economy, but in the case of com- 
mercial training as given by the 
private business schools, it most 
certainly has not—at least up to 
this time—about the end of the 
first quarter of 1943. 

Everybody in America knows 
there is a crying need for stenog- 
raphers, typists, secretaries, book- 
keepers and clerical workers of 
all kinds. Government offices are 
overloaded in Washington and in 
Similar offices of every state of the 
Union with such workers who can- 
not maintain the standards of 
production required to put a 
proper finish to a job. This situa- 
tion might be likened to a two- 
edged sword. It tends to tie up 
more office machines than needed 
as well as to lower and lower the 
production standards of clerical 
procedure. Already it is beginning 
to be noised about that the 
United States Civil Service Com- 
mission will take stenographers 
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President, 
Munson School for 
Private Secretaries, 
San Francisco, Cal. 
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for placement in the various gov- 
ernment departments with only 
an eighty-three words per minute 
capacity. 


Schools Not Used to Capacity 


The private business schools of 
America—2,000 strong and with 
over a hundred years of continu- 
ous activity to their credit—are 
not being used to anywhere near 
their capacity. Not only is this 
fact overlooked by the various 








government departments but by 
banks, railroads, oil companies, 
insurance companies and all the 
varied kinds of firms. They seem 
to be vying with undue vigor to 
draw office helpers to their or- 
ganizations with the bait of super 
salaries, pensions, accommodating 
hours, steady employment and 
other not to be resisted rewards 
particularly attractive to the 
young! The private business 
schools draw mostly from those 
just out of high school. 

In this connection, and in 
speaking of business concerns vy- 
ing with one another for em- 
ployees, reference is made to the 
public prints of a Sunday in the 
classified advertising department. 
Partially quoting from one state- 
ment which is before me, I read, 
“Our starting rate of salary for 
girls without any previous experi- 
ence in office work is $93 to $105 
a month which you will receive 
while learning.” Now this adver- 
tisement, a two column five inch 
size, does not state who “learns’”’ 
them. Are commercial schools 
sprung into acceptable and speedy 
production centers, Shall we say, 
from scratch? Isn’t it a fact that 
educational institutions take much 
time and careful organization to 
develop a faculty capable of prop- 
erly presenting such technical 
skills (in the pedagogic vernacu- 
lar) as Shorthand, typing, book- 
keeping, etc.? 

It has been said, largely by busi- 
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ness schoolmen themselves, that 
the private business schools have 
been remiss these past years in 
not presenting a united front 
throughout the nation. They also 
accuse themselves of underselling 
their services. It may be so. Yet 
I have my doubts of this, for they 
have spent much money in ad- 
vertising the capabilities of their 
graduates. They have taken great 
pains to place them to their own 
advantage, to the benefit of the 
employing firms, and of course 
this develops to the advantage of 
the school itself. 


Schools Advertise Service 


To stir up business concerns to 
a realization of what we can do 
for them without loss of time, 
the clients of the school employ- 
ment departments have been cir- 
cularized. In these letters they 
have been told of the flexibility 
of our offerings. How we can teach 
at off hours—at night and part 
time. Of the employees who 
should be interested in improving 
their office ability to better meet 
the employers’ needs as well as 
fatten their own pay envelopes. 
These employees can be roused to 
the advantages of brush-up and 
continuous courses. They could be 
subsidized fully or in part by the 
employer. This has been success- 
fully tried out before. The idea 
has been presented by schools in 
the East and West coast areas 
that I know of, as a plan to coun- 
teract the pull produced by such 
ads as above quoted. There are 
certain signs of its taking hold 
—of corporations coming to re- 
alize that they may be an ace 
in their own field but nothing 
much more than a two-spot when 
it comes to presenting short- 
hand or typing in their own 
organizations’ schools. 


Training by Business 
Houses 


It is perfectly natural for 
business firms to set up 
classes for training their own 
employees in handling forms 
and special types of useful 
procedure applicable to their 
needs. It is easy to imagine 
a railroad benefiting by 
training the help to handle 
freight bills or oil companies 
to prepare clerks to keep up 
with the vast credit card sys- 





to acquire as they are based on 
built-up theory. Maybe there are 
not as many stenographic schools 
operated by business as our group 
is lead to believe. 

These firms have been the 
means of good business to the 
commercial schools in the past 
years. They have been constant 
repeat customers through the calls 
of individual executives and the 
personnel departments. It will be 
well for them now to consider the 
valuable help we are able to ren- 
der them, render it with skill, 
speed, proper attention to special 
needs and no absenteeism. 

Of course the business schools 
have quacks and shysters in their 
midst, but so do the doctors and 
lawyers. On the average we meet 
the demands of the employing 
public in every point. Otherwise 
we would have perished long ago. 
We live on the good will of those 
who engage secretarial help. We 
have no political aims, but we do 
have the distinctive aim of proper 
mastery of the subjects that we 
give in our schools. Our teachers, 
most of whom stay with us long 
years, are specialists. No student 
help they, or transferees from an 
operating department to newly set 
up school departments! This is a 
statement full of protests! But 
obviously it must be true, though 
the results of an amateur busi- 
ness training are not quite so 
quickly visible to the eye as those 
of a bricklayer of similar small 
experience, building a wall. If a 
graduate of ours fails on his first 
job, the reaction rebounds swiftly 
to the placement bureau and then 
through the management to the 
faculty at the next teachers’ 


meeting. Action is taken at once. 





TYPEWRITERS FOR THE GOVERNMENT.—The 
Whitney Secretarial School was one of the first 
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Correction of faults follows. It is 
a very simple circle—a boomerang 
so to speak. On the other hand, 
life giving business develops when 
a school once secures and main- 
tains the reputation of high grade 
graduates. 


Partially Trained Help in 
Government Offices 


As I said earlier in this article, 
it appears from the daily papers 
and in business magazines of all 
kinds and appeals that govern- 
ment departments at Washington 
and afield are encumbered with 
partially trained help. To over- 
come this some are setting up 
their own schools similar to banks 
and other firms. These classes are 
sometimes held after working 
hours at no cost to the enrollee. 
This is a matter of record. It is 
not very successful, it appears, 
for when there is no cost to a 
service offered and no penalty for 
its lack of use, there is rarely any 
value resulting. 

An executive in a government 
office said in January, “Yes we 
run a little stenographic school 
for our own employees after of- 
fice hours. No, there is no cost 
to the government, for the teach- 
ers are volunteers from the 
neighboring junior college.” I 
know this is a fine patriotic serv- 
ice and indicative of the usual 
attitude of the teaching profes- 
sion, which is always quick to 
give time and service for the 
public good. But there appears 
to be a catch to this. If teaching 
can be accepted freely by our 
federal government why do we 
have to accept $1 use value for 
our binoculars given to the Navy 
for the duration and why do 

dollar-a-year men have to 
accept a dollar salary when 
they are only too willing to 
give their services free? 


Government Schools 
Closed 


In closing this article let 
me point out a letter of Hon. 
H. B. Mitchell, president of 
the United States Civil Serv- 
ice Commission, dated Janu- 
ary 20, 1943, and addressed 
to Hon. T. J. Tolan, United 
States Representative, 7th 
District, California. He says, 
“The experiment of the War 
Department and the United 
States Office of Education 


tem—though, alas, this lat- 
ter is out for the duration. 
The development of steno- 
graphic help, however, is 
quite a different thing. 


in New Haven, Conn., to turn over a portion of 
its typewriters to the Government. Ray Smith, 
New Haven manager of the Royal Typewriter 
Company (foreground), is shown checking over 
the machines as Mr. McKeown, of the Whitney 
Secretarial School, looks on. 


taking trainees at $105 sal- 
ary while learning was dis- 
appointing to the War De- 
partment. Schools in Boston 
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and New York City are now closed. 
That in Atlanta is to be closed.” 
He further says in paragraph 
five, “Training involving govern- 
ment money should be adminis- 
tered by the United States Office 
of Education.” Now we differ, for 





we are the schools that individu- 
ally did an especially fine job for 
the Federal Board for Vocational 
Education some years ago. We 
controlled absenteeism, gave 
proper and swift progress, mas- 
tery of subjects and all the other 


Training rogram 
NYA AND VOCATIONAL SCHOOLS 


HE public vocational schools 

and the National Youth Ad- 
ministration have trained more 
than eighty times as many per- 
sons for specific war production 
jobs since June 30, 1940, as were 
trained by the vocational schools 
alone during the last war, accord- 
ing to a statement made by Paul 
V. McNutt, chairman of the War 
Manpower Commission. 

During the last war the voca- 
tional schools trained 60,000 per- 
sons for war industries. By Jan- 
uary 31 this year, more than five 
million persons had been trained 
by the vocational schools and the 
Mm 3A. 

Reports received by Dr. W. W. 
Charters, chief of the commis- 
sion’s bureau of training, show 
that in the 2,500 public vocational 
schools co-operating with the War 
Manpower Commission through 
the U. S. Office of Education, en- 
rollments in courses furnishing 
training in skills needed for war 
industries had amounted to 4,185,- 
388 through January 31. During 
the same period the National 
Youth Administration gave train- 
ing in unit skills needed in war 
industries to 1,100,000 young men 


and young women, some of whom 
also received related training in 
the vocational school program. 

The 2,500 vocational training 
schools are now operating at a 
rate which, if continued, would 
provide training in pre-employ- 
ment courses given men and 
women before they enter war 
plants, and supplementary train- 
ing for workers after they are 
placed on war industry payrolls, 
to an aggregate of 2,590,000 dur- 
ing the current calendar year. 

The National Youth Adminis- 
tration is currently operating at 
a rate which would furnish train- 
ing in war industrial skills to 
about 400,000 during the same 
period. 

“The vocational schools and the 
National Youth Administration 
are doing an essential war job,” 
Chairman McNutt states. “They 
are training men and women for 
war industries at the rate of 235,- 
000 per month. Together with the 
colleges and universities, which 
are training manpower both for 
the Armed Forces and for war 
industries, and with the Training 
Within Industry Service, the Ap- 
prentice-Training Service and the 
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details of experienced school 
men. 

We wish to be used now. The 
need is here, and we feel the 
American people want our facili- 
ties taxed to the limit on the 


home front. 


Oo 


vocational agriculture schools, vo- 
cational schools are devoting 
themselves to one single dominant 
task—that of helping win the war 
in the shortest possible time.” 

The public vocational schools 
are mobilized for war training op- 
erations in the Bureau of Training 
under two separate programs. In 
one, Known as the Vocational 
Training for War Production 
Workers, are the 2,500 public voca- 
tional schools training men and 
women for war industry. The 
other program is known as Voca- 
tional Training for Rural War 
Production Workers. 

The colleges and universities co- 
operating with the Bureau of 
Training operate under the Engi- 
neering, Science and Management 
War Training program. This 
agency provides training of col- 
lege grade for technical workers 
employed in industry. This train- 
ing includes courses in engineer- 
ing, chemistry, physics and pro- 
duction supervision. 

Two of the bureau’s services— 
Training Within Industry and Ap- 
prentice-Training — work directly 
with industry in the solving of its 
training programs. 


WU siiltines ee in the 
PUBLIC SCHOOLS OF THE NATION 


HE schools of the Nation were 

given the task of providing 
vocational training for war work- 
ers. To date about 3,375,000 have 
been trained. Another 2,000,000 
are in process of training. More 
than 800,000 others have been 
given technical training to meet 
the demand for technicians in 
the field of engineering, science 
and management. 


By W. D. BOUTWELL 


Director, 
Information Service, 
U. S. Office of Education, 
Washington, D. C. 
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Last year the High School Vic- 
tory Corps was organized to pro- 
vide training of youth for war 


service that will come after they 
leave school and to develop par- 
ticipation in the community’s 
war effort while in school. 

Of approximately 1,500,000 boys 
over sixteen years of age in the 
Nation’s public and private 
schools, about twenty-five per 
cent are enrolled in pre-induc- 
tion courses, such as fundamen- 
tals of electricity, machines, 
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radio, automotive mechanics and 
pre-flight aeronautics. 

Likewise, about three fourths 
of these 1,500,000 boys in the 
public and private secondary 
schools are taking a strenuous 
physical fitness program as part 
of their pre-induction training. 

In addition, thousands of out- 
of-school rural youths have been 
given war production training to 
increase their effectiveness as 
farmers, and other thousands of 
high school girls have been tak- 
ing home economics courses to 
prepare themselves for wartime 
service in the home. 

Equipment is a major problem 
of all schools, public and private. 
Without adequate equipment, no 
program can function efficiently. 

Equipment most vital for 
schools at the present time is 
that required for the training of 
war production workers. Voca- 
tional schools engaged in the 
trade and industrial vocational 
training program are much in 
need of such items as new lathes, 
boring machines, milling ma- 


chines, etc. New machines are 
difficult to get. Detroit schools, for 
example, have been trying for 
over two years to get new lathes. 
Other applicants, however, have 
higher priorities, and the result 
is that no new lathes have been 
secured despite unremitting ef- 
fort extending over a year. 

Many schools wisely seek to 
avoid the necessity of purchasing 
new equipment by going to ex- 
traordinary lengths to keep their 
present equipment in good re- 
pair. Certain simple precautions 
can be taken that will double or 
treble the life of all types of ma- 
chines. 

Recently, with regard to school 
supplies, a new order has come 
through from the War Produc- 
tion Board. Under this order— 
known as CMP Regulation 5A— 
government agencies, and public 
and private institutions such as 
schools and churches, hospitals, 
colleges, libraries and welfare 
establishments are provided with 
the necessary procedures for ob- 
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taining maintenance, repair and 
operating supplies after March 
31. 

The new regulation assigns an 
allotment number, MRO-5A, and 
a preference rating of AA-2X for 
the use of schools and colleges. 
Under this order some new sup- 
plies hitherto unobtainable can 
be obtained by virtue of the ex- 
tremely high rating now assigned 
to schools and colleges. 

All specific questions regarding 
interpretations of the new WPB 
regulation should be addressed 
to: Governmental Division, War 
Production Board, Washington, 
D. C. School authorities should 
not hesitate to write directly to 
this unit of the War Production 
Board, as exact information con- 
cerning specific items needed can 
save costly delay in time and 
money. The WPB has adopted a 
new policy looking to the facilita- 
tion of necessary supplies for 
schools, colleges and other public 
institutions, and every attempt 
will be made to answer requests 
promptly and fully. 


Operating Whethods ora 
SCHOOL SUPPLY DEPARTMENT 


ITH a setup like ours, a 
W complete picture of the 
school supply end of the business 
cannot be presented without 
touching on nearly all depart- 
ments of the company. In conse- 
quence the following outline is 
given as helpful background in- 
formation. Basically, we conduct 
a business in paper, stationery, 
school supplies and books. We 
have departments carrying cam- 
eras and photographic supplies, 
leather goods and luggage, com- 
mercial and _ social stationery, 
fountain pens, magazines, office 
supplies, office furniture, office 
machines, wallpaper and paint, 
paper (wrapping paper and twine 
for shipping rooms and fine pa- 
pers for printers) , Dennison goods, 
duplicating machines and sup- 
plies, toys, a complete jobbers’ 
line (from shoe laces to nail pol- 
ish, tablets to pipe, first aid kits 
to mirrors), and a complete line 
of school supplies. In addition, we 
function as a depository for forty- 
eight publishers for the “Inland 
Empire” area consisting of West- 
ern Montana, the Panhandle of 
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Idaho, Northeastern Oregon, 
Washington, and Alaska. Supple- 
menting the department in Spo- 
kane, we operate a “School Supply 
Depot” in Seattle in a location 
close to the Olympic Hotel. 


Our school supply department, 
covering half of our second floor 
which is a full block from one end 
to the other, is chiefly for the 
convenience of those teachers 
from nearby towns and rural dis- 
tricts who prefer to select items 
in person and carry them rather 
than have them shipped. Then, 
too, occasionally we accompany 
an instructor from department to 
department completing a “want 
list” to be presented to a super- 
intendent for approval before the 
order can be placed. 

Our textbook department is on 
the balcony on the floor below the 


school supply department, the 
balcony being directly over our 
ground floor on the east side, 
where copies of every textbook 
used in this part of the country 
can be examined. 

We have an annual catalog dis- 
tribution of about 12,000 copies, 
which reaches all school clerks 
and superintendents in the terri- 
tory mentioned. We see that all 
art instructors and primary teach- 
ers have copies as well. This terri- 
tory is also covered by direct rep- 
resentation; the western section 
of Washington from the Cascades 
to the ocean being serviced by our 
Seattle store. Eastern Washing- 
ton, Oregon, Idaho, and Montana 
are covered by salesmen who work 
out of Spokane. We have a resi- 
dent representative in Alaska. 

Purchases made by the school 
supply department are confined to 
heavy equipment such as school 
seating, blackboard, playground 
equipment and apparatus. In ad- 
dition to these equipment items 
we buy janitor supplies, art and 
craft materials, seat work, edu- 
cational toys, world globes, maps, 
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visual aids, sanitary supplies, 
waste receptacles, scales, construc- 
tion and art papers, scientific ap- 
paratus and supplies, report 
forms, rhythm band equipment, 
window shades, gymnasium ap- 
paratus, to name a few. All other 
items which come under the gen- 
eral heading of school supplies 
are requisitioned by us from the 
various departments through 
which factory purchases are made. 

Mail orders are broken down on 
our order desk and sheets are 
made for each department so that 
the whole order can be worked 
on at once, assembled then shipped 
together. 


Orders Filled in Summer and Fall 


The summer and early fall 
months are busy months for us, 
as it is during this time that or- 
ders taken in early spring are 
shipped. School budgets for the 
coming year are set in February 
or March and with these figures 
to work from superintendents pre- 


pare their supply orders. For the 
past two years delivery of these 
orders has been made as soon as 
ready, with the permission of the 
schools, for obvious reasons, as 
the schools now realize that what 
we are in a position to supply 
today may not be available to- 
morrow. 

Limitation orders affect us far 
more than do priorities. For in- 
stance, the trend is definitely to- 
ward visual aids. Film strips and 
motion pictures make them see 
what you mean. The unfortunate 
thing is that schools are unable 
to compete with AA-l’s. Even if 
they were allowed this high rat- 
ing, production of projectors is at 
present not great enough to meet 
Army and Navy requirements. 

Our salesmen are never away 
from the office longer than two 
weeks at a time. For the most 
part their trips are so arranged 
that their Saturdays are spent in 
the store, and in the departments. 
Superintendents in the city for 


FOR GRADUATES—GIFTS 


TATIONERS and office outfit- 

ters are letting much valuable 
business get away from them,” 
said the manager of the Cressy 
Stationery Company, Eugene, Ore., 
“simply because they do not edu- 
cate the public, and particularly 
that portion of the public who are 
buying commencement gifts, to 
the value of our lines of remem- 
brance. Over the counter and via 
the newspaper we tell our patrons 
and visitors, ‘Flowers, which are 
the commonly accepted offering to 
the graduate, are beautiful, but 
they are so ephemeral. For such 
an important occasion, which 
marks the ending of school, and 
the commencement of business 
life, something should be given 
that will be cherished for years 
to come. And what more appro- 
priate than something that will 
aid him in his new life—a desk, 
desk set, pen and pencil set, globe, 
desk lamp or portfolio. Our grad- 
uation publicity starts about six 
weeks before the commencement 
season, as articles like desks and 
typewriters (yes, we still have a 
few rebuilt typewriters we can 
sell) generally require a budgeting 
of the family finances. These are 
the first items we feature in our 
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window. Shortly before com- 
mencement we make a display of 
the smaller items of office equip- 
ment—small leather goods, pens, 
globes, desk sets, and boxes of 
typewriter accessories. Our win- 
dow attracted much attention, as 
we suspended from the ceiling a 
rolled diploma, tied with a shower 
of ribbons in the class colors— 
each ribbon ending at one of the 
items suggested as graduation 
gifts.” 

A window that sold many grad- 
uation gifts was arranged by 
Greens, stationers and engravers, 
Long Beach, Cal. In the center 
was a desk with a large card, 
“Congratulations are in order,” 
while a smaller card advised, “Re- 
member the Graduate.” On the 
desk were shown a number of pen 
and pencil sets. On the platform 
in front of the desk were big 
bottles of ink, boxes of business 
and social stationery, and maps 
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the week ends prefer to deal with 
them as they are familiar with all 
items and can frequently see their 
needs better than the educators 
can themselves. It’s many a high 
school annual that has been com- 
pletely laid out by a John W. 
Graham & Company representa- 
tive. These little services count a 
lot, too. 

Various limitation orders have 
completely banned the manufac- 
ture of playground equipment and 
seriously affected gymnasium ap 
paratus, but the schools are tak 
ing this in their stride and wait- 
ing for the day when they will 
once more be allowed to make 
purchases of this kind. 

We are wondering if the educa- 
tors and school supply dealers are 
making their wants felt with the 
powers-that-be at Washington so 
that education will not be seri- 
ously affected for the duration, as 
all must agree that there is noth- 
ing quite as essential as the proper 
education of our youth. 


THAT LAST 


of Long Beach. On shelves extend- 
ing entirely around the window 
were books— business practice, 
travel, scientific, mathematical, 
and revised atlases. Said the man- 
ager, “Many of the graduates are 
buying personal cards for the first 
time, and we go after their trade 
strongly—knowing that if they 
are pleased with the first order 
they will continue to patronize 
us. Accordingly, we offer him 
(and her) an engraved plate and 
100 cards for $2.50. We advertise 
this in the newspapers, and make 
a window display showing several 
of the plates and samples of the 
engraved cards.” 


Fountain Pens as Leaders 


Newtons, stationers and office 
outfitters, Ontario, Cal., specialized 
in fountain pens, and found that 
people who came in to look at 
them were attracted to many oth- 
er items, such as desk sets, port- 
folios and lamps. Said the man- 
ager, “By employing fountain pens 
as a leader, we sold many items 
of desk equipment as graduation 
gifts. All during the month of 
May we had the pen case pulled 
up directly in front of the door 
at night, with a spot light focused 
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GIFTS FOR THE SCHOOL GRADUATE 

ON DISPLAY.—-Green’s, Long Beach, 

Cal., devoted this window to a showing 

of gifts in the stationery line that would 

appropriately accompany congratula- 

tory messages to graduates. Results 
were gratifying. 


upon it. This was on view until 
midnight, long after the other 
store lights were extinguished. The 
case was draped with class colors 
and a card, with lettering large 
enough to be visible from the out- 
side, Suggested “Present YOUR 
graduate with a fountain pen.” 
This year so many of the young 
people are going into the service 
directly from school that station- 
ery, fountain pens, stylo pencils, 
and all sorts of small leather 
goods are especially appropriate, 
and we called this fact to the at- 
tention of the public in several 
of our newspaper ads.” 

“Just because typewriters are 
frozen,” said R. A. Tiernan, pro- 
prietor of the Tiernan Typewriter 
Company, Santa Ana, Cal., “is no 
reason why typewriter accessories 
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cannot be sold as commencement 
gifts. Many students already have 
machines, and their friends know 
it, so we make up a box—carbon 
paper, typewriter paper, half a 
dozen ribbons, erasers, clips and 
the like—wrap it in gift paper, 





tie it with class ribbons, attach a 
card of congratulation, and they 
impress themselves as very appro- 
priate gifts. These gift packages 
range in price from $1.00 to $5.00, 
and will be packed with any office 
accessories desired.” 


AN APPROACH TO SCHOOL BUSINESS 


BOUT this time of year we 

contact local schools regard- 
ing their needs for the coming 
school year. Orders for these are 
usually placed in June and pur- 
chases are made for the entire 
year at one time. We follow up 
the original contact until the or- 
der is placed. Otherwise during 
the year we contact the schools 
at regular intervals, like other 
commercial customers. 

Late in August we begin display- 
ing school items in our windows 
and store and have a full window 
and newspaper advertising the 
week before school opens. We con- 
tinue the window and store dis- 
plays through September. 

Since our local schools furnish 
all essential supplies free of 
charge, we concentrate on extra 
items, such as pencil boxes, school 
bags, loose leaf notebooks (par- 
ticularly of the better grades), 
fountain pens and mechanical 
pencils. However, we find that the 
essential items sell too, and we in- 
clude pencils, rulers, pads, note- 
book fillers, and composition books 
in our displays, among other 
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things. We have one item which 
we believe is unique and that is a 
twelve inch paper ruler, hinged at 
the center so that it folds to a 
six inch length. Some teachers 
insist that their pupils have these 
for the sake of noise elimination. 
It is amusing to see the children 
trying to decide which color to 
choose. Red has always been the 
most popular. 

We find that there is consider- 
able business to be had from 
teachers as well as pupils, particu- 
larly in the grade schools. They 
buy new desk blotters, bells, cal- 
endar pads, book ends, and room 
decorations. Housewives too buy 
such items as desk blotters, book 
ends, ink, and a new supply of 
writing paper. In fact, even offices 
join in the general activity, mak- 
ing school displays active sellers. 


Our stock for school opening 
should certainly be complete by 
August 1, and buying of special 
seasonal items should be com- 
pleted by mid June at the latest. 
The largest part of the items come 
out of regular stock and are pro- 
vided for in the course of regular 
buying. 

There will be many items this 
year which will not be available 
and we will have to do our best 
without them. There is money to 
be spent and a real desire to 
spend it. Our job will be to make 
as attractive a presentation as 
possible of what we have to offer. 
We believe that it will sell. 

Thus far we have not said any- 
thing about books, but about La- 
bor Day, we devote a window to 
books having school connection. 
Dictionaries, reference books, 
globes, and grade school books for 
home study are appropriate. 

Our toy department, which han- 
dles the pencil boxes, school bags 
and room decorations, also fea- 
tures pre-school toys of the edu- 
cational type, with good results at 
this time. 





End of School Equipment and Supplies Section 
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With STEEL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of steel's old work and does a thorough job on all calls. 


Fwunuture Sots Soll 


AS EASILY AS INDIVIDUAL PIECES 


ELLING office furniture in sets 

instead of the individual piece 
has been found to be just as easy 
as selling the customer only a 
chair or desk, comments Richard 
D. Pomerantz, president, A. Pom- 
erantz & Company, Philadelphia. 
For this reason he has lately been 
instructing his salesman to sell 
office furniture in sets ranging 
from four to six pieces, instead of 
just selling the customer the one 
piece of furniture that they have 
come into the store with the in- 
tention of purchasing. 

“It doesn’t take any additional 
salesmanship to try and put 
through such a sale,” brings out 
Mr. Pomerantz, “for while our 
salesmen are in position of selling 
to customers what they want, be 
it only a desk or a chair, they can 
at the same time bring out to 
them the value of buying furni- 
ture in sets, which naturally is 
far below the price that would or- 
dinarily have to be paid if office 
furniture was purchased in indi- 
vidual pieces. Also, it is pointed 
out that all the pieces are of one 
design and cut, making the set 
more complete in taste and ap- 
peal, which could not be done 
very easily if everything was pur- 
chased piecemeal.” 

Another very favorable point 
that has been brought out to cus- 
tomers, is that all pieces of office 


By JACK KERNS 


o 


furniture wear out at approxi- 
mately the same time, hence it 
would be to their advantage to 
purchase the complete set, rather 
than waiting for the newer pieces 
to deteriorate. 

One more point, and this one is 
an important feature—make clear 
to customers that the sets are now 
available, whereas future avail- 
ability is uncertain. “Buy while 
you can,” is a convincing slogan 
because customers today do not 
need much urging. They realize 
full well today’s and tomorrow’s 
shortages in merchandise. 


Large Furniture Department 


An entire floor of the Pomerantz 
building is devoted to the display 
of office furniture. But only very 
few items, such as a desk, chair 
or a costumer are individually ex- 
hibited. The remainder of the 
floor is exclusively devoted to the 
latest in office furniture sets. “If 
you wish to sell the prospective 
purchaser a set of furniture in- 
stead of an individual piece,” com- 
ments Mr. Pomerantz, “display 
sets, show your merchandise in 
sets with appropriate accessories, 
and above all—talk sets.” 


The center window of the Pom- 
erantz store, being the largest and 
most outstanding of the three, is 
used for display tieing in with the 
store’s inside exhibits of furniture 
sets. An eight-piece office set, 
consisting of a sixty-inch desk, a 
revolving arm chair, costumer, 
desk lamp, desk pad, pen set, re- 
ception chair and revolving floor 
stand map, make up the window’s 
presentation. Individual price tags 
are prominently displayed on 
every item, and in the center of 
the display is a placard giving the 
price of the set in its entirety. The 
large reduction thus made appar- 
ent, brings out the advantage of 
buying a complete set instead of 
single articles. 

Quite often customers, although 
interested in furniture sets, still 
purchase only the one item in 
mind when the store call was 
made. These buyers are just not 
“sold” the item and then forgot- 
ten. Instead, Mr. Pomerantz fol- 
lows up with direct mail adver- 
tisements of furniture sets that 
the store is currently featuring. 
Very often it brings the antici- 
pated favorable results. 

Although using only a few inch- 
es of one column space for ad- 
vertising in most of the local 
newspapers, only sets are featured. 
However, in small print, above 
each pictured article in the ad- 
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vertisement, is the price for each 
article individually. As in the 
window displays, readers can 
quickly see the savings that result 
in buying sets. Although a very 
small percentage of them are im- 
mediate purchasers, consistent ad- 
vertising puts the idea across, 
which makes it that much easier 
to conclude a sale once the cus- 
tomers come into the store. 

“Our idea in selling office furni- 
ture in sets rather than in indi- 
vidual pieces,” prompts Mr. Pom- 
erantz, “is not one of ‘pushing’ a 
set on a customer, but instead of 


‘interesting’ him in it. In this way 
a better priced, higher quality set 
can be sold as easily as a lesser 
priced one, for once you establish 
in a customer’s mind that a set 
rather than an individual desk is 
what should be purchased, furni- 
ture qualities became the prime 
discussion factor.” 

In the display window and show 
room displays are changed con- 
stantly. Besides giving an air of 
freshness when this is done, cus- 
tomers who may not have pur- 
chased sets on previous visits may 
become interested when another 
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set is on view. It is not uncom- 
mon for the Pomerantz store to 
make a furniture set sale to a 
customer who has come in to ex- 
amine the pieces a second or third 
time. For finely displayed sets do 
make a finer appeal than indi- 
vidual pieces. Which is the store’s 
primary reason for displaying only 
sets. 

“Office furniture isn’t a hard 
line to sell,” concludes Mr. Pom- 
erantz. “Just let the customer un- 
derstand the advantages of furni- 
ture in sets—and the rest is simple 
salesmanship.” 
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BUSINESS BUILDERS 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE ... COURAGE... 
COOPERATION 


AST week at Portland, Ore., the 

Thirty-fourth Annual Con- 
vention of The Pacific Northwest 
Stationers Association held an- 
other resultful convention, high- 
lighted by National Stationers 
Association’s genial general man- 
ager, Charles P. Garvin, and his 
National Troupe. We headline 
this fact because this group of 
sales-engineers is a most appreci- 
ated feature of educator-enter- 
tainers known from coast to coast 
and northern borders to southern 
borders of our great U. S. A. by 
office outfitters everywhere. 

+ * * 

This Week—Every Week: Buy ALL The 
U. S. War Bonds and Stamps you can! 
© a *~ 

The very first reply to our last 
month’s query came airmail spe- 
cial delivery; and it certainly 
contributed much to the question- 
of-the-month put forth by our 
Maryland office furniture dealer 
who had asked, “Invite your read- 
ers to airmail you some BUSINESS 
BUILDERS ffor sales meetings 
with new pinch-hitting employees 
in this wartime era.” ... and in 
reply, this very first response 
brought this report, which we 
quote verbatim: 

“Our organization keeps an in- 
dexed and cross-indexed file on 
articles on pertinent subjects. We 
use this regularly to spark our 
meetings and prepare material 
with which to train our new sales- 
men and recharge and re-enthuse 
our regular staff. I’m loaning you 
a copy of a most helpful article 


captioned ‘How Customers Get 
Out of Buying.’ . . . In fact, I’ve 
never seen anything equal it for 
getting discussion out of a group 
of sales people. I suggest you in- 
corporate it with all its nine points 
just as it appeared in COACH 
some time ago.” (HERE IT IS): 

I WANT TO THINK IT OVER. 

I frequently say this when I 
don’t want to buy (says one cus- 
tomer). But the sales person sel- 
dom realizes that I say it because 
he hasn’t sold me on his mer- 
chandise. One salesman stopped 
me, though, by saying, “When you 
are thinking it over, consider 
these features particularly.” 

I DON’T HAVE ENOUGH 
MONEY WITH ME. 

Almost invariably sales people 
call a halt after this excuse. Now 
and then, however (relates one 
customer) a clerk responds with 
an offer to send the article C.O.D. 
and one real salesman induced 
me to open an account. 

THIS STUFF IS JUNK. 

I really am not hardboiled (ex- 
plained this customer) but a di- 
rect statement is the easiest way 
to turn down some thin-skinned 
salesman. Others realize that I 
may be kidding or trying to rile 
them. One alert salesman caught 
me up with, “Yes, but it’s the best 
junk you'll ever see.” 

I WANT MY HUSBAND TO 
SEE IT. 

This is always a good standby 
when I don’t want to buy (says a 
typical woman patron). I say it 
only when I mean it, but it’s al- 
ways a good excuse. Most sales 
people let it stand, but the better 
ones urge me to call my husband 
and ask him to come over or to 
make an appointment for another 
time. 

IT’S NOT EXACTLY WHAT I 
WANT. 

Few things are just what I want 
(confided one customer) but I 


usually buy something close to it. 
Very few sales people go on trying 
to sell me, or else they bring out 
other things that I don’t want. 
They might make me like the first 
thing a little better and get that 
sale if they tried. 

I WANT TO LOOK AROUND. 

This statement starts a sales- 
person either knocking a competi- 
tor or assuring me that I can find 
nothing like the article anywhere 
else in town (said one shopper). 
It is surprising the few sales peo- 
ple who stick to talking about 
their own merchandise. 

I'LL CALL YOU AND HAVE IT 
SENT OUT. ‘ 

Although sales people realize 
that this is a stall, they usually 
let me get away with it (says a 
city buyer). Only the most~per- 
sistent ask me when I'll call (so 
they will be sure to be there). 

I CAN GET IT CHEAPER AT 
BLANK’S. 

Most sales people are non- 
plussed when I tell them this 
(says a shrewd buyer). But they 
forget that one price cannot be 
compared with another, unless 
the product is exactly the same, 
which is seldom the case. 

I'LL COME BACK LATER. 


Some sales people still let me 
leave with this comment (said 
another observer). Just once in 
awhile some good sales person 
says, “I'll hold one for you until 
2:30, if you'll be back by then.” 
And I often agree readily. 


* * * 


RUSH your BUSINESS BUILD- 
ERS to the co-ordinator of this 
page, care of Shaw & Borden 
Company, Box 2153, Spokane, 
Washington. 

Ralph B. Ortel. 


ooh tt oth ot 








30 





EDITORIAL 


NSA Industrial Opinion Institute 
@ AT each of the regional meetings of the 
National Stationers Association held this spring, 
an important part of the programs was the NSA 
Institute of Industrial Opinion. Those in at- 
tendance received copies of a questionnaire car- 
rying twenty-three queries as to business condi- 
tions and operations. They responded readily to 
the questions, providing a good criterion for 
evaluating the industry’s current position. 

From the mass of data presented, one thing 
emerges clearly—the number one problem of 
the industry is concerned with manpower. Mer- 
chandise shortages are second in importance 
and priorities, deliveries and transportation dif- 
ficulties follow. Alternates and obsolete items 
have helped substantially in solving the mer- 
chandise problem, but in the case of manpower, 
the local dealer has little, if any, control. Hiring 
girls to take the places of men who have gone 
into service or transferred their activities to war 
industries has helped some, but the situation is 
getting more acute rather than better. 

On the credit side of the ledger is the fact 
that business is reported as good—better, in fact, 
than in 1939. And very few established firms 
have found it necessary to discontinue business. 
Further, despite manufacturing curtailments in 
many lines, and a high volume of retail business, 
merchandise stocks are about even with last 
year. 

Answers to the question as to location in a 
defense business area revealed the interesting 
fact that the ratio is five to three. In other 


HERE AND 


words, five out of eight dealers are operating 
in territories where defense and war materials 
factories are in operation. 

The industry is solidly founded. Its products 
are needed to keep the war production machine 
in function. Hardships, difficulties, profit 
shrinkages may hamper, but the field of office 
equipment and supplies will carry on for the 
duration and into the future, a contributing fac- 
tor in the war economy as well as in peace times. 


GREAT souls have wills; feeble ones have only wishes. 


—Chinese Proverb. 


—_<2-—- 


Army Post Exchange Ruling 
# ONE topic of frequent discussion at trade 
meetings has been the loss of business on items 
sold through Army post exchanges. Price differ- 
ences or priorities have been assigned as reasons. 

Now, however, it seems that this situation has 
been corrected. A recent issue of Printer’s Ink 
reported that ‘“‘Army post exchanges, within the 
continental limits of the United States only, 
have given up high priority rating on all items 
except for a limited list of those deemed essen- 
tial to maintain morale of a soldier on an Army 
post. . . . Not affected by the new ruling are 
candies, soft drinks, ice cream, chewing gum, 
tobacco, certain toilet articles and equipment 
cleaning items.” 

Since none of the unaffected items ordinarily 
are sold by stationers, it appears that they may 
expect no further disturbance in their activities 
through post exchange selling. 


THERE 


same men and women are helping 


TO MEN AND WOMEN IN MILI- 
TARY SERVICE 

The March issue of The GF News 
carried a reproduction of a chal 
lenging letter written by George C. 
Brainard, president of The General 
Fireproofing Company, to ''GF men 
and women who are serving with the 
Armed Forces.” In the following 
words Mr. Brainard expressed appre- 
ciation for the messages received 
from battle fronts and tells about 
the supporting activities on the 
home front: 

“Every mail brings letters from 
former employees of our Company 
who are serving with the Armed 
Forces’. .. many from the far away 


battle fronts of the world. The ur 
gency of our activities here does not 
allow time to reply to these letters 


individually, but we do want you to 
know that your letters are sincerely 
appreciated . . . we want you to 
know that all of us here enjoy them 

. and that we want you to keep 
writing us whenever you feel like it 
and can find the time. Sometimes 
writing a letter and passing thoughts 
along to a friend is the next best 
thing to receiving one. 

"Here on the home front, thou 
sands of production soldiers are 
working diligently throughout every 
day and on through the long hours 
of every night . . . that you shall not 
want for the things you need. Men 
and women are turning the wheels 


of production ever faster that ships 
planes, tank guns, ammunition, 
food, clothing and medical supplies 


may be speeded to you. These 


in other ways ... they are buying 
war bonds, contributing to War Re- 
lief Funds, helping with Civilian De- 
fense work, sharing their cars and 
giving their blood to the Red Cross. 
Other thousands are doing other 
things . . . even the ten year olds 
are helping by collecting scrap 
metal, rubber, tin cans and buying 
War Stamps with their pennies. 
"This is a war of no exemptions, 
a war in which all can and must help 
that the torch of Liberty may be 
kept burning. Whether our duty 
lies on the battle front or the home 
front, all of us must give everything 
we have to give to a war being 
waged to insure that the horrors 
suffered by other people may never 
reach our shores . . . a war being 
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waged by a nation whose people 
hold human life and the right to live 
it in Our way as the most precious 
of values.” 





BILL HAEFS OF GREEN BAY 
SPORTS SUPER-PIPE 

Wisconsin Kiwanians—at least up 
around Green Bay—cling to the 
Paul Bunyan tradition like hoofers 
to their No. 17 shoe ration tickets. 
Paul was supposed to have picked 
his teeth with a dainty sliver about 
the size of a young telephone pole. 
Wherefore— 

William F. Haefs, president and 
general manager of the Northwest 
Office Supply Company, Green Bay, 





BILL HAEFS AND HIS MIGHTY PIPE 


looks this tough old world square in 
the eye with clenched jaw, so to 
speak. And for what a reason! 

It seems that as perennial secre- 
tary of the Green Bay Kiwanis 
Club, Mr. Haefs received something 
to make even a tough old world 
blink. 

The occasion was the inaugura- 
tion of 1943 officers of the club. 
F. Ted Buechler, outgoing president. 
came forth with something that 
looked like a cross between a black- 
thorn cudgel and a shinny stick. 
From the photograph, which is war- 
ranted to be genuine, this may be 
identified as a pipe, made of cherry 
wood, and guaranteed to function 

OFFICE APPLIANCES inquired 
politely what held the pipe up. 

"Can assure you there is abso- 
utely no trick connected with it,” 
replied Mr. Haefs, "as the wood 
part is made from a cherry tree and 
is hand-carved.’ Reading between 
the lines, apparently this super-pipe 
is so strong that it lays everybody 
low but the smoker, who is naturally 
going to prove that Paul Bunyan 
wasn't such a much after all. But 
there are rumors to the effect that 
if Paul's famous Blue Ox ever came 
back and got a whiff of the Haefs' 


smudgepot, the Ox would roll over 
and become bait for the black 
markets. 





EXCUSE US, MR. FERRY 

Featured in this department last 
month was the Old-Timers Club of 
the National Blank Book Company, 
and quite naturally any reference to 
this noteworthy organization would 
not be complete without the name 
of Harry J. Ferry who has been with 
the company fifty years. 

We didn't overlook Mr. Ferry, but 
we did slip up in saying that he had 
retired. The truth is that Harry is 
far from being on the retired list. 
Only recently he took over the en 
tire New England region aside from 
the area served by the concern’s 
Boston office in a revision of terri 
tories with J. Sidney Croke so that 
the wartime travel mileage of both 
men could be reduced. 





POLICE SEND NICE LETTER 
BUT—YES, NO 50 BUCKS! 


Nabbing suspects for whom the 
police are looking could be a nice 
little side-line for a typewriter sale 
manager if you could only trust the 
police. Not that it would run into 
volume, you understand, but Mrs. 
Nona M. Reynolds has tried her 
hand at crook-catching, and won— 
nonor. 

Mrs. Reynolds manages the Amer 
ican Typewriters Company branch 
in Oklahoma City, Okla. One Ed 
ward Leo Zimmerman walked intc 
her place early this month, and of 
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fered her a pawn ticket. Hastily 
checking the serial number, she 
found the machine was stolen from 
an insurance man. Leaving the 
room on a pretext, Mrs. Reynolds 
got in touch with the police. That. 
was on April |, but she had faith 
she would collect the $50 reward 
that Indiana was reported offering 
for Zimmerman. But— 

While a constable was taking 
Zimmerman to court to face a lar- 
ceny charge April 3, the escaped 
Indiana convict got away in a traf- 
fic jam. The police department 
complimented Mrs. Reynolds, but 
Indiana pays for convicts COD. 





SCHUBERT, SOLDIER, ARAB, 
PYRAMID, SPHINX 

Look at the picture shown below, 
and on the camel at the left you will 
spot L. J. “'Larry'’ Schubert, former 
district representative of the Globe- 
Wernicke Co. in the central states. 

But that's about all the identifica- 
tion we can supply, though we sus- 
pect that the objects in the back- 
ground are the Sphinx and a pyramid 
since the picture was taken near 
Cairo, Egypt, when Larry was on a 
recent furlough. That impression is 
further strengthened by the fact that 
the figure in the foreground is an 
Arab quide. He remains nameless as 
does Larry's companion, :the soldier 
on the other camel. 

The former G-W man writes that 
he was greatly cheered on his visit to 
Cairo by seeing a familiar G-W 
bookcase sign in the window of the 
largest stationer in the Middle East. 





LARRY SCHUBERT AND A COMPANION SOLDIER GO CAMEL RIDING AND 
USE THE SPHINX AND A PYRAMID AS A BACKGROUND FOR A PICTURE.— 
No rewards are offered for correct guesses as to Larry's location. 
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Under the heading, “Such a Man That the State Ought 
to Cherish,” which was the title bestowed on the man 
described as an “honest stationer” in the year 1623, 
OFFICE APPLIANCES published in February an arti- 
cle taken from an interesting early history of the station- 
ery trade in England as set forth in the Christmas issue 
of the Stationery Trade Review, official organ of the 
Stationery Manufacturers Association of Great Britian. 

Now, here are some pictures used by the British 
publication to illustrate its history. Above, at the left 
is an English stationer’s trade card of the Eighteenth 
century. Above, at the center and right are pages from 
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Historical Highlights in the Stationery | oe 


a stationer’s price book issued in 1800. John Day, cele- 
brated in stationery history, is pictured below at the left. 
He also printed what is believed to be the first privately 
published book in England between 1546 and 1584. At 
the right, below is the “stationers’ barge,” a souvenir 
of the days when it was the custom of the Stationers’ 
Company, at the time of visit of the Lord Mayor of 
London to Westminster, to use its barge to pay its 
respects to its patron, the Archbishop of Canterbury. 

Illustrations are shown through the courtesy of the 
Stationery Trade Review, Great Britian. Picture of the 
barge is by courtesy of Jonathan Cape. 
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NORTHWEST TRAVELERS ELECT BURKE 


Elgin Burke of Wilson Jones Co. was elected second 
vice-president of the Northwest Travelers Club at a 
meeting held concurrently with the Seventh District 
meeting in Minneapolis. L. M. Ackert, who had served 
as first vice-president, became president automatically, 
succeeding Karl Castle of Smead Manufacturing Com- 
pany, who directed the endeavors of the travelers in 
helping Governor Regan put on a most successful meet- 


ing. Also in his capacity as president Mr. Castle was 
called upon to serve as toastmaster at the annual ban- 
quet of the convention, a task which he performed in 
highly acceptable manner. Al Nordstrom of Smead 
Manufacturing Company moved automatically to first 
vice-presidency from second, and Ken Chase, Dennison 
Manufacturing Company, and Roy Clarke, F. S. Web- 
ster Company, were re-elected as auditor and secretary- 
treasurer. Mr. Regan gave the travelers special men- 
tion for their assistance. 
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OBSERVE TWIN BIRTHDAYS WAR STYLE 


Henry R. Johnson Has Seventy-Fifth; 
His Springfield Store Has Fiftieth 


HENRY R. JOHNSON 
..- On Seventy-fifth Birthday 


PRIL SEVENTH was a signifi- 

cant day for many people in 
Springfield, Mass., and particularly 
for those in the organization of 
Johnson’s Bookstore, 1379 Main 
Street. It was the seventy-fifth 
birthday of Henry R. Johnson, 
founder and president. 

As we go to press, preparations 
were well under way to make 
May 1 an equally important occa- 
sion because it is the Fiftieth An- 
niversary of the opening of the 
Bookstore. 

These noteworthy events com- 
bined to recall many interesting 
incidents in the history of the 
store and the career of Mr. John- 





Opening Day, May 1, 1893 
... AND HIS FIRST STORE 


son. In most of these, two mem- 
bers of the firm’s personnel played 
a prominent part. They are Wil- 
liam A. Egan and A. F. H. Grun- 
waldt, who have been with Mr. 
Johnson forty-four and forty- 
eight years, respectively. 

The first Johnson store was 
opened May 1, 1893, and occupied 
a twelve-foot frontage on the 
same principal street of. Spring- 
field on which it is located today. 
At its head was a twenty-five- 
year-old man who already had be- 
hind him nine years of experience 
in book and stationery stores. 

Mr. Johnson was born in tem- 
porary one-room quarters over a 


~ |°{@10) <o0 i RI 


» 





AS IT LOOKS TODAY—JOHNSON’S MAIN STORE IN SPRINGFIELD, MASS. 
Entire quarters extend to three floors in three buildings 


wagon shed in a small farm vil- 
lage at the foot of Mount Holyoke, 
Mass., described by J. G. Holland 
as “the long lazy hamlet of 
Hockenum.” At sixteen, he ven- 
tured to Northampton where he 
became a clerk in S. E. Bridg- 
man’s College Book Store. For 
two and one-half years he re- 
mained there, and then took the 
long and courageous step of mov- 
ing to the big city—Springfield— 
and got a job at the James D. 
Gills book, stationery and art 
store. 


$10 a Week; Then $6 


Finally, Mr. Johnson had saved 
enough to go on his own, which 
he did by buying a small station- 
ery and art store from Miss S. I. 
Cooley. As a starter, he had one 
clerk and one boy helper and paid 
himself $10 a week salary. In an 
economy move, he later cut his 
own wages to $6 a week. 

Down through the years, the 
business grew and now is complete 
except that it has never dealt in 
office furniture and employs no 
outside salesmen. In addition to 
the main store, pictured on this 
page, the organization now oc- 
cupies three floors in three build- 
ings, including an annex as large 
as the main store and devoted to 
antiques, and rare and second 
hand books. The organization 
numbers seventy-five people. 


Unusual Advertising 


Always a firm believer in adver- 
tising, some of Mr. Johnson’s 
early ads are well remembered 
today for their novel style. One of 
them refers to the man who came 
in for a lead pencil and found so 
much to his liking that an errand 
boy with a wheelbarrow was re- 
quired for the delivering. Another 
had the headline, “Koob a Yub.” 
Readers were asked to spell it 
backwards. It brought business. 

Celebration of the twin birth- 
days of store and founder was 
conducted in true 1943 war style. 
Instead of a birthday bonus, pro- 
hibited by government wage sta- 
bilization orders and instead of 
banquet, souvenirs, prizes and 
costly historical booklet, it was 
decided that a combined gift to 
the Red Cross would be most 
appropriate. Everyone agreed that 
no more worthwhile means could 
be found. And the gift was worth- 
while, too—$2,500. 
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GENERAL VIEW OF THE ASSEMBLAGE AT THE NINTH DISTRICT 
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MEETING JUST AFTER THE MONDAY MORNING SESSION 


San Antonio Host City for Ninth District Convention 


H. C. Parker, Jr., Nominated Governor; Registra- 

tion Large at Gathering Held March 28 and 29; 

NSA Troupers and Other Outstanding Speakers on 
Program 


HEY came, they saw, they heard, and they were 

benefited, might well describe the annual conven- 
tion of the Ninth District, NSA, held in San Antonio, 
Tex., March 28 and 29. The gathering was marked by 
several outstanding features, including a registration 
of 131 stationers in addition to manufacturers’ repre- 
sentatives and others, excellent talks during the busi- 
ness sessions, and the attendance for the first time 
of wives of the stationers, making the occasion more 
colorful. 

H. C. Parker, Jr., H. C. Parker, Inc., New Orleans, 
was elected governor, succeeding Johnny Wright, 
Storey-Wright Printing Company, Tyler, and Al Eise- 
mann, Maverick-Clarke, San Antonio, was elected 
lieutenant governor, the post formerly held by Mr. 
Parker. 

The convention was opened on Sunday afternoon 
with a new feature which held the interest of all. It 
was a “Quiz Program,” sponsored by the manufac- 
turers of the NSA, with Fred Fenne, Associated Sta- 
tioners Supply Company, Chicago, garbed in silken 
bathrobe and oriental turban, serving as the MC. 
Members of the audience were asked questions, each 
pertaining to the product, trade mark or policy of a 
manufacturer or supply house. Those giving the cor- 
rect answers were awarded $2.50. Loraine Saxon, 
Maverick-Clarke, won a double prize ($5.00) for his 
answer, and William C. Clegg, The Clegg Company, 
and a past president of NSA, won the jackpot, $10.00. 
Thirty-five awards were made, with the cash outlay 
amounting to $97.50. 

The real business of the convention opened on Mon- 
day morning when, following the address of welcome 
by Judge Al Heck of San Antonio, with response by 
Mr. Parker, E. B. Healy, president of NSA, delivered 
his message. 

“Iam going to talk to you this morning about some 
of the problems that we are confronted with in the 
operation of our store, for we are all more or less 
faced with the same problems,” President Healy be- 
gan. “The first of these, and one which might be 
termed the ‘Number One’ problem of business today, 
is that of ‘Manpower.’ With salaries frozen in many 
localities, and with more and more men being drafted 
into the armed forces, it becomes increasingly diffi- 
cult to meet the current needs of employment. This 
is particularly true in the low-priced brackets, which 
includes help in the stockroom, delivery, and janitors. 

“The confusion resulting from much manpower be- 


ing drafted has been difficult to overcome, and it has 
been aided and abetted by «the newspapers coming 
out with screaming headlines telling of the millions 
of men yet to be drafted. In our business we have 
advocated the training of girls to take the places of 
those who have been called to the colors. Five men 
have been lost during the past month, and each has 
had an understudy. 

“Too much attention is given to the war and not 
enough to what we can do in fulfilling our duties. In 
our organization, we do not let our sales people use 
war as a means of covering up a shortage of merchan- 
dise. We have a slogan, ‘Let’s do the best we can with 
what we have, and be happy about it.’ We recently 
called together our sales people and asked them to 
show a smile when they meet people, and to say, in 
answer to a common inquiry, ‘Yes, Mr. Brown, busi- 
ness is good.’ It has been a pleasant reaction to go 
ahead and see the smiling faces, the cheerful greet- 





PAST AND PRESENT.—At the left is Johnny Wright. ninth district re- 
tiring governor. At the right is H. C. Parker, Jr.. new governor, 
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ings, and the happy countenances. And it has had a 
good effect on business. 

“Put up a good front. Do not permit your shelves 
and show cases to become empty. There is nothing 
more depressing and nothing that will tend to drive 
away business so much as a store whose stock of mer- 
chandise looks depleted, ragged and picked over. Well 
trimmed windows are the best advertising. Your win- 
dow trimmer should Know four or five days in advance 
what you plan to use so he can make his plans ac- 
cordingly. In our own experience, we have frequently 
singled our items that have rarely been displayed, and 
have had the sales of such items more than doubled 
within the succeeding days.” 

L. J. Planchon, manager, Distributors’ Division, 
WPB, San Antonio, followed Mr. Healy with a discus- 
sion on, “Government Limitation Orders as They 
Affect Stationers.” This was more in the form of a 
question and answer presentation, with stationers in- 
quiring about points on which they were not clear. 

R. R. Moser, Carpenter Paper Company, Fort Worth, 
concluded the morning’s meet with an address on 
“The Future as I See It for the Stationer.”’ 


Opening his remarks with the assertion that the 
stationery business has a background of over 500 years, 
during which time it has weathered wars and depres- 
sion and has come out stronger each time, Mr. Moser 
continued by saying, “In the present emergency you 








LADIES AND GENTLEMEN AT THE NINTH DISTRICT MEETING.—The 
ladies, pictured at the top. were entertained with a luncheon at La Cas. 
followed by a boat ride on the San Antonio River. Nearest the camera 
on the right is Mrs. R. P. Grieve, chairman, ladies entertainment com- 
mtitee. Next to her is Mrs. Johnny Wright. wife of the retiring governor 
of the district, and next is Mrs. Al Eismann, vice-chairman, ladies enter- 
tainment committee. Below are the Texas Travelers, a group whose 
Friendship Room has been a feature of all ninth district conventions. 


and your salesmen should be experts on priorities so 
as to help customers. As an illustration of the lack of 
this knowledge in some stores, I recently read of an 
experience of a business man who entered a stationery 
store and stated he desired a filing cabinet with a 
lock—just a plain wooden file with a lock. But the 
salesman informed him that the lock placed him 
under A-1-A priority, and the sale was lost. 

“Was that salesman on his toes? Was he fighting as 
he should? Did he have all the facts regarding the 
necessary priority? Did he do everything possible to 
aid the customer in getting his merchandise? The 
answers are obvious. 

“You have made a study of government restrictions 
on office supplies. Give your customers the benefit of 
that knowledge. If a man is not eligible for a rating, 





FOUR PRESIDENTS AND A GENERAL MANAGER.—Three past NSA 
presidents, all from Texas, the present president. and the general man- 
ager look past the camera man. Front row. left to right: President E. B. 
Healy, General Manager Charles P. Garvin, and Past President W. Neill 


Stewart. Back row: Past Presidents E. C. Wilson and W. C. Clegg. 
determine whether there is an alternate that you can 
sell him. 

“Be enthusiastic about alternate products—and note 
that I did not use the word ‘substitute.’ Call them 
items of new materials. For the past thirty years the 
buying public has been warned against accepting sub- 
stitutes. So, if we call them new materials, we stand 
a much better chance of making a sale. 

“Search for new items. The filling station carries 
eggs, fruits, or anything that will sell. The grocery 
store has lines of cosmetics, vitamins, paints and other 
items foreign to groceries. Regardless of many items 
that are out for the duration, there are hundreds that 
will take their place. For example, there are more 
than a hundred items in almost every loose leaf line 
that every business can use. 

“What about typewriter paper? Who is selling the 
cash register rolls in your city? Some stores have 
added Kem-Tone—a paint that can be mixed with 
water and used to paint over wall paper. Others have 
stocked army jewelry, others sporting goods, civic club 
supplies, pictures, drinking cups, cocktail napkins, and 
numerous other lines. I know of one stationer who 
is converting box paper which he is selling to other 
stationers, departments stores, drug stores, and other 
retail outlets throughout the middle west. His bill for 
boxes runs $10,000 to $14,000 every three or four 
months.” 


This concluded the morning session. 


Afternoon Program 


Probably no more capable man could have been 
selected to open the afternoon program than Willis 
Lowe, E. L. White & Company, Fort Worth, and vice- 
president, Distributors Division, NSA, who was given 
the important subject, “Management Thinking.” 
Thoroughly versed in this important subject, and 
without frills or fancies, Mr. Lowe gave his listeners 
a talk that brought them to their feet in hearty 
applause. 

“The subject which you have given me is a very big 
one,” Mr. Lowe stated, “for it covers every phase of 
the stationery business. In these days management 
is confronted with many problems: Taxes have to be 
paid, war bonds have to be bought, new employees 
have to be hired and trained to replace those who 
have entered the service, numerous new Federal regu- 
lations have to be studied and carried out according 
to schedule, and other matters thought out to a suc- 
cessful conclusion. We must give full attention to 
management thinking, and those who are inclined to 


(Turn to page 152, please) 








Eighth District Considers Wartime Problems 


Kansas City Scene of Big Meeting April 2 and 3; 

Postwar Affairs, Government Rulings and Ideas 

for Current Co-operation Highlight Sessions; Leon- 
ard Wilcox Chosen to Repeat as Governor 





EALERS from NSA District No. 8 gathered at the 

Muehlebach Hotel, Kansas City, Mo., April 2 and 
3 to discuss matters of mutual interest, all having to 
do with problems arising directly from the war and 
dovetailed into the war economy of the nation. The 
patriotic note was evident throughout, the first ses- 
sion opening with a salute to the flag led by John 
Ford of Peterson Lithograph & Printing Company; 
the last with a highly inspirational address, “Right or 
Wrong—lIt’s Your Country,” by Max Wyman, past com- 
mander of the American Legion for the state of Kan- 
sas. Both dealer and traveler attendance surpassed 
expectations. 

The interest was divided between current and post- 
war affairs, government rulings, ideas for present day 
operation, and planning for the future furnishing the 
principal topics of discussion. Keen interest was shown 
in all sessions, which were held to schedule in line 
with the policy of the governor, Leonard Wilcox of 
Roberts Printing & Stationery Company, Hutchinson, 
Kan. In recognition of his good work Mr. Wilcox was 
elected to serve another year. 

The address of welcome was delivered by Owen 
Teague of Schooley Printing & Stationery Company, 
who, after extending the greetings of the Kansas City 
Stationers Club and the Midwest Travelers Club, 
quoted the following paragraphs on Business: 

“When we separate the word ‘BUSINESS’ into its 
component letters, B-U-S-I-N-E-S-S, we find that 
‘U’ and ‘IT’ are in it. In fact, if ‘U’ and ‘I’ were not in 
BUSINESS it would not be ‘Business.’ Therefore if 
B-U-S-I-N-E-S-S is to remain ‘BUSINESS’ we must 
keep ‘U’ and ‘I’ in it. 

“Further, we discover that ‘U’ comes before ‘I’ in 
‘BUSINESS’ and that ‘T’ is silent .. . it is to be seen 
and not heard. Also that ‘U’ in BUSINESS has the 
sound of ‘I’ which indicates that it is an amalgama- 
tion of the interests of ‘U’ and ‘I’, and when they are 
properly amalgamated, BUSINESS becomes harmoni- 
ous and altogether profitable.” 

NSA President E. B. Healy, Santa Fe Book & Sta- 
tionery Company, Santa Fe, N. M., spoke on “Condi- 
tions as I See Them.” Our biggest problem, he said, 
is man power. He explained how he had trained girls 
in advance so they were ready to replace salesmen 
when they went into the services. His weekly sales 
meeting now has become a service meeting. He ad- 
vised doing the best we can with what we have and 
not blaming the war for our own shortcomings. Among 
his “don’ts” were permitting shelves, tables and show- 
cases to become bare because of bad effect on custom- 
ers, and the purchase of poorly constructed substitutes. 

The new L227 Fountain Pen Limitation Order was 
presented by R. B. Gingland of the Esterbrook Pen 
Company. Results of the order, he said, would be fewer 
fountain pens and mechanical pencils, but sufficient 
for interesting volume. The fountain pen output will 
be thirty-five per cent of 1941, he reported, but the 
increase in average cost will make up much of the 
difference. On certain lines priority orders exceed 
total output and only rated orders can be accepted. 
He expected a new pen to be ready about July 1 which 
can be apportioned on a quota basis. 

“War Time Advertising” was the topic of W. J. Dal- 
ton of Chicago. With depleted staffs and salesmen 
having more contacts to make, advertising can sup- 
plement the work of salesmen, and to some extent, 
substitute for salesmen. Even poorly prepared adver- 
tising, he said, is good if you do enough of it. He 
recommended mail order and institutional types of 





copy. Another suggestion was that instead of the 
expression “office supplies,” dealers use “office necessi- 
ties.” He believes in direct mail for best results and 
strongly urged the use of good catalogs. He told of a 
catalog he prepared for a well known stationer which 
was followed by increases of ten to sixteen per cent 
in various lines shown. 


Garvin Discusses Essential Character of Industry 
and the Small Business Man 


General Manager Charlie Garvin delivered two ad- 
dresses, one showing the essential character of sta- 
tionery and office equipment, the other on the fight of 
the small business man for existence, in which he 
related his experiences before a senatorial committee 
in February. He remarked that he was not so much 
concerned about staying in business in the war as 
what to do after the war. 

“Cushioning Against Shock” was discussed by Walter 
Guy of Arkansas Printing & Lithographing Company. 
Citing history following the War of 1812, Civil War and 
World War, he felt that the present war would be 
followed by a brief period of hesitation, good profitable 
business, a brief upset and another period of pros- 
perity before an inevitable but comparatively short 
period of recession. Among factors favorable to post- 
war business he mentioned a retarded demobilization 
after the war, necessary reconstruction abroad, short- 
age of consumer goods, replacement of inferior equip- 
ment. housing deficiency, purchasing power to be re- 
leased, less inflation, new industries. Against these 


ON THE OPPOSITE PAGE 
CAUGHT BY THE CAMERA AT KANSAS CITY 


1. Seated: Mrs. John Smith, Mrs. Ted Warkentin, Mrs. Winfield White. 
Standing: Mr. White, Mr. Smith, Mr. Warkentin, Southwestern Staty. 
& Bank Supply Co., Lawton and Ponca City, Okla., and Amarillo, 
Tex. 

2. Billy Schmiederer, Buxton & Skinner Ptg. & Staty. Co., St. Louis, 
holding vivacious but camera shy Nancy Hedges; Izzy Voda, Wal- 
lace Pencil Co. 

3. Ladean Foley; Stanley Griebel and Harvey Rockwell, Yawman and 
Erbe Mig. Co. 

4. E. J. Mitchell and Bob Valleau, manufacturers’ representatives, 
with the governor, Leonard Wilcox, of Hutchinson, between. 

5. John Krueger, F. S. Webster Co.; F. L. Brous, Joplin Ptg. Co., Joplin, 
Mo.; Mark Farrar, Joplin Ptg. Co., Joplin, Mo. 

6. Bill Bohard, Eberhard Faber; Francis Adams, S. G. Adams Co., St. 
Louis; Gerald Favor, Koh-I-Noor Pencil Co.. Inc. 

7. Bill Pickering and Lou Brown, Eberhard Faber; Herb Walsh, Ace 
Fastener Corp.; A. C. Van Horn, Eberhard Faber. 

8 
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Charlie Garvin; Fourth Vice-President Herb 


. General Manager 
Walsh, Ace Fastener Corp.; Mrs. Paul Baird. 

. W. F. Cromwell, Eaton Paper Corp.; A. J. Bartens, Shallcross Ptg. 
& Staty. Co., St. Louis: A. H. Krohne, American Pencil Co. 

10. Gerry Manning, Joplin Ptg. Co., Joplin, Mo.; A. C. Van Horn, Eber- 
hard Faber; Bill Boyd, Acco Products, Inc.; Wm. J. Dalton, Dalton 
Advertising; E. B. Healy. president NSA. 

ll. M. K. Taggart, Cramer Chair Co.; George Wilkerson, manufacturers’ 
representative: Leonard Wilcox, Roberts Ptg. & Staty. Co., Hutchin- 
son, Kans.. governor eighth district NSA; Fred Downs, Downs- 
Randolph Co., Tulsa, Okla.; Dorsey Douglass, Oklahoma City. 

12. Ray Kline, Wilson Jones Co.; Mrs. Edward L. Robinson; Matt Dim- 
mitt, Wilson Jones Co.; Mr. Robinson, Schooley Ptg. & Staty. Co., 
Kansas City. Mo. 

13. Herb Johnson, Wilson Jones Co.; Claude Allen. The General Fire- 
proofing Co.; Milton Navrat, Hutchinson Office Supply Co., Hutchin- 
son, Kans.; Al. Steitz, Field Staty. Co., Tulsa, Okla. 

14. C. N. Murray. Mittag & Volger, Inc.; Lyle Turner, W. A. Sheaffer 
Pen Co.; Harry Boling. Jr., Harry Boling Office Supply Co., Kansas 
City. Mo.; P. L. Willson, Kansas City Staty. Co., Kansas City, Mo. 

15. A bit of St. Louis: Wm. Schmiederer, Buxton & Skinner Ptg. & Staty. 
Co.; Walter Ruedy, S. G. Adams Co.; Ed Miller, Lessard Ptg. & 
Staty. Co.; Francis Adams, S. G. Adams Co.; Al Bartens, Shallcross 
Ptg. & Staty. Co.; Chester Kennedy, Wm. J. Kennedy Staty. Co. 

16. W. G. Lashbrook, Esterbrook Pen Co.; Mrs. Lashbrook; George 
Herrmann, The Heyer Corp.: Grace Maneval; Charlie Malody, Asso- 
ciated Stationers Supply Co.; Ralph Maneval, A. W. Faber, Inc. 

17. Fred Larson, The Globe-Wernicke Co.; Larry Goodhand, Oxford 
Filing Supply Co.; E. B. ‘Dick’’ Healy, Santa Fe Book & Staty. Co.., 
president NSA; Harry Anderson. The Globe-Wernicke Co. 

18. B. Dougherty, Dougherty Staty. Co., Kansas City, Kans.; Heinie 
Sengbusch, Sengbusch Self-Closing Inkstand Co.; Carl Schutz, 
Eagle Pencil Co.; Bob Valleau, manufacturers’ representative; 
Dorsey Johnston, Johnston Press, Wichita, Kans.; Dick Gingland, 
Esterbrook Pen Co. 

19. Austin Waterbury. Carter's Ink Co.: Mrs. Waterbury: Charlie Gar- 
vin; Governor Leonard Wilcox. 
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KANSAS CITY SNAPSHOTS 


1. Seated: Loretta Beck; Cecil Jones; Louise Westlake; Frank Morse, Jr.. 
Browne-M»rse Co. Standing: W. N. Grabill; Irene Primeau; Howard 
Hedges. Hedges Mig. Co.; Ed F. McClure. All of Cramer Chair Com- 

any except Mr. Morse and Mr. Hedges. 

2. Seated: Hal Primeau, Loretta Beck, Irene Primeau. Roy Cramer. 
Standing: John Butterworth; Bill Parkin, Parkin Ptg. Co., Little Rock. 
Ark.; Hareld W. McClure; M. K. Taggart. All of Cramer Chair Com- 

any except Mr. Parkin. 

a ated: Mrs. Consodine, Mrs. Zook. Nada Consodine. Standing: 
M. E. Zook, Rockwell-Barnes Co.; Dan Consodine, Richard Best 
Pencil Co. 

4. Mr. and Mrs. Howard Hedges and daughter Nancy. 


5. R. B. Dishman, Golding Bank & Office Equipment Co., Kansas City 

Mo.; M. Sonderman, Indiana Desk Co.; Gene X. Stoltz, Indiana Desk 
Co. and New Indiana Chair Co. 

6. Hy Linden. Ace Fastener Corp., and Obie Seale, Tulsa Staty. Co. 
Tulsa, Okla. Whose car? 

7. Herb Beckman, Boorum & Pease Co.; M. L. Sowell, formerly Columbia 
Ribbon & Carbon Mig. Co. and Stewart Office Supply oe. Dallas 
now U. S. Army. being entertained by strollers. 


he set retooling and high cost of government. De- 
mobilization, he thinks, will be synchronized with 
ability of business to absorb. Manufacturers, he be- 
lieves, will not take Victory models back from offices 
or warehouses. He urged all to keep capital liquid, to 
avoid excessive obligations to banks or other creditors, 
and to maintain adequate advertising programs. A 


closing suggestion was to remain loyal to present 
sources of supply. 

R. D. Latsch of Latsch Brothers, Lincoln, Neb., and 
John Uden of Gallup’s, Inc., Kansas City, Mo., collab- 
orated on “Simplification of Equipment and Merchan- 
dise After the War.” The talks and subsequent dis- 
cussion brought out pertinent suggestions, the purpose 
of which was to help the dealer do a better service 
job with lower inventory on various articles. 

Regional Governor Wilcox, gave the results of a 
survey of about two hundred dealers. He learned that 
of 1164 who left for the services only 372 had been re- 
placed, 120 think women will have more prominent 
place in future, sixty-four do not, fifty-two operate 
typewriter departments, 144 do not. The principal 
advertising is direct mail and newspaper. Among 
replacement lines for goods no longer obtainable were 
mentioned printing specialties, school supplies, serv- 
ice men’s needs, social stationery, novelties, gifts and 
other items. 

“Wartime Shop Talk,” by Charles Malody of Associ- 
ated Stationers Supply Company was an interesting 


(Turn to page 156, please) 





District No. 10 Gathers at Denver 


One Day Meeting on April 5 Includes a Full Pro- 
gram; NSA Troupers Co-operate Closely; E. G. 


Hopper 


FULL program crowded into one day was the 

schedule for the tenth district NSA meeting at 
the Cosmopolitan Hotel, Denver, April 5, although the 
dinner was held the evening preceding. All members 
of the NSA troupe participated in the presentation of 
news and ideas. At the close Governor E. G. Hopper, 
Inter-Mountain Printing & Stationery Company, 
Grand Junction, Colo., was re-elected to serve a sec- 
ond term. 


Re-elected Governor 


After introductions, President E. B. Healy opened 
the discussions with some ideas on merchandising 
under present conditions. He started on manpower 
and told of the advantages of having girls trained to 
take the places of men who have joined the armed 
services. Always have a cheerful sales force, he said, 
for cheerfulness brings more sales. Social stationery 
and V-mail he mentioned as good sources of revenue. 
Referring again to manpower, he cited figures pre- 





REGISTRANTS AT THE DENVER MEETING OF NSA DISTRICT NO. 10. 


1. Claude Allen, The General Fireproofing Co.; Glen Hopper, Inter- 
mountain Ptg. & Staty. Co., Grand Junction, Colo.; Jack Kendrick, 
Kendrick-Bellamy Staty. Co., Denver, Colo. 

2. G. C. Lipp, W. H. Kistler Staty. Co., Denver: Joe Simmer, Wilson 
Jones Co., handling registration and other details. 

3. Harry T. Herkert, Herkert Staty. & Office Supply Co., Boulder, Colo.; 
Henry Bredow, Eaton Paper Corp.; Glen Barclay, W. H. Kister 
Staty. Co., Denver. 

4. ©. F. Evans. Sanford Ink Co.; Joe Simmer, Wilson Jones Co.; Harry 
Herkert, Herkert Staty. & Office Supply Co., Boulder, Colo.; Ernest 
Erskine, Butler Paper Co.; O. W. Pechman, Denver Staty. Co.; 
S. D. Bradner, Art Metal Construction Co.; Elmer Pearce. Rocky 
Mountain Bank Note Co., Denver. 

5. Roy Wells, Art Metal Construction Co.; Jack Harper, General Sup- 
ply Co., Albuquerque. N. M.; Glen Hopper, Intermountain Ptg. & 
Staty. Co., Grand Junction. Colo.; Guy L. Denison, Esterbrook Pen 
Co.; Wm. Mason, Out West Ptg. & Staty. Co., Colorado Springs. 
Colo.; Jerry Turrell, The Globe-Wernicke Co. 


6. Claude Allen, The General Fireproofing Co.; Matt Dillon, Associated 
Stationers Supply Co.; Ed McClure, Cramer Chair Co.; Glen Hopper. 
Intermountain Ptg. & Staty. Co., Grand Junction, Colo. 

7. Seated: Roy Wells. Art Metal Construction Co.; Mrs. H. S. Riley: 
Wm. Mason. Jr., Out West Ptg. & Staty. Co., Colorado Springs. 
Colo.; E. B. Erskine, Butler Paper Co. Standing: Herb Riley, Out 
West Ptg. & Staty. Co.; S. D. Bradner, Art Metal Construction Co.; 
Eric Erskine, Butler Paper Co.; Wm. Mason, III, Out West Ptg. 


& Staty. Co. 
8. W. D. Comstock, G. J. Aigner Co.; Will T. Hughes, Weis Mig. Co.., 
dean of western travelers; G. J. Aigner. G. J. Aigner Co. 
9. Margaret Lamb, Bessie Horner, Journal Office Supply Co., Sterling. 
olo. 


10. Charles P. Garvin. 

11. Herb Johnson, Kendrick-Bellamy Co., Denver, Colo.; C. N. Murray. 
Mittag & Volger. Inc.; Jim Hawker, National Blank Book Co.; Walter 
P. Meek, Enger-Kress Co. 
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sented by Governor Wilcox of the eighth district, 
showing what some 200 stationers are facing in the 
manpower problem, what has been done in replace- 
ment and some ideas on trends. Some of the figures 
appear in the story of the Kansas City meeting else- 
where in this issue. He told of other merchandisers, 
particularly chains, making inroads in new fields and 
the potential threat to stationers. Also he touched on 
the Canadian system of freezing goods with present 
distributors and recommended that stationers seeking 
other lines limit themselves to those appropriate to the 
stationery business. 

The next subject on the program was an address 
entitled, “Wartime Shop Talk,” presented by Matt 
Dillon of Associated Stationers Supply Company. The 
comments were originally prepared by Charles Malody 
of Associated and given by him at the eighth district 
meeting in Kansas City on April 3. Details of the 
address are included in the story of the Kansas City 
meeting on another page. 

“Washington Observations,’ by General Manager 
Garvin, followed. They are referred to in the stories 
of earlier meetings. A warning in his talk was to the 
effect that dealers should not rely too much on sub- 
stitutes offered by concerns not in the industry. The 
stationery industry, he assured his audience, will sur- 
vive the war but some individuals in it may not. Then 
he called upon Ed Conlon of Rockwell-Barnes Com- 
pany; Roy Wells of Art Metal Construction Company; 
Bessie Horner of Journal Office Supply Company, 
Sterling, Colo., and John Gilbert of OFrricE APPLIANCES 
for remarks on meeting current merchandising con- 
ditions. 

The paper situation, including restrictions, was ex- 
plained fully by Ernest B. Erskine of Butler Paper 
Company, just as the subject was well covered by an- 
other Butler man at Kansas City. 

To Claude Allen of The General Fireproofiing Com- 
pany was assigned the topic, “War Worries,” or as he 
put it, “Today’s Job.” Next in importance to winning 
the war as quickly as possible is our responsibility to 
keep civilian trade alive and to be better prepared 
for peace than we were for war. In commenting on 
the postwar market he made several challenging 
statements somewhat as follows: Performance and 
not price will be the controling factor in the sale of 
office equipment. The office manager or other equally 
capable person will make selections after careful study, 
although the purchasing agent may place the actual 
order. Simplification and standardization will be the 
rule in well managed offices. Management will pay 
more attention to the office, realizing finally its value 
in profitable operation. Metals will be more predom- 
inant in furniture, because of increased production, 
adaptability and new fabricating, assembly and finish- 
ing processes. It is a mistake, he said, for dealers to 
sell only the cheapest furniture on the grounds that 
it is temporary. Many, he added, will gladly pay a 
premium for the sake of harmony and uniformity. 

Then followed a wartime quiz program conducted by 
Mr. Conlon and Mr. Garvin in which everyone took 
part. 

Governor Hopper expressed his gratitude to the 
Rocky Mountain travelers and the Denver stationers 
for their assistance. Joe Simmer of Wilson Jones Co., 
on behalf of the travelers, voiced thanks to Jack Ken- 
drick of Kendrick-Bellamy Company and Gus Lipp 
of The W. H. Kistler Stationery Company for their 
help to the travelers club. 

Will Hughes of Weis Manufacturing Company was 
given special recognition as dean of western salesmen. 


—_--  _-— 


ROCKY MOUNTAIN TRAVELERS ELECT OFFICERS 

On April 5, while the tenth district NSA meeting was 
being held under the same roof, the Rocky Mountain 
Travelers Association held its annual election at the 
Cosmopolitan Hotel, Denver. The new president is 
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Raynes Davis. Jack Guerin was elected vice-president. 
Joe Simmer of Wilson Jones Company holds the office 
of secretary-treasurer, and Glen Barclay of W. H. Kist- 
ler Stationery Company remains as editor of the Rocky 
Mountain Traveler. f 





ee 
NSA TROUPERS AT SANTA FE 

After the tenth district regional meeting held in 
Denver on the fifth of April the NSA troupers, consist- 
ing of President E. B. Healy, General Manager Charlie 
Garvin, Roy Wells of Art Metal Construction Company, 
Ed Conlon of Rockwell-Barnes Company and John 
Gilbert of Orrice APPLIANCES, stopped for a day at 
Santa Fe for one of the high lights of the convention 
circuit. Mr. and Mrs. Healy entertained in delightful 
fashion. The visitors examined the store of the Santa 





NSA AT SANTA FE.—Top: Roy Wells, Ed Conlon, Mildred Healy. and 

Charlie Garvin in the patio of the La Fonda Hotel, Santa Fe, N. M. 

Bottom: Katherine Sayre, Ed Conlon, Hennie Thatcher, Roy Wells. 
Mildred Healy, Charlie Garvin, Ann Healy, and Dick Healy. 


Fe Book & Stationery Company, which business Mr. 
Healy heads, and saw several points of interest in and 
near Santa Fe including a Tesuque Indian village. 

The last meal served by the Healys before the travel- 
ers resumed their journey to Los Angeles was a tasty 
dinner of roast elk. 

Willis Palmer of Boorum & Pease Company was in- 
cluded in the party at Santa Fe and was at the sta- 
tion in Albuquerque for a passing greeting when the 
Santa Fe Chief made its regular stop at that city. 

eee 
FELLOW STATIONERS HONOR ED WOBBER 

At a meeting of stationers from San Francisco and 
Oakland, held April 14 at the Bohemian Club, San 
Francisco, Owen Bronson of A. Carlisle & Company, 
newly elected president of the Stationers Association of 
Northern California, presented a beautiful tribute to 
his predecessor, Ed Wobber, who had served as presi- 
dent for twelve years. Mr. Bronson stated that Mr. 
Wobber has done more for the industry than any other 
person in California and that in recognition of his ser- 
vices he has been made honorary president for life. 
Following his remarks the secretary, Eldon Wood, pre- 
sented to Mr. Wobber on behalf of the association’s 
members a large silver trimmed, flat crystal bowl, and 
a silver bowl for use on top of the other one, or sep- 
arately. 

The meeting was then turned over to Charles P. 
Garvin of NSA headquarters, who introduced other 
members of the troupe—President E. B. Healy; Ed 
Conlon, Rockwell-Barnes Company; Roy Wells, Art 


Metal Construction Company; John Gilbert, OFrFrice 
APPLIANCES; and a former trouper now out of the in- 
dustry, Paul Burbank, an official of United Air Lines. 
He had made the complete circuit of regional meetings 
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Liaison 


There’s a new means of communica- 
tion in this war. It isn’t radio, it 
isn’t wigwag, it isn’t telephone. It 
is Bulletins for Boys from the Gangs 
They Left Behind Them. 


* * * 






















Just a few short months ago they 
worked together... now the bunch 
that’s left is keeping in touch with 
sailors, soldiers, marines, airplane 
pilots with regular office newscasts 
prepared on the Mimeograph dupli- 
cator... Jennie’s married... young 
Joe has just been called ... Bessie’s 
now a WAVE... the boss has an- 
other child...old Tugsie sprained 
his ankle... and what a kick most 
offices are getting out of keeping in 


touch with their ‘“‘service stars.” 





And what a kick each individual “service 
star” gets from receiving his regular bulletin. 
Sure, it will never take the place of the letter 
from mother or the girl friend, but it is some- 
thing for a tired hero to know—and regu- 
larly—that the gang back home is pulling 
for him. 

By the way, Company A or Battery B, 
why not get together a couple of the boys 
who can run the camp Mimeograph duplica- 
tor and put out a bulletin for your respec- 
tive gangs back home. Don’t think everyone 
from the big boss to the little girl in the 
accounting department wouldn’t eat it up. 
... A. B. Dick Company, Chicago. 


ge LB sigh 4 
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Mimeograph duplicator 


MIMEOGRAPH is the trade-mark of A. B. Dick Company, Chicago, registered in the U.S. Patent Office. 


Be 
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INFORMAL NSA GATHERING AT LOS ANGELES.—Seated: John 


Wernicke Co.; 
Healy: Roy Wells. 
Bower Ptg. & Staty Co., Phoenix, Ariz.; 
Lindsay and Frank Lucas. West Coast Pt 
o., Santa Ana; Frank ¥ 


two years preceding when connected with Eaton Paper 
Corporation. Mr. Garvin covered various developments 
of interest to the industry and Mr. Healy told some- 
thing of the steps taken by dealers to meet present 
day emergencies. 

The election of the Stationers Association of North- 
ern California was held only a few days prior to 
this meeting with the NSA travelers. In addition to 
President Bronson and Secretary Wood, Thomas A. 
Taylor of Schwabacher-Frey Company was elected 
vice-president. 


. a 
AICO ANNIVERSARY CELEBRATED ON TRAIN 
G. J. Aigner and W. D. Comstock of G. J. Aigner 

Company celebrated the company’s thirty-fourth an- 

niversary April 1 while on a train en route from San 

Antonio to Kansas City. Special guests were President 

E. B. Healy of National Stationers Association; Gen- 

eral Manager Charlie Garvin; and Ed Conlon of 

Rockwell-Barnes Company, also a member of the NSA 

troupe. The business was started on April Fool’s Day, 

Mr. Aigner said, but no fooling. 

°— 3 
STATIONERS GATHER IN LOS ANGELES 
April 9 was the date of an informal meeting of 
stationers from Southern California and Arizona held 
at the Biltmore Hotel, Los Angeles. The meeting was 
in charge of Al Davidson of Los Angeles Stamp & Sta- 
tionery Company who, after preliminary remarks, 
turned the discussion over to Charles P. Garvin, gen- 
eral manager of the National Stationers Association. 

Mr. Garvin told of Washington observations of interest 

to the industry and referred briefly to his talk before 





Al Davidson, Los Angeles Stamp & Staty. Co.; 
Standing: Jos. Savel, Savel Commercial Staty. Co.; Russell Hollenbeck. 
Revel Shepherd, Schwabacher-Frey Co.; Bill 
& Staty. Co.; Ed Conlon; Ivie Stein. 
awley, Schwabacher- Frey Co. 


B. Hibbard, The Globe- 
Charles P. Garvin; Dick 


tein Staty. 


the senatorial committee on small business. NSA 
President E. B. Healy told something of methods used 
by stationers in meeting some current problems and 
particularly that of manpower. He complimented the 
Los Angeles stationers on the appearance of their 
shelves so well filled with merchandise and their 
results in finding suitable replacements for men who 
joined the armed services. The session was completed 
with Mr. Garvin and Ed Conlon of Rockwell-Barnes 
collaborating on the NSA Institute of Industrial Opin- 
ion. alah Dae 
NSA TRAVELERS AT WOODSIDE 

In line with a practice that has been followed for 
years Ed Wobber of Wobber’s, Inc., San Francisco, en- 
tertained the travelers of the National Stationers Asso- 
ciation at his home at Woodside, California, near Palo 
Alto. Most of the visitors arrived Sunday, April 11, 
some coming the next day. The Wobber country home 
is in a beautiful wooded estate lying in the hills be- 
tween lower San Francisco Bay and the sea. It is 
quiet and restful and a mass of beauty in trees, flow- 
ers, shrubs, general layout and typography. After a 
strenuous two weeks of travel a week-end in such a 
place affords a thoroughly enjoyable relaxation. 

While on a trip through the woods to town Mr. 
Wobber sought some information from a person whom 
he met outside an automobile service station in the 
hills. This person, it developed, was a cousin of William 
C. Clegg of The Clegg Company, San Antonio, Texas, 
formerly president of NSA and a man who several 
years before had shared in Mr. Wobber’s Woodside 
hospitality. 





George D. Mengola: Ed Wobber. 
Jerry. well known to all Wood- 


VISITORS AT WOODSIDE.—At left: 

Wobbers, Inc.. San Francisco, holdin 
side visitors; Roy Wells, Art Metal Construction Co.; Charlie Garvin, 
general manager NSA; Jack Marish; Ed Conlon, Rockwell-Barnes Co.; 
Dick Healy, Santa Fe Book & Staty. Co., president NSA. Upper center: 


Fong Ying. the artistic Woodside chef. Lower center: Rex. an im- 
ortant member of the Woodside household. Right: At the game room. 
Bick Healy. Ed Conlon, Charlie Garvin (at rear), John Gilbert. Roy 


Wells and Ed Wobber, in front of the beautiful loggia which is part 
of the building housing the Webber game room. 
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“The LINE 














that can’t = 
be matched" 
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> we Cee New hlUmUTO]UC<C TIC 


America isn’t going to be included 
in your ‘‘New Order’’, thank you! 


PANAMA-BEAVER 


is doing its part in keeping our 
American way of living by supply- 
ing Industry with the finest Carbon 
Products for Spirit and Gelatin 
Duplicators. 





Ask your Panama-Beaver Man 
about the new V...— Uni- 
Master —- Negative Processed 
Masters, and other Hectograph 
Carbon Products 
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Identified Ink and Fabric Products Which 
Meet All Possible Office Conditions 
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Minneapolis Host to Seventh District Stationers 


Two Day Session Registers a Large and Representa- 

tive Attendance; C. F. Mixter, Eau Claire Book & 

Stationery Company, Chosen Governor; Many 

Dealer Problems Answered by Speakers and in the 
Forum on the Second Day 


HE annual NSA Seventh District meeting, known 

as the 1943 Wartime Council and Industry Clinic, 
was held April 26 and 27 at the Nicollet Hotel, Minne- 
apolis. It was divided into two sections—one largely of 
addresses on important subjects, the other an all-day 
forum on specific industry products. All five states com- 
prising the district were well represented. Wisconsin, 
which joined the district only recently, has supplied 
the governor-elect in the person of C. F. “Chuck” Mix- 
ter of Eau Claire Book & Stationery Company, located 
in Eau Claire which is not far from the Twin Cities 
of Minneapolis and St. Paul. The NSA troupe was 
out in force, including President Dick Healy; General 
Manager Charlie Garvin; Ed Conlon of Rockwell- 
Barnes Company; Roy Wells, Art Metal Construction 
Company; John Gilbert, Orrice APPLIANCES, and Al 
Skibbe, Associated Stationers Supply Company, who 
although he did not make the circuit participated in 
several meetings. 

The convention opened with the pledge to the flag. 
It was followed by an address by Mr. Healy, which 
has been referred to in connection with earlier 
meetings. 

Then followed a clear presentation of Inventory 
Limitation Order L-219 by Harry Horder of Associated 
Stationers Supply Company. He urged everyone to 
pay close attention to the order’s requirements, saying 
that the administrators will get tough if necessary. 
He suggested that many who thought they were 
exempt or who considered the order something of only 
temporary consideration to file their reports, stating 
that for those operating on the calendar year the 
information was due that day, April 26, and for those 
in a fiscal year, May 25. He reminded them that 
administrators can refer to income tax reports for 
figures should they receive word that some one who 
had not filed came under the order. The premium 
for inventory limitation, he said, is one of forced 
efficiency, not normal but greater than normal. There 
must be forced efficiency in the office. He went on to 
say that we must have better and better records, 
eliminate duplicate lines and items of infrequent sale. 
The manufacturers can co-operate by purging their 
lines and concentrating on fewer numbers. 

The Institute of Industry Opinion conducted by Mr. 
Conlon, indicated that conditions and problems in the 
Northwest are much the same as in other parts of 
the country. Nearly all present were doing a larger 
volume than last year and larger than the last prewar 
year. With one or two exceptions all had as much 
inventory as a year ago, or more. 

Two government men completed the first day’s pro- 
gram—T. G. Skaaren of the Priorities Division of 
WPB, and H. H. Humphrey, Jr., of the War Man- 
power Commission, both of Minneapolis. Both were 
co-operative and supplied helpful information. 


Forum All Day Tuesday 


The forum, which occupied all of the twenty- 
seventh, considered such subjects as carbon paper and 
typewriter ribbons, by F. S. Cooper of Codo Manufac- 
turing Company; fountain pens and mechanical pen- 
cils, by R. B. Gingland, the Esterbrook Pen Company; 
pencils and erasers, by H. C. Van Horn, Eberhard 
Faber Pencil Company; loose leaf and blank books, 
by R. P. Towne, National Blank Book Company; office 


furniture, by Sterling Lord, Leopold Desk Company; 
filing supplies, by Karl Castle, Smead Manufacturing 
Company; inks and adhesives, by H. T. Griswold, San- 
ford Ink Company; papers, by J. Ed Conlon, Rockwell- 
Barnes Company. 

Mr. Cooper presented ideas on the sale of ribbons 
and carbons, recommending that dealers pay particu- 
lar attention to best quality merchandise. Although 
that branch of the industry has difficulties, he con- 
sidered it in a fortunate position and could see no 
serious curtailment in the supply of merchandise 
to the trade. 

Mr. Gingland’s talk, which supplied much useful 
information, was referred to in the story of the Eighth 
District meeting at Kansas City. 

Mr. Van Horn told of restrictions encountered in the 
manufacture of pencils. Referring to government atti- 
tude toward pencil manufacture, he stated that after 
Army and Navy requirements were met the manufac- 
ture of these products was to be called an essential 
industry. He stated also that the War Production 
Board had agreed to recommend that the War Man- 
power Commission declare wood cased pencils essen- 
tial. He suggested securing priorities whenever possible. 

According to the belief of Mr. Towne, the industry 
has not yet felt the full impact of WPB regulations 
as they affect loose leaf. The essentiality of loose leaf 
goods, he said, is proved by enormous government 
demands. 

Mr. Lord’s address told of difficulties encountered by 
the manufacturers of office furniture in meeting the 
huge government requirements, including a history of 
priorities and allocations as affecting wood furniture. 

It was a surprise to some to learn from Mr. Castle 
that filing supplies are closely associated with agri- 
culture, cattle raising, commercial fishing, forestry and 
mining. He went on to show how products used in 
manufacture come from all those sources. Record 
keeping, he said, is the basis of everything in modern 
civilization. Every function of the armed forces, he 
stated, was built around filing equipment and supplies. 
He mentioned orders L241 and L241A and their effect 
on filing supplies. He recommended that dealers pre- 
vent clients from overbuying and persuaded them to 
buy lighter weights whenever possible. 

The story by Mr. Griswold was refreshing. He stated 
that the dealers can get all the ink and adhesives 
they want except rubber cement. There never was so 
much ink in use as now. Carrying large stock, he 
said, was hardly wise. He explained that the delays 
experienced in delivery are unavoidable and added as 
a reminder that priorities would help. 

Mr. Conlon condensed his talk on the paper situa- 
tion, which has been referred to in connection with 
other meetings but got over the point that all mills 
want to know where their paper goes. He urged 
strongly that stationers show the end use whenever 
possible. 

Interest in the sessions held high throughout both 
days, groups carrying on private discussions of some 
of the subjects even after adjournment. The gather- 
ing was considered one of the most helpful ever held 
in the area, which was a genuine satisfaction to 
Charlie’ Regan, the governor, who was completing his 
second term of office. 





Note.—Receipt of the report of the Eleventh District meeting held in Portland, Ore., April 16 
and 17, has been unavoidably delayed. A complete story will be presented next month. 
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he ae pre nelobde, heyal. and Yfftct nl services tn time of war, ahich 
ait he Zz /y VOC gniyed well grateful affectic n ty the x employers. 


We cannot all serve our country in high or dangerous 
or romantic places. And in a time when many offer their 
lives,the routine of office work may well seem humdrum. 


Yet how vital it is... how important the endless SMITH-C y JIRONA 
3k 


grind of keeping things going! We venture to speak 


for all American industry in paying tribute and lvpewriter Service 
acknowledging our debt to the unsung millions of 7 : =: : ane 
: yz War production entrusted to us is precision work 
ofice workers whose daily jobs have been done so Ns . ; 4] 
‘ ; calling for craftsmanship of the highest order. . . skill 


faithfully and so well. won through years of making America’s finest office and 
L C SMITH 4 CORONA TYPEWRITER <C SYRACUSE NEW YORK portable typewriters. 














Class B Typewriters Released for Rental Subject to Recall; 


Office Machine Production on Schedule Basis; Manu- 
facture of Fibre Products Limited; Typewriter Inventory 
Filing Dates Changed; Metal Furniture Restrictions Eased 


CLASS B TYPEWRITERS MAY BE RENTED 
SUBJECT TO 48 HOURS RECALL 

The Office of Price Administration announced on 
April 12 that, beginning May 1, Class B typewriters 
held for rental-rationing may be let out subject to 
recall within forty-eight hours. In other words, if all 
holders of rationing certificates have been taken care 
of, surplus machines may be sent out to non-holders, 
but with the understanding that they must return 
them on forty-eight hours’ notice if a certificate holder 
desires a machine. The rental period in any circum- 
stance is limited to three months. 

This plan represents a change from the former pro- 
vision which would have restricted rentals of Class B 
machines to certificate holders after May 1. Under the 
rationing regulations, certificates for rental of Class B 
machines (non-portables made after the close of 1927 
and before the end of 1934) are available only to users 
engaged in activities essential to the war program. 

Since a rationing certificate gives one priority on 
renting this kind of machine, the OPA suggests that 
eligible renters get certificates accordingly. This will 
protect the renter’s tenure of a machine against “raid- 
ing” by those who do hold certificates. 

James J. Sheehan, chairman, Typewriter Dealer In- 
dustry Advisory Committee says, “Full co-operation of 
all dealers must be had in honoring these certificates 
of preference so that further restrictions may not be 
imposed by the OPA.” 

o 


TYPEWRITER AND BUSINESS MACHINE 
REPAIR SERVICES ESSENTIAL 

The Office of War Information, on behalf of the War 
Manpower Commission, has included repair of type- 
writers and business machines under essential indus- 
tries, in a release dated April 17, 1943. 

In {31 of this memorandum, headed “Repair Serv- 
ices,” the following category of repairs is pronounced 
essential—bicycles, motorcycles, elevators, radios, shoe 
repairing, buses, trucks, tires, and typewriters and 
business machines, among others. 

To what extent this would affect the draftability of 
a man employed in these repair services is a question 


depending on other elements, having to do with the 
marital status of the worker, and the extent to which 
his being sent to war would cause hardship on his 


dependents, if any. 
© 


PRIORITIES ON OFFICE FURNITURE 
According to a report from John J. Reinecke, secre- 
tary of the Wood Office Furniture Institute, the only 
priority ratings now recognized on office furniture are 
those issued by the Army, Navy, etc., on PD-3A certifi- 
cates for their own purchases. Because of this restric- 
tion, the Institute is recommending to its members 
that they operate under the Controlled Materials Plan, 
which will remove the necessity for insistence upon 
rated orders in many instances. A drawback in the 
recommendation is a resulting uncertainty as to which 
orders are the most important from the standpoint of 
delivery. In consequence, the Institute is urging WPB 

to issue an order providing a rating procedure. 


6 
PLAN OFFICE MACHINE OUTPUT LIMIT 

The service division of the War Production Board 
has placed before representatives of the industry a 
plan for controlled production of office machinery. The 
WPB proposes, through its service equipment division, 
that the most essential devices for the war emergency 
and conduct of business during the emergency would 
be scheduled. Nathaniel G. Burleigh, division director, 
emphasized that this was not to be interpreted as per- 
mitting unlimited manufacture for ordinary civilian 
needs. 

The WPB schedule, as he explained it, would take 
care of the most pressing non-military requirements. 


© 

LIBERALIZE REGULATIONS ON RUSH ORDERS 

War Production Board regulations permitting cer- 
tification of preference ratings by telephone or tele- 
graph on rush orders have been further liberalized, it 
is reported by Business Week. In a telegraphic order, 
the phrase “ratings certified” may be used in place 
of the ten words previously required. In the case of 

(Turn to page 119, please) 








MAY, 1943 


47 


| said, “| hear Roytype Carbon Paper is selling 
so fast they are taking on extra dealers!” 
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THAT'S RIGHT! We are taking on extra 


dealers . . . because Roytype Carbon Paper 
is selling like hot cakes! 


The demand gets bigger and bigger by 
the minute . . . and we need more and more 
dealers who are willing to do themselves a 
favor by handling Roytype’s complete, fast- 
moving line of high-quality carbon papers! 


HOW ABOUT YOU? 


Would you like to handle Roytype? Re- 
member, it’s a complete line of carbon 
paper, including every popular-price range 
for every carbon-paper need .*. . plus the 
finest-quality typewriter ribbons! 

The Royal Typewriter Company, makers 
of this fine line, has dealer openings avail- 
able in many important centers in the 
United States. 


WHY NOT FIND 
OUT ABOUT IT TODAY? 


It’s a field day for dealers...and an impor- 
tant opportunity for you! Just drop us a 
line . . . and get in on this big nationwide 
swing to Roytype! We are supporting our 
dealers with an advertising program that 
makes Roytype the best-promoted carbon 
paper in the country. Get in on this Roy- 
type* boom... write us today. 


fe’ oa 


ROYTYPE DIVISION 


ROYAL 


TYPEWRITER COMPANY 
2 PARK AVENUE, NEW YORK, N.Y. 
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#Trademark Registered U. 8. Pat. Off. 
Copyright 1943, Royal Typewriter Company, Inc. 








@ NEW EQUIPMENT, 


STURGIS OFFERS NEW CHAIR 
The Sturgis Posture Chair Company, Sturgis, Mich., 
is offering a new model wood chair, No. 222-FR, re- 
placing its 111-FR in the following seat heights: 
18-22 in., 21-25 in., 24-28 in. and 28-32 in. 
The frame is of solid maple construction, with all 
joints glued and doweled, and the generously propor- 





STURGIS POSTURE CHAIR NO. 222-FR 


tioned back is so placed as to accommodate any size 
person. The seat is 17 in. wide and 15 in. deep, with 
a deep saddle, and described as exceedingly comfort- 
able. Both seat and back are upholstered either in 
genuine leather or Du Pont Cavalon, over curled hair 
pads. Those interested in leaflet illustrating this 
number should write to the firm as above. 
*—- — 

CADO FASTENER HANDY NON-METAL DEVICE 

Substituting slots for round holes in order to gain 
holding power, the new Cado fastener, made by Cush- 
man & Denison Manufacturing Company, is offered to 
the trade as the latest word in economic, non-metallic 
retaining devices for loose leaf files. The company 
has worked constantly to provide an effective, inex- 
pensive two-part fibre fastener, and this fourth model 
since Pearl Harbor achieves new simplicity and dur- 


Prongs 
\x locked é 


NEW CADO FASTENER SHOWING LOCKING MECHANISM 














ability. Use of slots instead of round holes on the 
pressure plate has made the loosening or tightening 
of prongs easy. Papers can be turned around and 
flatly opened as in a ring binder. 

Inquiries should be mailed to Cushman & Denison 
Manufacturing Company at 220 Fifth Avenue, New 
York, or their agents. 

The designer of this new fastener, Paul Hartman, 
formerly a filing specialist in Europe, also informs us 
that he is elaborating on the hang filing system which 
was introduced in Europe some ten years ago. He 
believes this system will be widely adopted in America. 
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He will be glad to collaborate with producers who are 
interested in post war planning. 
USEFUL DEFENSE PLANT REGISTERS 


Since all plants engaged in defense work are now 
required to keep a record of visitors, as well as of 
trucks making deliveries and pick-ups, a suitable book 
is a live item nowdays. The Wilson Jones Co., 3300 
Franklin Boulevard, Chicago, is offering such records, 
listed and described in Circular No. D1204. 

There are two different books, one providing for 


VISITORS’ REGISTER 











WILSON JONES PLANT REGISTER—VISITORS AND TRUCKS 


complete listing of visitors or callers at plants engaged 
in war work. It should be kept at all entrances acces- 
sible to the public. 

The outside truck register should be kept at gate of 
enclosed plants, or by receiving and/or shipping clerks. 
For complete information write to the manufacturer 
at Chicago or Elizabeth, N. J. 

—— 


WELLS FEATURING NEW WOOD FILE 


The Wells Office Furniture Company, 410 South 
Wells Street, Chicago, is now offering a filing cabinet 
of wood, four-drawer style, that is claimed to answer 





WELLS COMMANDER WOOD FILE 


every requirement. It has full suspension drawers 
with six metal rollers, and is listed under the special 
name “The Commander.” 

All joints are tenoned and casein glued, but no 
doweling pins are employed. Easy sliding drawers 
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"We mulually pledge 


lo each other our teved, 
Cur and Cur 
















* THIS IS THE MOST IMPORTANT STATEMENT 
IN THE DECLARATION OF INDEPENDENCE 


The men who founded this nation set a magnificent example of courage, wisdom, 
sacrifice and grim determination. Without reservation or seeking special privileges, they 
placed their trust in God and solemnly pledged their lives, fortunes and sacred honor 
in support of the principles of the Declaration of Independence. No sacrifice was too 
much as they overcame tremendous obstacles to create the United States of America. 


Today, our form of government and our people are on trial. We are rich and 
powerful with world leadership for many generations within our grasp. But wealth 
and power are not enough. Without the character and integrity of our forefathers, 
the willingness to work together—“One for all and all for one”—we shall be a sorry 
failure in the greatest hour of responsibility and opportunity this nation has faced 
since it was founded. 





Let us dedicate our efforts to work for victory and live together in peace, happiness 
and prosperity. Only then will we deserve the freedom and independence won for 
us by our forefathers and the riches of this beautiful land. 
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close flush with the front; corners are dovetailed con- 
struction, with framed-in bottom. The metal drawer 
rollers are set in metal channels to keep drawer ac- 
tion “in the groove.” There is also a metal spring 
action in the follower block. Gumwood is largely used 
in the cabinet work; drawer guides are of maple. The 
standard government olive green color is used in 
finishing. 

en o— 

NEW STAEDTLER PRECISION PENCILS ARE 
DESIGNED FOR SPECIAL FIELD 

Precision drawing pencils now being advertised by 
J. S. Staedtler, Inc., 53-55 Worth Street, New York 
City, were created especially to meet the demand for 
a high-grade ten-cent product, officials of the com- 
pany report. 

The quality of these pencils, while not as high as is 
put into the concern’s Mars fifteen-cent product, is 
said to meet the average needs of artists, architects, 
engineers, designers and draftsmen. The lead is finely 








STAEDTLER PRECISION PENCILS 


ground and carefully graded into seventeen available 
degrees and the pencils are finished in a high polish 
enamel, dark green in color. The dozen box shown 
in the accompanying illustration is in two colors, green 
and yellow, and has unusual shelf appeal for dealers. 
———— 2 

WOOD SPRING USED IN CHAIR 


Included in the line of Biow Associates, Washing- 
ton, D. C., is a new type of wooden posture chair. It 
is made entirely of wood, yet is offered as retaining 
the essential features formerly found attractive in 
metal construction. A special patented wood spring 
permits tilting forward and back, while the back rest 
pivots to conform with the back and action of the 
user. By the use of a wood screw arrangement which 








BIOW POSTURE CHAIR 


makes the swivel action noiseless, the seat is adjust- 
able as to height. Having found ready acceptance in 
the Washington market, this chair is now being pro- 
duced in quantities for the retail trade. 





OFFICE APPLIANCES 


MICHIGAN DESK OFFERS NEW FILE 
Claiming that it presents everything wanted in a 
wooden stack file hitherto unavailable, the Michigan 
Desk Company, Grand Rapids, Mich.., is Offering a 





NEW MICHIGAN WOOD FILE 


new roller, full progressive cradle suspension model. 
Plastic and steel rollers are employed in the suspen- 
sion. The drawers operate on large plastic floating 
rollers with steel rollers supporting the rear of the 
drawer. This design is claimed to afford equal drawer 
support at any position of withdrawal. 
itis MINN cca 
CANT-SLIP FORMULA BETTERED 

The formula for Cant-Slip fluid has been improved 
by the addition of a new ingredient which tends to 
help soften the rubber rollers, according to an an- 
nouncement by the manufacturers, The Clarotype 





NEW CANT-SLIP PLATEN FORMULA 


Company, Inc., 16 Hudson Street, New York, N. Y. 
While Cant-Slip always did a good job, filling in the 
grooves and indentations in the rubber rollers, pro- 
viding a new, smooth surface which insures neat, even 
typing and at the same time stopping paper from 
slipping, which occurs when the roller is dried and 
hard, the new formula is said to do an even better 
job. At this particular time, when replacements for 
worn and old rollers are almost impossible to get, 
all users of typewriters or other business machines 
with rubber rollers, should make an effort to prolong 
the life of their rollers—and thus the machine itself. 
The producers offer Cant-Slip for this purpose. 
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FOR HOUSEHOLD USE 


TO HOLD BOOKS OF A FAMILY 


Opens like a billfold, current ration stamps exposed 
for instant removal. Keeps books clean, always in 
place. Fits pocket or handbag. Made of leather 
grained cover stock, cloth reenforced. 
Attractive display contains 25 holders. 
Brings quick cash sales. 
Ask for circular D1202 
































Household Ration Book Holder 


Keeps Books Clean, Always in Place; Handy 
to Carry and to Remove Stamps 


te 25 No. WR-SE 
































A convenient holder for 
gasoline ration books and 
tire inspection reports. Fits 
into vest pocket or wallet. 
Keeps ration books in order 
and instantly at hand. 
Made of strong LeatherLife 
material. 


Boxed 100 in display box. 
Ask for circular D1202 
































SIZE OF HOLDER 
41,” x 23/4,” 
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THE AMERICAN 


to Victory 


WOOD FILES, 





PF eniiieetion of the materials of war begins 


















in the business office. It is here that the 
thinking, planning and designing is done 
... here that plans are drawn, specifications 
written and production decisions made... 


and it is here that facts and figures must 





be readily accessible. 


Records so vital to the movement of men 





and materials must be carefully filed and 
properly indexed. Filing cabinets cannot 
do the job alone. Maximum efficiency is 
dependent upon both cabinets and index- 
ing. One cannot fill the place of the other 


... neither can provide the service of both. 











THE GENERAL FIREPROOFING 








BUSINESS OFFICE = s= 
Production wtth 
AND FILING SUPPLIES 


The essentials of filing being the efficient 
functioning of both cabinets and indexing 
...GF products fill the needs of today’s 
war-time offices with traditional GF qual- 
ity in wood cabinets and indexing that is 


geared to production for victory. 


A complete line of GF guides, folders, cards, 
labels, inserts and other material necessary 
for any type or size of requirement for 


filing and finding of business papers, is 


available. An important feature of the GF 


Filing Supplies Department is the complete- 
ness of its facilities for the manufacture of 


everything pertaining to filing and finding. 
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PLASTIC USED IN NEW ERA FILE 
Use of “Asbestos-plastic” has enabled Bainbridge, 
Kimpton & Haupt, Inc., New York, N. Y., to offer a 
new type of office file which eliminates steel and wood 
as requisites for construction. Because of its resist- 





BAINBRIDGE NEW ERA FILE 


ance to heat and fire, asbestos has long been known. 
Add in its vermin-proof and weather-resistance qual- 
ities, and it becomes a striking innovation in office 
file material. 

The latest line of Bainbridge New Era files reduces 
waste space to a minimum. The four-drawer file has 
an unyielding frame, while the single drawer files are 
built up as needed, unit by unit. Both types are made 
for standard letter and legal size filing. An original 
feature is full-view drawer handles. At present, only 
one color will be available, the standard green found 
acceptable in most offices. 

=> —__— 
“UTILI-RAK” IS SPACE SAVER 

The New England Wood-Working Company, New 
York, N. Y., has designed for the trade a valuable space 
saver for offices in the form of a compact clothes 








LAN AaROeO 








“UTILI-RAK” OF WOOD 


rack, one model of which also provides for holding 
umbrellas. It is made of wood only, and holds a 
minimum of twelve hanging garments, hats, and rub- 
bers or overshoes in proportion. The rack which in- 
cludes space for umbrellas costs approximately $7 more 





OFFICE APPLIANCES 


than the one which offers no umbrella rest. The 
overall size is 51 in. wide by 76 in. high and 20 in. at 
base. Sturdy construction and bracing are intended 
to make the frame good at least for the duration. 
—_——=e—0 
OLD TOWN HAS NEW BLACK SPIRIT CARBON 
AND COPY FLUID 
Beautiful black copies are promised from a new devel- 
opment of the Old Town Ribbon & Carbon Company’s 
black spirit carbon. Used with a special “BF Fluid,” 
this paper is guaranteed to produce excellent black 
replicas of forms and circulars. It is available in 
sheets, master units or Dupliforms, which are printed 
master units, especially useful for purchase orders, 
orders and invoice work, and for all office systems 
where fine black copies are needed. 
Interested persons may get further information by 
writing the above-named firm at 750 Pacific Street, 
Brooklyn, N. Y., or consulting regional representatives. 


2 
SPECIAL PAD FOR EXECUTIVES 


An executive stamp pad, of de luxe design, and fit 
to grace the finest mahogany desk, is being offered by 
the Louis Melind Company, Chicago. Called the Just- 
rite Executive pad, the new number is encased in a 
wood-grain metal box, gold stamped with logotype and 
the color of ink on the face. The Melind company 
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JUSTRITE EXECUTIVE STAMP PAD 


makes a point of the fact that this pad rightfully 
belongs where it can be reached most easily, and 
need not be put away as a non-decorative utility. On 
the dealer’s shelf, it will be displayed with a brilliant 
wrapper of the same color as the pad. 
SST RS I EI 
CRITICAL MATERIALS ELIMINATED 

The Rush FybRglass eraser has been re-designed to 
eliminate many critical materials and production is 
now authorized by the War Production Board. This 
eraser for ink and typewriter, employing refills, is 
built on the “propel-repel” principle, with a turn of 





RUSH FYBRGLASS ERASER 


the knob sufficing to expel the used-up element. The 
refill is made of finely-spun fibers held together with 
a special binder, making an especially fast-cutting 
abrasive point. But it requires such light pressure that 
carbon copies, if it is rightly used, show little or no 
smudge. The Eraser Company, Inc., 231 West Water 
Street, Syracuse, N. Y., indicates that Rush-Erasers 
are available to all stationers, retail and wholesale, 
without preference ratings. It is pointed out that 
orders for the erasers and refills may be combined to 
get benefit of higher discounts. Minimum retail order 
is a dozen of either item. 





EXEUSE OS. PLEASE 


On page 81 of the April issue, the National Office 
Cushion Company was referred to as having moved 
from 100 East Twenty-first Street, Brooklyn, to 110 
Grand Street, New York City. Just the reverse is true. 
The original location was 110 Grand Street, New York, 
N. Y., and mail is now being received at 100 East 
Twenty-first Street, Brooklyn. The error is sincerely 
regretted. 
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THESE ARE THE REASON 


Why More And More Offices Are Modernizing With 


V-BLACK 


QUART 








EAFFER'S \-BLACK 


V-BLACK writes black—stays black! It’s sharp and clear the 
instant it gets on paper! This is important to business records 
—which must be instantly readable—and permanently black! 


tn 


V-BLACK, like all Skrip, is free-flowing—sediment-free . . . 
ready for smooth writing action at every moment. V-Black 
is a deep lustrous black achieved without the use of carbon. 


V-BLACK helps all pens to write better—last longer—require 
less servicing. It’s best for steel or fountain pens. 


V-BLACK is easier on rubber and metal pen parts . . . keeps 
pens clean by not allowing them to get dirty. 


V-BLACK dries so fast no blotter is necessary. And V-Black 
is easier on the eyes! Records are readable more quickly when 
written in V-Black. 


V-BLACK is recommended for use as the writing fluid to be 
used in offices where records are now, or will in future be 
photographed on small millimeter film! Black photographs best 

. and V-Black is highly photogenic . . . insuring legibility! 


V-BLACK comes in handy specially designed containers! The 
Quart Size has the exclusive “air-way” splatter proof pour-out 
for pouring a steady, non-gurgling stream. The individual 
Desk Size (4 Oz.) is made with the famous Skrip-well for 
refueling fountain pens! 
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Your customers are on the alert for new ideas and methods which will 
improve their office record routine. Here’s a story for them that has real 
news value—that they will be interested in—and, that is based on im- 
portant facts! So important is the trend of business office to using writing 
fluid that writes black—stays black . . . that those who fail to modernize 
with V-Black will soon find their records out of date! 


SHEAFFER'S 


W. A. SHEAFFER PEN CO. 
Fort Madison, lowa 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St.and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


WHAT IS SURPLUS? 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
4 St. Bride Street, London, E. C. 4 


NUMBER of people in our trade in this country 
are already worrying themselves as to what is 
going to happen to redundant office equipment after 
the war, and doubtless in your country people have 
also turned their thoughts to this question. But what 


IS surplus? 

Doubtless there will be a large number of machines 
and appliances now being used in government depart- 
ments which will not be required after the war. How 
best, therefore, can these be disposed of? 

The economic view will doubtless be paramount. 
That is to say, these goods having cost a considerable 
amount of money to install, should at least produce 
some revenue in return. Although this is frequently 
a very short-sighted policy, it may, from time to time, 
be justified. 

Let us assume in the first instance that it is justi- 
fiable and then consider how the government can get 
rid of this vast quantity of redundant equipment and 
show some proportion of revenue without doing in- 
calculable harm to the particular industry. In fact, 
doing all that they wish to do without “rocking the 
boat.” 

We suggest that one of the most harmful ways of 
dealing with it, is selling it immediately by auction or 
by open tender. To such an auction flock the outside, 
irresponsible dealers, who know nothing about mar- 
keting and the particular products and never have 
done anything to create a market. In this way they 
acquire a proportion of the so-called “surplus.” 

Now, if auction purchases were going to be used in 
order to start the small user on the road to mechani- 
zation of business methods, it would indeed serve its 
purpose, because it would put within reach of this 
small man or the experimenter, suitable machines at 
a low price. But such a market has to be created and 
the type of irresponsible dealer previously mentioned 
is incapable of doing anything in the creative field. 
Rather will he go out to the already created market, 
to those users who could do with additional machin- 
ery, and he will sell to them this surplus at a lower 
price than newer and more up-to-date goods are 


offered. By this means, therefore, it will defeat its 
own objective and clog the market against new goods 
and at the same time it will encourage and fatten that 
type of trader whom we are better without. 


If, therefore, these goods must be sold in order to 
bring in revenue, then let us suggest that it were 
better that they should be sold to the known makers 
of the goods at a reasonable valuation price. Such 
valuation being arrived at by having regard to the 
following: 

(a) The class of demand for such goods. 

(b) The price of such goods when new. 

(c) The amount of work which is required to 
make those goods reliably marketable. 


The original makers or their agents, having the 
reputation of the goods at heart, will cater to the 
new type of user, thus extending their field generally. 
They are more likely to use it to this end because 
their survival immediately depends upon the sale 
of new goods. 

If, however, financial considerations are not essen- 
tial to the government, then two other fields are open. 
First, they could be stored against future requirements 
of the government. That method would, of course, 
involve all sorts of risks of fire and deterioration, as 
well as the use of obsolete methods. Alternatively 
they could be dumped as salvage and definitely 
broken up. 

A very general opinion is that any money which 
may be saved by the sale of this surplus material will 
be lost many times over to the trade, and indirectly 
to the government in their taxation and unemploy- 
ment, and that it would be in the interests of all con- 
cerned that such goods be broken up as salvage. 


It would interest the industry here to know the 
thoughts of your readers as to when these goods 
should be considered as “surplus,” or perhaps it would 
be more expressive to say, “When are office appliances 
to be considered as of no further real use?” 

For instance, it is a very general view that a type- 
writer should never be used for more than three years, 


(Turn to page 160, please) 
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Speed is the message of the “production 
line.” Speed, speed and more speed is the 
constant objective—but always with the 
proper direction. 

To show you where to save more time 
and attain more speed Acme has pre- 
pared four new, timely and informative 
booklets. Any one, or all of them, will be 
sent upon request. 





for CMP 
ALLOTMENT RECORDS 


The record procedure for 
controlled materials, to com- 
ply with CMP regulations, is 
really simple with the Acme 
Visible System. 

Important information on 
this subject, briefed to save 
your time, together with illus- 
trations of proper forms, is 
contained in booklet #440. 
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for MANNING TABLES 
and REPLACEMENT 










hich VISUALIZATION 
necessary 9 th _ Acme visible Flexoline listings 
schedules: . #417 CONTANE help importantly in the order- 
Acme boo noe applicators ly plan for withdrawing men 
description> e Visi from industry into military 





service. Acme Systems Bulle- 
tin #1398 shows how to avoid 
interruption in production 
when hard-to-replace men are 
called to service. 








ACME VISIBLE RECORDS, INC. 


122 SOUTH MICHIGAN AVENUE e CHICAGO, ILLINOIS 
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REPORTS OF IMPORTANT EVENTS AND ACCOUNTS 





OF NOTEWORTHY 





ACTIVITIES OF THE MONTH IN EVERY DIVISION OF THE INDUSTRY 








MISCELLANY 
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BELL RETIRES AFTER 34 YEARS OF SERVICE 

Renick M. Bell has relinquished his active connec- 
tion with the General Fireproofing Company, Youngs- 
town, Ohio, but will continue as director. He began 
work for the company as an accountant in February, 





R. M. BELL 
1909, coming to G-F. from the Babcock & Wilcox Com- 





pany, Barberton, Ohio. Four years later he became 


assistant secretary-treasurer, and the following year 
took over the post 


of his immediate superior. He 
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W. D. SKINNER 


served in this capacity until his retirement on April 1. 

W. D. Skinner has been chosen to succeed Mr. Bell. 
Mr. Skinner joined G-F in 1925 as credit manager, 
after having served the Republic Rubber Company as 
assistant treasurer for seven years. Two years later 


D. K. PHILLIPS 


he was made assistant to Mr. Bell. Prior to his associa- 


tion with Republic Rubber, he had been with Firestone 
Tire & Rubber Company, and before that with the 
Cleveland Cliffs Iron Company. 

Appointed as comptroller is D. K. Phillips, a certified 
public accountant who was with the well known firm 
of Ernst & Ernst from 1923 to 1929. He then joined 
Wick & Company, remaining there until 1932, when he 
returned to the staff of Ernst & Ernst. 


STEIN BROTHERS’ EXECUTIVES ACQUIRE FIRM 
THAT GAVE LEO STEIN START 

One of the most important consolidations in the field 
of executives’ personal supplies to be recorded in some 
time is the purchase of Frank Mashek & Company, 
of 1914-16 Milwaukee Avenue, Chicago, by the execu- 
tives of Stein Brothers Manufacturing Company. Both 
firms have long been known as makers of superior 
quality portfolios, brief-cases and general leather 
goods for the supplying of office personnel. The 
Mashek business will be continued as a separate cor- 
poration under the name Frank Mashek Company. 

Incidentally, there is a business romance behind 
this transaction, for Leo Stein, treasurer of the new 
Mashek organization, got his first contact with the 
industry as an errand boy for the old Mashek con- 
cern in 1907. He soon was put at bench work and 
achieved a record for production, having a natural 
flair for his craft. 

In 1911 he resigned to gain sales experience with 
the Herald-Examiner of Chicago. After six months he 
was called back by the Mashek firm and became Chi- 
cago salesman. Within a year he had tripled volume 
in the territory. Seeking a closer knowledge of the 
demands of the retail trade, Mr. Stein again resigned, 
after four years, and opened a store on Chicago’s 
South Side. 

Beginning with a capable repair service, the estab- 
lishment expanded into manufacture of brief cases 
and portfolios, ultimately becoming the highly suc- 
cessful Stein Brothers Manufacturing Company. This 
firm pioneered in the making of zipper cases and also 
patented the so-called disappearing handle. 

When the company finally moved into its present 
commodious quarters at 231 South Green Street, E. R. 
Manning came on from New York as vice-president 
and sales manager. 

Mr. Manning had proven his capacity as manager 
of the New York office. In his home office position he 
has put into execution many of the policies which 
have led to the firm’s present high standing in the 
industry. 

Among the very first to foresee ultimate develop- 

(Turn to page 132, please) 
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an all time high 
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Proved over and over in peacetime, PINNACLE Carbon Paper is hitting an ALL TIME HIGH for 
performance and sales by filling the multiplied correspondence and recording requirements of a 
nation at war. Specifically, Pinnacle Carbon Paper gives you: 

e 1. Sharp. clear and clean carbon copies—and no smudges. 

@ 2. Long life and uniform wear down—70 to 80 writings from every sheet. 


@ 3. EXTRA long life because each sheet is cut an extra half inch in length. After the sheet has begun to wear, the 
typist just reverses the sheet—turns it bottom up. Thus the top becomes the bottom and the extra half inch causes the 
new typing to strike on a fresh carbon paper surface, between the lines of previous impressions. 


@ 4. Soil proof QUICK EXTRACTION of carbon copies. Two diagonally opposite corners of the carbon sheet 
are clipped off. This enables the operator to grasp the upper left hand corner of the carbon copies and separate them 
from the carbons in a single, quick operation. 


PINNACLE CARBON PAPER IS PRICED TO SHOW YOU A GOOD PROFIT—AND GIVE YOUR 
CUSTOMERS A REAL MONEY’S WORTH. 
In a field where mechanical specialties of peacetime are gradually fading from the market, you can turn to ribbons 


and carbons to make up these sales losses and build yourself a lasting business. Let us send you the details of our 
attractive sales cooperation plan for dealers. 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., Inc. 
Main Office & Factory—Glen Cove, L. I., N. Y. 
New York Sales and Export: 58-64 West 40th St. Kansas City, Mo., Dwight Bldg. 


PINNACLE barre 
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From the Stage of the General Electric Lighting Institute, between the halves, at the Clinic on Office Science, held at Nela 
Park on Thursday. April 15, 1943. This picture shows part of the membership of the National Association of Cost Account- 
ants, for whom the Clinic was arranged. 


STRICKER PLAN DEMONSTRATED AT CLINIC a dramatic stage presentation of the Stricker plan for 


On April 15, at the Lighting Institute of the General Simplified office procedures. 
Electric Company, Nela Park, Cleveland, Ohio, 221 Organized at the request of a committee from the 
members of the National Association of Cost Account- N.A.C.A., comprised of Leonard Park, president of the 
ants crowded the auditorium to look at and listen to group, D. A. Crelly and Otto Gammel, the meeting 


INFORMAL SNAPSHOTS AT THE OFFICE 
SCIENCE CLINIC, CLEVELAND. APRIL 15. 


1. LaVahn Overmyer, Esther Nixon, Louise 
Barthold, all members of the National Asso- 
ciation of Cost Accountants from Cleveland 
College. 

2. W. R. Cummings. president, Office Equip- 
ment Manufacturers Institute: William 
Zaenglein, president, sales organization, 
Monroe Calculating Machine Company, Inc., 
and Larry Taylor, Ohio manager for the 
same company. 

3. Len Ickes, G-E engineer and Clinic speak- 
er, and E. E. Potter, general sales man- 
ager for G-E, talk with L. H. Gauss and 
J. R. Powers. both of the F. W. Woolworth 
Company. and P. D. Parker. assistant gen- 
eral sales manager, General Electric Com- 
pany. Nela Park. 

4. A. H. Stricker. author of the Stricker plan. 
reaches for his change as R. G. Baetz of 
Ferber Schorndorfer, and C. G. Goldback 
of the E. W. Ferry Screw Products. dig 
for dough. 

5. Otto Gammel, Locke Machine Company. 
Cleveland; Leonard Park, Peat. Marwick, 
Mitchell Company. Cleveland. president, 
Ohio Chapter N.A.C.A., and L. C. Kent, 
director, G-E Lighting Institute, Nela Park. 


6. William Darley. G-E engineer, chats with 
Carl Elofson and Dean Bascome of the 
Art Metal Construction Company. James- 
town, N. Y., between the halves at the 
Clinic on Office Science at the G-E Lighting 
Institute at Nela Park. 

7. D. A. Crelly of Monroe Calculating Ma- 
chine Compan uts his supper money on 
the line and CG. E Kirrkamm of the Cleve- 
land Athletic Club collects as Frank 
Blumer, Office Appliances field reporter 
and Clinic speaker waits his turn. 

8. D. G. Elder, Youngstown Sheet & Tube. 
Youngstown. and S. A. Lynch, Ditto Sales 
Company. Youngstown, look on as J. E. 
Johnston, right. of Youngstown Sheet and 
Tube, shakes hands with E. H. Robinson. 
center. G-E lighting engineer and Clinic 
speaker. 
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A STATEMENT OF 


Kacts 


BY THE BANKERS BOX COMPANY OF CHICAGO 





The operation of our complex industrial system is dependent upon written records, The value of 
such records, long established in the minds of executives, is acknowledged by various government 
regulating bodies who stipulate definite retention periods for the records of those concerns under 
their jurisdiction. 

There is no more economical or less complicated method for preserving these records than the 
patented Liberty corrugated storage box. Nor is there a method utilizing fewer critical materials. 

Corrugated fiber board, from which Liberty Boxes are made, is manufactured from approxi- 
mately 90% waste paper and 10% wood pulp. It is essentially a reclamation, and yet the best 
material ever developed for really economical record storage box construction. The metal parts 
used in a Liberty Box total two small rivets and two small eyelets per box. 

The average Liberty Box is not a product that is consumed. Its very nature is such that once put 
in use its period of utility is indefinite. The increased number of Liberty Boxes being put into use 
today is a direct result of need by war plants. The mere fact that in a wartime economy there 
exists a greater demand than ever before proves the essentiality of this product to the war effort. 

We honestly feel it is our duty—and our dealers’—to bend every effort in expediting shipment 
of Liberty Boxes to war plants. Therefore we ask: 

1. that you induce your customers to anticipate their needs so you can get their orders to 
us well in advance of their requirements. 

2. that you insist on a priority rating when you know a concern is entitled to use one. Over- 
sight or neglect in getting a rating from the concern who can supply you with one 
deprives them of the service they are entitled to receive. 

We are facing the facts. We know that with all effort being expended in one direction, it will 
take the closest cooperation between dealer and manufacturer to avoid bottlenecks caused by 
labor shortage, material shortage, and overburdened transportation facilities, to keep Liberty 
Boxes moving into war plants. Judging from your cooperation in the past we know we can count 


on you for even more. 






THE NATIONAL STANDARD FOR SAFE, 
EFFICIENT, ECONOMICAL RECORD STORAGE 
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A JOB WELL DONE 
IS NOT FORGOTTEN 


One hundred and eight years ago a 
historic bell gave its last full measure 


to a young nation. 


That traditional service has not been 
forgotten; because it heralded forth 
a challenging announcement to all the 
world. 

The reverence of Americans for that 
supreme service of the Liberty Bell is 
always an encouragement to us here 


at Imperial. 


It is proof that good service is not for- 
gotten—that our 30 years of service is 
cumulative—and that every supreme 
effort we make for our dealers during 


these trying times is appreciated. 


UESh COMPANY 


EVANSVILLE, INDIANA 
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OFFICE APPLIANCES 


took the form of a stage and oral presentation of the 
outstanding phases of the plan which is in process of 
being briefed in the pages of OFFICE APPLIANCES. 

With Leonard Park as chairman of the meeting, 
there were five principal speakers, A. H. Stricker, 
author of the plan, Frank Blumer, feature writer for 
OFFICE APPLIANCES, E. H. Robinson, Len Ickes and Bill 
Darley, all of the engineering staff of the General 
Electric Company. Among the out-of-town attendants 
at the Clinic on Office Science were such notables as 
Carl Elofson and Dean Bascome of the Art Metal Con- 
struction Company, Jamestown, N. Y.; W. R. Cum- 
mings, president, Office Equipment Manufacturers In- 
stitute, New York City, and vice-president, Monroe 
Calculating Machine Company; William Zaenglein, 
president, Monroe Calculating Machine Company, Inc., 
sales organization, and many representatives from out- 
standing business and government organizations. 

All essential changes in furniture, equipment and 
fixtures were portrayed by staged scenes in which a 
cast of eleven office workers was employed. The clinic 
started at two o’clock and ended with a buffet supper 
served in the Lighting Institute at six-thirty. 


— 


NATIONAL “CAPTURED” BY U. S. ARMY AND NAVY 


Wednesday morning, April 14, the Army and Navy 
“took over” the National Blank Book Company fac- 
tories, when Major Alex Smith, Army public relations 
officer, and Lt. Frank Sweeney, representing the Navy, 
made the official inspection of plants, accompanied 
by Major R. A. B. Heap, Capt. G. K. Moriarty and 
Capt. A. B. Wallace, III, all officers from the Spring- 
field Ordnance district office, and Don Shea, admin- 
istrative assistant. Also making the tour were John 
Richards Hubbard, boatswain’s mate lst class, who 
fought in the battle of the Coral Sea, and Pfc. David 
C. Carney, who saw action in the South Pacific and 
was wounded on Guadalcanal. 

Upon arrival the visitors were greeted by National 
officials, including E. S. Towne, president; F. B. Towne, 
treasurer; R. P. Towne, assistant treasurer, and R. M. 
Weiser, superintendent. After the main plant was 
inspected, the visitors toured the metal division, where 
parts for airplane propellers and for Browning guns 
are manufactured. 

At three o’clock a special program was held on the 
top floor of the metal division, where 800 National 
employees took part. R. P. Towne opened the program 
with a word of welcome. He emphasized the high 
standards demanded by Army and Navy in the mate- 
rials being manufactured. He introduced Major Smith, 
who called the National employees “fellow soldiers,” 
because their work in turning out gun parts and other 
needed war materials were vital to the men on the 
firing line. Pfc. David C. Carney, who was wounded 
on Guadalcanal, gave an informative account of his 
action there and brought out the interesting fact that 
he used a National ledger as company clerk. He said, 
“The Browning gun was considered so valuable by the 
boys in Guadalcanal that they called it ‘a honey,’ 
and kissed it because it shot down a Jap sniper who 
had been tied in a tree.” 

Lt. Sweeney spoke for the Navy and interviewed 
Boatswain Mate ist Class Hubbard who told some 
very interesting experiences of the victorious Naval 
battle of November 13, on the Coral Sea. He was on 
the Atlanta, which was sunk after a gallant battle. 
He said, “She was a sweetheagt, and went down like 
a lady.” An unusual coincidence was revealed when 
it was learned that the Atlanta was one of the ships 
that had helped convoy the ship that brought Pfc. 
Carney to this battle ground, and that both of the 
boys fought in the battle of November 13, one on sea 
and the other on land, within sight of each other. 

Joe Davidson, president of Local No. 48 pledged the 
fullest co-operation of the Union members in doing 
their part in the battle of production. 

John Long presented a hand engrossed memorial 

















vy 
7 - 
ns 


ed 
id 
g- 
n- 
in 
ho 


nd 


al 
1e, 
M. 
as 
re 
ins 


he 
1al 
am 
igh 
te- 
th, 
her 
the 
led 
his 
hat 
rid, 
the 
ey, 
vho 


ved 
yme 
val 
on 
tle 
like 
hen 
1ips 
Pfc. 
the 


her 
the 


ying 


rial 


Master-Craft Corporation 


Division of Shaw-Walker @ Kalamazroo, Michigan 


xclusive Franchises Available in Certain Cities| 


Binders, Catalog 
Binders, Machine B’kp’g 
Binders, Post 

Binders, Public Record 
Binders, Ring 

Binders, Storage 
Binders, Thong 
Binders, Visible 

Figure Facts 

Forms, Columnar 
Forms, Commercial 
Forms, Ledger 

Index Tabs 

Kopispot 

Social Security Systems 
Pay Roll Systems 
Victory Tax Systems 
Loose Leaf Specialties 
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SHOULD 
THE 
POSTMAN 
RING 
TWICE? 


ERNIE PARKS, the typewriter dealer who helps us give 
him faster service by returning his platen cores promptly 
and by giving complete information on his parts orders, 
makes another service-speeding suggestion for you: 


There are more than 45,000 typewriter parts; when we 
receive an order from you, we will always have many of 
the items in stock, but we may have to order the re- 


mainder from our suppliers. In such cases, unless you 


specify otherwise, the entire order is held up until it can 
be sent to you complete in one shipment. 


Whenever one or more items on your order is 
needed immediately, specify this on your order; 
whatever can be filled from stock will be shipped 
immediately and the items not in stock will be 
shipped as soon as available! 








The new AWMS 
Catalog is the 
only complete 
Catalog of Type- 
writer parts! 





AMERICAN 


WRITING MACHINE STORES 


DIVISION OF REMINGTON RAND INC. 
115 Worth St. New York City 


















OFFICE APPLIANCES 


plaque to National's first Gold Star mother, Mrs. 
Matilda Couture, in honor of her son, Pvt. Earl W. 
Wilson, the first Nationalite to make the supreme 
sacrifice. Earl was lost on February 2, when his ship 
was sunk in the North Sea. A-duplicate memorial 
plaque was hung in the shipping department, where 

Nationalite Col. Andrew Mangum presented the serv- 
ice flag in behalf of the Old Timers’ Club. Vice- 
President J. M. Towne received it and responded it 
behalf of the 107 employees in the service. He said 
“T am honored to accept for all the National employees 
this handsome flag dedicated to our boys who are in 


gt ia 


he. 





ARMY, NAVY AND NATIONAL EMPLOYEES.—Upper picture, 
front: John Long, with the Pvt. Earl Wilson plaque. and R. P. 
Towne, assistant treasurer. Standing: Lt. Frank Sweeney. 
USN; Major Alex Smith, USA; Andrew Mangum: Gold Star 
Mother Matilda Couture; Pfc. David C. Carney; J. M. Towne, 
vice-president; Boatswain‘’s Mate Ist Class John Richard Hub- 
bard. The service flag may be seen in the background. Lower 
picture: 800 National employees take part. 


the Armed Forces. Speaking for them, we receive it 
gratefully and solemnly. It will hang as a symbol of 
Liberty and Freedom bought with blood and sacrifice. 
We wish to assure the officers of the Army, the Navy, 
and the ordnance department, who honor us today, 
that we employees recognize that nothing but our very 
best efforts are fitting in times like these, that it is 
up to all of us to be constantly on our jobs, deter- 
mined that whatever we make for government require- 
ments, be it guns, books or what else, shall be made 
right and shipped on time. We take as an index to 
our effort the sacrifice of the boys ‘over there’ and 
pledge our support to the utmost, that Liberty and 
Justice shall not perish from the earth.” 

The program opened and closed with the singing of 
our National Anthem, lead by singer Juliette Authier, 
and accompanist Mildred Derome, both Nationalites. 
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THE TASK OF THE 


PIUNEER 


Like military scout forces, leaders in industry must 
find the right method of attack, where the line can 
be advanced, where it must be held, and how the 
situation can be improved. 





In working out the present designs and arranging 
details of production, NEW INDIANA CHAIR 
COMPANY have kept in view the importance of 
selecting serviceable materials least likely to be 
affected by war production requirements. 
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Thus, the 1943 series leads in the field of office chair 
utility design providing comfortable, efficient, well 
built, sturdy furniture of inviting appearance for 
general and executive office use, made to harmonize 
and go well in new or pre-war installations. The 
tremendous demand following its introduction gives 
convincing evidence of its rating among the trade. 


All chairs of this series are adjustable for seat 
height. The executive chairs have tilting action and 
the secretarials have bumper strip. No. 408 has all 
wood, adjustable back rest, and No. 408L has it 
upholstered. Birch mahogany, birch walnut and 
quartered oak will be available. If your order is 
not already going through the plant, we suggest you 
send it, indicating priority. 


NEW INUITANA CHAIR CO. 


JASPER, INDIANA 
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QUALIFIES 
IN WAR JOBS 


ar 





TYPEWRITER 
RIBBONS 


build a reputation for quality among sec- 
retaries and typists who really care for 


consistently clear, sharp letters. 


a 
CARBON 
PAPERS 


High rated business 
men demand clean typ- 


sions from start to finish. 

Our new Super-Treated. 
Super Kote and Keen 
Rite Typewriter Carbons 
produce these results. 

Each box contains one 
of our famous (Patented) 
Carbon Gripper backing 
sheets. 

Codo makes carbon pa- 
per for every copying 
purpose and guarantees it 
against deterioration for 
five years. Full details 
are yours for the asking. 


Codo manufactures spirit and gelatine process carbons 
of high quality. 





MANUFACTURING CORP. 





529 South Franklin St., 270 Lafayette St., 
Chicago New York 


Factory: Coraopolis, Pa. 


ing, sharp, black impres- 








OFFICE APPLIANCES 


NSA—IBSA COMBINED WAR COUNCIL DISCUSSES 
TIMELY PROBLEMS 

As we go to press, the combined war councils of 
the Sixth District, National Stationers Association, and 
the Illinois Booksellers & Stationers Association is 
being held at the Palmer House, Chicago. Homer 
Jacquin, president of IBSA and governor of the sixth 
district, has called attention to the many vital topics 
to be discussed in such fashion that there should be 
a large attendance. 

Following the customary get-together, for those ar- 
riving early on Wednesday, April 28, the convention 
was slated for a full schedule of timely talks and dis- 
cussions. Dick Healy, twice president of NSA, was 
programmed for Thursday morning. Charlie Garvin, 
NSA general manager, presented the national view- 
point. Other speakers listed for appearance, and their 
topics follow: 

Harold McLain, past president, Executive’s Club of 
Chicago: Analysis of present-day conditions. 

Leslie Crowl, The Blade Printing & Paper Company, 
Toledo: Wartime Sales Management. 
John Gilbert, OFrFricE APPLIANCES: 

Essential? 

Joe Meek, executive secretary, Illinois Federation of 
Retail Associations, on a topic pertinent to retailers. 

A. H. Mueller, Associated Stationers Supply Com- 
pany: Inside Management. 

J. F. Driscoll, of priorities division, WPB, Chicago, 
on priorities. 

Richard Vail, Vail Manufacturing Company: The 
Clip, Staple and Paper Fastener Situation. 

H. B. Van Dorn, Joseph Dixon Crucible Company, 
Jersey City, N. J.: Questions and Answers about the 
Pencil and Eraser Industry. 

George Holt, W. A. Sheaffer Pen Company, Fort 
Madison, Ia.: The Prospects in the Fountain Pen 
Industry. 

Richard Towne, National Blank Book Company, 
Holyoke, Mass.: The Immediate Future of the Loose 
Leaf Industry. 

Harold Griswold, Sanford Ink Company: Questions 
and Answers on Inks and Adhesives. 

William Hoge, The General Fireproofing Company, 
Youngstown, O.: Analyzing Wood Office Equipment 
Problems as “Ersatz” for Steel under Priorities. 

A. R. Skibbe, Associated Stationers Supply Company, 
was programmed to discuss supply matters at “Infor- 
mation Please” sessions. 

Ed Conlon, Rockwell-Barnes Company: 
“Dope” on the Paper Industry. 

A. G. Frost, president, Esterbrook Pen Company, 
Camden, N. J.: Mechanical Pencil and Pen Questions. 

Arthur Frey, The Globe-Wernicke Co., Cincinnati: 
Filing Problems Questions. 

A. W. Littlefield, Barnes & Noble, New York City: 
The Future for the Book Department. 

Karl Keisel, Carter’s Ink Company: Typewriter Rib- 
bons and Carbon Papers. 

The Great Lakes Travelers Club was well repre- 
sented. Ladies were welcome at all sessions. Next 
month’s issue will carry a comprehensive report of 
this important meeting. 


Are Stationers 


Inside 


—>-——_—_— 
STATIONER-GOLFERS IN ACTION 


The first of several tournaments to be held by the 
Stationers’ Golf Association of New York was played 
at the Plandome Golf Club, Long Island, on Thursday, 
April 22. Two classes have been established for the 
seasons; handicaps in Class A ranging from one to 
twenty-two inclusive, while in Class B imposts of 
twenty-three to forty will be set up. As was the prac- 
tice last year, the scores of only three games will be 
used, and handicaps may be changed as scores war- 
rant. The handicap as adjusted during the season and 
submitted by the handicap committee at the various 
tournaments will be employed in competition for both 
cups and tournament prizes. Cups are being presented 











1 Serub Woman's Ameriea 


She walked into an outer office room where I was waiting—lugging her pail and mop. She 
sat the pail on the floor and stood the mop in the corner—emptied the waste baskets into a big 
box she had with her—disarranged the furniture—got down on the floor and began to scrub. 


I engaged her in conversation. 


Listen to her words and imagine the expressions of her face as she sat back on her heels there 
on the floor, and gestured with a dripping scrub brush. 


‘‘My husband and I came to America two years ago,’’ she told me in broken English. ‘‘Came 
to America to find peace and prosperity.’’ 


‘‘Did you find it? I asked, thinking of waste baskets, soap suds, mops, pails. 


‘Oh, yes!’’ she exclaimed and a light broke over her face which transformed my mental pic- 
ture of her and made me think of the Statue of Liberty beckoning those who seek peace and 
and prosperity. ‘‘America is like heaven,’’ burst from her lips. Here we don’t have to be 
afraid. Here we have peace. Here we have plenty.’’ 

‘‘Yes, I work hard. But what of that? I am strong. You have to work in the old country 
too—for somebody else. Here you work for yourself. 


‘‘My husband can’t get steady work. He is not a skilled mechanic but he is learning to be 
one. Together we earn enough so we always have money for the things we need, and many 
extras. And here we are free. Free to talk. Free to worship. Free to work. Every day 
we thank God for America—for the land of peace and prosperity. We'll never go back.”’ 


She held my gaze for a moment, offered a word of apology for wasting my time telling me 
something I already knew and leaned industriously to her task of scrubbing. 


‘*You haven’t wasted my time,’’ I assured her in all seriousness. ‘‘You have really given 
me a new picture of Peace and Prosperity—a new appreciation of America.’’ 


‘I’m glad,’’ she said, bending™her head to cast an illuminating smile on me. 


Typing Tips 


MONROE ff Cle MICHIGAN 


It is Only the People With Push Who Have a Pull 





























Because it offers so many sales oppor- 
tunities to our dealers. We can’t give 
orders like they do in the army, but 
if we could, you would pay more at- 
tention to Weis Cell-U-Seal. The sub- 
stitute for that war material---Celluloid. 


Available anytime from 


£4 OHA J 
Monroe & g Cde Michigan 
New YORK CHICAGO BOSTON 
The Weis Manufacturing Co., Inc Associated Stationers Adams, Cushing & Foster 
54-56 Franklin Street Supply Company Incorporated 


OKLAHOMA City: Carpenter Paper Co. OMAHA: Carpenter Paper Co. 


No Law is Stronger Than the Public Sentiment 
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Not only enables you to offer a substitute 
for Celluloid but presents an opportunity 
for you to sell fewer plain tab indexes 
and more that are Cell-U-Sealed at a 


larger profit per sale for you. Try it out 





on your next customer and be convinced. 
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No Man is Free Who is Not Master of Himself 


























“Dear Senator” 


At the opening of the current session of Congress, the J. Walter Thompson Co. pub- 
lished this open letter from the public, based on their ‘‘appraisals of what people are 


thinking and feeling.” 


Middleville, U.S. A. 


Dear Senator: 

Mother and I missed seeing you when you were 
home for the holidays, so I wanted to write you 
now that you’re starting your new session. 

Jim is overseas. Junior is in camp and Mary is 
working in a war plant. 

This leaves us a little short-handed, especially 
with volunteer work, O.C. D., U.S. 0O., rationing 
boards and so on. 

But we’ll make out if we can keep our patience 
and work hard enough. 

Senator, I’ll have to admit, we did lose patience 
a few months back. Junior used to say I always 
scolded him too late—after he had already made 
up his own mind to do better. 

I guess I was waiting till I got my temper un- 
der control. And that’s what I’ve done in your 
case, too. 

First (this is the way I used to start to take 
our boys down a peg), I hope you fellows we’ve 
elected to Congress are going to take some more 
responsibility. 

Now that the businessmen and the farmers have 
turned into production wizards, we wouldn’t mind 
if a few politicians that you and I know would turn 
into statesmen for the duration. 

Second, I wanted to warn you about money. 

We know you have to think in big sums and 
spend a lot of monev for the war. But try and 
remember how hard mother and I worked to buy 
$200 worth of bonds. 


Don’t let them throw our money away or waste 
even a little. A wasted million dollars won’t save 
any soldiers lives. And it will hurt five thousand 
families like ours who sweated it out in bonds 
and taxes, 

And listen, Senator, don’t worry about whether 
we’re going to co-operate or not. We’ve given 
Uncle Sam our boys and our businesses, our 
money and all our confidence and, if you think 
anybody that will give this much is going to quibble 
about a gallon of gasoline or a can of beans, if you 
think that, well, somehow or other when you took 
the train to Washington you left all your common- 
sense on the platform back here! 

Mother and I and everybody we know want you 
to have everything to work with and want to give 
you the most loyal, intelligent, whole-hearted co- 
operation that was ever given any government in 
the world. That’s what you can count on from 
the folks back home. 

Now you know us, Senator, you know we all want 
to win this war just as quick and as positive as 
anybody in Washington does. 

You know Something else, too, sir. 

You know we have faith in you—faith you’ll do 
the right thing. 

I remember how we put it up to Junior when 
we morgaged the place to send him to college: 
**Son, we're counting on you’. 

And, somehow, Senator, Mother and I feel you 
and Congress aren’t going to let us down. 


Respectfully yours, 
John and Jane Smith 


Independence is the Only Bond That Can Tie Us Together 
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by Messrs. Eberhard Faber, Louis Tavernier, Ray 
Weissenborn and Henry Levy. 

Transportation difficulties have prevented mapping 
a full schedule of tournaments as yet, but Dunwoodie 
Golf Club, Englewood Golf Club and Westchester 
Country Club are scheduled for May 4, May 18 and 
June 24. 

CHICAGO TYPEWRITER MEN TO MAKE APRIL 

BIG PROCUREMENT MONTH 


At the regular monthly meeting of the Chicago 
Typewriter Dealers Association held in the Sherman 
Hotel, Chicago, Monday evening, April 12, President 
Robert C. Goldblatt read a letter from Jim Ward 
urging a special effort during April to buy typewriters 
in the Procurement Campaign. A motion that Mr. 
Ward’s challenge be accepted was unanimously ap- 
proved. 

Although the chairman of the Army and Navy 
Month Procurement Campaign was not present it was 
reported that over 5,200 typewriters were purchased 
in Chicago during March. Thus the goal set was more 
than reached. 

An announcement was made of the change in the 
rental rationing program now controlled by Regula- 
tion 4A. According to the terms of the regulation all 
Class B typewriters were to be restricted in rental 
after May 1 to holders of rationing certificates. The 
new ruling, issued on the same day as the association 
meeting, permits the continuance of rental without 
certificates on a forty-eight hour recall basis. The 
new order is explained in detail elsewhere. 

The evening was concluded by the awarding of 
fountain pens to two new members. The pens were 
provided through the generosity of A. Samuels, Presi- 
dent of the Speed-O-Print Corporation. 


ee 


STATIONERS & PUBLISHERS’ BOARD OF TRADE 
DINNER MAY 7 


The annual forum and dinner of the Stationers and 
Publishers’ Board of Trade will hold forth at the Bilt- 
more hotel, New York City, on May 7. Howard S. 
Sanders, executive secretary, in announcing the affair, 
points out that sales and credit executives, as well as 
merchants, look forward to it each year, and that an 
unusual program is to be presented. 

Norman Vincent Peale, D.D., often heard on the 
radio, will be among featured speakers. Dr. Peale is 
chairman of the National Committee for Constitu- 
tional Government. His topic will be “Post-War Fu- 
ture for Industry.” 

Herbert D. Schwamb, personnel manager of the 
J. C. Penney Company, will address the Forum on, 
“Employees—Present and Post-War.” This topic is em- 
phasized as one of vital interest to all attending. Also, 
Dr. Donald R. Longman, Chief, Distribution Branch, 
Services Division, Office of Civilian Supply, will be 
heard. His subject will be, “War-Time Economy—Its 
Effect on Sales and Credit.” The assigned subjects 
are expected to interest the sales and credit depart- 
ments of manufacturing firms, as well as of dealers. 

The forum will start promptly at 2:30 p.m. Reserva- 
tions for the dinner may be made through the office 
of the Board of Trade, 200 Fifth Avenue, New York 
City. 

— —_- 


BOSTON STATIONERS ELECT 


With about seventy-five members present, the Bos- 
ton Stationers Association held its election of officers 
and yearly meeting in the Cape Cod Room of the 
Hotel Essex the evening of March 29, too late for in- 
clusion in our April columns. Many dealers were pres- 
ent, and a rising vote of thanks was given to Retiring 
President Dan MacDonald who has served two terms. 
Following is the list of officers chosen: 

President, Herbert C. Belledeu, of the Boston firm 
bearing his name; first vice-president, Bernard Wil- 








SELEC Pies 
SERVICE 


picks the best! 





TOP-NOTCH 
DEALERS 


have learned over the 
past 40 years to 
depend on 


AMES SERVICE 


which is QUICK, 
DEPENDABLE and 
NON-COMPETITIVE 


AID THE WAR EFFORT 
AND CONSERVATION. 
PROGRAM BY USING 
GENUINE REPLACEMENT 
PARTS AND 


TRUE-MARK | 


UNIVERSAL PLATENS. 





Ames Supply Company 


564 W. Randolph St., Chicago 


37 Murray St., 583 Market St., 
New York AGENCIES San Francisco 





IN 
1905 Commerce St., | PRINCIPAL CITIES 11 Pryor St., 
Dalias Atianta 
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Now is the time to push the sales 
of products on which you can get 
immediate delivery. 


* * * 


Build up steady and growing 
profits by selling QUALITY 
PARK filing and mailing sup- 
plies. 
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CHAMPION ciasp ENVELOPES 


have well gummed flaps and seams that 
withstand hard usage. 











are made with 134, 3/2 and 51%” expan- 
sion gussets. Reinforced construction 
where wear is greatest. 


QUALITY PARK ENVELOPE CO. 


Chicago Office and 
Warehouse 
564 W. Monroe St. 


General Office & Factory 
Quality Park 
St. Paul, Minnesota 
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lander, of Thomas Groom & Company, Boston; second 
vice-president, William Fletcher, Carter’s Ink Com- 
pany; third vice-president, John B. Dwyer, Acco 
Products, Inc.; secretary-treasurer, Charles P. Ander- 
son, Thomas Groom & Company;- auditor, Arthur B. 
King, Ward’s, Boston; historian, Harry L. Chandler, 
Adams, Cushing & Foster, Boston. Executive com- 
mittee: Albert F. Rebhan, Blake & Rebhan Company, 
Boston; Daniel L. McDonald, of the firm bearing his 
name, Lynn, Mass.; A. B. Coelln, Wilson Jones Com- 
pany; John B. Dwyer, Francis B. MacMillian, Hobbs 
& Warren, Boston; Roscoe B. Todd, Thorp & Martin 


Company, Boston. 
sins aL aca ie 


N. Y. OFFICE MACHINE DEALERS HEAR ABOUT 
RENTAL EASING 

At the April meeting of the Office Machine Dealers 
Association of New York, Inc., held at the Hotel New 
Yorker, President N. H. Fucci informed the members 
that the rental “freeze” of “B’” and “C” model type- 
writers, which was to have gone into effect on May 1, 
had been lifted. He cautioned, however, that those 
firms eligible to obtain rationing certificates would 
have priority in renting machines over those who are 
not eligible. Stating that when typewriters are re- 
quested for the war effort, and these needed machines 
are being used by non-essential users, they are subject 
to recall within forty-eight hours after such request is 
received. He advised the dealers to state in their 
rental contracts that there is the possibility of recall. 

Following a general and spirited discussion of the 
present ceiling prices on sales within the industry, 
it was decided to ask the Office of Price Administration 
to designate the sale price of machines to members of 
the industry at sixty per cent of the retail ceiling, and 
that wholesale purchases of typewriters from user to 
members of the industry be at sixty-six and two-thirds 
per cent of the retail ceiling. 

—-s. 
ST. LOUIS STATIONERS ELECT 

Following is the list of officers elected by the St. 
Louis Stationers Association April 19: 

President, Harley Wantz, Skinner & Kennedy Sta- 
tionery Company; vice-president, Herbert Buschart, 
Buschart Bros. Printing Company; treasurer, Charles 
Spaulding, Spaulding Stationery Company; secretary, 
Chester Kennedy, W. J. Kennedy Stationery Company. 
William Schmiederer, Buxton & Skinner, installed the 
new officers. 

After the regular meeting a party was held com- 
memorating Mr. Wantz’ fiftieth year as a stationer 
and Mr. Schmiederer’s fifty-fourth year. Al Bartens, 
Shallcross Printing & Stationery Company, presented 
them with birthday cakes. Retiring President M. 
Weingaertner, Egyptian Stationery Company, was 
presented with a rod and reel by L. Walter Ruedy, of 
S. G. Adams Company. 

<=> —____ 
DINNER RECEPTION FOR 
“BILLIE” LIPMAN 

On March 21, Charles and Dorothy Lipman gave a 
dinner reception for their daughter Wilma and son-in- 
law Bruce Eliot at the Astor Hotel, New York, N. Y. 
Charlie is the genial representative-at-large of the 
George B. Graff Company, and the proud father of 
“Billie,” the name which his daughter Wilma answers 
to most of the time. 

Just prior to the dinner reception, at which only 
relatives and very close friends were present, the 
young people announced their marriage. Both of them 
were on the staff of the Mutual Broadcasting Station 
WOR, Billie as a receptionist and Bruce as an an- 
nouncer and producer. They are now living in Jackson 
Heights, Long Island. 

See er ee 
FIFTH N.S.A. DISTRICT MEETING 

As we go to press the Fifth District of the National 
Stationers Association is about to hold its one-day 
meeting at the Book-Cadillac Hotel in Detroit. Aside 
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Artists, Students, Instructors, Uraftsmen, 
Declare this Ink to be Just Right ! 
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Everywhere it's the same story—Justrite, the amazing new non-caking 
drawing ink is winning friends by the thousands. It's the overwhelming 
choice in classrooms from coast to coast. 


A Baltimore artist writes, ''l want to tell you that I've never used a black 
that could begin to compare with Justrite. I'm telling my fellow artists of 
it, too.’ A Burlington, lowa student says, ''It's really a pleasure to use Justrite, 
it flows freely and doesn't clog pens as do other inks | have used."’ A South 
Dakota Jr. College instructor writes, ''l have tried Justrite and find it en- 
tirely satisfactory. We usually buy our supply of ink in August. Who dis- 
tributes it in this territory?" A California draftsman says, ‘'Justrite has really 
solved all my ink problems.” 

Be ready to meet the demand for Justrite Drawing Ink that has been 
created by the largest ink advertising program in art, student, instructor, 
engineering, and architectural magazines. 
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THE LOUIS MELIND CO. 
CHICAGO 
SAN FRANCISCOU 


DRAWING INK 
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NEW YORK 








OFFERED IN THE FOLLOWING 


23 VIBRANT COLORS 


YELLOW 
ORANGE 

RED ORANGE 
VERMILION 
FLESH 
SCARLET 
RED 
CARMINE RED 
ROSE 

RED VIOLET 
VIOLET 

BLUE VIOLET 


WRITE FOR SAMPLES 






BLUE 
TURQUOISE 
GREEN 
LEAF GREEN 
BRICK RED 
BROWN 
RUSSET 
BLACK 
WHITE 
INDIGO 
NEUTRAL TINT 























SPECIFICATIONS 


The ASCO “WOODMASTER" Card 
Cabinet Series is designed for the busy 
office, factory, and all defense and war 


activities. 


MATERIALS: Cabinet Hardwoods are 
high grade, seasoned air, and kiln-dried, 
free of defects. 


CONSTRUCTION: Tongued and grooved. 
Reinforced, glue blocks at all vital points. 
Drawer stop. Equipped with compressor. 


HARDWARE: Metal cardholder and pull. 


FINISH: "ASCO" olive green harmonious 
finish. 


*Materials and construction subject to change without notice. 























DIMENSIONS 


SINGLE DRAWER 
CARD SIZE WIDTH HEIGHT DEPTH 





APPROX. 
SHIPPING 
WEIGHT 


LIST PRICE 
F.O.B. N.Y. 





. 335 WOODMASTER " « Ae" 57/6" 16" 


7¥4 


$3.90 





. 346 WOODMASTER . Vie" 67/6" 


4.75 





. 358 WOODMASTER Fy *" THs" 


5.50 





. 369 WOODMASTER _ % * 87/16" 

















6.50 


ART STEEL SALES CORPORATION 
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CARD  CABINE L7 














|\|WOODMASTER. _ 
CARD CABINE TZ 1 


DIMENSIONS APPROX. 
DOUBLE DRAWER SHIPPING LIST PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 





No. 3352 WOODMASTER e sa x 13 $7.00 


No. 3462 WOODMASTER - P g Vis" ¥ 15!/2 8.00 


No. 3582 WOODMASTER e sa ‘ /i6"" , 9.25 


No. 3692 WOODMASTER 








’ 300 EAST 145th ST.. NEW YORK, U.S.A. 
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Impressive 
Performance 





When your favorite baseball team is 

playing and the going gets tough and 
along comes "old dependable Charley" and 
socks a hit through the box sending the 
winning run home—well, that's an impressive 
performance. 


Jasper Desk Co. has been "hitting the ball 
hard" and thereby delivering an impres- 
sive performance too. All during this war 
period, we've been snowed under with or- 
ders and factory facilities have been taxed 
to the limit—yet the volume of desks we've 
turned out is a credit to all Jasper Desk 
employees. 

We're mighty proud of the job we're doing. 
You can count on our whole-hearted co- 
operation in delivering your desk needs as 
quickly as possible. 








Office Furniture Warehouse 
Company H. A. Clemetsen (Eastern) 
573 Broadway, New York, N. Y 
William H. Brown (Chicago 
Midwest) 6708 Glenwood Ave 


€. F. Umphred (Western) 

308 Euclid Ave., Oakland, Calif 
a w Young & Son (Michigan 
613 Free Press Bidg Detroit, 
Michigan 

George Litchfield (Midwest) 
Jasper, indiana 

=. W. Thomas (Southwest) 


Box 3493 Peninsula Station 
Daytona Beach, Florida 





Pedestal Typewriter Desk with 
Patented Wood Mechanism 





| pen. The dasper Desk Lampany 


JAS PER INDIAN A 
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from short talks by President Dick Healy and Charlie 
Garvin, no set speeches have been programmed. 

Art Fontaine, governor of the district, in announc- 
ing his plans, says, “Our idea is to make this a con- 
vention of subjects rather than speakers; in other 
words, more like a big round table, with a little plan- 
ning behind it.” 

Many other subjects will be discussed, but Mr. Fon- 
taine has established four main topics, which will be 
approached from all possible angles: 

1. Advantages gained by the dealer through using 
PDIX ratings, and the easiest means by which they 
can be put into operation. Testimony by those who are 
using them, outlining advantages and disadvantages, 
if any, under the plan. 

2. What have you done to replace lost sales volume 
developed through the sale of steel furniture, fountain 
pens, office machines, stapling machines, rubber bands 
and such items? 

3. Replacing lost manpower. From what sources do 
you obtain replacements and what methods do you 
use to train new employees? 

4. Why the office supply industry should be classed 
as essential during the war. 











NEW TRAINING HELP FOR FILING SUPPLIES DEALERS.—Is- 
sued by the Wabash Cabinet Company, Wabash, Ind., this 
booklet is described in detail on page 9. 

——-9—2 








REGAN’S RECRUITING STATION.—As a patriotic contribu- 
tion to the war effort, the Regan Office Furniture Company, 
New York, N. Y., has been co-operating with the Naval 
League in recruiting Waves and Spars. Supplementing the 
effective window display shown above, the company used 
a display advertisement in the New York Times carrying the 
following words: “Serve your country. Join the Navy— 
Waves ... Spars. Release a man to fight at seal New 
recruiting station in the heart of Manhattan. Hours 11 A.M. 
to 3 P.M.” S. Nemlich, president; B. H. Nemlich, treasurer, 
and P. H. Mulane, secretary, are lending personal assistance 
in the handling of applications. They are happy to report 
receiving seven or eight recruits per day. (Official U. S. Navy 
Photograph.) 
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SOLID MAPLE 
CONSTRUCTION 


/ 
WOOD CHAIRS 


* 
DESIGNED TO LOOK LIKE STEEL 


No. 110-CA 
STURGIS ARM 
SWIVEL CHAIR 





No. 140-CA 
STURGIS SWIVEL 
CHAIR 






No. 175-GL 
SIDE CHAIR 


No. 125-GL 


SIDE ARM 
CHAIR 





These new STURGIS Wood Chairs are different, smart, 
modern. 

They harmonize well with installations of Steel Office 
Furniture and are available in a wide range of color 
combinations. 

All the chairs are equipped with deep, saddle, comfort- 
able seats and form fitting backs. Upholstery is in 
either Genuine Leather or duPont Cavalon. 

Sold exclusively through Office Equipment Dealers 
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STURGIS POSTURE CHAIR CO. 


STURGIS ° MICHIGAN 
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Bolens Rescarch Promises 
BIG NEWS 


on (Post-War Chair Action! 


Your Post-War Office Chairs will offer a new 
idea in SCIENTIFICALLY CORRECT body 
fit and working comfort. That's the promise 
that is even now taking form in the Bolens 
Laboratories. 

While our large factory is busily and en- 
thusiastically turning out precision parts for 
fighting aircraft to hurry along that “brighter 
tomorrow,’ there's important research going 
on to prepare for that “tomorrow.” 


ORTHOPEDIC SURGEON 
Guides. New Development 


“Orthopedically correct’ is one term you'll 
use on post-war office chairs. There'll be no 
guesswork about the BOLENS SYNCRO- 
TILT CHAIR IRONS that will provide the 
foundation of the better chairs. They'll be 
built as the result of tests, clinical experi- 
ments, careful study of the human body and 
its needs—all being carried on under the 
watchful care of a well-known Orthopedic 
Surgeon. 

This important work is being done NOW. 
Watch for the results—in office chairs that 
will be highly valuable investments in in- 
creased working efficiency. . . . Offering 
sales features never before possible. 


Remember— 
Post-war ‘‘Orthopedically correct’ 


NGAOSHIN 


Chair 














Action 





DOLE PRODUCTS COMPALY 


Port Washington Wisconsin 
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Merchandising Memos 





A new form of letter salutation, particularly useful 
in acknowledging inquiries, has been adopted by 
numerous companies and is being employed even by 
such large concerns as Revere Copper and Brass Incor- 
porated, New York City. Eliminating the familair 
“Dear sir” or “Dear Mr.” entirely, the style has been 
found to be an excellent goodwill builder. 

Here is an example: 

Mr. John Smith, 
Chicago, IIl. 
Thank you, Mr. Smith — 

—for your letter of the 23rd in which you... 

(body of letter as usual) 
Your interest is most appreciated. 
Yours for Victory! 
Signature. 

Note also the different style in the closing. Not just 
“vours truly” in this letter. 

While novel salutations and closings long have been 
used in printed or mimeographed sales letters, where 
they have become commonplace, it has been shown 
that their use in everyday typewritten correspondence 
attracts immediate attention and comment. 





In selling V-mail stationery, the Kendrick-Bellamy 
Stationery Company, Denver, Col., has found a care- 
fully selected radio spot with a tactful suggestion to 
customers has brought excellent results. 

The radio time, over a Denver station, is before or 
following the H. V. Kaltenborn news program, and 
thus ties in appropriately with broadcasts concerning 
distant battle zones overseas. The suggestion is made 
that the listener, if he or she writes a service man ina 
far-away place, try the experiment of using V-mail 
as well as regular mail for the same letter, mailing 
two copies and checking to see which one arrives 
first and the difference in time in favor of V-mail. 

Kendrick-Bellamy officials say this procedure often 
has resulted in sales of both V-mail and regular sta- 
tionery to persons wanting to try the idea. In the 
long run, of course, V-mail sales have been boosted. 
The company has reinforced all its window displays, 
interior wall cases and counter displays with V-mail 
exhibits.—Bart. 








SHAW-WALKER SYSTEM SAVES TIME.—Part of an installa- 
tion of 75,000 central information cards, controlled by a Shaw- 
Walker Space-Saver Expandex index, at the Empire Trust 
Company, New York. One operator can locate and supply 
requested data instantly, as a result of the top speed per- 
formance of this time saving index. The record is on Shaw- 
Walker percision cards, another factor in the high speed 
performance. The record cards and indexing were sold by 
Shaw-Walker’s New York branch. 
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GOOD WILL - $1.00? 


In war time things are Topsy-turvy. Most 
business concerns must do the opposite of 
what they do in peace times. 


Makers of metal goods now have but one 
customer—directly or indirectly—the U. S. 
Government—for metals are war materials. 
Our old peace time customers just cannot be 
served—except on war contracts—and even 
then we sometimes cannot make prompt de- 
liveries. 


During peace times we make thousands of 
calls both personally and thru advertising, to 
foster your friendship and patronage. This 
item stands on our books at “GOOD WILL 
$1.00"' but it's actually invaluable. 


During the emergency we are keeping in 
touch with you by mail and advertising—have 
tried to keep you posted on war time pro- 
cedures and explain to you our position in the 
trade. 


There are no priorities on friendship and 
good will and we shall continue contact with 
you until we can again serve you freely with 
merchandise. 


May that time soon become a reality. 


“Fasten Things Together” 
with Neva-Clog Stapling Pliers 


* 


NEVA-CLOG PRODUCTS, Inc. 


IDGEPORT. CONN. 
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MILHIGAN sa 


FINEST FILE 


It has everything you have wanted 








in a file. but which has not before 


been available. 


New Roller Full Progressive Cradle 
Suspension. Largest filing capac- 
ity. Plastic and steel roller suspen- 
sion. Drawers operate on large 
plastic floating rollers with steel 
rollers supporting rear of drawer. 
Cradle suspension guarantees 
equal drawer support during com- 


plete operation. 


Flush end panels. Sturdily built 


and perfectly machined. 


Finished in Green or Walnut. also 





Mahogany. Drawer interiors fin- 


7 Letter Size—showing interior file ished to match. 


operation. 


os 00 
List Price j 


MICHIGAN DESH COMPANY 


GRAND RAPIDS, MICHIGAN 
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For Our Country 





Industry Members Now Serving With the 
Armed Forces of the United States. 


Nineteen years ago it was recorded in OFFICE 
APPLIANCES that William L. Schuster, Jr., arrived in 
the household of the Bill Schusters, Chicago. Bill, Sr., 
was a proud man that day, but he is even more proud 
now, because last month his son left for Manhattan 
Beach, Long Island, to join the Coast Guard. Bill, Sr., 
heads the firm of Schuster and Ward, Inc., Chicago. 
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MISS ROBERTA ALLEN, who has been with the Hartford. | 


Conn., office of The General Fireproofing Company for the 

past five years, recently joined the Women’s Army Auxiliary 

Corps. She is believed to be the fourth woman of the GF 

organization to join Uncle Sam’s forces and the only one from 
the branch offices. 
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ROYAL MEN MEET OVERSEAS 


Two former employees of the Royal Typewriter Company, Pvts. 
E. E. Osenberg, former Chicago assistant bookkeeper, and 


Charles Harding, formerly with the New York office meet by 


chance overseas 


Robert L. Petrie, vice-president, director, sales man- 
ager and advertising manager of the St. Johns Table 
Company, Cadillac, Mich., has been commissioned a 
senior lieutenant in the Navy and already has been 
assigned to active duty as a supply officer in the Navy 
Bureau of Supplies and Accounts. He has left for the 
East to attend the supply corps school at the Babson 
Institute, Wellesley, Mass. 

Active in furniture circles for a long period, Lt. 
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These are days when seconds count. We have 
geared up our National Production to a pace 
that was undreamed only a few years ago. Every 
machine, every worker, is operating at top speed, 
at a new standard of efficiency. 

Also Indexes on all vital records will help 
achieve the same time-saving efficiency in records- 
keeping and fact-finding that we have in our 
production lines. And there is an AICO INDEX 
perfectly adapted to ANY record book or file. 

There are more than 125 years of specialized 
experience among the people back of every 
AICO INDEX. 

Write for Aico Special Index Catalog E— 


complete description of many types and sizes 


AICO-GRIP TABBING 
LOOSE LEAF INDEXES 


adapted to a wide variety of records. 
OESK PADS and 
ACCESSORIES 


“dl SHOP TICKET HOLDERS 
g hy S. JEFFERSON ST., CHICAGO, ILL. 


WORLD'S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 
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OFFICE 
MANAGERS! 


You get MORE Work done—vwith less 
Manpower—by using .. . 


REX-O-giaph 
FLUID TYPE DUPLICATORS 


Let a REX-O-Graph help you with that problem 
of increased paper work — and decreased office 
staffl Systems Work, reports, orders, bulletins, 
shop runners, all come off a REX-O-Graph 
FASTER, even with inexperienced operators. 


The REX-O-Graph prints INSTANTLY —up to 
100 copies the FIRST MINUTE. Just drop the 
Master copy in the Quick-Change Master Clamp 
slot, and START TURNING. 100°, Roller Moist- 
ener saves time, fluid and paper — is only ONE 
of many exclusive features. 


REX-O-Graph Sales and Service in: 


e Salt Lake City, Utah 
The Specialty Sales Co., 208 S. W. Temple St. 


e Buffalo, New York 
Lincoln Specialty Sales Co., 69 Dorchester Rd. 


Ask for Dealer's Name in your City. 





WRITE FOR DETAILS 
AND PRICES on the REX- 


Above: Model MF with 
“Quick-Change” Master 


Clamp. Available to in- 3 
dustry with priority rat- O-Graph to fit YOUR 
ings. needs! 


54» Clok 


3727 NORTH PALMER STREET 
MILWAUKEE  %& WISCONSIN 
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Petrie was with the St. Johns company for fourteen 
years and for the last six years has been a member of 
the board of governors of the American Furniture 
Mart, Chicago, which determines general marketing 
policies for the furniture industry: 

Before entering the service, Lt. Petrie was a prom- 
inent figure in civic circles in the city of Cadillac. He 
was chief air raid warden for the district, had charge 
of the OCD fire watchers program, and was treasurer 
of the Cadillac Club. 

Lt. Petrie is married and has two children. His fam- 
ily will continue to live in Cadillac, at least for the 
time being. 

Lt. Marshall A. Larson, son of Algot J. E. Larson, 
president of Art Metal Construction Company, is in the 
United States Army, serving with the Engineers Corps 





LT. LARSON 


in a western post. Lt. Larson was educated at Lehigh 
University and the University of Alabama. He has 
been in the Service for over two years. 

EX UNDERWOOD BRANCH MAN COMPLETES 

OFFICERS’ COURSE IN CANADIAN CORPS 

V. C. Cooper, St. John, N. B., who resigned from man- 
agement of the Underwood-Elliott-Fisher, Ltd., 
branch of that city, is now a major in the Royal Ca- 
nadian Army Service Corps. He became a full-time 
commander of a tank brigade last year, and recently 
completed a course for senior officers at Kingston, Ont. 

Major Cooper is continuing on duty at St. John, 
directing the Second Canadian Army Tank Brigade 
Reserve. His successor as manager of the St. John 
branch of the Underwood Elliott Fisher Company is 
E. Cole, who is a second lieutenant in the Canadian 
Army.—WJM 


* GOLD STARS « 


in the Industry's Service Flag 














LIEUT. WAYNE B. CHRISTIAN 

Reported missing February 4, Lt. Wayne B. Christian, 
Oklahoma City, Okla., died in a plane crash near his 
base on Guadalcanal, according to a letter received by 
his father, Wayne Christian, Sr., manager for L. C. 
Smith & Corona Typewriters, Inc., at the Oklahoma 
city. 

Young Christian entered the service of the Pitts- 
burgh branch of Smith-Corona in 1939 as a junior 
salesman, transferring to the Houston, Tex., branch 
in January, 1940. He entered the training school for 
Naval Flying Cadets in May of 1941, and was com- 
missioned in the U. S. Marine Corps Reserve March 
3, 1942. According to a comrade on the flight mission 
preceding Christian’s death, the crash which killed 
him and another flier of the squadron, occurred about 
an hour after dark, as they were prepared to land. 
Lt. Robert Bryson, one of Christian’s flying mates, 
wrote that the accident was caused by a mix-up as 
Christian and Lt. Glen Loban were circling near their 
base. Christian had shot down two Jap planes in his 
first flight, and shared another with Lt. Bryson. 

Surviving are Mr. and Mrs. Wayne B. Christian, Sr. 
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i these strenuous war days of go! go/ go! office 
workers need every “green-light’’ possible to save time, 
energy and improve efficiency. No “red-light” of fatigue 
and inefficiency should stop their effort to keep pace with 
vital war production schedules. 

“EYE-EASE” gives them the green “go” signal because 
this correct green-white paper, ruled in restful brown and 
green, cuts glare, reduces reflection, minimizes eye-strain 
and fatigue. It helps to cut down mistakes, speed up work, 
keep workers longer at their best for the all-important job 
of producing for victory. 

“EYE-EASE” is available in Pads, Books and Forms in 


sizes and rulings ordinarily used for business. 
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A PRODUCT OF THE NATIONAL BLANK BOOK COMPANY, HOLYOKE, MASS. 
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Victory Begins on America’s War Desks! 


@ Blueprints... plans... ideas mean nothing unless translated into 
action. That’s why we say, “Victory Begins on America’s War Desks.” 
These desks are the nerve centers of America’s war effort; the men who 


occupy them are shaping the forces that will bring an end to the axis threat. 


Our dealers may well share our satisfaction in contemplating the great 


numbers of Jackson Desks now functioning in war service. 


JASPER OFFICE FURNITURE CO. 


JASPER, INDIANA 


S. R. Evans, 421 Hampton Court, Athens, Ga 
Howard Maley, 115 Tarbell Ave Bedford, Ohio 

L. H. McDaniel, 2718 Cockrel! Ave., Ft. Worth, Tex 
Charies L. Pettibone, Bedford, Ohio 


REPRESENTATIVES 
James H. Davison, Hote! Figueroa, Los Angeles, Cal 
Marion V. Foillin, 220 Fairbanks Road, Riverside, tli 
George 8. Wray, 130 W. 42nd St., Room 819 New York 
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TYPEWRITERS—AND THE WAR 


When a group of retail dealers assembled in Wash- | 
ington recently to attend the OPA Advisory Commit- | 


tee meeting, they visited W. G. Turquand at his 
office. Mr. Turquand’s spontaneous talk to them was 
so inspiring and so full of ideas that dealers could use 


when talking to prospective sellers, that Mr. Tur- | 
quand was asked to put his talk in writing. The re- | 


sult was as follows: 

“The job we do in buying typewriters for our Army 
and Navy actually means front line fighting equip- 
ment. I had that vividly driven home to me a short 
time ago. I received a letter from my brother who is a 
first lieutenant in the Marines. He was telling me 
about a new carbine he had just received. It is a 
weapon given to non-commissioned and commissioned 
field officers below the rank of major. Such men were 
formerly equipped only with a 45 pistol. My brother 





UNDERWOOD TYPEWRITER PARTS.—If one small piece is 
missing or damaged, the machine can’t run. Which points to 
the necessity for keeping typewriters in operating condition 
by treating them carefully and having them serviced fre- 
quently. This dramatic illustration was used in a recent ad- 
vertisement of Underwood Elliott Fisher, Ltd., of Canada. 


wrote me how at a range nearly four times that of a 
45 he had nothing but bull’s eyes. On rapid fire he 
has 100 per cent hits on a silhouette target at an un- 
believable distance. 

“About a week later, I was at a dealers’ meeting in 
New York, and in the afternoon visited one of the 
manufacturers. I was telling the story of this carbine 
because I knew who made it. The executive with 
whom I was talking said, ‘Come along with me, Turq.’ 
He took me into an inner office and placed in my 
hands a duplicate of that same gun. It was being 
made by a typewriter manufacturer. It made me 
think. It made me very proud of the industry and of 
our job. I thought how less than a year ago the in- 
dustry was making typewriters. Today, it is making 
that carbine, also rifles, pistols, and the most intricate 
part of two of the most potent special purpose guns 
the world knows; bomb sights; the anti-tank shells 
that first stopped Rommel’s tanks in Egypt; the pro- 
peller and tail assembly for one of our best fighting 
planes; the rolling kitchens which feed our men at 
the front, and hundreds of other items—all made by 
the typewriter industry. 


Faith in Dealers 


“Yes, I felt very proud, and then a iittle awed, be- 
cause I realized that the men who made the decision 
to have the typewriter industry make these weapons 
of war had done so because of their faith in you 
dealers and in the typewriter users of America. They 
had faith that they could supply the urgent needs 
of our Armed Forces for typewriters with used type- 
writers which you would buy and which the typewriter 
user would sell voluntarily, because we had to have 
both those weapons and the typewriters to win the 
war. 

“You dealers play a tremendous part in the war 
effort, probably more important than you have ever 





Doubly 


IMPORTANT 
TODAY! 


“GRAND 





PRIZE” 


TYPEWRITER RIBBONS and 


CARBON PAPER 


Are Helping To Speed 
The Paper-Work Of Production 
And Victory! 


* 


URING war-time especially do type- 

writer ribbons and carbon paper 
prove their importance as essential 
products! More than half of the output 
of ‘Grand Prize’’ Ribbons and Carbon 
Paper now goes to answer the needs of 
the United States Government, the 
armed forces and war industries. In 
thousands of new ways, “Grand Prize” 
quality and dependability are showing 
their worth to America! 








BUY U. S. WAR BONDS 
and SAVINGS STAMPS 
EVERY PAYDAY! 











PACIFIC CARBON and 
RIBBON MFG. Company 


J. FRANCIS O’CONNOR, Pres. 


Head Office and Factory: 


1451 Harrison Street, San Francisco 
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@ A tumbler selects his 
chair with a great deal of care. Sheboygan Chair 
Company never studied the technique of building 
chairs for acrobats, but we have been building 


good office chairs since 1868. 


The E.Q.* of an office chair is highly important. 
Full time efficiency in office or drafting room can- 
not be maintained by employees harassed or 


fatigued by uncomfortable, inconvenient chairs. 


For the duration, military needs have first call 
on our chair production, but we'll do our best to 
take care of your orders, and you may be assured 
that the chairs we do send you will live up to the 
quality symbolized by our diamond trade-mark 


for seventy-five years. *E ficiency Quotient 











SHEBOYGAN CHATR COMPANY 


Designers and builders of good chairs since 1868— 
for homes, offices, schools and institutions. 


SHEBOYGAN, WISCONSIN 
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realized. The work that you do in buying typewriters 
enables the manufacturers to make these guns and 
bomb sights and precision instruments. If it were not 
for you they couldn’t continue. This industry is work- 
ing together to win the war, the factories of the in- 
dustry, manufacturers’ branches and independent 
dealers alike, united as never before to buy typewriters 
so that the factories can continue a more important 
task. 

“You have a story to tell to the typewriter user of 
today—the fact that their typewriters mean more 
than just typewriters. They mean guns and Shells and 
planes and all the other things that the typewriter 
manufacturing industry is contributing to the war 
effort. Our Armed Forces must have typewriters too. 
Typewriters may not win the war, but lack of them 
can delay the day of victory. Lack of them can mean 
the loss of many American lives. 

“The typewriter industry has a tremendous respon- 
sibility to justify the faith of our Government that it 
can do a double job—provide both the tools of war 
and the typewriters. 

“Maybe you can’t wear an Army and Navy ‘EF’ in 
your buttonhole, but believe me you can carry one in 
your heart.” 

i 
ROBINSON’S BOOKBINDERY MOVED 

Ralph O. Robinson, proprietor of Robinson’s Book- 
bindery, Springfield, Mo., recently moved his business 
from 330 West Commercial Street to 322 South Jeffer- 
son Avenue, and is adding a line of general office 
supplies. 

Prior to establishing his own firm last year, Mr. 
Robinson for fourteen years operated the bindery in 
connection with Elkins-Swyers Office Equipment Com- 
pany, Springfield. 

Assisting in the business is Mrs. Robinson, who, in 





R. O. ROBINSON 


fact, is general factotum, with duties ranging from 
office manager and clerk, to helping in the bindery, 
and assembling the lines for stock. 

Already on the shelves are inks, stationery, pencils, 
pens, carbons, ribbons, paste, letter files, and numer- 
ous other small office supplies. 

Since, in these days, calls from salesmen are few and 
far between, the Robinsons will appreciate receiving 
catalogues and other literature to assist in building 
their stock—EVH 


*—- ¢ 


Conlon Made Vice-President of Rockwell-Barnes 
On April 28, J. Edward Conlon was elected vice- 


president of the Rockwell-Barnes Company, Chicago, 


following a service record of twenty-four years. 

Mr. Conlon joined the Rockwell-Barnes staff in 1919 
as a stock boy. Within a few years he was out in the 
field as a salesman calling on dealers. For eighteen 
years he traveled the Middle West and the Southwest. 
In April, 1941, he was promoted to sales manager. 
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To keep the office in Step with the plant 
Postinder Visible Files 











Today, more than ever before, office efficiency 
must keep step with war production on the 
assembly line... records must be complete and 
easily accessible. Postindex visible files have 
scores of applications to war industry... are 
now made in ARTWOOD—to save steel... full 
stock carried for immediate delivery. THE ART 
METAL CONSTRUCTION CoO., Jamestown, N. Y. 





lam 
POSTINDEX ART- 
WOOD FLAT-BOOKS 
... permit selection of 
individual units for 
desk use by several 
workers... units may 
be grouped in con- 
venient cabinets... 
provide great capac- 
ity in a small space 
... full accessibility 
. easy posting. 
























POSTINDEX ART- 
WOOD RECORD 


CABINET .. . swift, 
economical record- 
keeping... exact, 


complete, easy-to-use 
information. A library 
of 18,000 forms, plus 
special designing to 
fit the requirements of 
your customers... 
offset signalling ... 
wide variety of form 
combinations. 


ARTWOOD...MADE IN WOOD...TO SAVE 


= 








Yostindex Visible files 


A DIVISION OF 





va 
POSTINDEX VERTI- 
CAL POSTING UNIT 


. for exceptional 


hiite 
Pet th) eee 


speed in posting... 
offers special advan- 
tages where records 
must be decentralized 
into fast operating 
. 300 indexed 


cards in view at eye 


units . 


level...cards or entire 


tray easily removed. 
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| STENOGRAPHIC 
| NOTEBOOKS 


Fully Meet Wartime 
Requirements 











ADVANTAGES 


1. No wire or other critical materials 
used. 


2. Non-Skid edge on each cover. Wire- 
less stands on its own feet. No slid- 
ing. Provides perfect eye-height vis- 
ibility. 

3. Rock-Weld binding. 


4. Non-glare, smooth-surfaced, easy 
' writing sheets. 


5. All standard sizes and rulings avail- 
able. 
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e There are tens of thousands of stenographers all over the United 
States who must be supplied with working equipment. Thanks to 
the Wireless Non-Skid Easel Notebook, these office workers can 
carry on efficiently . . . undisturbed by the fact that wirebound 
notebooks are no longer being made. Widespread dealer en- 
thusiasm for Wireless is very gratifying to us . . . during this war 
period when material restrictions are so prevalent, we are pleased 
to know that Wireless is a perfect alternate. We urge stationers 
to recognize the sales potentialities of this paper specialty. Sell 


Wireless and increase your paper profits. 


.' 
Taper, Specialists P| to the 


Stationer ) 





1511 WEST 38TH STREET . CHICAGO 
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BIOW “BEE-LINE” ANNOUNCED 
Irving Biow, president of Biow Associates, Washing- From the 
ton, D. C., has announced the Bee-Line of office furni- 


ture and equipment, to be sold through dealers on ex- 
clusive franchise the nation over. This firm has been om -_ 
producing for years special wood furniture for govern- 

; i IN 


TIME 
LIFE 
LIBERTY 
The SATURDAY EVENING POST 


Display Ticonderoga pencils with 





ROLAND BIOW 
ment use only. This line is now being made available 


to dealers. It will include the Bee-Line office desk, V-Mail stationery. Be sure to tell your 
file cabinet, storage cabinet, swivel arm chair, side customers that V-Mail, written with a 
chair and many other items. Ti Antes nee Lomtiss d 
For further information, write to Roland Biow, iconderoga, 1S just as legible, an 
vice-president and sales manager, 1217 H Street, N.W., far more convenient. Saves writing 
Washington, D. C. time, too. 
> ee 





ROYAL AWARDED SUB-CONTRACTOR 
“E” CERTIFICATE 

The Royal Typewriter Company has been awarded 
the Army-Navy “E” Sub-Contract Certificate by the 
Inland Manufacturing Division of the General Motors , 
Corporation in appreciation of its excellent factory 
production performance in sub-contracting on war 
work. 

The certificate reads in part, “This certifies that 
Royal Typewriter Company as a Sub-Contractor has 





Iulowd Manufacturing Division 
General Aptors Corporation 
Dayton, Ohiw 


Chis certifies that 


ROYAL TYPEARITER COMPANY 
as x Sub-Contrwtor and Supplier has comtritnited loyally. effictently and 
Liberally to the exceptional peeformemer wirich exrned For tris conmpany, the 

Atuy-Navy E£° Amard for 
High Achievrenwent 
on the Production Front 


UANUARY 238, 1943 OE NERAL MANAGER 


ROYAL’S SUB-CONTRACTOR “E” CERTIFICATE 


contributed loyally, efficiently and liberally to the ex- An t 
ceptional performance which secured for this Company ey 


the ARMY-NAVY “E” AWARD FOR HIGH ACHIEVE- 
MENT ON THE PRODUCTION FRONT.’ 
It is estimated that by the time this article appears 


the Royal Typewriter Company will be in maximum 
war production. Although the need to manufacture Pencil Sales Department, Dept. 98-J5 
typewriters for the Army and Navy necessitated some Joseph Dixon Crucible Company, Jersey City, New Jersey 
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Or 
wn plng 
and finding 


Filing departments demand 
peak efficiency today. Fast 
and accurate filing and find- 
ing with records are important 
for proper co-ordination of 
management and control. 
Speed your efforts by using 
this superior type of magni- 
fied index control. 





BARKLEY /7i0¢ TAB INDEXES 


Molded of a durable plastic 
they are designed to give 
magnified plus angled visibil- 
ity. Index tabs are visible the 
full drawer length. No stoop- 
ing or craning to locate the 
desired record. Smooth con- 
toured surfaces prevent pos- 
sible injury to records or oper- 
ator. Furnished in six crystal 
clear colors in four tab sizes. 





Send for samples and 
additional information. 
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ESTABLISHED 19 


tlin® Supplies 
CHICAGO, ILL. 


Vianufacturer 
517 S. JEFFERSON STREET 
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typewriter production at the plant till 1942, Royal 
has been manufacturing ordnance for a year and a 
half. 

Airplane engine parts, propeller parts, machine gun 
parts, rifle parts and bullets are now being manufac- 
tured at the Royal plant with increasing speed. 

In the course of its conversion operation a remark- 
able achievement was registered by the Royal type- 
writer plant. Under a sub-contract entered into by 
Royal with the United Aircraft Corporation, which 
makes Royal one of United Aircraft’s largest sub-con- 
tractors, it became necessary to move production 
equipment on an operation Royal was taking over from 
another plant to Royal. Six hundred tons of bulky 
machinery had to be transferred. The product manu- 
factured in this particular operation was being pro- 
duced in the other plant. However, through close 
co-operation and careful planning the machinery was 
transferred from the other plant to Royal with no loss 
of production time. 

This achievement was made possible through stag- 
gering production at both plants so that certain 
parts of machinery could be transferred while the re- 
mainder was still producing. The first machinery 
moved was then installed at Royal, promptly put into 
production there, and additional parts moved up. 

The entire transfer took two weeks and the fact that 
it was completed with no loss of production time is a 
remarkable tribute to the planning, skill, and labor 
of everyone participating in it. 


The Guest Book 


Irving Levy of Art Steel Sales Corporation visited at 
the office of this journal March 29. With Mrs. Levy, he 
had visited their son who is taking naval instruction 
at Purdue University, after which he came to Chicago 
for several days, with every intention of returning to 
New York by April 3 which was Mrs. Levy’s birthday. 

Jack R. Laws, Springfield, Ill., ribbon and carbon 
man well known to dealers in the Middle West, was a 
Guest Book signer on April 24. Broadly experienced 
in office furniture, visible records and other general 
lines, Mr. Laws came to Chicago to offer his services 
to the United States Army. His application is being 
held pending search for a place in which his skills 
and training will make him of the most value. 


AT THE PALMER HOUSE 

On April 12 a representative of OrricE APPLIANCES 
spent a pleasant hour with H. M. Carscallen, president 
of Red Feather Products, Ltd., San Francisco, Cal. 
Mr. Carscallen was on his way home following a busi- 
ness trip to the East Coast. Before returning to Cali- 
fornia he flew down to St. Louis, Mo., for a business 
day. He reports the stencil business as being excellent 
and says that his company is serving the military 
forces and government agencies extensively. 


AT THE NORTHWESTERN STATION 

A representative of this journal was a one-man 
reception committee for E. B. “Dick” Healy, Santa Fe 
Book & Stationery Company, president, National Sta- 
tioners Association, and Charles P. Garvin, general 
manager of the association, who arrived at the Chi- 
cago and Northwestern Station on the City of Port- 
land April 21. Other members of the troupe had chosen 
different destinations following the western meetings 
but all were to re-assemble at Minneapolis on the 
twenty-sixth. Mr. Healy and Mr. Garvin reported ex- 
cellent attendance and interest throughout their jour- 
ney which started at San Antonio, Texas, March 28. 
Before entraining for the Northwest Mr. Healy made 
a flying trip to New York and Mr. Garvin met with 
the Great Lakes Travelers Club at its regular Friday 
noon luncheon April 23. Following Minneapolis, both 
Mr. Healy and Mr. Garvin expect to return to Chicago 
for the sixth district meeting April 29 and 30. 
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Save Rubber 


by protecting your rollers with 


KLEAN-WRITE == 


Crystal 












(cellulose or non-cellulose) 





Can never injure feed rollers or platens of 
typewriter, because the Top Crystal Sheet 
prevents the stencil from even touching 
same. 


Can never fill the type, because the type 
does not contact the stencil itself. 


Can never chop out, because the Top 
Crystal Sheet protects the stencil. 














KLEAN-WRITE RIBBONS AND CARBONS 


KLEAN-WRITE AND SUPREME STENCILS 


FRANKEL CARBON & RIBBON CO. 


DENVER, COLORADO 
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SAVE STEEL with 


PRONTO 
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ECONOMY FIBRE BOARD FILES 


A few bullets in the right place at the right 
time do us more good right now than a 
warehouse full of steel filing cabinets. Never- 
theless, this situation produces a difficult 
record storing problem, for government in- 
sists on more records than ever before. 
PRONTO Economy Fibre Board Files solve 
this record storage problem. And many 
dealers, alive to the opportunity, are making 
hay while the sun shines. 


When PRONTOS are used all records are 
always at finger tips for drawers glide 
smoothly in and out of the case. Made of 
275 lb. test corrugated board reinforced by 
steel, PRONTOS will stand the abuse all 
storage files receive. PRONTOS can be 
interlocked into solid batteries as high and 
as wide as needed. Every drawer in the stack 
is easy to reach and drawer contents in- 
stantly available. No shelving is needed. 


PRONTOS will save your customers much 
time and trouble. Take a tip from other 
dealers and concentrate some real sales 
efforton PRONTOS. Why not begin today? 







CHECK SIZE No. E94 
$1.50 


Carton Price 






FOLLOW BLOCKS 


40¢ 
ADDITIONAL 


MADE FOR 
ANY SIZE 
FILE 







Carton Price 









LETTER SIZE No. E210 
$2.25 


A Size for Every Record 


FREIGHT BILLS SALESCHECKS CLAIMS 
CHARGE SLIPS 5 x 8 CARDS RECEIPTS 
JOB TICKETS 4 x 6 CARDS METER STUBS 


Manufactured under one or more of the following patents 2061485, 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


Prices in Denver and West of the Rockies 20% Higher 


PRONTO FILE CORPORATION 
349 BROADWAY NEW YORK 


LEGAL SIZE 
No. E510 





$2.75 
Carton 
Price 





SANITARY BASES 
for all size files 


$2.25 ats 
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EAGLE OFFICE EQUIPMENT COMPANY’S 
PERSONNEL MAJOR ASSET OF FIRM 


With the removal of the Eagle Office Equipment 
Company to 265-7 Main Street, Buffalo, N. Y., the busi- 
ness center of that city will be served most conven- 
iently by veteran executives, most of them knowing the 
field through and through. Purchase of its “mother 
company,” the Eagle Stationery Corporation of 
Buffalo, was announced in the March issue of this 
journal. 

At that time, the firm failed to announce the back- 
ground of Charles A. Smith, secretary-treasurer. He 
has been in the office equipment business a quarter- 
century, having been one of the founders and original 


—_ _ - - - 





E. H. GEISENDORF RUSSELL KOEN 
members of Eagle Stationery. Mr. Smith is considered 
a specialist in many supply and equipment items. 

E. H. Geisendorf, president of the new firm, was also 
a member of the original company. At the age of nine- 
teen he became a full-fledged salesman, which ap- 
pointment was made on the basis of several years 
experience starting as a delivery boy with another 
concern. He brought with him to Eagle an A-1 reputa- 
tion and a substantial following. In 1936 he became 
manager of the senior firm, continuing in that ca- 
pacity until November 1, 1940, at which time he formed 
his own organization. 

Russell Koen, vice-president of the new firm, while 
without a background in the stationery field, has a 


substantial business background. He was in public ac- | 


counting from 1927 to 1934, and managed a retail 
dairy in Buffalo after that until 1937. From 1937 until 
his connection with Eagle, last August, he was assist- 
ant treasurer of the R. G. Wright Company, manufac- 
turers of dairy equipment in Buffalo. 

Among prominent lines carried by the amalgamated 
concern, Shaw-Walker will continue to be a volume 
activity. Since the inception of Eagle Office Equipment 
in November, 1940, this concern has placed one of the 
largest installations of the Shaw-Walker line ever 
ordered. 

The new home to be occupied shortly by the firm 
will be a five-story building formerly occupied by the 
Barnum Company, regarded as a Buffalo landmark. 
Six thousand feet on the ground floor will be employed 
as retail and sales display space. 


i 9 


CARTER’S CUTS COLOR RANGE 


Because of wartime restrictions on color pigments, 
the Carter’s Ink Company has been compelled to re- 
duce the number of shades in its line of VelVet Tem- 
pera hues. The new list includes orange, yellow, green 
light greens, blue, turquoise blue, dark blue, vermilicn, 
red, dark red, brown, black and white. 

The firm will supply some of the discontinued col- 
ors as long as there is stock available. The No. 536 two 
ounce jar is being replaced, incidently, with a new No. 
534, with twice the capacity, at a similar list price. 
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“THERE ARE MORE THINGS in heaven and earth, Horatio, 
than are dreamed of in our philosophies.” 


That passage from Hamlet was spoken to the original 
“graphophone” invented in 1881 by Alexander Graham 
Bell, Chichester Bell and Charles Sumner Tainter. It was 
recorded on a wax cylinder, which was sealed in a metal 
box. For over half a century, that box reposed in a dark 
vault at the Smithsonian Institution, Washington. 


In 1937, in the presence of representatives of the inven- 
tors, the box was opened and the first practical sound 
recording was replayed. Every word was heard plainly 


. and precisely as it had been spoken 56 years before! 





During the busy years bridged by those two events, 
thousands of Dictaphone dictating machines, developed 
from the original Bell and Tainter Graphophone patent, 
had gone into service in business offices around the world. 


Coming as the first challenge to an out-moded system of 
dictation which had endured since the days of the Greeks 
and Romans, Dictaphone saved time and effort—expedited 
the flow of work—made executives the masters rather than 
the slaves of daily routine. 


Today, sound recording technique is being developed 
further in the Dictaphone Laboratories. While a host of 
Dictaphone users are finding literally no limit to the 
capacity and versatility of Dictaphone in meeting the 
pressure of war work, Dictaphone sound engineers are 
readying improved voice recording methods for the Army, 
the Navy and vital war services. After the war, the Dicta- 
phone method of dictation will more than ever be a “must” 
for busy men everywhere. 


Dictaphone Corporation, 420 Lexington Ave., New York. 


\ ‘wi DICTAPHONE 


ACOUSTICORD DICTATING EQUIPMENT 
ELECTRICORD RECORDING EQUIPMENT 


Registered Trade-Mark of Dictaphone Corporation, 


The word DICTAPHONE is the 
Accessories to which said Trade-Mark is Applied 


Makers of Dictating Machines and 
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COMMANDER 


Full Suspension Drawer 
The Greatest Wood File ever made 


@ Here is a filing cabinet that possesses 
every positive advantage that business de- 
mands of filing equipment. Here is the 
finest 4 drawer wood file cabinet yet 
made. Its stellar attraction—full suspen- 
sion drawers with 6 metal rollers—has no 
equal. The COMMANDER has been de- 


signed for those who want the best. 


SPECIFICATIONS 


Easy sliding drawers close flush with front. All 
corners dovetailed with framed in bottom. 

Full suspension drawers, 6 metal rollers set in 
metal channels so rollers cannot come out of 


feves. 
Metal sprin chanis on follower block. 
Metal aie onal labe 7 he »iders, metal knob, rod 
and plate assembly on each drawer. 
FINISH—Oliy Green according to Government 
pecification 
LETTER SIZE 


No. 1201 List Price $58.20 
No. L201 L—with Leck List Price $67.80 


52” high, 29” deep, 16” wide. Inside filing ca- 
LEGAL SIZE 
pacity 26 Shipping weight, 118 Ibs. 


No. 1203 List Price $68.10 
No. 1203L—with Lock List Price $77.70 


52” high, 29” deep, 19” wide. Inside filing ca- 
pacity 26”. Shipping weight, 135 Ibs 
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CORRECT 
POSTURE 


No. 3604 
Upholstered 
Posture Chair 


No. 3605 


Posture 






® No link is unimportant when our country’s life is at stake. 
It’s so easy to overlook the vital contribution of the millions 
of office workers who spend long hours at seated tasks. They 
must be provided with modern Posture chairs if their effi- 
ciency is to be maintained at high levels. Dealers will serve 
business well by bringing TILT and SWIVEL Chairs to their 
attention. They are designed to provide the maximum com- 
fort. . Check their many features . . Adjustable wood seats— 
Adjustable and Reclining back with SPRING TENSION 
ADJUSTMENT—All-wood Swivel. Here is your golden oppor- 
tunity to render a service by selling TILT and SWIVEL CHAIRS. 





Chair 















UPHOLSTERED POSTURE CHAIR. 







No. 3606 No. 3604 ..... List Price $28.00 
Posture Upholstered seat and back with high grade 
Chair leatherette covering in 6 assorted’ colors. 









Shipped KD—Weight 50 Ibs.—Packed 2 to 


Carton. 


POSTURE CHAIR. 
Pes Dec < was .List Price $26.70 
Shipped KD—Weight 50 Ibs.—Packed 2 to 
Carton. 


POSTURE CHAIR. 
No. 3606 ..... .....List Price $21.80 
Shipped KD—Weight 46 lbs.—Packed 2 to 


Carton. 



















SELL WELLS 


SELL_WISELY Write for New 16 PAGE CATALOG NO, 444 
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+ « «  FRIDEN FULL AUTOMATIC CALCULATORS, 
when applications to obtain deliveries have 
been approved by the War Production Board. 
FRIDEN Simplicity of operation combined 
with Productive High Speed Figure Work make 
these fully automatic calculators the solution of 
the problem created by the critical shortage of 
competent clerical help. Phone or write your 





local FRIDEN Representative for information. 


a 
Fridén Mechanical and Instructional Service is avail- FE aa | DB E W 


able in approximately 250 Company controlled Sales CALCULATI NG MAC Y I N E Co.. INC. 


Agencies throughout the United States and Canada. 


EXECUTIVE OFFICES AND PLANT + SAN LEANDRO, CALIFORNIA, U.S.A. 
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GLOBE-WERNICKE EMPLOYEES WIN WPB 
AWARDS 

For suggestions which resulted in considerable con- 
serving of manpower and critical materials, two em- 
ployees of the Glove-Wernicke Co., Cincinnati, were 
honored by the War Production Drive Committee in 
Washington. 

The employees, Emmett H. Cooper and Frank A. 
Sidari, contributed ideas which proved worthy of gov- 
ernment recognition. Mr. Cooper has been cited with 
the “Certificate of Individual Production Merit,” and 
Mr. Sidari with the “Honorable Mention” award. 

The “Honorable Mention” award won by Mr. Sidari 
was made only after the Globe-Wernicke labor-man- 





GLOBE-WERNICKE EMPLOYEES RECEIVE WAR PRODUC- 
TION DRIVE AWARDS FROM J. S. SPROTT, G-W PRESIDENT. 
—Left to right: Frank A. Sidari, Emmett H. Cooper, J. S. Sprott 
and R. H. Hammer, Globe-Wernicke secretary and treasurer. 


agement committee nominated him for the honor 
and their nomination was approved by the board of 
individual awards, War Production Drive Committee, 
Washington. The award is attested on an Official 
document signed by the co-chairman of the War Pro- 
duction Drive Committee of the Globe-Wernicke plant. 

The “Certificate of Individual Production Merit” 
won by Emmett H. Cooper is the second highest War 
Production Drive award to be given to American work- 
ers. Before the award was made to Mr. Cooper, the 
Globe-Wernicke labor-management committee was 
required to submit a complete report of the adoption 
by the plant of the suggestions made, including full 
facts bearing on the actual results coming from the 
suggestions. The certificate is signed by a high- 
ranking representative of the War Production Board. 

Mr. Cooper, an inspector at the Globe-Wernicke Co., 
made a suggestion on the construction of filing cases 
which saves 6,500 pounds of steel and 30,300 man 
hours a year. The saving does not affect the service- 
ability of the product. 

Mr. Sidari suggested a rearrangement of operations 
on card index cabinets, which saves 1,200 man hours 
a year. 

a 
AMERICAN CRAYON ELECTS OFFICERS 

Ea:il L. Curtis has been named president of the 
American Crayon Company, Sandusky, O., succeeding 
the late A. M. Spore. Mr. Curtis has risen through the 
ranks, from factory through office and management, 
having joined the firm as a boy. Leland P. Spore was 
named executive vice-president; Lynn B. Curtis, vice- 
president in charge of manufacturing; Cyrus W. 
Knouff, vice-president in charge of sales: and John 
C. Whitworth, secretary and treasurer.—AK 


Their Job Has 
Been MAGNIFIED Too 


IN PEACE TIME, paper clips, pins 
and staples did well the job for which 
they were designed. Perhaps we 
have been prone to accept their func- 


tion too casually. 


MODERN WAR, accompanied by 
vast amounts of paper work, imposes 


still greater responsibilities on paper 





fastening devices—in the armed serv- 
ices, government bureaus and war 
industries. With current govern- 
ment restrictions reducing permitted 
consumption of steel, our diminished 
output must be devoted solely to 
these vital war needs. Under these 
circumstances, consideration can 
only be given to orders supported by 


the highest priority ratings. 
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COMPANY 


900 E. 95th St. 


Chicago, Ill. 
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they're tough 


they're economical 


is a job well done 





for steady Dealer Sales... 


for sure Dealer Profits... 
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One of the most satisfying things in life 
whether it be 
making filing accessories or flying a 
bomber over Berlin. We're particularly 
proud of the job we've done on Agate 
Card Trays. They're dealer approved .. 
here's why: 

They're sturdily built . .. bottoms are lined with 
blue glazed paper; exteriors are covered with 
black and white agate paper. Yes .. . and 
they're equipped with adjustable pinch type 
follower blocks, label holders and drop handle 
type of pulls. Inside of tray is 11'/4” long. 
Available in all popular sizes. 

Sample these Agate Card Trays... 
you'll like them and sell them . . . then 
get acquainted with our complete line 


of dependable filing accessories. 


NS GSS wonorscrons 


MAKERS Of FILES AND 






FILING EQUIPMENT 
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NORTHWEST TRAVELERS CLUB NOTES 


By H. J. Stephens, Correspondent 





D. J. Perdue of Klipto Loose Leaf Company, Mason 
City, Iowa, and his family are doing their share in the 
war effort. Dean has two sons in the service, his 
youngest son having joined the Army Air Force on 
February 22, 1943. His oldest son has been in the Army 
for two years, and is assistant band master of the 
professional band, Morale Division, stationed at Camp 
Grant, Rockford, Ill. In addition to this, Dean him- 
self is a staff sergeant in the Iowa State Guard, and 


| his oldest daughter is entering officers’ training in the 


Womens Marine Corps... . Ed Klinger, who for many 
years was with the Holden-Kahler Company, Cedar 
Rapids, Iowa, volunteered for service in the Army on 
March 12, 1943, and is attached to Co. B, 79th Infantry 
Training Battalion, Infantry Replacement Training 
Center, Camp Roberts, Cal. Ed would no doubt be 
very happy to hear from any of his many friends... . 


| The Storey-Kenworthy Company, Des Moines, Iowa, 


certainly has a very enviable representation in the 
service of our country as follows: Charles L. Coyle, Jr., 
in the Air Corps at Santa Anna, Cal.; Charles E. Storey 
in the Air Corps at Wichita Falls, Tex.; Al Waring 
in the Air Corps at Bakersfield, Cal.; Ralph Storey 
in the Navy at Miami, Fla.; Hubert Wheeler in the 
Navy with the Pacific Fleet; Harold Jeglum in the 
Navy with the Atlantic Fleet; Ellis R. Thomas in 


| the Army, location not known; Elmer Madison in the 
| Armored Forces at Fort Knox, Ky.; and Fay Brower 


in the Waves at Cedar Falls, Iowa. This makes about 
a 50 per cent representation in the Armed Forces for 


| this store! ... Mrs. Ruth C. “Bob” Stephens, wife of 


your Northwest correspondent, has been seriously ill 
with pneumonia in the Abbott Hospital in Minneapolis, 


| but at the time this is being written, has shown 


encouraging signs of improvement. ... Which accounts 
in part for the brevity of the news from the Northwest 
for this month. 
a ee 
STANDARD PRINTING COMPANY ABSORBS 
MORTON STATIONERY DEPARTMENT 

Although every other division of the 115-year-old 
firm has been liquidated, the stationery department 
of John P. Morton & Company, Louisville, Ky., has been 


| taken over “as is” and will be operated intact. 


This announcement has been sent out by H. M. 


| Kessler, president and general manager of the Stand- 


ard Printing Company, Inc., of Louisville, located at 
220-26 South First Street, Louisville. According to 
Mr. Kessler, the senior firm, which had always enjoyed 
a good reputation, liquidated all of its business in de- 
tail, excepting stationery and allied lines. 

Standard continues to employ Henry O. Praetorius 
as manager, and James A. O’Brien, Donald Stewart 
and J. C. Pickerill as sales representatives. All have 
long been identified with the Morton firm. The entire 
McMillan Book Company line of record books and 
loose leaf devices will thus be taken over, along with 
other items on which the liquidated concern had main- 
tained its popularity. 

—- - 
“TINKER TO EVERS TO CHANCE” 

Chester Evers of the Evers Office Supply Company, 
Chicago, recently put into distribution a blotter which 
played on the famous words in the caption above. 
Picturing a ball player sliding into a base, the blotter 
carries the words, “Don’t TINKER with your (illustra- 
tion of a typewriter). Call EVERS. You take no 
CHANCE.” 

Baseball fans will recall the peerless infield com- 
bination of Joe Tinker, Johnny Evers and Frank 
Chance. The clever use Chester Evers made of the 
names on a blotter has elicited favorable comment 
among customers and prospects of the Evers Office 
Supply Company 
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PARKER QUINK WITH SOLV-X GIVES PENS WARTIME 
PROTECTION NO OTHER INK CAN OFFER! 


@ Pen production has been cut by 
government order 64%! Repair 
parts, too, are getting scarce. To 
protect the pens of your customers 
against wartime failure—that is 
the vital function of Parker Quink 
with solv-x. 

Magic solv-x is a secret ingre- 
dient perfected by Parker. Only 
(uink has it. Solv-x cleans pens 
as it writes... flushes away gum 


and wediment left by inferior inks 


. prevents corrosion of metal 
parts and deterioration of rubber 
caused by highly acid inks. 

Sensational Parker Quink with 
solv-x is bringing volume sales to 
the writing fluid business. Where 
given mass display, Quink has 
jumped sales an average of 900%! 
Stock and display Parker Quink 
in your store. Free display mate- 
rial. The Parker Pen Company, 


Janesville, Wisconsin. 
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WHAT IT 1S...WHAT 
ST DOES...WHAT IT 


MEANS TO you/ 


Copr. 1943, The Parker Pen Company 


HERE’S PROOF THAT THE SOLV-X STORY SELLS INK! 


“During a six week promotion, we sold 5,045 four-ounce 
bottles of Parker Quink containing solv-x—only slightly less 
than a thousand bottles per week. We didn't sell a single two- 
ounce bottle during that time."’ DALY'S PEN SHOP, MILWAUKEE 


"In eight days time we sold 223 bottles of Quink with Solv-x 


over the counter.”’ MILWAUKEE DEPARTMENT STORE 


"Il sold 300 two-ounce bottles in one school and 84 in 
another. | called on nearly all of the leading offices here 
and sold a quart bottle of Quink with solv-x to 43 offices. 
We had three gross of Quink on hand August 1 and sold all 
before September 3.” 10¢ DRUG STORE, GREAT FALLS 


FOR V--+--—MAIL “MICRO-FILM BLACK” 


New Parker Quink in “ Micro-film Black” photographs per- 
fectly. Quink comes in 7 permanent colors: Micro-film Black, 
Blue-Black, Royal Blue, Green, Violet, Brown, Red. 2 wash- 
able colors: Black, Blue. 15¢, 25¢ and up. Also quarts, pints. 


PARKER Quirek 





THE ONLY INK CONTAINING PEN-PROTECTING SOLV-X 














100 





DEALERS CO-OPERATE 
IN SIMPLIFICATION 


You have shown a fine spirit of 
co-operation in connection with 
our reduction of designs to meet 
Wartime emergencies, and your 
response to our comments in last 
month’s issue has assured us that 
you will continue to support us 
as further reductions become nec- 
essary. Even though it seems 
that most lines have undergone 
maximum consolidation, it may 
be necessary to make further re- 
ductions in the number of designs 
offered in keeping with the de- 
mands of the emergency. We ask 
you to continue helping your man- 
ufacturer, with your suggestions 
of designs which can be elimi- 
nated for the duration. 





PRIORITIES SITUATION 
STILL UNCLARIFIED 
The priority situation becomes 
more critical each day with 
WPB’s tightening their control on 
the use of preference ratings to 
purchase office furniture. The 
only ratings they now recognize 
on office furniture are those issued 
by the Army, Navy, etc. on 
PD-3A certificates for their own 
purchases of such furniture. In 
anticipation of this condition, this 
Association recommended that our 
Members operate under the Con- 
trolled Materials Plan, in order 
to facilitate the purchase of ma- 
terials. In the case of many 
Members, this eliminates the ne- 
cessity of their insisting on your 
supplying ratings in order to ob- 
tain materials, but the elimina- 
tion of ratings is causing consid- 
erable confusion in the matter of 
shipments to you and your cus- 
tomers. Our Members are doing 





their best, but they cannot always 
be certain that they are shipping 
the most important orders first. 
Even though we believe we can 
be assured of obtaining our ma- 
terials through the Controlled Ma- 
terials Plan, we feel that a rating 
policy on office furniture will en- 
able us to best serve the War 
effort by furnishing this Indus- 
try with an orderly procedure 
for filling the most important or- 
ders first. We are, therefore, urg- 
ing WPB to issue an Order or a 
rating procedure which will auto- 
matically relieve you and our 
Members of the responsibility of 
trying to decide which orders 
should have preference. 





WPB APPOINTS 
ADVISORY COMMITTEE 
We are very pleased with the 
fact that WPB has at last formed 
an Industry Advisory Committee 
for the Wood Office Furniture 
Group. This will give us the offi- 
cial recognition which we have 
lacked in the past and give us an 
opportunity to voice our opinions 
and make suggestions on vital 
matters which concern both our 
manufacturing operations and the 
distribution of these products 

through you Dealers. 

No definite date has yet been set 
for the first Committee meeting, 
but one is planned for the early 
part of May. The members of 
this Committee are well chosen to 
represent the best interests of the 
Industry, you Dealers, and your 
Customers. 

It is obvious that these men 
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will first concentrate their atten- 
tion on untangling the priority 
mess which is uppermost in every 
one’s mind. That it will eventually 
be cleared up, seems a certainty, 
but in the meantime our manu- 
facturers will co-operate in every 
way to assist you in filling the 
orders which are most important 
to the War effort. 





“END USE” EXPLAINED 
Irom some questions which have 
recently been asked on the cor- 
rect designation of “End Use,” 
we feel that we should devote a 
few lines to illustrate the correct 
reporting of this information. We 
believe the simple way is by ex- 
ample. If a shipyard building 
merchant ships is ordering desks, 
the classification should be “War 
Plant” (John Doe Shipyard) and 
not “U. S. Maritime,” since the 
shipyard is the user of this furni- 
ture and not the Maritime Com- 
mission. On the other hand, if 
the shipyard buys desks to be in- 
stalled on these ships, then the 
classification would be “U. S. 
Maritime.” Desks sold to an air- 
craft manufacturer should be 
classed as “War Plants” and not 
“Aircraft,” since this furniture 
does not actually become a part 
of the finished airplane. 


# Y, , Geta 
J 
y, Secretary 
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WAR BRINGS COLUMBIA REPRESENTATIVES AND 
CUSTOMERS TOGETHER FAR FROM HOME 

A year of war has demonstrated to many of the 106 
Columbia Ribbon and Carbon Manufacturing Com- 
pany, Inc., men now in the armed forces, the truth 
of the old adage that the world is a small place after 
all. One man, a Columbia sales force representative 
prior to his induction, but whose identity and destina- 
tion must be left unmentioned for military reasons, 
turned up one day not so long ago at the office of the 
Roneo Office Equipment Company, Ltd., at Aukland, 
New Zealand! The folks at the Roneo company, a 
Columbia account for ten years or more, gave their 
unexpected overseas visitor a royal welcome. All im- 
mediately proceeded to “talk shop” and the erstwhile 
ribbon and carbon salesman, true to form, did a Colum- 
bia selling job. 

Almost in the same mail, came word from Australia 
that Tony McLaughlin, former Western New York 
Columbia sales representative before joining the Ma- 
rines, would soon visit the Columbia factory at Sydney. 

ee eee 
“OPEN HOUSE” 

Representatives of the Royal Typewriter Company 
located in places overseas where American soldiers 
and sailors are stationed or visiting have issued a 
standing invitation to former Royal employees now in 
the Service to visit them. 

The newest of these invitations is that of the Royal 
representative in the far off city of Suva in the Fiji 
Island. Pat Costello, the Royal dealer there wants 
every former Royal man who gets into Suva to come 
in and say hello. 

The company is mailing its house organ, the “Royal 
Standard” to all former Royal men and women now in 
the Service and includes this standing invitation in 
every issue. Royal representatives in Iceland, India, 
England, and Australia are among those included in 
the list. 


_—<—-<e —— 
LEWIS, ZEPHYR AMERICAN, WINS GOLD MEDAL 
Max J. Lewis, Zephyr American Corporation, has 
been awarded the 1943 Dartnell gold medal for sales 
promotional writing for a letter based on Wedgies, the 
company’s new fibre file fasteners. 


— 





Treasury Department citation being presented to Hazen R. 
Ames, president of the Ames Supply Company, for war bond 
purchases of 10 per cent or more by employees through payroll 
savings plan. Don D. McKiernan, Treasury Department deputy 
administration, Chicago, is shown at the extreme left shaking 
hands with Mr. Ames. Hidden behind the latter is J. D. Marvil 
of the Ames organization, and the other two men are A. H. 
Haase and Edward Hintzpeter. 
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The Yellow Box Line of “’ Minute-Savers”’ 
Speeds War Production Now 


Winning the war comes first sO our war 
industries and armed services get top preference 
today for the Yellow Box Line. 

In our wartime industries paper clips keep 
important papers in order, help to speed the in- 
creased paper work. Fasteners, pins, thumb tacks 
and staples they, too, have many minute- 
saving parts to play. No defective items to cause 
delays. Many war users of the Yellow Box Line 
today will mean customers for you in the postwar 
period. 


A Complete Variety of Sizes and Types 
Pins Clips Thumb Tacks 
Staples 


Fasteners 
Hooks 


and related items 


Distributed by Quota Allotments 






oe el ae eae 
The Home of the Famous Y ellow Box Line 


OAKVILLE 


COMPANY 


Division of Scovdll Manufacturing Company 
WATERBURY, CONNECTICUT 


NEW YORK CHICAGO SAN FRANCISCO 
In Canada: BROWN BROS., LTD., TORO. 2 
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THE largest advertising cam- 
paign ever to be developed for 
Staedtler Pencils is now telling 
war-busy engineers, draftsmen, 
designers, architects about the 


superior quality of the new 


MARS 


‘America’s Finest Pencil” 


This is your best market today 
—and Staedtler will help you sell 


it. Write us for information now. 


* * * 


J-S.STAEOTLER,INC. 


53-SS WORTH STREET 


NEW YORK,N.Y. 
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CANADIAN NEWS NOTES 

The annual dance of the Junior Stationers Guild 
held recently in Toronto, Ont., produced more than 
$90 profit, all of which will be devoted to war services. 

The Guild recently heard a very fine address by 
R. C. McNamara of the Parker Fountain Pen Company, 
Toronto, who chose the subject, “Operating Relation- 
ship Between War and Civilian Production.” Russell 
Weeks, Underwood Elliott Fisher Ltd., was the able 
chairman. 

e o ae 

J. B. Hay, president of the Hay Stationery Co. Ltd., 
wholesale and manufacturing stationers of London, 
Ont., has warned the trade to beware of a man posing 
as a relative who has been cashing checks through 
members of the stationery trade. The man was pre- 
viously jailed for the offense, but appears to be at 
large again, one dealer being just recently victimized. 
The man is in no way connected with the firm of 
J. B. Hay. 

- ” . 

The Wartime Prices and Trade Board of Canada has 
passed an order prohibiting the manufacture of paper 
boxes with extension edges and ledges or flanges on 
the setup type except where the bottom ledge is nec- 
essary as a cover rest. The order will do away with 
lace and padded tops. The principal users of this type 
of boxes with ledges have been stationery manufac- 
turers, confectionery and toilet goods manufacturers. 

* * * 

H. McKinlay of Yarmouth, N. S., veteran stationer, 

has completely renovated the interior of his store. 
* * *~ 

Stationers in British Columbia’s coast who deal in 
office stationery and supplies report a decidedly keen 
demand for commercial stationery. Due to the large 
amount of stationery used in the numerous offices in 
connection with the Canadian Government’s war 
efforts, a steady and large demand exists for all classes 


of commercial stationery. 
. * * 


Four boys, ranging in age from 11 to 18, recently 
stole $1,085 from the stationery store of J. P. Donald- 
son in the north end of Halifax, N.S. Police recovered 
$800 after being informed of the quartet’s lavish ex- 
penditure of the money.—SJL 





THE BIGGEST SALE—A WAAC and a WAVE trying out one 
of the largest lot of typewriters yet turned over to the WPB 
in Pittsburgh. W. E. Strickler, the Pittsburgh Board of Edu- 
cation’s superintendent of supplies, is shown with some of 
the 350 machines, constituting twenty per cent of the schools’ 
supply, which are being sold for special war duty. The 
ladies are Yeoman Third Class Mildred L. Chambers (left) 
and Lt. Regina Hill. To Underwood Elliott Fisher goes the 
responsibility of conditioning 300 of the machines for special 
War duty. Uncle Sam is still looking for more typewriters! 
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“THE SPIRIT 
OF AMERICA 


FROM ANY SPIRIT DUPLICATOR 


Old Town presents another FIRST in the 
field of Spirit Duplicating — Black 
master units, black Dupli-forms 
and black spirit carbon. 


Used with Old Town BF duplicating fluid, the new black Hi-Test 
spirit carbon, black Hi-Test master units or black Hi-Test Dupli- 
forms produce beautiful black copies. Ideal for orders, invoices, 
purchase orders and office systems. Specimens and prices upon 


request. Regular standard colors available as usual. 


Old Town is the world’s leading producer of carbon papers, 
ribbons and supplies for Spirit and Hectograph duplicating. 
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THE CARBON THAT WILL not CurZ 


Vie alt stow fo 


FLEXIBILITY 

EASY HANDLING 
WEARING QUALITY 
SHARP IMPRESSIONS 
PERMANENT CLEAN COPIE 
CLEAN ERASURES 
ECONOMY 


Make OLD TOWN Your 
Duplicating Supply Headquarters 


As the world’s largest producers of spirit and hektograph carbons, ribbons and supplies, 
Old Town has much more to offer than the products themselves. Old Town’s technical 
staff and Analytical Departments have been the authoritative source of information 
on spirit and hektograph duplicating problems for many years. Most of the new devel- 
opments in spirit and hektograph carbons and ribbons have come from Old Town's 
laboratories where the lights burn late in the interest of research and to solve the 


specific problems of individual users. 
Old Town’s facilities are at your disposal. 
Just write on your letterhead to: 


DAWN- 2i# w oye 


RIBBON & CARBON CO. inc. 


Foremost Makers of Ribbons and Carbons for Every 


Use 







Below is a partial list 
of Old Town Products 


STRATOSPHERE CARBON 
SABLE CARBON 
DOUBLE DUTY CARBON 
HI-TEST NOISELESS CARBO! 
ACCOUNTANTS’ CARBON 
OLD TOWN HERMETIC RIBBO 
OLD TOWN BRAND RIBBON 
CROWFOOT RIBBONS 

HAND CLEANSING CREAN 
Old Town makes outstandi 


inked ribbons and carbon pape 


for every conceivable use. 


750 PACIFIC STREET, BROOKLYN, NEW YORK, N. Y. 


HICA SAN FRANCISC LOS ANGELES HOUSTON BOSTON PITTSBURGH KANS 


CLOTH Bex OM 6 PAPER OLD TOWN MAKI 


NEW ORLEAN BIRMINGHAM ATLANTA U 
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GREAT LAKES TRAVELERS ENTERTAIN VISITORS 
April 23 was visitors’ day for the Great Lakes Travel- 
ers Club. Among the friends from out of town who 
met with the group were Charlie Garvin, general man- 
ager NSA; Henry Ten Hoor, Office Supplies, Inc., 
Muskegon, Mich.; Tony Markelz and John Miller, The 
Book Shop, Inc., Joliet, Ill.; Jack Kennedy, Trussell 
Manufacturing Company, and Paul Cheney, South- 
worth Company. Mr. Garvin, a Rotarian, took time 
out to visit with a Rotary group in an adjoining room 
before luncheon was served. Later he gave brief re- 
ports of various regional meetings, a Rotary luncheon 
in San Francisco and a gathering of OPA staff mem- 
bers in Portland, Ore. Tom Gillice of the Rockwell- 
Barnes Company and a member of the board of the 
Illinois Booksellers & Stationers Association, read the 
program of the combined sixth district NSA and Illi- 
nois Booksellers meeting to be held in Chicago Thurs- 
day and Friday of the following week. Mr. Garvin 
complimented Ed Conlon of the Rockwell-Barnes Com- 
pany and member of the Great Lakes club for his 
valuable work as a member of the NSA troupe. 


————_—_9— > —____ 


SPENGLER-LOOMIS COMPANY NAMES 
OFFICERS AT YEARLY MEETING 

Following are the officers elected April 12 at the 
annual meeting of the Spengler-Loomis Manufactur- 
ing Company, 58 East Washington Street, Chicago: 

B. C. Loomis, president; Joseph Ness, vice-president; 
Frank W. Hughes, secretary and general manager; 
B. C. Loomis, treasurer. 

Subsequently officers were elected for the Automatic 
Pencil Sharpener Division as follows: B. C. Loomis, 
president; Frank W. Hughes, vice-president; Joseph 
Ness, treasurer; Frank W. Hughes, secretary. 


—______9-< 9 —— 


BEN POWELL REPORTS FROM CAMP WOLTERS 

After a sojourn in a Wisconsin camp, Pvt. B. J. 
Powell, formerly Chicago salesman for A. W. Faber, 
Inc., was transferred to Camp Wolters, Tex. From 
there he reports under date of April 1 that he is 
getting an eyeful of Texas dust each day. Despite that 
he is enjoying excellent health, which he tops with the 
good news that he has been shifted from combat duty 
to the service of supply. His civilian training fits him 
well for that branch of the Army service. 








This unusual display in the store window of the Mann Printing 

Company, stationers and office outfitters, Tyrone, Penn., is one 

way in which I. E. Mann, owner, pays tribute to his former 

employee “Bucky” Baldridge, now on Navy duty in the North 

Atlantic. Ingeniously fashioned from stationery products, the 

display has the shape of a destroyer, with the name “U. S. S. 
Baldridge” lettered on the prow. 
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Past 
Present 


Future— 


During past years many Corry-Jamestown cus- 
tomers have found a deep sense of satisfaction 


in the every-day use of Steel-Age equipment. 


Now, in the present, while we are busy with 
the nation's business of producing war equip- 
ment, Steel-Age carries on with its enduring 
quality of dependability, offering the utmost 


in convenience and service. 


As in the past and the present, so in the fu- 
ture, Steel-Age will play an important part in 
the new order of things. Dealer and user will 
find a spirit of progress reflected in Steel-Age 
products born of the intensified experiences of 
recent months, and careful post war planning 


on the part of the Corry-Jamestown staff. 








FOR VICTORY 
Buy United States 
WAR BONDS AND STAMPS 














CORRY, PENNSYLVANIA 
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PEACE! 


will come sooner because we sacrifice harder 
now. Many FOUNT-O-INK writing sets are 
working every day in the armed forces and 
in war industry, helping to speed the day of 
victory. 


Because of restricted production to conserve 
strategic materials and to release manpower; 
and because of the constant demand for 
FOUNT-O-INK writing sets in the war effort, 
there will not be enough FOUNT-O-INK writ- 
ing sets to go around this year. Available 
stock will be apportioned, based on past 


purchases. 


We believe the supplies of FOUNT-O-INK 
replacement pen points will be sufficient to 
meet the reasonable needs for repair and 
maintenance of all FOUNT-O-INK writing sets. 


There is no restriction on ink. Your FOUNT- 
O-INK refills are an important sales item. 
FOUNT-O-INK is the natural “V” mail writ- 


ing set. 


Lift up your volume by selling FOUNT-O-INK 
writing sets with 14K solid gold points. 
FOUNT-O-INK writing sets are the quality 
line that particular people are proud to own. 





GREGORY FOUNT-0-INK COMPANY 


Los Angeles, California 


BUY LOTS OF BONDS...LET’S GET IT OVER! 
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STATIONERS PICK UP STATIONER’S SON 

Sunday afternoon, April 4, C. R. Kendrick of Kend- 
rick-Bellamy Stationery Company, Denver, was travel- 
ing near the city with Jack Harper, General Supply 
Company, Albuquerque; Roy Welk, Art Metal Con- 
struction Company; and Matt Dillon, Associated Sta- 
tioners Supply Company, as passengers. Seeing a 
soldier alone on the road, Mr. Kendrick stopped and 
offered him a ride, which he accepted. The conversa- 
tion naturally turned to stationery and the young man, 
whose name is Richard Kaufman, remarked that his 
father was a stationer. It developed that he was the 
son of the president of one of California’s oldest sta- 
tionery houses, H. S. Crocker Company of San Fran- 
cisco. 

i ae —— 

RAY KUVER CELEBRATES 25TH ROYAL YEAR 

Royal Typewriter Company recently offered its con- 
gratulations to Ray Kuver, manager of the Royal New- 
ark branch office, on the completion of his twenty-fifth 
year of service with the company. Mr. Kuver was pre- 
sented with a handsome gold watch on the occasion of 
his anniversary and received congratulations from his 
many friends throughout the organization. 


—_>-— 


STANLEY MOSS OPENS OFFICE 
Stanley Moss, who for five years has been advertis- 
ing manager of Addressing Machine & Equipment Com- 
pany and its associated firms, all of New York, has 
resigned. Mr. Moss has opened up his own office as 
advertising and sales promotion counsellor, at 342 
Madison avenue, New York City. 





POMERANTZ DISPLAYS VICTOR VISIBLE.—This interesting 
window of Victor visible record equipment and supplies is 
worthy of some study. The general appearance is good, and 
it produced excellent results for the dealer. The center back 
is a large screen on the three panels of which are shown 
colored posters, flanked on either side by large blown-up 
photos of installations. A wood visible cabinet forms the 
center piece, with metal solid cabinet and sectional equip- 
ment at the left and a book visible cabinet opposite. In the 
foreground Victor's book visible display is centered, flanked 
by open books and tube reference panels. Near the glass 
is a display of forms arranged in groups by uses, with 
attractive bevel edged show cards in black and white with 
each group, and emphasizing sales points of the equipment. 
The Pomerantz Company reports many inquiries and leads 
from the window, and a nice volume of over-the-counter 
sales on forms, book visible and panels. 
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meet Hack 


I> YEARS OLD 


One of Ameriea’s Future Leaders! 



















- 
| 

i PON JACK’S SHOULDERS, will fall the 
responsibility of creating a better world. From 
America’s educational institutions must come 
the energy. the initiative and the imagination 
to cope with the problems that will necessarily 
follow the war. Let us all remember that youth 
mellows best in classrooms where the equipment 
is conducive to good study habits. 






No. 340 

Double Pedestal Teacher's Desk 

EVERY EDGE AND CORNER 
ROUNDED 


Indiana Desk Co. builds a com- 
plete line of school furniture 
designed precisely to meet every 
class room need . . . it’s endorsed 
by hundreds of School Author- 
ities throughout the country. 


Write for Catalog. 





Vo. 330 
Flat Top Teacher’s Desk 


INDIANA DESK COMPANY 


JASPER INDIANA 
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vee, US PAT OFF 


THE SCIENTIFIC TYPEWRITER PAD 





With every typewriter getting older and 
noisier, there’s a big demand for KIL-KLATTER, the 
scientific pad that really deadens sound, really 
cushions against typing finger shock. That’s why 
you're sure to pick up needed volume when you dis- 
play KIL-KLATTER, feature it constantly, suggest 
it to every office buyer. KIL-KLATTER outsells all 
other typewriter pads ... and since it’s made of non- 
critical materials, you can replenish stocks as fast 
as you sell! 

KIL-KLATTER is made of famous OZITE 
ALL-HAIR Felt with treated top to keep machine legs 
from digging in. NON-SKID BOTTOM PREVENTS 
SLIPPING . . . REDUCES DANGER OF TYPE- 
WRITER FALLING OFF DESK! Size 11 x 13 fits all 
typewriters and many 


other office machines. 


Att fill Tt 


SMARTLY PACKAGED 
FOR COUNTER DISPLAY 





PROMPT REPLACEMENTS FITS ALL 


RETAILS AT 


DEALERS: PIN THIS TO YOUR LETTERHEAD FOR FREE SAMPLE 


FREE DISPLAY CARDS: 


With orders for a dozen or more 
pads we'll send you FREE a color- 
ful display card and a quantity of 
2-color mail enclosures imprinted 


with your name 











AMERICAN HAIR & FELT COMPANY, 
Dept. D-5, Merchandise Mart, Chicago 


Send FREE sample of KIL-KLATTER Typewriter Pad and full in- 


formation about prices and discounts. 

FIRM NAME 

ADDRESS 

crTy STATE 

















OFFICE APPLIANCES 


AIGNER HEADQUARTERS ENLARGED 

Last month the office headquarters of the G. J. 
Aigner Company, Chicago, were moved to the seventh 
floor of the building which has long housed the firm’s 
headquarters. Better light in combination with re- 
arrangement of machinery and the addition of new 
production equipment have resulted in a thirty per 
cent increase in manufacturing facilities. A new ar- 
rangement of raw materials locations is expected to 
speed up assembly and contribute to more rapid and 
efficient handling or orders. The move is in harmony 
with the current stress on improvement of service to 
make the economic machine run more smoothly and 
thus contribute to the war effort. 

Included in the changes were enlargement and 
re-equipping of employees’ rest rooms. Modern facili- 
ties now permit the personnel to relax between work 
periods and thus be more alert and efficient when on 
the job. 

OO 
DESMOND JOINS VICTOR STAFF 

George K. Desmond, Independence, Mo., was recently 
appointed district sales manager for the states of 
Missouri, Kansas, Iowa, Nebraska and the Dakotas by 
The Victor Safe & Equipment Company, Inc., North 
Tonawanda, N. Y. 

Mr. Desmond is well known to the trade in the 





G. K. DESMOND 


| Middle West, as he has been traveling in that section 
| for some fifteen years. The many dealers who have 


benefited by his wide experience in the office equip- 
ment and supply lines will welcome news of his con- 
nection with Victor. 
—>-——— 
BRIEF BUT COMPLETE STORY 

Lt. Raymond F. Ewing was formerly a serviceman 
of the Royal Typewriter Company in San Antonio. 
Today he is in action overseas. A recent letter to 
Royal from Lt. Ewing told a complete story in seven- 
teen short words. “Not much news over here. We are 
still giving the little rats HELL. Best regards to every- 


one.” 
~<=e  — 





A PACKAGE AWARD WINNER.—The Carter's Ink Company 

won the only award in the Twelfth All-American Package 

Competition conducted by Modern Packaging magazine. 

Carter's Rytoff, shown above, was one of the winners in the 

competition, described in detail in the April issue, pages 125 
and 125. 
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You can take, orders,for TOT Staplers, 
SPEEDMATIC \Tackers, Staples, SPEEDO Index Tabs 


and Sheets; also round and flat head (Steel) Fasteners. 


You will also be able to sell the new “War Model” — 
Swingline SPEED FASTENER (No. 3C) and SPEEDWAY 


PUNCH (No. 72) — made in accordance 








with WPB specifications. 


HOWEVER, where customers do not have 





the required Priority Rating, you'll have to 


continue to TELL THEM TO — 









SPEED PRODUCTS COMPANY. 


a7- 18 NORTHERN. BOULEVARD, LONG ISLAND CITY, NEW YORK 
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BROUCH APPOINTED FINCH & McCULLOCH 
SALES MANAGER 


Finch & McCulloch, Aurora, Ill., manufacturer of | 


calendars and other articles under the trade name 
“Memory Masterpieces,” announces the appointment 
of John E. Brouch as sales manager effective March 


15. Mr. Brouch’s selling experience has extended over | 
a period of eighteen years. Prior to his present con- | 


nection he was with one of the leading life insurance 


companies where he had special training and experi- 
ence in selling and management. He reports as obser- 





J. E. BROUCH 


vations from the limited number of calls he has been 


able to make since his appointment that stationers | 


are optimistic, they appreciate the abnormal condi- 
tions of today and are co-operating with the manu- 
facturers in working out mutual problems. His sug- 
gestion to stationers is that they try to anticipate 
their needs so as to give manufacturers sufficient time 
for delivery, and that in particular goods required for 
the latter part of the year be ordered well in advance. 
His theory is that more sales can be made from stock 


than from catalog, with the customer in the latter | 
. . | 
case having to wait for the dealer to secure the mer- | 


chandise after the sale is made. 
cies Ai cimcicei 
OLD TOWN COMPANY ANNOUNCES CHANGES 
IN MAKE-UP OF STAFF PERSONNEL 





Several shifts in key positions and additions to its | 
staff have been announced by the Old Town Ribbon | 


and Carbon Company, Inc., Brooklyn, N. Y. 


W. C. Dickneider has been promoted to assistant 


sales manager in charge of all field men, in conse- 


quence of outstanding service to the firm over a period | 


of years. 

E. E. Reuter has been appointed representative in a 
Mid-west territory under supervision of S. R. Freed, 
district manager in Chicago. Mr. Reuter has a back- 
ground of several years as a ribbon and carbon paper 
specialist. He will be employed chiefly as a systems 
engineer to develop the Dupliforin division. 

B. B. Morris has been named as credit manager at 
the home office, and Mervyn F. Piper, it is announced 
has left firm to wear his country’s uniform. 

ee * 

NITSCHKE JOINS GENERAL PENCIL COMPANY 

George A. Nitschke has been appointed sales repre- 
sentative of the General Pencil Company, Jersey City, 


N. J., and will cover New York State, Pennsylvania, | 
Maryland, and Washington, D. C. He has had long | 


association with the trade and formerly was with the 
Automatic Pencil Sharpener Company, Chicago. 
oe 


ROYAL CALLS THEM “WHIRS” 

Thinking of the WAVES, WAACS and SPARS, the 
Royal Typewriter Company has coined a new name 
for the girls coming into its service department in 
increasing numbers as Apprentice Mechanics. Royal 
calls them “WHIRS’-—meaning “Women Helping In 
Royal Service.” 
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ra ‘Filing Folder for 
Need 
A . 


E very Filing 


Jutite Manila Folders 
Tough as an Elephant’s Hide 


As the Elephant has been the symbol of strength 
through the ages, so the name “Jutite” has stood 
for strength in filing folders through all the years 
it has been on the market. 

Made of 100°. pure Sulphite manila stock, the 
finest obtainable, it is Strong, Stiff and Durable and 
priced no higher than just ordinary folders. 

Before ordering another folder for stock, get our 
samples and prices. Write today while you are think- 
ing of it. 

The Best Quality the Market Affords—Prompt 
Shipments. 








Browne-Morse Company 


Filing Equipment and Supplies for Over 35 Years 
Muskegon, Michigan 



































* KIM-BER-LY 
DRAWING 
17 Degrees 


* KIM-BER-LY 
COLORED 


For wash effects 
and checking 


% SEMI-HEX 
COLORED 
CRAYON 
% SEMI-HEX 
OFFICE 
PENCIL 
5 Degrees 
Four top ranking 


GENERALS — all leaders 
in their field, and no won- 
der —their fine quality 
and Carbo-Weld strength 
make them the economy 
pencil so much desired in 
these times of conserva- 
tion. 


NEW JERSEY 


JERSEY CITY 
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CONSERVATION OF EQUIPMENT URGED BY 
ARMY EXCHANGE SERVICE 

The War Department announced on April 22 the 
issuance of a special bulletin by Army Exchange Serv- 
ice directing Army exchanges to exhaust all available 
means of obtaining used or rebuilt equipment before 
requesting releases of new items from stockpiles. 

The bulletin states, “Current materials shortages re- 


| quire the careful husbanding of national stockpiles of 


equipment, machinery, and fixtures of all sorts. Every 
request for a release from frozen stocks or for a 
priority is an application to reduce the quantity held 
in the national stockpile.” 

The co-operation of other agencies for aid in locat- 
ing existing products is suggested. A list, attached to 
the bulletin, shows the locations of various field offices 


| of the Materials Redistribution Branch of the War 


Production Board. 

Colonel Karl D. Gardner, director of the Procure- 
ment Division of Army Exchange Service, 25 West 
Forty-Third Street, New York City, said, “Our buyers 
can greatly aid exchange officers in the procurement 
of all types of equipment—new or used.” He urged all 
equipment manufacturers or dealers to bring their 
products to the attention of the officer in charge of 
purchasing equipment and supplies. There is constant 
demand for food and drink service items of almost 
every description. According to Colonel Gardner, the 
Army Exchange Service Procurement Division is run 
just like private industry, insofar as its dealings with 
suppliers are concerned. 


RO 
LINDEMAN JOINS G-W AT CINCINNATI 


Charles G. Lindeman, who for the past thirteen 
years was a certified public accountant with Murphy, 
Lanier & Quinn, has joined the Globe-Wernicke Co., 








Cc. G. LINDEMAN 


Norwood, Cincinnati, Ohio, according to an announce- 


| ment by R. H. Hammer, secretary and treasurer. Mr. 
| Lindeman will be in charge of aircraft accounting. 


o—me eS 
RED FEATHER PRODUCTS, LTD., AT HOME IN 
REDWOOD CITY 
Although less than four months have elapsed since 
Red Feather Products, Ltd., began manufacture in its 


| new factory in Redwood City, Calif., it is now an inte- 


gral part of the local community life. Clear indication 
of this advance is presented in a recent issue of a local 
newspaper, which carries an extensive story of how 
Red Feather executives, led by H. M. Carscallen, presi- 
dent, built a staff of employees from men and women 
in Redwood City and adjacent areas. For obvious rea- 
sons many of the employees are women. A number of 
them are named in the story, together with listings of 
sons, brothers, husbands, or other relatives who are 
serving in the armed forces. 

The company is operating both a daytime and a 


| swing shift to meet production demands for stencils, 


duplicating fluids and allied products required for dis- 
semination of military and civilian orders concerned 
with the prosecution of the war. Postwar plans being 
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Getting the most out of the best 


America needs every ounce of metal, every 
hour of manpower that can be put into mak- 
ing munitions of war—the days of trying to 
do two things at once are over. 

Here at Bates, our machinery and our 
workers are turning out an ever-growing flow 
of the only kind of things the Huns and Japs 
understand. 

We still must make some Bates Products 
that are needed to speed up the business side 
of war—some of our regular products are out 
until V-Day. No, we can’t make any more 
Bates Staplers, except for the Army and Navy 
—but you can help your customers to make 
those they have outlast the war... here are 
three simple hints; pass them along! 


The Proper Care of a Bates Stapler 
First: Like any fine machine, The Bates 
Stapler needs occasional oiling where fric- 
tion exists. The slightest film of oil is enough; 


but this attention will insure easier action 
and longer life. 

Second: In using the Bates Stapler, try to 
form the habit of a straight, downward 
stroke; rather than an oblique stroke. This 
will prevent body becoming out of line with 
base. 

Third: When spool is empty of wire, be 
sure the piece of wire remaining in the for- 
ward part of machine is removed before 
re-threading. It is better practice not to allow 
the last end of wire to leave spool; remove 
last of wire from rear of machine before 
re-threading. 
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Bates 


Numbering Machines, Staplers, 


MunkKee Pads, Perforators, List Finders 





THE BATES MFG. CO., ORANGE, N. J. 


New York Office, 30 Vesey St. 


BATES STAPLER 
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formulated by Mr. Carscallen call for continuation of 
current production levels, assuring employees of a 
permanent place in the industry when peace is won. 
ee 
CANADIAN UEF LABOR SETTLEMENT 


A precedent in quiet, order and dispatch for the 
settlement of labor disputes is believed to have been 
established April 7 by the government-supervised 
secret ballot by which the factory and service division 
employees of Underwood Elliott Fisher, Limited, chose 
116 to 89 to be represented with the management by 
shop committees organized by and among themselves 
rather than by the United Electrical Radio & Machine 
Workers of America-CIO Local 518. The voters con- 
stitute about half of Underwood Elliott Fisher’s To- 
ronto staff. 

Electioneering of all kinds, by either the shop com- 
mittees or the local, was ruled out by the agreement 
between the committees, the union and the company 
under which the vote was taken. Consequently, there 
were no speeches, no meetings, no hand bills, no com- 
motion and no serious interruption of the company’s 
production. The vote was conducted by the Ontario 
Department of Labor following a suggestion by Judge 
I. M. Macdonell, who had been appointed industrial 
disputes inquiry commissioner by the Dominion Labor 
Department at Ottawa. 

On April 3, the company, the shop committees and 
the union signed the agreement which set forth in 
detail the conditions under which the vote was to be 
held. The agreed question on the ballot presented a 
simple choice between the shop committees and the 
union, both of which claimed to represent a majority 
of the employees. The company committed itself in 
advance to deal exclusively for a year with whichever 
received a majority of the votes cast. 

Brief statements outlining their respective positions 


were drafted by the company, the committees and the’) 


union, each being approved by the others, and the 





first formal announcement to the employees that the | 


vote was to be held was the distribution-of these state- 

ments among them forty-eight hours. before they cast 

their ballots in the factory at 354 Victoria Street. 
a outlitin’ 


1943 NOISE ABATEMENT CAMPAIGN IS LAUNCHED 


| 


Presenting plans and materials for the observance | 


of National Noise Abatement Week, May 30 to June 5, 
President Sam L. Hooper officially launched the 1943 
campaign against needless noise at the Spring meet- 


| 


ing of the National Noise Abatement Council, which | 


was held in New York City recently. 
“The 1943 noise abatement program,” said Mr. 
Hooper, “while in a sense merely a continuation of 


the anti-noise campaign begun by the National Noise | 
Abatement Council three years ago, is really much | 


more than that. This year we are faced by circum- 
stances and conditions imposed by war and in these 
circumstances we believe the need for noise elimina- 
tion to be more important than ever before. 

“We are convinced that excessive and unnecessary 
noise is a hazard to the war effort. We believe (and 
have ample scientific proof to support the belief) that 
the elimination of unnecessary noise in our war fac- 
tories, offices and homes, is important to civilian 
health and welfare, the conservation of manpower, 
and the achievement of full production efficiency.” 

The 1943 noise abatement program outlined by Mr. 


Hooper, includes four major national activities, as fol- | 
lows: (1) A fact-find research and study program to | 


develop definite information on how to prevent and 
combat needless noise; (2) A nation-wide publicity 


and poster campaign to promote public interest and | 


gain popular support; (3) The observance of National 
Noise Abatement Week, May 30 to June 5, with special 
activities by local noise abatement committees in fifty 
principal cities; (4) The awarding of N.N.A.C. achieve- 
ment awards for outstanding civic accomplishment in 
the elimination of needless noise. 

Dr. E. H. L. Corwin, executive secretary, New York 
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A Tough Fighter 


Some anglers are positive that the bass puts up 
the gamest fight. Others are just as sure of the 
leaping rainbow. There are enthusiasts of rod 
and reel who insist that first honors go to the 
belligerent muskellunge. 


A different kind of argument is going on today. 
The world has chosen sides to settle the issue and 
we are in the thick of it. With good reason we 
are betting on ourselves to win. In production 
we have undertaken the most colossal manufactur- 
ing job the world has ever seen. The impact and 
destructive power of these products in the hands 
of our men and our allies are beyond calculation. 


Once squared off to a fight, Americans do not 
let up until they have reached a successful con- 
clusion. We prize our homes, our freedom and 
our businesses too highly to let any group of 
aggressors direct our mode of living. 


Because steel is in the Army and the Navy it is 
not at present available for the requirements of 
modern offices, but it will be back, and so will 
"Andy units of steel"—better than ever before. 
America will win the fight. Then at the first op- 
portunity we shall be ready to take care of your 
needs in a manner that will take on a new meaning 
for real dealer service. 





DERSON-IcKEY Go. 


INC. 
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ILLINOIS 
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ERMA-BILT 


FOR RECORD 
~ CARDS 


WITH 





THE STA-TITE 
COMPRESSOR 


The Sta-tite Compressor is 
positive in operation and will 
hold cards in file even if 
drawer is inverted. Is only 
3%" thick and removable 
without the use of tools. 





PERMA-BILT Filing Equipment, made of selected hard- 
wood and tempered Masonite, is giving good service for 
some of our largest Corporations and Governmental Agen- 
cies. This is not a duration product—it is a quality line 
designed by Filing Equipment Engineers to give many years 
of satisfactory service. All cabinets are standard size, 
371/," wide by 24!/,"" deep, and the drawers are made in 
standard sizes. All cabinets interlock, and we can provide 
any desired combination of our standard size > acon 
as illustrated. 


Important 
Features 






NEW STA-TITE 
COMPRESSOR 


SECTIONAL 
INTERLOCKING UNITS 


MADE OF 
SELECTED HARDWOOD 


FINISHED IN 
STANDARD OFFICE 
GREEN 


WRITE FOR DETAILS AND PRICES 


PERMA-BILT EQUIPMENT CO. 


HANNA BUILDING e 


ERMA-PILT 


CLEVELAND, OHIO 
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Academy of Medicine; Capt. Mathew Skea, director, 
Safety Bureau, New York Police Department; Dr. 
Andre Lucien Fuchs, New York City; Charles F. Neer- 
gaard, hospital consultant and member of the Coun- 
cil’s advisory committee; Ernest H: Peabody, presi- 
dent, I-eague for Less Noise; R. Allen Wilson, secretary, 


| Noise Reduction Council of Greater Chicago; and John 
|A. Zellers, president, Advertising Club of New York, 


and vice-president of Remington Rand, Inc., were 


|among those present who endorsed the program and 


aims of the campaign. 
—- © 


NOVEL ALL-WOOD DESK IS CONSTRUCTED 
AT ARMY COMBAT CREW SCHOOL 


Ingenious designers and woodworkers connected 
with the Army combat crew school, Tarrant Field, 
Fort Worth, Tex., have constructed a novel desk en- 
tirely of wood to help save steel and other critical 





NEW ARMY DESK OF WOOD WITH SWINGING DRAWERS 


in the May issue of 


war materials, it is reported 
Popular Mechanics. 

Featuring swivel type drawers as shown in the ac- 
companying illustration, there are no steel socks, 
hinges or drawer pulls. No more wood than necessary 
is used throughout, the drawer design saving even the 
wood ordinarily used in boxing the drawers if they 
are of the sliding type. 

— >? — —- 
IMPROVEMENTS FOR U. S. PATENT SYSTEM 
SUGGESTED 

Recommendations for improvement of the United 
States patent system have been submitted to President 
Roosevelt’s National Patent Planning Commission by 
the committee on patents of the National Association 
of Manufacturers. 

Emphasizing the necessity of fully informing the 
government on patent agreements, including those 
pertaining to patent pools and cross-licenses, the com- 
mittee’s study, as announced April 6, pointed out that 
this “will enable the government readily to determine 
whether such agreements are contrary to public in- 
terest, in violation of anti-trust laws, or in conflict 
with international policies.” 

The committee’s recommendations, offered after 
more than eight months of study of suggestions ob- 
tained from hundreds of manufacturers, scientists, in- 
ventors, patent lawyers and others, included: 

Improvement of Patent Office administration, pub- 
lication of patent applications prior to issuance of a 
patent, a single court of patent appeals, the recording 
of patent agreements including those pertaining to 
pools and cross-licenses, exercise by government of its 
right of eminent domain in patent cases, simplifica- 
tion of the patent document, elimination of disclaim- 
ers and proof of the date of invention made abroad. 


—BJ 
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We are pleased to announce the purchase of 
all the assets and good will of Frank Mashek & 
Company, 1914-16 Milwaukee Ave., Chicago, Ill. 


The new corporation will continue to operate this 
company at the same address under the new name of 


HmOKMASHEK —<o 


It will be our policy to maintain the same high stand- 
ard of production and the same employees whose 
skill has characterized Mashek products through 
forty-two years. When the war is over we will 
manufacture the finest line of brief cases, portfolios 
and leather goods obtainable. 


The officers of this new corporation are the prin- 
cipal owners of Stein Bros. Mfg. Co. of Chicago. 


Edward &. Stein PRESIDENT | 
Robert W. Heck VICE PRESIDENT 
a R. Manning SECRETARY 


Leo Stein : TREASURER 
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(Continued from page 46) 


a telephoned order, written confirmation must be sup- 
plied within fifteen days, instead of seven days as 
previously required, and the supplier may extend the 
rating immediately if it is necessary to acquire the 
material needed for the order instead of waiting for 
the confirmation. However, ratings may not be thus 
extended to replace inventory until confirmation is 
received. 

These points are covered in Priorities Regulation 3, 
as amended. 

o 


WOOD FURNITURE ADVISORY COMMITTEE 
APPOINTED 
The War Production Board has formed an industry 
advisory committee for the wood office furniture group. 
The personnel of the committee will be announced 
later. Early in May, it is expected, the committee will 
hold its firsc meeting 


oS 


WPB NAMES ADVISORY COMMITTEES 


The following advisory committees were announced 
by the War Production Board on April 10: 

Office Machinery Industry Advisory Committee: 
N. G. Burleigh, presiding officer for the government. 
Members—Stanley C. Allyn, president, National Cash 
Register Company, Dayton, O.; Laurence V. Britt, 
executive vice-president, Burroughs Adding Machine 
Company, Detroit; W. D. Caton, vice-president, Stand- 
ard Register Company, Dayton, O.; A. B. Dick, Jr., 
president, A. B. Dick Company, Chicago; H. P. Elliott, 
president, Elliott Addressing Machine Company, Cam- 
bridge, Mass.; Carl M. Friden, president, Friden Cal- 
culating Machine Co., Inc., San Leandro, Cal. 

Joseph E. Rogers, president, Addressograph-Multi- 
graph Corporation, Cleveland, O.; Merrill B. Sands, 
president, Dictaphone Corporation, New York; Walter 
L. Todd, president, The Todd Company, Rochester, 
New York; A. W. Vanderhoof, vice-president, Standard 
Duplicating Machines Corporation, Everett, Mass.; 
Curtis G. Watkins, vice-president, Simplex Time Re- 
corder Company, Gardner, Mass.; Thomas J. Watson, 
president, International Business Machines Corpora- 
tion, New York. 

With the same presiding officer, the following advis- 
ory committee was set up for the adding machine 
industry: 

William F. Arnold, general salesmanager, Underwood 
Elliott Fisher Company, New York; Laurence V. Britt, 
executive vice-president, Burroughs Adding Machine 
Company, Detroit; Victor H. Davidson, vice-president, 
L. C. Smith & Corona Typewriters, Inc., Syracuse, New 
York; Samuel Karasick, president, Swift Business Ma- 
chines Corporation, Great Barrington, Mass.; Frank 
J. Roderick, vice-president, Barrett division, Lanston 
Monotype Machine Company, Philadelphia, Pa. 

M. S. Bandoli, general manager, adding machine 
division, Victor Adding Machine Company, Chicago, 
Ill.; E. F. Britten, Jr., president, Monroe Calculating 
Machine Company, Orange, N. J.; H. A. Hicks, vice- 











When you display Dennison merchandise 





and suggest it to your customers, you'll 
find the name brings ready acceptance. 
That’s because it has long stood: for 
Quality. That’s why the line means steady, 


repeat, and frequent sales. 
Dennison advertising in national maga- 
zines also helps keep this name sold for 


you. By reaching regularly more than 25 





million readers—in homes, schools, offices 
and factories—Dennison advertising re- 
minds users constantly of merchandise 
which you can profitably display on the 


counters and shelves in your store. 





For three reasons—acceptance, advertising 
support and availability—stationers are giv- 
ing extra prominence these days to this line 
of stationery sundries with the unquestioned 


and familiar name. 
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wv e are in the unfortunate position 





of not 


being able to take immediate care of ALL 


the orders for our Millers Falls and Gibraltar 


Onion Skins at the present time. However, 


we urge you to 
USE MORE 
THIN PAPER 


in order to save postage, to save t 


yping 


‘time, and to save filing space. Use our 


famous Millers Falls thin papers if you 


can get them—if not, use the best 


available. Even before the war, more 


grade 


firms 


were using more thin papers for forms and 


correspondence. Today—thin papers 


more advantages than ever. 


SKIN Sample Books available. 


MILLERS FALLS, 


offer 


NOTE: We have a limited supply of 
Millers Falls and Gibraltar ONION 


MILLERS FALLS PAPER CO. 


MASS. 
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¢ 


president and general manager, Adding-Bookkeeping 
Calculating Machines division, Remington Rand, Inc., 
New York; W. J. Pickering, president, Allen-Wales 
Adding Machine Corporation, New York; M. T. Snyder, 
vice-president and treasurer, Allen- Calculators, Inc., 
Grand Rapids, Mich. 
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MANUFACTURE OF FIBRE WASTE BASKETS 
AND FILE FASTENERS LIMITED 

Production of waste baskets, file fasteners, book 
backs, athletic guards, and similar less essential ci- 
vilian goods made of vulcanized fibre face restriction 
through issuance by the War Production Board of 
Order M-305, dated April 23, placing vulcanized fibre 
under allocation. 

Some of the more important uses for vulcanized 
fibre include gasoline tanks for military aircraft, crash 
helmets for military tank crews, rail insulation for 
railroad signal systems, innumerable small parts for 
electrical relays and switch gear and fuse tubes for 
cartridge fuses. A common household use is for spigot 
washers. 

The many uses for vulcanized fibre make it impos- 
sible to list in the order the items which are to be 
restricted or unrestricted. The order, therefore, makes 
provision for WPB to pass upon the essentiality of 
each use before permission is given the producer to 
fabricate or make delivery of vulcanized fibre for that 
use. As this essentiality will be determined by the 
ultimate use to which the fibre is put, a complete and 
comprehensive statement of the exact use must be 
given by the fabricator or manufacturer. This descrip- 
tion will be transmitted by the producer of vulcanized 
fibre to WPB °% standard allocation form PD-602. 

Inventory coftrol is accomplished in the order by 
limiting the acceptance of deliveries from a producer 
to a sixty day supply determined by the consumer’s 
method of operation or sales. 

Shortage of vulcanized fibre results from lack of 
manufacturing capacity, which, while more than ade- 
quate for normal times, is now heavily overloaded 
because of military and Lend-Lease demands as well 
as the effort of industry to substitute vulcanized fibre 
for metals. Expansion of the industry is impractical 
at present because of the time required, the lack of 
trained personnel, and the amount of critical mate- 
rials necessary. 

id 


STATUS OF OFFICE SUPPLIES CLARIFIED 
SOMEWHAT BY WPB EXPLANATION 

As Charles P. Garvin, general manager of the Na- 
tional Stationers Association well emphasizes, “There 
has been a great deal of misunderstanding with 
reference to Controlled Materials Plan Regulation No. 5 
(effective March 31) and Priority Regulation No. 3.” 

The Consumers’ Durable Goods Division of the War 
Production Board has issued a clarification, which ap- 
parently is much more favorable to the trade than the 
general interpretation hitherto prevailing. Priority 
Regulation No. 3 lists “Printed matter, stationery and 
office supplies” among articles evidently intended not 
to be regarded as operating supplies. As amended 
March 9, 1943, the Regulation contains the following 
paragraph: 

“Maintenance, repair and operating supplies on or- 
ders calling for delivery after March 31, 1943, should 
be procured as provided in CMP Regulation No. 5.” 
That regulation, in list A, excludes from the definition 
of operating supplies printed matter and stationery; 
paper, paperboard and products made therefrom, also 
molded pulp products, office machinery or office equip- 
ment. It is explained that office supplies are not on 
list A and it was not the intention to exclude these 
products. So, effective April 1, priority ratings were 
allowed to be used in connection with the buying of 
office supplies. Field offices have been so advised. 

According to an OWI release of April 5, this means 
that the ratings assigned by Regulation 5 may be used 
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Time saved for them means sales for you 


Help’s hard to get. Time’s at a premium. If you can show offices how to speed up work, 
you Il make sales. And you can show them with “Y and E’s” Direct Vision Sorter. It’s a 
first aid to office efficiency—a natural today—cuts to a fraction the sorting time of 
material for filing, posting and tabulating. 


Here are the Direct Vision Sorter’s office advantages—your sales points—in a nut shell: 





FLEXIBILITY— material can be sorted as desired; by subject, alphabetically, numerically, 
or geographically. 

VERSATILITY—comes in the right sizes for different kinds of papers, letters, checks, 
slips, ete. 

LEGIBILITY—easy-to-see Direct Vision tabs, readable at a glance. 

PORTABILITY—weighs so little that it can be carried around for use in several 
departments. 

AVAILABILITY—keeps unfiled records in order and instantly available. 

SELF-EXPANDING— its automatic expanding action saves time and effort. 

Of course, ““Y and E” is conserving metals and today’s Direct Vision Sorter is made of 
wood. It looks, however, exactly like its metallic counterpart—is just as efficient, and 
will give long years of time-saving service. 

The Direct Vision Sorter is typical of the “Y and E” franchise. It’s the franchise that’s 
profitable because you can forget highfalutin sales talk and demonstrate its dollars and 





cents value to business. 


FOREMOST FOR MORE THAN SIXTY YEARS 


YAWMAN “DF RBE MF 


1015 JAY STREET © ROCHESTER, N. Y. 
FOREMOST FOR OVER Sixty YEAR S 
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in the purchase of such items as staplers, punches, 
perforators, file fasteners, pencil sharpeners, etc. 

Another interpretation (No. 3 of CMP Regulation 
No. 1) indicates that a maker of equipment selling 
controlled materials for use in operating such equip- 
ment may include these materials in his application 
for allotment as the maker of the equipment. This 
practice is okehed whether the controlled material is 
sold with the equipment or separate, as a supply item. 
The manufacturer must indicate on his application or 
an attached statement the amount to be used of any 
controlled material, whether for manufacture or to be 
used in operation of his product. 

Illustrating how this would work out, the WPB sug- 
gested the case of a manufacturer of wire stitchers who 
sells wire to be used in the stitcher. He may apply for 
wire in his application for controlled materials for 
making the machine, but must indicate the purpose 
when making out his request. 


o 
TYPEWRITER INVENTORY FILING DATES 
CHANGED 


Dates for the second and third of three inventory | 


reports which members of the typewriter trade are 


required to file have been changed from April 30 and | 


July 31 to May 31 and August 31, the Office of Price 
Administration announced April 23. Date for the first 
inventory report was February 28. 

The change was decided upon so that the next in- 
ventory report (May 31) will reflect the first month 
of operation under a recently announced change in 
plans for rental-rationing of Class B typewriters. Un- 
der the new plan, Class B Machines—non-portables 
made after the close of 1927 and before the end of 
1934—-may be rented to persons who do not hold ra- 
tioning certificates, subject to recall if needed to sup- 
ply renters who present certificates. Rental certificates, 
which thus represent a priority, are available only to 
users doing work necessary to the war effort. 

In the continental United States, the inventory re- 
ports are to be filed with the OPA Central Inventory 
Unit, Empire State Building, New York City. In the 
territories and possessions, they should be sent to the 
OPA district office serving the reporting establish- 
ment. 


To effect the change in dates of the required re- | 


ports, OPA has issued Amendment No. 1 to Supple- 
ment No. 1 to Ration Order 4A—Typewriters, effective 
April 29. 

© 


LIGHTER WEIGHT WRITING PAPER PERMITTED 


Lighter weight rag-content bond paper may now be 
used in all standard grades and colors of fine writing 
paper, as well as for typewriting paper, under an 
amendment of the Appendix of Limitation Order 
L-120, issued by the War Production Board April 24. 

Previously this lighter weight paper, known as “sub- 
stance weight 11”’ (which means weight in pounds of 
of 500 sheets measuring 17” by 22”) was available only 
as a standard weight in typewriter sizes. This restric- 
tion, the WPB Pulp and Paper Division explained, was 
found to cause considerable confusion and some hard- 
ship to certain paper mills which supplies merchants 
and also to smaller converters of typewriter paper. 
Their inability to procure standard sizes of substance 
11, forced consumers to employ the next heavier 
weight, substance 13, thereby using additional sulphite 
fibre which is now in short supply. 


CANADIAN WARTIME BOARD ELIMINATES 
USE OF METALS IN NEW LIST 
By order of F. S. Kaszas, administrator of office ma- 
chinery, equipment and supplies for the Canadian 
Wartime Prices and Trade Board, use of metal is for- 
bidden in the following new list of items: Typewriter 
desk mechanisms, tilting chair mechanisms, clip 
boards, arch files, perforators, ledger trays and stands, 


rulers, punches, tabs for index guides, tables, includ- | 
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Setting the Stage 


FOR SERVICE, SALES 


CHIEF WABASH says, the first step in 
getting greater sales is to get better 
things for your salesmen to sell. When you 
make filing and finding easier, sales and 
profits grow. Get lined up with the Wa- 
bash Line now! Use the coupon. 


THE WABASH CABINET CO. 
> WABASH, INDIANA 


Ask for free Sales Manual 





THE WABASH CABINET CO. 
140 E. Water St., Wabash, Ind. 


Please send me your new “ABC 
of Filing” with more details on 
the Wabash Line ... and sales 
franchise, if it's still open. 





Name 
Address 
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TRANSFILE 


TRADEMARK 


FIBRE BOARD FILES 








MODEL W 


You just have to use a TRANSFILE Model W 
yourself to be able to realize how smooth, 
easy rolling the file drawer actually is. We 
have never seen anything sweeter. Empty 
or chuck full the drawer operates in and out 
with an ease and facility which will surprise 
you. 


Not an ounce of superfluous metal is used 
in these TRANSFILE war time FILES. For in- 
stance, a Masonite front is now used instead 
of a steel front and it looks very smart, too. 


But when it comes to service, TRANSFILE FILES 
now, as always, are dependable. The 2 Way 
Interlock enables you to stack them as high 
and wide as required. They form rigid bat- 
teries too. Shipped flat they are easily and 
quickly assembled without the use of screws, 
bolts or nuts. 


TRANSFILE Fibre Board FILES are still the 
best buy for your customer's money. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL ST., NEW YORK, N. Y. 


=> 
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ing those used for drafting. Casters, fittings, joining 
hardware and reinforcing in these items may be of 
metal, however. (WJMcN) 


RESTRICTIONS ON METAL OFFICE FURNITURE 
PRODUCTION EASED 

Manufacturers of metal office furniture and equip- 
ment may produce and deliver such articles for ship- 
board use on orders from the armed services, the Mari- 
time Commission, and the War Shipping Administra- 
tion, without specific authorization from WPB, under 
Order L-13-a as amended April 24. 

Elimination of delay in meeting requirements of 
principal government agencies is the important fea- 
ture of the amended order. This change and others 
involving the removal of obsolete paragraphs, simplify 
the order without relaxing its effect on the prohibi- 
tion of non-essential civilian manufacturing. 

When originally issued August 5, 1942, the order 
prohibited all manufacture of metal office furnishings 
without the specific authorization of WPB. Such au- 
thorization still is required under the order’s present 
provisions except for metal office furniture and equip- 
ment ordered by the specified government agencies for 
use aboard a seagoing or combatant vessel. Other than 
for these agencies, few authorizations have been issued 
by WPB. Exceptions have been in extreme cases in- 
volving war-essential requirements. 

The amended order placed all items covered on one 
list. Previously, articles within the scope of the order 
were divided into two groups with different provisions 
affecting each group. Such grouping is no longer nec- 
essary since the removal of obsolete paragraphs makes 
all provisions applicable to every item. These items 
include: insulated metal filing cabinets, safes, metal 
visible record equipment, metal shelving, metal lockers, 
metal desks, etc. 

New provisions of L-13-a do not apply to the manu- 
facture, assembly, or transfer of metal office furnish- 
ings which had been authorized previous to April 24. 

It is estimated that 300,000 tons of iron and steel 
are being saved annually through prohibited produc- 
tion of less essential and non-essential metal office 


furnishings. 


oi 
KRILOFF LETTER WINS RECOGNITION 

L. I. Kriloff, Kril-Office Products, 170 West Monroe 
street, Chicago, has been awarded honorable mention 
in a national letter writing contest sponsored by the 
Dartnell Corporation, Chicago. For seven years this 
competition has been held in the interests of better 
business letters, with especial emphasis this year on 
the substitution of “mail-power for man-power.” Most 
of the letters, according to the Dartnell editors, were 
good-will builders this year. 

The letters selected for gold medal award were em- 
bodied in a special portfolio, from several thousands 
submitted “as being of a nature to inspire better 
craftsmanship on the part of all who are called on 
today to write business letters.” 

; ea 
PHILLIPS BECOMES MEMBER OF IBM 
QUARTER CENTURY CLUB 

Last month the International Business Machines 
Corporation announced the admission of John G. 
Phillips, secretary and treasurer of the corporation, to 
its Quarter Century Club of veteran employees on his 
completion of twenty-five years of continuous service. 

Mr. Phillips started with IBM in 1918 as personal 
secretary to its president, Thomas J. Watson. Six years 
later he became assistant secretary of the corporation, 
and in the same year was made secretary. In 1934 he 
assumed the duties of assistant treasurer also, and in 
1938 became secretary and treasurer and a member 
of the board of directors. 

He was the guest of honor at a luncheon at IBM 
World Headquarters, which was attended by Mr. Wat- 
son, John L. Barton, IBM director and resident man- 
ager at Endicott, and others of his longtime associates. 
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ADS LIKE THIS 


Help Create Sales For You! 


CAPITALIZE ON THE GROWING NEED FOR 
JUSTRITE CERTIFIED MEAT BRANDING INK 


New regulations for the packing industry mean more ink 
will be required to place permits and grades on carcasses 





Here’s a typical ad from the NATIONAL PROVISIONER 


When every cut of meat O 
must be marked UR Certified 


do it the 









Meat Branding Ink is used ex 
tensivelyfor marking impressions 
not only on meat, but on fruit, 
vegetables, nuts, cheese, eggs 
and other foodstuffs. It is, of 
course, non-poisonous, water- 
proof, and dries quickly. Works 
well with rubber or metal dies. 
For best results use Justrite 
Opaque or dry pads with this 
ink. Because of its rapid drying 


tendency, always keep covered. 






OFFERED IN THE FOLLOWING 
COLORS AND SIZES 


Purple - Red - Blue 


Green - Brown 


CERTIFIED 
MEAT BRANDING 


/ 





For years leading packing concerns have recognized the outstanding quality of 





Justrite Certified Meat Branding Ink... guaranteed to conform to U. S. Department Size PURrES OTHER COLORS 
of Agriculture specifications. It is equally effective used with rubber or metal dies. 
Through a secret process we have perfected refinements making this ink non-cak- 8 02. $ 0.90 $ 1.00 
ing, quick drying, brilliant in color, and yet meets all rigid requirements of the De- 1 ot ] 25 ] 50 
partment of Agriculture. Each bottle is guaranteed by one of the country’s leading ’ ’ : 
i ink producers the Louis Melind Company, manufacturers of commercial inks ] qt. 1.80 2.25 
i since 1892. 
| Justrite Meat Branding Ink is offered in popular Purple and Brown. For trade- Y, gal 2.70 3,35 
marking meat the following additional colors are offered: Red-Blue-Green. F 
This and similar Justrite products are available through your local Rubber Stamp ] gal 400 5.00 
Manufacturer or Stationer. For his name, write Louis Melind Company, 362 W. 
Chicago Ave., Chicago. 5 gal. 18.50 23.50 
RETAIL LIST RETAIL LIST 
PRICE PRICE 





ca ey > y" 
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Mfg. by MANUFACTURERS OF THE 
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NEW YORK CHICAGO SAN FRANCISCO MARKING EQUIPMENT IN 
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PARK and 
| IMPERIAL BRAND 
INDEX CARDS 


Noted for their superior color, fine 
surface and ruggedness. 

Stock is made to our own specifica- 
tions insuring unvarying uniformity. 
Furnished in all standard sizes, 
weights, rulings and colors. Attrac- 
tively labeled and boxed. 

Send for New Catalog and Price List 
No. 45. 
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There's | 
Good Fortune | 
in these cards | 


FOR YOU! 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


Running Along More Smoothly.—After several 
months of experience with priorities and contact with 
various government agencies, which was a new ex- 
perience to Los Angeles office appliance dealers, things 
seem now to have settled down to more or less of a 
regular and satisfactory routine. The mastery of detail, 
the acquiring of technique in contacts and in ap- 
proach, seem to be matters which have automatically 
settled themselves. Business on the whole is satisfac- 
tory with, of course, a demand somewhat larger than 
supply in most instances. While some dealers seem to 
have a reasonably sufficient stock of used equipment, 
others report their stocks low and the source of supply 
none too abundant. It is safe to say, however, that 
dealers are getting along fairly well and are more con- 
tented than they were when government restrictions 
and regulations first became necessary. All are deter- 
mined to do the best that can be done under the cir- 
cumstances, and the vast majority say that they 
expect to be doing business at the same old stands 
after Hitler and the Mikado have been relegated to 
the ash heap. 

x * + 

No Convention.—There will be no convention of the 
Stationers’ Association of Southern California this year 
according to Blake Lockard, secretary. It is the wish 
of the association to comply with the government’s 
request that travel be reduced to the minimum and 
that gatherings be as small as practical if held at all. 
The NSA Troupers’ visits to the Los Angeles area and 
the Bay District area are considered sufficient to keep 
up association interest and to preserve social contacts 
within the group, Mr. Lockard states. 

” id - 

Delivery Truck Stolen.—A. W. Willis, manager of the 
Atlas Desk Company, was both sad and pleased re- 
cently. His delivery truck loaded with merchandise 
was stolen from a public garage. That made him sad. 
The delivery truck was recovered a couple of days later 
with no merchandise missing from the load except a 
couple of typewriter stands. That pleased him. The 
police had some difficulty in finding the truck but 
eventually located it with the outfit in very good con- 
dition. 

Business, according to Mr. Willis, is still very good, 
but he is unable to get a sufficient number of chairs 
to keep up with the demand. He has no difficulty, how- 
ever, in getting enough desks, he states. 

* . & 

Training as Radio Technician.—S. D. Rothman, 
manager of the Commercial Typewriter Company, re- 
ports that his son, Robert J. Rothman, is now training 
as a radio technician in naval service at Houston, Tex. 
He has been there for five months and still has three 
or four months schooling ahead of him. 

Mr. Rothman, Sr., has been a donor of blood for the 
blood bank three times and is due to make another 
donation June 21. 

Wishes He Had More Safes.—H. Skolnick. proprietor 
of the Allen Desk Company, 916 South Main Street, 
says that he could do a most tremendous business in 
safes if he could secure a sufficient number. The general 
public, he says, feels this shortage of safes quite keenly. 
There is, of course, also a marked scarcity of metal 
filing cases, but the wooden ones he feels will serve 
nicely for the duration. There is no item, however, 
which can possibly take the place of a metal safe. He 
says that even the government seems unable to get all 
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finish... 


Complete control of our lumber 
sources, mills and finishing opera- 
tions gives us an advantage unique 
in this field. Sell NATIONAL 
desks of authentic style, self-evi- 
dent quality and what-it-takes-to- 
build-good-will . . . the line that 
features latest approved mechani- 
cal innovations always. 


NATIONAL DESK CO., Inc. 


Herkimer New York 














= 

SERIES 44 
Recessed center legs equipped with ad- 
justable glides . .. only one feature! 


Quartered white oak, combination wal- 
nut or mahogany. Several models. Cata- 
log on request. 
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No. 901 is particularly well-liked for its retention of many 
Sikes working-comfort features . . . together with its im- 
pressive executive office appearance. TWO plastic bear- 
ings give double assurance of smooth action. No. 901 is 
also available with upholstered seat and back rest.* Scuff 


plates optional. 
*Subject to provisions of L-135 and L-273. 







THE BUFFALO 
SIKES COMPANY N. Y. 
INC. 


VELVETURI 


ALL-WOOD BUSINESS CHAIRS 
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| of the safes, either used or new, needed in this area 


where defense work has attained such large propor- 
tions. 

Service Work on Safes Big Item.—D. E. Carmichael, 
manager of the Shealy Safe Company, 914 South Main 
Street, reports that service work on safes is now a 
very large factor in his business. Joseph Virga is the 
safe expert with this company. Mr. Carmichael says 
there is none better, but that Mr. Virga is now in Class 
1A and may soon be called into service. He has served 
this company for ten years, and M. Carmichael says 
it will be difficult to replace him. 

Mr. Carmichael reports that he has a good supply 
of steel filing equipment for safes on hand, a con- 
dition which gives him considerable satisfaction at 
this time. 

” * ” 

Stokes on Temporary Job.—E. M. Stokes, who has 

been representing a number of eastern and ‘local lines 


' on the Pacific coast during the last thirty years, is 


right now acting as a desk salesman temporarily for 
the Gold Desk & Safe Company, 1957 South Main 
Street. He is taking the place of Sol Albert, who has 
gone into the army. 

Mr. Albert, who is in the personnel department at 
Camp Roberts, has recently been promoted to the rank 
of corporal. He reports that everything is fine and 
that he is enjoying camp life. 

Mr Stokes reports that considerable business with 
the ship yards and aircraft plants has been developed. 
He says he is glad to be able to do his part toward 
the war effort by helping out in this way right now. 

* ~ * 

Asks Question Concerning Priorities—A number of 
Los Angeles office appliance dealers ask the question 
“Why can’t the WPB office adopt the policy of ac- 
knowledging priorities to sub-contractors as well as to 
prime contractors?” The general feeling seems to be 
that if this could be done consistently it might iron 
out inconveniences. This thought is advanced by some 
merely as a query. The problem of maintaining a full 
stock without direct priority consideration is the point 
at issue. 

* 7 * 

Parke Hickok Returns and Weds.—Parke Hickok, 
who has been in the Army for some time, has been 
honorably discharged because of age. He has returned 
to the Pacific Desk Company, 1031 South Hill Street, 
where he was previously employed. Following his re- 
turn he took unto himself a bride, Miss Laura Coffey 
of Los Angeles. The organization at the Pacific Desk 
Company gave a party for Mr. Hickok and wife at the 
Jonathan Club the latter part of March. Seventeen 
were present. 

Formerly M. Hickok was manager of the interior 
decoration department. He is now in charge of the 
procurement service engineering department. 

T. F. Peirce, proprietor of the Pacific Desk Company, 
has returned from Corcoran, Cal., where he spent some 
time on the ranch of his son-in-law, William Scar- 
borough. Mr. Peirce has been in the pink of condition 
since his outing on the ranch. 

7 * = 

Graff Visits L. A.—Jack Graff, vice-president and 
general manager of the Gunn Furniture Company, 
Grand Rapids, Mich., is now in Los Angeles and plans 
to stay for about three weeks. He goes from here to 
San Francisco and also to San Diego. He reports 
business on the Pacific coast to be excellent. Mrs. 
Graff is accompanying her husband. 

- ” 7 

Mother Taken by Death.—A. J. Millen of The 
Schwabacher-Frey Stationery Company was called to 
New York recently by the death of his mother. While 
in the East he also spent some time buying merchan- 
dise for the store. 


* * 


Wing and Wife Both Ill.—Roy E. Wing, vice-president 


|} and general manager of R. C. Allen Business Machines, 
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Teamwork Speeds Production 


Months ago, we teamed up with 
a 23-state network of 1189 sub-contractors. 
The result: mass production... months sooner. 





@ These are not all the war products of Remington Rand and affiliated companies; there 
are others which we can not picture. But the ones we can show point out a significant fact : 
the same abilities required to make our extremely diversified lines of office equipment are 
being devoted today to the production of a wide variety of war materials. And the capacity 
of our production lines is tremendously increased by the loyal, enthusiastic co-operation of 
hundreds of sub-contractors scattered throughout the land. This is the picture of America 
today ... factories and people everywhere teaming up to bring our men home sooner. 


YOU'RE ON THE TEAM, TOO PUT 10% OF EVERY DOLLAR INTO WAR BONDS! 


. Reminglon Rand 


ON THE HOME FRONT we fight the war, too...by helping other 
war plants increase their production... by furnishing control systems and filing 
equipment to help a// businessmen combat shortages of personnel and moun- 
tains of paper-work .. . by supplying the technical advice of experienced spe- 
cialists skilled in all phases of accounting and record control. If increased office 
efficiency can help your business, we urge you to call our nearest office today. 









ve, 
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e 7 DRAWER—14 COMPARTMENT 
8 x 5 CARD CABINET. Overall size 
18” wide x 18” deep x 50” high. 





STATIONERY 
STORAGE CABINET 


The no-priority storage 
cabinet that looks like 
steel. Easy to assemble. 
Shipped knock-down, one 
to a carton. Strong, dur- 
able construction, four 
adjustable shelves, lock 
and two keys—also made 
in one shelf, wardrobe 
combination. Standard fin- 
ish is olive green, can 
also be had in mahogany 
and walnut finishes. Im- 
mediate delivery. Overall 
size 34” wide x 72” high 
x 18” deep. 


The NEW ENGLAND 
LINE also embraces many 
other office and factory 
units—FILES, LOCKERS, 
SECTIONAL BOOKCASES 
and CLOTHES RACKS. 


e@ CARD CABINETS—Sturdily made of laminated birch, NEW ENGLAND’s 
Card Cabinets in olive green finish have a steel-like appearance. They 
come in 1-drawer, 2-drawer, 4-drawer, 6-drawer and 9-drawer units for 
both 5 x 3 and 8 x 5 cards. There is also a 7-drawer cabinet with 14 
compartments for 8 x 5 cards and a 10-drawer cabinet with 20 compart- 
ments for 5 x 3 cards. Select a sample order from our catalog. One 


examination will convince you. 
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“NEW ENGLAND’ 


Offers these new demand items 


Here are some additional numbers in this new 
line of wood furniture—numbers which are in 
great demand today. We repeat, these numbers 
are made of hard woods with all the “know 
how” of experienced cabinet makers—made 


right in our own shops under our own control. 


Though newly offered to this trade, these num- 
bers are now in use and have been in use in 
some of the most exacting offices. They are 


taking it and taking it well. 


You are going to like the “New England” Line. 
Send for a catalog today. Make a sample 


selection from it and see for yourself. 


NEW ENGLAND? WOODWORKING CO. 


512 E. 137th STREET NEW YORK, N. Y. 
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Inc., who arrived in the Los Angeles territory 
about the first of April with his wife, planning to 
spend a vacation, was taken ill and his wife likewise. 
At this writing Mr. Wing is still in the hospital suffer- 
ing from pneumonia. 


* - - 


Long on Business, Short on Help.—R. H. Brown of 


the Mimeographing Supply Company, 1016 South Hill 
Street, reports that he has fifty per cent more business 
than he had last year and fifty per cent less help. He 
is not taking on any new accounts but is taking care 
of his regular business, which he says is now terrific. 


Mr. Brown says he is working harder than he likes to | 


work. Business is largely with defense plants and is 
wholly in duplicating and kindred supplies. 


* * « 


Anderson, Jr., Training in Air Corps.—Ray E. Ander- | 
son is now in the Army Air Corps and is training to | 


become a pilot. He was stationed at Santa Ana, Cal. 
He graduated early in April and has been transferred 
from Santa Ana for basic training elsewhere, but his 
destination had not been reported at this writing. 
Young Mr. Anderson likes his work in the Air Corps 


exceedingly well. He is the son of Mr. and Mrs. Ray | 


C. Anderson who own and operate the Business Appli- 
ance Company at 509 South Spring Street. 


* * * 


“Doctor” of Typewriters for Notables.— Cecil D. 
Hearn, D. T. (doctor of typewriters), is one of the out- 
standing individuals of Beverly Hills. The distinction 
comes from having worked, as he says, on the type- 
writers of more notables than anyone else in the Los 
Angeles area. 

Small in stature and modest in appearance, “Doc- 
tor” Hearn, a veteran of World War No. 1, states that 
his hobby began when he was employed in the type- 
writer shop deep in the heart of Hollywood. When 
he sold a machine to a movie star he kept a record of 


the type, the color of the ribbon, and whether or not | 
there was any special work done on the machine. That | 


gave him material with which he could make his 
second approach. Among those whose typewriters he 
has serviced may be mentioned Robert Taylor, the late 
Jean Harlow, Grace Moore, and the late Amelia 
Earhart. 

“Doctor” Hearn has been mentioned in a poem by 


Edgar A. Guest and has been saluted on radio by | 


Walter Winchell. He points out various personal pref- 
erences and eccentricities of notables such as prefer- 
ences for brown ribbons, green ribbons and other un- 
usual colors. “Doctor” Hearn is familiar with machines 


designed for astrologers, musicians, chemists, engi- | | 
neers, bankers and druggists, among others, and he is | 


able to repair typewriters in Greek, Chinese and 


Polish in spite of the fact that he speaks no lan- | j 


guage except English. 
CRAMER CHAIR HOUSE ORGAN 


Using a neat Mimeograph format, the Cramer Pos- 
ture Chair Company, Kansas City, is putting out a 
weekly house organ of considerable scope in text and 
treatment. The patriotic note, of course, is very much 
to the fore, while there is plenty of personal material 
included. Typical of lighter vein items is the following: 
“If our editor could only spell we would have a good 
paper .. signed, Harold W. Cramer.” Actually, the 
criticism appears not to hold water . . and the house- 
organ holds interest. 


ee 
ZEPHYR-AMERICAN ENLARGES 

The Zephyr-American Corporation announces its re- 
moval to larger space at 2 West 46th Street, New York 
City. In making the move the concern explains that 
increased business, including Government orders, re- 
quire more commodious quarters. Four new items are 
booked for production this year—one a radical devel- 
opment of Autodex. 
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WANTED 
INVENTIONS 


Will pay $$$$ for them 


The manufacturing resources of PRESTO Products 
have gone to war, but PRESTO will be back, better 
than ever, for post war stationery store markets. 


We are planning new products to increase Station- 
ery and Office Supply store sales and help to extend 
further the popularity of the famous PRESTO Stapler 
and other PRESTO products. 


We prefer products that can be made of metal or 
plastic. Products must have universal consumer ap- 
peal and sell under $10.00. If YOU have an idea for 
such a new product, or an improved feature for 
an old product, write us describing the service it 
is designed to give. 


METAL SPECIALTIES MFG. CO. 


3200-08 CARROLL AVE. le ici ome 5 & 
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Try a BUCKEYE Supreme 
TYPEWRITER RIBBON 


@ For over fifty years we have built into this 














product everything that first quality materials and 
painstaking workmanship could produce. WE 
offer it to you now with the assurance that you 


will find it to be equal to your most exacting 


requirements. 


The Buckeye Ribbon &CarbonCo., 
Cleveland, Ohio 
































6 oz. tubes, 
Vy or | lb. 


ie locopy 


CLEANSING 





cans 


MkKOCO]* 
t a2egAh 
LEANsanG CRE” _ 


4 


Removes Hectograph, Mimeo 
and other Duplicating Ink 
Stains, oil, grease, etc. 
THE CHOICE OF BUSINESS: Bethlehem Steel Co., Timken, 
R.C.A., Inland Steel, Crane Co., Ryerson, and many other well 
known firms use Autocopy cleansing cream. These large com- 
panies have means and facilities for testing all materials and 
supplies they buy. They put to use only those things which pass 

the test and prove satisfactory. 

AUTOCOPY cleansing cream acts effectively and instantly, 
is pleasantly scented—keeps the skin soft and smooth. ORDER 
12 TUBES TODAY: we'll enclose price list and quantity dis- 
counts, opening a channel of extra profitable business for you. 


AUTOLDPY Srconporated 


466 West Superior St. CHICAGO 
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A NEW eS QUALITY PRODUCT 
grasa 
Be sure to look tn- I “s 
to this systematic 1h One 
and protective fil- 
ing method ; insures ), M Y.- Lir 


utmost safety for 


oo ET 


for 50 and 
100 STENCILS 


20” long, 10” wide 
index page standard 
on both sizes; produc- 
tion record page for 
each stencil allows 
space for com- 
plete informa- 
tion 



















>) 
foe 2- 1472 


Covers are 
of heavy blue 
leatherette stock; 
pages numbered; 
spiral binding en 
ables book to lie 
flat at all times 


Send today for 
descriptive folder. 


TECHNY, ILLINOIS 
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STEIN BROTHERS ACQUIRE MASHEK 
(Continued from page 58) 

ments in America’s relation to other nations, Stein 
Brothers were also among the first to place their 
facilities at the Government’s disposal. In 1940, long 
before Pearl Harbor, this firm was making products 
necessary to the war effort. At present more than 
ninety per cent of the concern’s output is for Govern- 
ment use, but it is still supplying its customers with 
as much merchandise as it did last year. Edward B. 
Stein, president of the new organization, is the son of 
the Leo Stein, who began as an office boy and “bought 
out his old boss.” Leo is treasurer of the new Mashek 
firm, and Mr. Manning is secretary. 

Robert W. Heck, until recently Midwest representa- 
tive of the Warren Leather Goods Company, is vice- 
president and sales manager. Leo Stein, discussing the 
transaction, said: “It will be our policy to maintain 
the same employees whose skill has characterized 
Mashek products through forty-two years. When the 
war is over we will manufacture the finest line of 
briefcases, portfolios and leather goods obtainable.” 

oo 8 —— 
CRAMER APPOINTS GRABILL OFFICE MANAGER 

The Cramer Posture Chair Company, Kansas City, 
Mo., recently announced the appointment of W. N. 
Grabill as office manager at the Kansas City plant. 

Mr. Grabill has had considerable experience in sales 
promotional, public relations and publicity work. For 
the past few years he has been in charge of promo- 
tional advertising for the state of Washington, being 
connected with the Washington State Apple Commis- 





W. N. GRABILL 


sion. Previous to that, he spent several years with a 
national newspaper in the editorial and news depart- 
ments. 

Among the first of Mr. Grabill’s official acts in his 
new capacity was announcement of the company’s 
new all wood posture chair. He said that additional 
publicity will be released in the very near future. 
Design difficulties have been overcome and a number 
of dealers at the Kansas City regional meeting last 
month expressed approval upon viewing the several 
models on display. 

—>-—_—___ 


“THE HOME FRONT NEWS” PROVES POPULAR 


Smith & Butterfield, 305 Main Street, Evansville, 
Ind., stationers and office outfitters have carried 
through a novel, yet highly effective, means of keep- 
ing in touch with their employees in the service or 
on vacation. 

At frequent intervals, the concern publishes in type- 
written form what is named “The Home Front News.” 
It is written by first one, then another, person in 
the Smith & Butterfield organization, and contains 
both news and gossip of the personnel and business. 
The eighth edition, for example, went to eleven of 
the firm’s men in the service, and two others on 


vacation. 
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HERE’S 
CARTER INK’S 


BIGGEST 


ADVERTISUN EF 
CAMPAIGML 








FULL-COLOR PROMOTION IN 
SATURDAY EVENING POST, COLLIER’S, 
LOOK, AMERICAN WEEKLY, AND 
THIS WEEK WILL BRING YOU 

NEW CUSTOMERS! 






Over 45,000,000 readers— 

many of your customers—will 

see Carter’s colorful advertising. 
Men and women, boys and On Your pre : 

girls everywhere will love to 

look at this unusual full-color 


’ ‘ 
Gentle isa kj " eewk 
“ao itten yours — today! 
LOU : 

US fountain pen 













advertisement dramatizing Chooss 
: ‘ ‘ 
Carter’s range of deep-toned vour STER'S FAMOUS KPT 
mily—, RN 
colors. Personal Here's the "po .4 Millerem 
rs 7 sy cok, 7 * portrait 
You can have FREE, a full- ” 


color counter card of this strik- 
ing advertisement to dress up 
your window, counter or show- 
case. Tie in your store with 
Carter’s biggest advertising 
campaign! A postcard with your 
name and address will get this 
display into your hands right 
away ... The Carter’s Ink 
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SOUN, 


Company, Boston, Mass. 
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Corter's Ov 
Of Bottle.» 
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FOR V--- — MAIL 
feature Carter’s. You already 
have Carter's excellent inks 
for V...—Mail in stock! 
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The Inside Story of 
THE VICTOR WOOD FILE 

















Selected Hardwood forms the walls of THE VICTOR... 5 ply on - ahi 
top, 3 ply on sides, back and bottom. h, ape | 

. . . . . . . ——— 
Strength to Spare is provided by six vertical uprights, rigid lateral meee Sa 
strips, heavy cross separators between drawers . . . all reinforced and made N se —} 








of solid hardwood. 
Rigid reinforced construction prevents distortion of THE VICTOR so 





that drawers cannot bind or stick. 
vided inside each drawer. | . - . 
Drawer Head is of 5 ply hardwood securely attached | WY 


25% inches of fully usable, clear filing space are pro- - 


to reinforced solid hardwood body. 
Follower Block is positive action, easy to operate. 
All drawers have Channel in bottom for guide rod 
tabs and are equipped with a guide rod. y 


2 
iin 7 @ 
Easy operating suspension slides carry the drawer smoothly and easily 
on eight hard plastic rollers, including four ‘‘free’’ and two ‘floating’ S 
> 


rollers. Drawer opens to full depth. Fully loaded drawers have been thor- 


oughly tested for the equivalent of many years of hard service. 








Won't work loose at joints because they are mortise and tenon, or 
mortise and grooved type throughout, securely fastened with screws or 











nails and glue. 


The Outside 
Speaks for Itself 


Fine, durable finish to match steel office 
furniture. 
Bronze-color plastic knobs, handles and 


label holders. 
Easy, QUIET operation. 






Buy a share in 
Victory 
with Stamps or 
a Bond every 


Payday ;, , , , 
Join the dealers who are increasing their 


profits with THE VICTOR. Write today. 




















THE VICTOR SAFE & EQUIPMENT CO., INC. 














NORTH TONAWANDA, NEW YORK 


CONSUMER-APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 
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NEWS NOTES FROM DISTRICT NO. 8 


By Gene Mitchell, Correspondent 

The Schooley Printing & Stationery Company, Kan- 
sas City, Mo., effectively used the theme of a half 
century in business in an advertisement in the Kansas 
City Star of April 4. Under a circle trade mark re- 
ferring to the firm’s fifty years of service to business, 
the following copy appeared: 

“A business fifty years old is built by men and 
women with long and loyal service records. We are 
proud of the records of these associates: 


Arthur Schooley ...........50 years Fred D. Beem.. ....24 years 
Kellogg Smith ............ 40 years Henry H. Hancox...........19 years 
Joseph D. Landes..........38 years Anna Stewart . ; ..+..19 Years 
Roy 8S. Moreland...... ..82 years SOM D. MTs 00050 erscane 18 years 
Clara G, Miller.. ‘ss .26 years Owen A. Teague Were i 
Frank L. Rutherford........25 years Fred E. Sautter wert 
Vaughn T. Williams. 24 years Otis E. Wells,... 12 years 


Numerous other employees have records up to ten 
years. It is experience which brings the KNOW HOW.” 
* * * 

Joe Gordon, Wilson Jones Co., has returned to St. 
Louis to make his home and headquarters, following 

several years at Kansas City, Mo. 
* * * 

Seen around Omaha, shortly after the Eighth Re- 
gional meeting, were Harry Short of Oakville Company, 
etc., Dick Gingland of Esterbrook Pen Company, both 
of whom reported a fine business. 

* * * 

Jimmie Shields, Shaw-Walker Company, advertising 
manager, combined a sales promotion trip with his 
convention trips. In Kansas City, he attended the 
Eighth Regional meeting and held sales meetings with 
his dealers men at Schooleys. Then he went to the 
Denver meeting and followed that with similar sales 
meetings, after which he stopped off at DesMoines, 
where he met with Zaiser’s salesmen. 

* ” * 

Herb Rummelhart, Megaeths of Omaha, plans to 
attend the Seventh Regional meeting in Minneapolis, 
April 26. His partner, Don Barber, was present at the 
Eighth Regional meeting in Kansas City. 


o ” * 


The Midwest Travelers Club held an annual break- 


fast-business meeting on Saturday morning, during | 
the regional meeting at Kansas City and elected the | 
following officers for 1943: Jack Ellis, F. S. Webster | 


Company, president; E. J. Mitchell, manufacturers’ 
representative, first vice-president; Austin Waterbury, 
Carter’s Ink Company, second vice-president; Dan 
Consodine, Richard Best Pencil Company, auditor; 
R. C. Moore, secretary-treasurer (re-elected), and Izzy 
Voda, St. Louis, secretary (re-elected). 
- - ca 

The Midwest Travelers compliment and congratulate 
Governor Leonard Wilcox and his committees for the 
excellent work of planning and executing a mighty 
fine regional meeting. There were 159 registrations, 
of which 101 were dealers and fifty-eight travelers and 
manufacturers. 


“ a 


Paul Baird, Geo. E. Baird & Son, Kansas City, is 


taking a vacation hunting with Art Pfister in the | 


northern wilds and will answer Uncle Sam’s call to the 
Service on May 1. 
+ : - 

Our congratulations to both Leonard Wilcox of 
Roberts Printing & Stationery Co., Hutchinson, Kans., 
and to the dealers of the Eighth District on the 
re-election of Mr. Wilcox to the governorship for 


another year. This is certainly an acknowledgment | 


of the excellent results of his fine efforts of the past 
year. 

Very interesting letters have been received by the 
writer recently from Pvt. B. J. Powell, ASN 36633481, 
H. Q. Det. 58th Batt. Camp Wolters, Texas; Sgt. Peter 
C. Masterson, 32003857, Hq. 17th Armd. Engr. Batt., 
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A REALLY NEW CARBON PAPER 


om | FLAT 
IRON 





een ne 
-_—— 
TTS 


MABUPACTURED ST 


PRILADELPRIA 











@ Made by a new “‘non-curl” process 
@ New and distinctive appearance 


@ Many new selling features 


While FLAT IRON is comparatively new on the 
market, already enthusiastic reports from dealers are 
arriving with every mail delivery ... and no wonder . . 
here is a carbon paper that will not curl under any 
conditions. 

In addition, FLAT IRON will outwedr ordinary ear- 
bon papers by a wide, wide margin. 

Truthfully, Mr. Dealer, new customers are easy to 
get when you feature FLAT IRON! Write for samples 
and prices today—it’s well worth your time. 


U. S. TYPEWRITER RIBBON MFG. CO. 


Filbert at Tenth Street 
Philadelphia, Pa. 














GET DOWN TO BUSINESS 











NU-VISE SIGNALS 


Business for all of us right now means war 
business . . . what else matters if we fail 
in that? 

GRAFFCO products, small as they are, 
play a prominent part in speeding the flow 
of men and supplies from home front to 







fighting line. 
To our customers, most of whom are en- 
gaged in this vital work of distribution, 
we pledge a continuation of our efforts to 
make and deliver the best of which we 
are capable. 

GEORGE B. GRAFF COMPANY 
64 Washburn Avenue, Cambridge, Mass. 
Makers of 
Cellugraf Signals Nu-Vise Signals 
Nu-Viz Signals Maptacks 
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NUCRAFT Tables— Cabinets 


For the Office 
WALNUT — MAHOGANY — OAK 





No. 50. Telephone Cabinet No. 51. Telephone Table. 
Size 16x20x30 inches. Size 16x20x30 inches 


To our Dealers — Our facilities are at your 
service on special War Contracts which may 
be placed with you for Office Furniture Items 
by Government Buying Agencies. 


NUCHKAFT Furniture Products 


501-505 Monroe St. N.W., Grand Rapids, Michigan 
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Louis H. Farber 


Mfr's. Rep. 
30 E. Congress St., Chicago, Ill. 


‘Brings the SDualer 
Closer to the Factory! 
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A.P.O. No. 252, c/o Postmaster, New York, N. Y.; Ral 
L. Zehr, A.S.(R), U.S.C.G. Barge No. 11, East Chat- 
tanooga, Tenn. Each of these boys gets a great kick 
from the letters and cards from their friends. One 
from each of their traveler and dealer friends, occa- 
sionally, will help them in the work they are doing 
for US. Write them, fellows, also all others of this 
industry who are in the Services. 
- ~ * 

Herb Walsh, fourth vice-president of NSA, paid a 
visit to old friends in the trade recently, when he 
attended the regional meetings at San Antonio and 
Kansas City. His many old friends were very happy 
to welcome him back to these parts. 

Here is a recent picture of Jack Ellis, taken while on 
a short leave in San Diego. As previously published, 





JACK ELLIS 


Jack may be addressed, “Pvt. John H. Ellis, Platoon 
No. 218, RDMCB, San Diego, Calif.” 
* 7 ~ 

Letters bearing the signatures of some fifty persons 
in attendance at the Kansas City regional meeting 
were mailed from the meeting to Jack Ellis, Pete Mas- 
terson and Art Pfister, none of whom was able to be 
present. 

a + * 

Lt. Jack Baney, formerly of Pratt, Kans., and Mel 
Sowell, formerly of Columbia Ribbon & Carbon Manu- 
facturing Company, graced the annual regional ban- 
quet in their service uniforms. 

The Northwest Travelers Club was well represented 
by Twin City members at the Eighth Regional meeting, 
among them being Bob Valleau, Fred Schaefer, Harold 
Hoffman, Al Nordstrom and Stan Griebel. 

* * + 

Wm. Schmiederer, Buxton & Skinner, St. Louis, ad- 
dressed the breakfast meeting of the Midwest Travelers 
Club, telling the members how he, Pete McLaughlin 
and the late Jack Gray formed the Midwest Travelers 
Club while he was governor of the district. Bill 
Schmiederer is the only dealer member of this club 
and is one of its very best boosters. 

The Kansas City Stationers Association entertained 
the ladies at the Eighth District convention at a 
luncheon in the Muehlebach Hotel grill. About twenty 
were present. 

Lt. Leo Robbins, formerly of S. G. Adams Company, 
recently received his bars upon graduating from the 
Quartermasters Training School and is now furthering 
his training at one of the Army schools in Chicago. 

* * * 

The St. Louis delegation to the Eighth Regional 
meeting included A. J. Bartens, Shallcross Printing & 
Stationery Company; E. O. Miller, Lessard Printing 
& Stationery Company; William Schmiederer, Buxton 
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& L | ih “ADDING MACHIN 
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TELEPHONE KEYSTONE 6210 GENERAL OFFICES ANO FACTORY 
3900 N ROCKWELL ST. 


hiage. He 





May 1, 1945 


TO ALL VICTOR DEALERS: 


The war is a hard taskmaster, but its pyramiding demands 
upon industry's ingenuity are stimulating engineering and 
manufacturing progress that will benefit every American 
in the peaceful years to come. 


What's happening to us is a good illustration. Every day 
we're doing things in high-precision war work that we would 
have considered impossible two years ago. And this expe— 
rience will enable us to produce adding machines that will 
pace the field by a greater margin. 

What's happening to you—if you're doing all you can to pro- 
mote service business—will improve your Own specialized 
skill and help make ends meet until the new machines are 
available. It's vitally necessary that existing equipment 
be kept in peak operating condition to handle the mounting 
figure work of a nation at war—and there's profit in it, 
waiting to be earned. oo 


Because we look upon service work as a responsibility, we 
are prepared to help you—not only in the ordinary run of 
repair work, but in rendering a more complete service to 
your customers. 

If you'd like to know more about this program to help in- 
crease your service business, we will be happy to send you 
complete information if you will drop a note to our service 


department. 
Very truly yours, 


Chairman of the Board 
VICTOR ADDING MACHINE CO. 





ACBuehler:re 


TH 
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DOMORE CHAIR COMPANY, INC., 501 FRANKLIN ST., ELKHART, INDIANA 
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& Skinner Printing & Stationery Company; F. K. 
Adams and Walter Ruedy, S. G. Adams Company; 
Chester Kennedy, William J. Kennedy Stationery Com- 
pany; Bill Bohart, Eberhard Faber Pencil Company; 
I. Voda, Wallace Pencil Company; Gene Stoltz, Indiana 
Desk Co., and the writer. 

* 7 * 

Among the dignitaries of the Chicago area attending 
the Eighth Regional convention was the president of 
the Great Lakes Travelers Club, Hy. Linden, Ace 
Fastener Corporation and an old time member of the 
Midwest Club. 


———_-_-__ 9 


NEW ENGLAND TRAVELERS NOTES 

Four members were voted in by the New England 
Travelers at their executive meeting held on March 24, 
in the office of Al Coelln. The following officers were 
in attendance: President John B. Dwyer, Mr. Coellin, 
Mal Dresser, Jim Armington, Os Giddy, Charley Crow- 
ley, Chet Cummings and Jim Inman. 

An outstanding fact noted in connection with mem- 
bership was the high turnover. Because of restric- 
tions due to the war, many are working in factories or 
offices, many are in uniform. And a rather alarming 
percentage is noted of “short-term” memberships. 
These are ascribed to enthusiasm worked up in signing 
men who merely “join to join” and some factors in 
which the good of the club is involved. 

In future, applications will be accompanied by a de- 
tailed statement giving full background information, 
to aid the membership committee in passing on them. 
Meantime, with regret the resignations of Reginald 
Packard and C. Kenneth Page were accepted, as mean- 
ing the loss of two more valued men. 

* * - 

A group of blood donors who represent the club gave 
a pint of vital fluid each to the Red Cross Blood Donor 
Center on April 23. This was the anniversary of the 
first voluntary donations in 1942. Cards received from 
volunteers for this new group included the names of 
John Dwyer, Frank Wilde, Mal Dresser, Bert Wade and 
Os Giddy. 

* * 

A quarterly meeting of the travelers was held Fri- 
day, April 30, at the Gardner hotel, Boston. There was 
a big get-together, new members were introduced, and 
a book of war stamps was raffled. 

* * a 

Walter E. Trites, for twelve years connected with 
E. L. Muran Company, Boston, was called to military 
duty at Camp Devens, Mass., March 31. He had volun- 
teered for reserve training when still in his teens. A 
host of friends extend their well wishes for a man re- 
membered in the trade for courtesy and a sense of 
humor—both of which come in handy even in Army 
life. ae 

(The above news items are from the April number of 
New England Travelers Club News for April.) 


eI 
BREEN MAKING SLOW RECOVERY 
Geooge T. Breen, Mosler Safe Company, Hamilton, 
Ohio, is gradually recovering from an operation for a 
mastoid infection, at the Mayo Hospital, Rochester, 
Minn. He went to the clinic March 26 and was oper- 
ated on four days later. For a fortnight it was doubt- 
ful whether he would win his battle, but Mrs. Breen 
has been with him constantly, and he is now believed 
to be “out of the woods.” 
a 2 
GROGGER BUYS MOORE STORE 
Mrs. Ralph F. Moore, Topeka, Kas., has sold the sta- 
tionery store bearing her name, at 909 Kansas street, 
to J. Thomas Grogger. He announces that Warren B. 
Hanson, who has been connected with the business for 
a quarter-century, will continue as manager, and other 
personnel will be retained. 
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ST. JOHNS TABLES 


% Write today for the ST. JOHNS catalog and fill your 
Army, Navy, Maritime and War Industry specifica- 
tions from their line of approved wood office tables. 


% As ST. JOHNS tables have been designed and 
manufactured in keeping with the nation’s war re- 
strictions on labor and materials, your orders will 
receive the greatest amount of delivery considera- 
tion that it is possible for a modern production 
factory to give them in preference to their war work. 


BUY WAR BONDS 






No. 28 Table Description 


% Selected Northern Oak in Office 
Golden or School Brown finish. 
Plank edge top 1)” thick with ex- 
tra frame underneath to prevent 
warping. Legs are 2%”, 6-foot 
length has 314” legs. Drawers are 
dovetailed front and back with Sizes: 

32 x 60 inches 
34 x 72 inches 













framed-in 3-ply bottoms. 5 and 6 
foot sizes have two drawers. 


St. Johns Table Company 


Chicago Office: 666 Lake Shore Drive, Chicago 
New York Office: 206 Lexington Ave., N. Y. C. 














Again we say: 
“Light is essential—vital to war 
industry.” 


EE 


Intense individual fluorescent 
light furnished by VAN DYKE 
increases the efficiency of every 
war job. 


All orders placed for VAN DYKE 
Fluorescent regardless of style 
must carry priority ratings. 


America’s Outstanding Manufacturer of Fluorescent Lights. 
Wire or Write for Catalog. 


VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 
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New »» ALL WOOD | 


CHAIR and STOOL 


With War Plant Acceptance 


Automatic... Ady 


TO VARIOUS HEIGHTS IN LESS THAN A SECOND 


for FACTORY and OFFICE 


ADJUSTABLE... 
Can be raised in less than a second by merely lifting 
seat. A control latch, released with foot, lowers seat. 
Automatic spring action makes adjustment positive. 
Size A—Adjustable from normal 24" height to 26", 
28'' or 30". > 
Size B—Adjustable from normal 18" height to 20°’, 22" 
or 24". 
Foot rest that raises and lowers with seat furnished if 
desired. 


POSTURE... 

Saddied seat for maximum comfort. Back 
adjustable for height—can be tilted for 
proper support. Back rest curved to sup- 
port Lumbar regions. These principles of 
correct posture are found only in the most 
expensive Office Chairs. Use of chair will 
conserve energy, reduce fatigue—and in- 
crease war production. 


CONSTRUCTION ... 
Tongue and grooved joints in pedestal are 
reinforced with screws and dowels. Legs 
attached with screws and glued to pedestal. 
Adjusting column is recessed, dowelled and 









screwed to supporting members. Back sup- “ECLIPSE” 
port recessed and screwed to seat support. pi 2 adel 
MATERIALS .. . 


Made entirely of selected hard woods. Finished with two coats of 
Best Lacquer in olive green—Government approved. 


*“Complete details and prices on request 


The THEODOR KUNDTZ CO. 


CENTER AND WINSLOW ‘STS. 
CLEVELAND, OHIO 














Digging buried treasure may be fun, but — dig- 
ging for facts buried in card files is far from funny! 
Cook’s File Signals attached to file cards, provide 
the needed facts at a glance. Styles to meet 
all filing needs, and each style available in 12 
permanent, non-chip colors. 


COOK’S STEEL FILE SIGNALS 


The H. C. Cook Co., 14 Beaver St., Ansonia, Conn. 
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TEMPOGRAPH “SUCCESS STORY” 

An example of what can be accomplished with a 
specialty line, is the “success story” of Tempograph 
Sales Company, San Francisco, Calif. 

Walter Radell, owner of the company, has just an- 
nounced the removal of the firm’s offices to ground 
floor space in the Underwood Building on Market 
Street in the heart of the business section of down- 
town San Francisco. 

Tempograph Sales Company is the exclusive dis- 
tributor for Tempo duplicating supplies in Northern 
California and Nevada. A branch is maintained in 
Oakland, Calif., and numerous sub-dealers are located 
throughout its marketing territory. 

In the new location the company has its sales room 
opening on Market Street at the main entrance of 
the Underwood Building, with conveniently located 
stock and shipping departments on the ground floor 








a Sd a 


STORE OF TEMPOGRAPH SALES COMPANY, 
SAN FRANCISCO, CAL. 


and substantially more space than formerly for the 
servicing of duplicating machines. 

The success of this business in a highly competitive 
territory is a testimonial to free American enterprise. 
It proves again that all that is needed in this country 
is a good sound product, hard work and a spirit of 
sincere service. 

Mr. Radell, a native of Minnesota, came to the Coast 
in 1927 and went to work as an office boy for the 
Tempograph Sales Company. He worked up to owner- 
ship of the company in 1932, during the depths of the 
depression. His main assets were his own enthusiasm 
and the complete line of duplicating supplies which 
he carried. 

The advent of the film stencil in 1938 gave Mr. 
Radell an exclusive product and he made the most of 
it, extending his operations and adding to his sales 
force to give the new item the widest possible ex- 
ploitation in his territory. 

Mr. Radell’s sales medium in the past has been 
territory salesmen whose basic technique was to call 
constantly on active accounts and prospects. Today, 
with the shortage of salesmen, he has resorted to con- 
sistent direct mail advertising and outstanding window 
displays as a means of maintaining sales contacts. 
All advertising is under the supervision of William E. 
Daniels, who has been with Mr. Radell for the past 
eight months. Duplicator manufacturers and dealers 
throughout the country are familiar with Mr. Daniels’ 
photographic and impression stencil work, which has 
had wide recognition for a number of years. 

The Tempograph customer list today includes many 
of the largest corporations in Northern California and 
a good share of state, county and city offices. The 
firm is recognized as one of the most active and pro- 
gressive in the state. Mr. Radell is extremely “adver- 
tising-minded,” and for several years in succession has 
maintained a striking booth at the Business Shows of 
Progress in Northern California. 
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WE CAN SAVE 
MAN POWER BY 
SPEEDING UP 
OFFICE ROUTINE 













BUY 
MORE 
WAR 

BONDS 
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IN WAR AS IN PEACE GLOBE- WERNICKE 
OFFICE ACCESSORIES ARE PROVING TO 
BE INDISPENSABLE BUSINESS HELPS 


Most of the industries engaged in war work as well as other 
business concerns are in urgent need of Globe-Wernicke office 













accessories and supplies. They save man power and help solve EVERYDAY FILES 
- Onn Ban Suave the vital problem of speeding up war work and business routine. Needed in, offices met 
Wide hand openings on all Anticipate your customers’ needs and order a reasonable several styles, indexed 
caste as habdle bebere quantity of useful and dependable Globe-Wernicke pee rgarnagy Liew Nes 
standard and legal sizes. 


products today 


Designed for efficiency. 
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AGATE CARD INDEX TRAYS 
Made of heavy binders’ board DOCUMENT FILE 





Easy to see... . easy to 
find . . . no st or 
bending to read ex- 
ing; inserts removable, 





. . . wood bottom .. . steel 
follower . . . 3x5", 4x6", M reprint — changes made easily. 
8x8", 6x9” and check file ade of heavy binders’ board 

¢ with exposed edge and cor- 





sizes. Practical... economical. ; ; 
ners reinforced .. . three sizes. 





BOX FILES 


Made in letter and legal sizes 


“RECRUIT” WOOD CARD 
. . indexed alphabetically. INDEX CABINETS 





Available in one and two-drawer 





Used in nearly every office 

and for personal filing .. . oo 2 4x6" and 

practical and inexpensive. ‘ cards. Finished in at- 
tractive medium dark green. 








lobe-Wernicke 


Ol slelisarlimmelarie 


MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
Service Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Stee! 
and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving. 
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PEERLESS KEY-IMPERIAL Unfair 


to International Association of Monkey Wrench Throwers 


Maybe they think they are more important that the Royal Air Force—this PEERLESS KEY-IMPERIAL crowd! 
We put goo in RAF engines and ice on wings. We made pilots go into tailspins when they wanted to 


barrel-roll. . . . 
But at PEERLESS KEY-IMPERIAL they won't even let us throw one teeny little monkey wrench into a carbon- 
izing machine. As for the ribbon inking equipment—we couldn't even get near it. 


They told us in no uncertain terms that 
PEERLESS KEY-IMPERIAL Ribbons and Carbons 
must maintain pre-War standards of quality. And 
with that they gave us the bum's rush out. 


There ain't no justice. 


Yes Mr. Dealer, we are still making 
excellent grades of merchandise worthy of 
our reputation—still pricing them at a level 
which allows you a liberal margin of profit. 

You see, we are conscious of the fact 
that some day the War will be over. 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 
NEW YORK OFFICE, 321 Broadway 


THE KEY MEN OF AMERICA . . . Manufacturers with the dealers’ viewpoint 
DETROIT, 37 Linden St., River Rouge, Mich. * CHICAGO, 179 W. Washington Street € LOS ANGELES, 528 S. Spring Street 
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EDWARD S. WOOD, SR. 

After an illness lasting a year, Edward S. Wood, Sr., 
chairman of the board of directors and president of 
the Esterbrook Steel Pen Manufacturing Company, 
died March 22 in Cooper Hospital, Camden, N. J. He 
was seventy-five years of age. 

Entering the employ of the pen company as an 
errand boy October 1, 1887, Mr. Wood served it for 
fifty-six years. His first promotion came when he was 
made an operator of the freight elevator and later he 
became manager of the school department. 

In 1909, he was named assistant treasurer and suc- 
ceeded his father, Alexander C. Wood as treasurer on 








THE LATE EDWARD S. WOOD, SR. 


March 15, 1910. He held this office until March, 1930, 
when he was elected president following the death of 
J. Henry Longmaid. In 1938 he was chosen board 
chairman. 

Born in Camden August 7, 1868, Mr. Wood was a 
descendent of early settlers in Burlington County, 
New Jersey. He was the son of Alexander C. and 
Mary Emma Stokes Wood, a member of the family 
which founded Moorestown, N. J. He was educated in 
Quaker schools and the Westown School, Westown, Pa. 

In 1896, Mr. Wood married Mary W. Reeve, daughter 
of R. H. and Sarah C. Reeve, Camden. Surviving are 
the widow, three sons, Robert N. Wood and Richard 
R. Wood, both of Moorestown, and Edward S. Wood, 
Jr., Cambridge, Mass., and seven grandchildren. Robert 
Wood is widely known throughout the trade as sales 
manager of the Esterbrook company. 

Mr. Wood for many years was a director of the Cam- 
den Safe Deposit & Trust Company of which his 
father was president at the same time he headed the 
pen concern. When the Camden Safe Deposit com- 
pany was merged with the West Jersey Trust Company 
to form the Camden Trust Company, Mr. Wood con- 
tinued as a director. 

He also was a director of the Camden Fire Insur- 
ance Association, a member of the Camden County 
Chamber of Commerce, a director of the U. S. Trade- 
mark Association and one of the founders of the 
Riverton Country Club of which he was a one-time 
golf champion. 

Other business associations included directorships 
in the Cinnaminson Building and Loan Association 
and in the Cinnaminson National Bank and Trust 
Company. For many years he was a member of the 
board of managers of the Cooper Hospital, where he 
died, and at the time of his death was chairman of 
the board’s property committee. 

A charter member of the Philadelphia Stationers 
Association, Mr. Wood also was a lifelong member of 
the Society of Friends. He enjoyed hunting and fish- 
ing and devoted much of his recreational time to 
these activities. 

+ i | 


E. C. BUDGE 
The death took place recently in Montreal, Que., of 
Edgar Campbell Budge, president of the Budge Carbon 
Paper Manufacturing Company, of that city. Born in 
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WAR TIME IS 


NO TIME FOR 


“COLLAPSIBLE” Pencils F 













Today your customers want pencils 
that can stand hectic wartime pres 
sure, and come through with flying colors. 








Offer them TEMPLAR DURO Lead! 

There’s an assurance of satisfaction that goes 

with each TEMPLAR DURO Lead pencil 

you sell. That's because Templars are al 

most UNBREAKABLE .. . have double the 

strength of average 5c pencils, plus a vel- 

vety-smooth writing quality that wins users 

instantly. 

TEMPLAR DURO Lead pe nes are sold 

only through regularly established deal 

ers. Write today for samples and prices 

and the TEMPLAR Personalized " 

Sales-Building Plan. MAKE THIS 
SCALE TEST 

RELIANCE PENCIL CORP. pee pny tg 

Dept. M-7, Mt. Vernon, N. Y. codnany Sonu 


have an average 
breakage point of 9 
tbs. pressure. Test o 
TEMPLAR on your 
scale, and compere! 





















‘Templar 
DURO Lead PENCILS 


U.S. Patent No. 2.131.857 








POCKET SEALS oF QUALITY 





The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 


“BEST SELLER” for 40 YEARS 


THE NOTARIES FAVORITE 











The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 






HEAVY PAPER a , 
Ea paeNG ( "OFFICIAL 
A CORPORATE SEAL CO 
POCKET SIZE P 


FURNISHED IN 3 SIZES 








FREE LEATHERETTE POCKET CASE with EACH SEAL 





MANUFACTURED BY 


MEYER & WENTHE, Inc. 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 








PLACE YOUR ORDER WITH YOUR LOCAL 
MARKING DEVICE DEALER 


























Colorful Counter Cards 


For quick That Attract Sales 


PROFITS on Crame 
Make Your Store 
GLOBES AND MAPS 
Headquarters @ Everybody wants a world map or 


globe to follow the Global War. Cash 
in on this demand now. Put the 
Cram Display Cards in your window, 


for 


CRAM 
WORLD 


P S Anticipate your needs. Keep your 


and map and globe stock fresh. Order 


GLOBES Hii 


THE GEORGE F. CRAM COMPANY, INC. 


Maps, Atlases, and Globes since 1867 ¢ 730 East Washington St., Indianapolis, Ind. 


on your counter—near your globe 
and map display—and you'll sell more 
globes and maps than ever before. 


today from your catalog or write for 

















ELIMINATE 
wey) ) a 1) ) 


TEMPO Film Stencils produce cleaner copies 
The FILM molds and holds every letter in place, 
eliminating type-filling and cut-outs of loop 
letters. 


Write for TEMPO’S Trial Offer 
MILO HARDING COMPANY 


436 West Pico Blvd., Los Angeles, Calif. 
617 Commonwealth Annex, Pittsburgh, Pa. 


FILM STENCIL 
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Montreal, sixty-one years ago, he was educated at the 
Montreal High School and later joined the Sherwin 
Williams Company, paint manufacturers, as a clerk, 
where he rose to the position of sales manager and 
assistant to the general manager. In 1913 he acquired 
the Wilson Carbon Paper Manufacturing Company, 
and gave it his own name, making it one of the largest 
concerns of the three in Canada. He was chairman of 
the Carbon and Typewriter Ribbon Industry Advisory 
Committee to the Wartime Prices and Trade Board, 
his assistance being of much value to that body.—SJL 
+ 
W. G. ROBBINS 

W. Grover Robbins, prominent businessman and 
civic leader of Rocky Mount, N. C., passed away on 
March 22 at the age of fifty-three, following a heart 
attack suffered on March 13. 

Mr. Robbins, a native of Wilson County in North 
Carolina, had made his home in Rocky Mount for the 
past thirty-eight years. He established the Carolina 
Office Equipment Company in 1921 and was owner and 
manager until the time of his death. 

He was married to Miss Helen Austin of Tarboro, 








THE LATE W. G. ROBBINS 


N. C., in 1918 and she, a son, Charles Austin Robbins, 
a daughter, Helen Chisman Robbins and a sister, Ida 
Robbins survive. 

As a member of the First Baptist Church, Mr. Rob- 
bins served as deacon for many years and was chair- 
man of the board of deacons for a period of time. He 
was also treasurer of the church at one time. An 
active Kiwanian, he was a past-president of the local 
club, and also served as lieutenant governor of the 
Carolinas district. He was on the fuel committee of 
the War Ration Board, was a former president of the 
Chamber of Commerce and the Merchants Association. 
In 1939 and ’40 he was governor of District No. 4 of 
the National Stationers Association. 

Mr. Robbins was greatly admired by all with whom 
he came in contact and will be missed by everyone 
in the community. His genial spirit has endeared him 
to all who have been privileged to know him. 

The business will continue under the managership 
of his son, who has been a partner in the enterprise 
for some years. He has issued a statement giving 
assurance that the policies established by his father 
will be continued. 

+ + - 


J. R. NORRIS 

James R. Norris, National Blank Book Company’s 
southern sales representative, died suddenly on March 
25, in Atlanta, while on one of his regular sales trips. 
His loss will be keenly felt both by his company and 
his many dealer friends in the territory he served 
so well. 

Jim had the knack of making friends and Keeping 
them. His efficient service, so well known by his 
trade, was the result of hard work and his excellent 
knowledge of his job. This knowledge came from ex- 
perience in three branches of the business. For three 
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SPEEDING UP WAR PRODUCTION 


@ If your customers have war 
contracts, they are prospects for Lyon 
Shop and Storage Equipment. Selling 
it now is simply a matter of exposing 
it. The dealers who are promoting the 
Lyon line are getting the business. 

Sales records from all parts of the 
country prove the interest in Lyon 
Equipment and the effectiveness of 
Lyon's magazine and direct mail ad- 
vertising. Mail coupon for full partic- 
\ ulars on Lyon sales promotion de- 
signed to work for you. 

LYON METAL PRODUCTS, INCORPORATED 


General Offices: 2805 Madison Ave., Aurora, Ill. 
Branches and Distributors in All Principal Cities 





3-Shift Work 


Benc 
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LYON METAL PRODUCTS, INCORPORATED 
2805 Madison Ave., Aurora, Ill. 
Send details of Lyon advertising and merchandizing 
co-operation 
Also catalogs covering Lyon Shop Equipment and 
Lyon Wood Storage Equipment. 
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“Good and Sufficient’ 


The V Number 
Jasper Chair Company 


For "Good and Sufficient’ reasons and according to the 
demand by war industries for raw materials previously 
used, all war models differ from what previously was 
available for the purpose. A happy result as developed 
in the V Number JASPER CHAIR COMPANY chairs, com- 
bines perfect durability, personal safety and allwood 
chair comfort with pleasing details of design. 





No. 100 quartered oak. No. 104 


To meet the user's need in the present situation, the manu- Sock, walent ox mahnouny fa- 
ish. No. 104T with turned posts. 


facturer must have a clear and definite understanding of 





what features can temporarily be dispensed with and re _ 
what others must be maintained regardless of avail- ye" 
ORY 


ai 
ability, other tendencies of supply and demand, or the p> 


state of the nation. 


Long known as practical demonstrators of 
the slogan ‘The Right Chair at the Right 
Price’ JASPER CHAIR COMPANY con-- 
tinue to emphasize both these values in the 


V Number chairs. 


Our pride of accomplishment and confi- 
dence in the quality of the V number is 
based on first hand knowledge—as is our 
regret that wartime conditions prevent our 
meeting all the wishes of our many good 
and faithful dealers. That is our present 


problem—one we are determined to solve. 





No. 88 mann pos- 
ture chair. Solid walnut, 
quartered oak, birch in 
walnut or mahogany fin- 






: ish. 
~~ Extra Height Unit 


rend, —Now supplied with every pedestal chair, at- 
Ei tached to the spider plate. If user prefers a 
higher than standard 18-inch seat height, he 






| removes the set screw on the side of the base 
i hub and lifts the chair off the base. He then 
No. 200 stenographer — detaches the height unit and places it in the 
chair. Plain oak or birch "4 bottom of the hub socket. Next he replaces the 
in walnut or mahogany Gi chair on the base and secures it by putting the 
finish. Also in quartered set screw back in position If a lesser adjust- 
ment is desired, the unit is easily cut down t« 

correct height. 




















oak. 


JASPER CHAIR COQ. 





JASPER IN DIANA 





Geo. A. Litchfield, Sales Mgr. 


REPRESENTATIVES: 
E. W. Thomas (Southwest) James S. Fowls, (Southern) W. H. Brown, (Chicago-Midwest) S. H. MacDonald, (West) R. J. Freeman, (Eastern) 
Box 3493 Peninsula Station 3414 Euclid Heights Blvd. 6708 Glenwood Ave., Chicago 405 Orpheum Bldg. 383 Madison Ave. 
Daytona Beach, Florida Cleveland, Ohio (Phone ROGers Park 3644) Seattle, Wash. New York, N. Y. 
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years he was with the Kalamazoo Loose Leaf Com- 
pany as a direct seller. He had also been a retail and 
wholesale stationer, and for six years he had been 
buyer and in charge of the wholesale department of 
H. & W. B. Drew Company, Jacksonville, Fla. Since 
1929 he has been a member of the National Blank 
Book Company staff. 
+ +§ 


PERCY N. OSBORN 

Percy N. Osborn, former manager of .he Underwood 
Typewriter Company and the Royal Typewriter Com- 
pany branches in Springfield, died April 12 at his home, 
27 Woodlawn place, Longmeadow, Mass., at the age of 
seventy-one. 

Mr. Osborn had conducted the Office Supply Com- 
pany at 292 Worthington Street, Springfield, for the 
past ten years. He was a 32nd degree Mason, belong- 
ing to the Roswell Lee Lodge. 

Surviving are the widow, Mrs. Harriet Greene 
Osborn, a daughter, a grand-daughter, and a sister, 
Mrs. Selina Osborn, of Brooklyn, N. Y. 

Funeral services were held Thursday, April 15, the 
Rev. Richard P. Carter of the Suffield Congregational 
Church officiating. Cremation followed. 


+t + 
D. A. DAVIS 

Dwight A. Davis, founder of Davis & Banister, Inc., 
died in Worcester, Mass., Saturday, April 17, at the 
age of ninety. 

A native of Sturbridge, Mass., Mr. Davis was the 
son of John W. and Abby Davis. In 1876, he was co- 
founder of Putnam & Davis Stationery Company. 
Charles H. Banister joined the company in 1888, and 
upon Mr. Putnam’s retirement in 1907, the name was 
changed to Davis & Banister, Inc., which it has re- 
mained since. Mr. Davis retired in 1921 and was suc- 
ceeded by Charles E. Pierce, Jr., who is now president 
and treasurer. 

Mr. Davis was a member of the First Unitarian 
Church. Surviving are a daughter, Miss Bertha Davis 
of Worcester, Mass., one nephew and two nieces. 


+ bt + 
R. W. BOWLER 

Ralph W. Bowler, for the last twenty-eight years 
vice-president and general sales manager of the Buck- 
eye Ribbon & Carbon Company, Cleveland, died there 
April 18 at Lakeside Hospital after a short illness, at 
the age of sixty-three. 

For many years prominent in the industrial and 
civic life of Cleveland, Mr. Bowler was a member of 
the Cleveland County Club, the Cleveland Athletic 
Club and Windermere Lodge, F. and A. M. 

Surviving are his wife, Mrs. Mary Scane Bowler; 
three sons, Norton P. of Warren O., and Walter S. 
and Ralph Jr. of Cleveland, and a sister, Mrs. Florence 
Robinson.—BJ 

+ + - 


EDWARD KAY 

Edward Kay, manager of the Halifax, N. S., branch 
of Remington Rand, Inc., died at his home in that 
city recently. From a local funeral home the body 
was taken to Sydney Mines, N. S., where the funeral 
was held and interment made. During the day of the 
funeral the Halifax office, showroom and warehouse 
of the firm were closed. 

Mr. Kay had been active in the office appliance field 
in the eastern provinces for many years, and had been 
particularly well known in Nova Scotia, where he sold 
the Remington Rand line-—WJM 

+ - + 
CAPTAIN GEORGE STUTT 

Capt. George Stutt, for many years associated with 
his father in the paper manufacturing business of 
James Stutt & Sons, Hamilton, Ont., died recently in 
his eighty-first year ix the Hamilton General Hospital. 
He early identified himself with the 129th Battalion, 
Dundas Regiment, being quartermaster of it during the 
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CANT-SLIP 


RENEWS 
RUBBER ROLLERS 


Cant-Slip is in demand today. Every office needs 
it for aging typewriter rollers. Cant-Slip retails 
for 50 cents, offers you a good profit, and guar- 
antees satisfaction to the user. Order and display | 
Cant-Slip today. Write for free advertising aids. | 


CLAR-O-TYPE 


Cleans Type Instantly 


Dealers everywhere are reporting increased sales 
of Clarotype. When you feature Clarotype it 
creates repeat sales for you. Increase your type 
cleaner sales and profits with this national leader. 
Write today for prices and free advertising aids. 


BOTH PRODUCTS ARE NON-INFLAMMABLE 


THE CLAROTYPE CO., INC. | 


16-F HUDSON STREET NEW YORK, N. Y. 





















Your Caslomott 


—with A-l-J Priority 
Ratings can now get 


Due= Jang 


LOOSE LEAF COVERS 





—with their built-in metal fasteners and 


metal eyelets. 


A Big Labor saver in the bindery 
A sizeable Money-maker for you 


A Real Customer friend-winner 


FREE Samples mailed promptly on re- 
quest. Pin this ad to your letter-head for a 


complete set of sales-winning samples. 


ELLINGSWORTH MFG. CO. 


200 SOUTH PEORIA STREET CHICAGO, ILLINOIS 
TELEPHONE ® HAYMARKET 1722 
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| 
WARSHAW INDEX CARDS 


You can see and feel the extra value in 
WARSHAW INDEX CARDS. They are 
always crisp, bright and clean for they 
are made from sound bristol stock. 
WARSHAW's fully automatic machinery 
guarantees complete uniformity of mar- 
gins and ruling. Rotary cut on 4 sides. 








Remember there is a difference in 








& 
index cards. So be sure to sell your 
ROLL LABELS 
wenent customers WARSHAW Index 
INDEX CARDS Cards and you will always be sure 
REINFORCED you are right. 
FOLDERS 
PROTEX The Warshaw Mfg. Co., Inc. 
STICKONS 1 Main Street 6 Brooklyn, N. Y. 
MENDING TAPE 
GUMMED 
INDEX TABS 

































Tomorrow’s Leaders 
will come from 


America’s Schools! 


School chairs 
made by Jasper 
Seating Co. ren- 
der an essential 
service to Amer- 
ica’s schools. 
Sturdily built 
and comfort- 
able, No. 109— 
tablet arm chair 
deserves the con- 
sideration of 
every school 
supply dealer. 
Complete infor- 
mation on re- 
quest. 


Jasper Seating Company 


JASPER, INDIANA 


REPRESENTATIVES 
CHICAGO: L. H. Farber, 30 E. Congress St. Phone WESster 3217 
NEW YORK: Office Furniture Warehouse Co., 573 Broadway 
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last war. He was a popular and esteemed member of 
Dufferin Masonic Lodge. Surviving are his widow, one 
son, George B. Stutt; and one brother, W. J. Stutt, all 
of West Flamboro Township, near Hamilton.—SJL 


tt + 


H. 0. CROSBY 

Hale O. Crosby, sixty-eight, died March 23 after a 
three months’ illness, at Warren, O. In 1911 he 
founded the Crosby-Mook Typewriter Exchange, retir- 
ing five years ago because of ill health. He was vice- 
president and director of the First Federal Savings & 
Loan Company. His wife, Daisy Clawson Crosby, a 
daughter, Mrs. Mandine Cole, Butler, Pa.; two brothers, 
and a sister survive—AK 

———7—<—- —_—- 
“DECALOGUE OF DO’S FOR THE DURATION” 


In striving to keep typewriters clicking for the dura- 
tion, The Stationery Store, Renton, Wash., a commun- 
ity south of Seattle, has offered a “Decalogue of Do’s” 
for stenographers, consisting of ten simple ways of 
co-operation in Keeping machines in good condition. 
They are: 

1. Brush erasures and dirt on typebars toward the 
front of the machine. 

2. Clean type with cloth or brush slightly moistened 
with cleaning fluid. 

3. Move carriage to extreme right, clean carriage 
rails; then reverse operation. 

4. Brush dust from typebars. 

5. Always cover machine when not in use. 

6. Prevent paper slipping by cleaning rubber rolls 
with cloth slightly moistened with cleaning fluid. 

7. Remove roller and brush out dirt particles. 

8. Save roller by inserting two sheets at a time. 
Use back sheet over and over to conserve paper. 

9. Keep particles from falling into machine by mov- 
ing carriage to extreme end when erasing. 

10. Change ribbons correctly. Jiggle or tap them 
lightly. Never force them on shaft. 

In this advertising, The Stationery Store bolsters 
the appeal by urging “preventive maintenance.” Peri- 
odic inspections by servicemen are recommended, and 
typists are warned against the dangers of oiling their 
own machines. On its ads, the concern uses a large 
illustration of a typewriter with the caption, “Not 
for Sale... For Love or Money... But We Can Make 
Your Present Typewriter Outlast the War.”—CML 


a 
ELMER YOUNG FINALLY TAKES A VACATION 


Although Elmer Young, head of the Young Office 
Equipment Company, Chicago, has taken a few days 
off now and then for hunting trips or other short 
periods of recreation, he has had no real vacation in 
five years. Early in March his business associates and 
members of his family convinced him that he should 
take at least a month off and forget about business. 
Accompanied by Mrs. Young, his daughter-in-law and 
grandchild, he journeyed to Lake Worth, Florida, 
where he stayed for about a month. While in the 
southeast he visited his son, Warren, who is in the 
Coast Guard. He returned to Chicago on April 2 
looking fit and happy and now convinced that vaca- 
tions are worth while. 

—— 
ELKINS-SWYERS IN NEW QUARTERS 

An impressive new red and green electric Neon sign 
went up recently to mark the new location of Elkins- 
Swyers Office Equipment Company, Wilhoit Building, 
Springfield, Mo. ’ 

In connection with getting settled in their new 
quarters, where along with increased floor space and 
much better lighting, the firm acquired fifty feet more 
frontage than their old McDaniel Street location 
afforded, the spacious windows along the seventy-five- 
foot front are being floored and built in for display 
purposes—EVH 
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our FOURTH 


Non-Metallic FASTENE® 
ince Pearl Harb° 


mum awake aeKkceKkKnxkkee 





When our war efforts demanded the 
conservation of metals, we created: 
Prongs 
/ firmly 


FIRST — Fastener No. 33 requiring 70% less metal. ‘ a 
locked 





SECOND — Fastener No. 10 made from Acetate. 


THIRD — Fastener No. 100 pioneering fibre fasteners 
and consisting of 3 parts. 


Easily 
interchangeable 


j product 











The Government is now requesting utmost economy in the 
use of fibre. Again we have answered the call. 











Our willing hands and minds succeeded in creating a new 
2 part fibre fastener, uniquely constructed from a minimum 
of material for maximum wear. It has all the desirable 








qualities of a perfect paper fastener and even more: Papers 
can be turned around and flatly opened as in a ring-binder. 


The savings in material and labor play their part in the fur- 
therance of our National war-time economy. Besides, they 
enable us to reduce the costs to the very lowest price. 


Why pay. more? 


SELL THE FASTENER THAT CAN'T BE BETTER — NOR SIMPLER — NOR CHEAPER 
+ * 
Nothing. equals ut! 


CUSHMAN & DENISON MFG. CO. 





220 FIFTH AVENUE NEW YORK, N. Y 
FASTENER DEPARTMENT 


























H. M. STORMS COMPANY 56! Grand Avenue, Brooklyn, N. Y. 
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An Instant Success — 


STORM SPIRIT 


A NEW SPIRIT 
HECTOGRAPH CARBON 


Here's a new spirit hectograph carbon for general use that 


assures better results at lower cost. Send for samples now. 
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Filing Cases 
“of wood” are 
efficiently 
carrying on. 
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FOR YOU Mr. DEALER: 7nhis advertisement is being 


brought to a reader audience of 2,187,879 interested individuals in 
the art and engineering fields. If you do not stock this book at present, 
| get in touch with us at once for details... Higgins Ink Co., Ine. 








ns os Cerca 


‘ou may have one or many bottles 
of Higgins Inks on hand, but we 
know you haven’t this new Book 
on Lettering with Higgins Inks. 

32 Seript Alphabets chosen for 
range and character are part of this 
book that you will truly welcome. 
Many passages on manuscript let- 
tering and engrossing. Illustrations 
on every page. 


PRICE ....50c PER COPY 


Art Teachers writing on School 
stationery and mentioning this f 
~ 


HIGGINS american prawine Inks For Script Lettering 



















So 
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publication are entitled to one 
eee ae >> copy Free of Charge. 
m | . ‘i This offer good only for month 
' j I) om [.\ h Pe Ue [.\ he in which this ad is published. 
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IT’S GOOD 
FAULTLESg 


*THUMLOK-.« 


SECTIONAL POST BINDER 


DISTINCTLY DIFFERENT AS TO MECHANISM AND CONSTRUCTION 
... AND MOST RIGID TESTS HAVE PROVEN IT TO BESO GOOD... 
THAT IT WILL BE THE ONLY SECTIONAL POST BINDER THAT WE 
WILL MANUFACTURE FOR THE DURATION... 





.. + YOU WILL BE 
PLEASED WITH 
ITS EASE OF 
OPERATION 





ALL STANDARD 
BINDINGS... 
IN STOCK AND 
SPECIAL SIZES 


STATIONERS LOOSE LEAF CO. 


524 N. Broadway, MILWAUKEE . . NEW YORK, 114-116 E. 13th St. 













































Save Time 
and Stamps 


with the 


MULTIPOST 
STAMP AFFIXER 


Pays for itself in time 
and postage saved. Holds 
coil of 500° stamps. 
Write for folder. Also 
send for helpful litera- 
ture on our Com- 
plete Mailroom 
Service — NPM 
Metered Mail Sys- 
tem, Postal and 
Parcel Post 
Seales, Letter 
Openers and 
Envelope 
Sealers. 


NATIONAL POSTAL METER CO., INC. 


Rochester, New York 
BRANCHES AND AGENCIES IN PRINCIPAL CITIES 











PREMIER 
CUTTING BOARDS 


Are Essential 
Wartime Office Tools! 





Protected by 
U. S. Patent 
No. 2,256,606 


Premier Cutting Boards are playing a great part in the war 
effort. United States engineering blueprint departments and 
other government agencies are using Premier cutters in the 
process of preparing vital war materials with which ‘to beat 
and cut up our enemies." Let's not delay . . . now is the time 
to put the finishing touches on the axis defeat. Sell and win 
with Premier cutters. United we stand for a speedy Victory. 
Please note: Premier cutters are sold on priorities only. 


PHOTO MATERIALS CO. 


1323 S. Michigan Ave. CHICAGO, ILL. 


Representatives 
Fred Deutsch, 3525 Southwestern N. LL. & K. W. Zeagier, 1709 W 
Bivd.. Dallas, Texas—Texas and Okla Eight St Los Angeles, Cai. 


Milton Stone, 30 Church St., New R. E. Horter. tnag.. Ili.. Mich Ohio 
York City, covering New York 2523 W. 109th P!.. Chicago, t!! 
Harry Henkel, 62 Castie Dr., $. Lichtenstein. 1228 Locust Ave 


Oakland, Cal. Philaceiphia, Pa. 
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SAN ANTONIO HOST CITY FOR NINTH 
DISTRICT CONVENTION 
(Continued from page 35) 
let down will find many of their old, regular customers 
going elsewhere. : 

“First, we must consider our position in the present 
crisis. Much is said about the production of planes 
and armament, of tanks and equipment for our fight- 
ing forces. But when all is considered, none of this 
work could be carried out without the hearty co-opera- 
tion and assistance of the commercial stationer. It is 
he who provides the forms whereon plans are made, 
records are kept, and orders are dispatched. 

“In this world of ours, man and the human mind 
stands out above all. The elephant is more powerful, 
birds are swifter in their flight, the monkeys are more 
agile, but the mind of man is supreme above all, for 
herein lies the ability to think and to work, and the 
man who does this is the master of his own destiny. 

“The will is the master implement in human 
achievement. Spirit and determination build up the 
will to win. And the will to win is the greatest human 
power in the realm of civilization.” 

Tim Harvey, retail sales manager for Paul Anderson 
Company, San Antonio, followed Mr. Lowe with an 
interesting address on “Selling Stationery to the Man 
in the Service.” Mr. Harvey opened his talk by point- 
ing out that the serviceman was a very liberal spender 
of his own money for those items which he needed 
but which were not issued by the quartermaster de- 
partment, since such items facilitated his work and 
helped in attaining promotion in rank. He likes a 
familiar greeting and likes “to be called Corporal, 
Sergeant, Lieutenant, or Captain, as the case may be. 
He usually has some specific purchase in mind when 
he enters the store, but when this has been attained, 
he is a ready prospect for other suggested purchases.” 
Mr. Harvey related how an officer had entered the 
store for a small purchase and before leaving had 
placed an order for a $500 walnut office suite. 

Window displays, Mr. Harvey continued, do much to 
bring the serviceman into the store. Items most popu- 
lar include protractors and scales, flight calculators, 
pilot books, photostats, fountain pens and fountain 
pen repair work, slide rules, rubber stamps, indelible 
stamp pads, stationery embossing and engraving, 
printing, card index systems, scotch tape, engineering 
instruments, dictionaries, bill folds, playing cards, 
hectographs, map tacks, signals, maps, and numerous 
other items. His company, he reported, has developed 
several items made of celluloid which are proving 
popular. 

“There is not a day passes but what our sales on such 
supplies will run from fifty to several hundred dol- 
lors,” Mr. Harvey concluded. 

W. Neil Stewart, Stewart Office Supply Company, 
Dallas, followed Mr. Harvey with a discussion on “The 
Transportation Problem.” This was carried out more 
in the form of a forum, Mr. Stewart relating the ex- 
periences of his firm, and members of the audience, 
in turn, telling what they had done to work out this 
problem. Mr. E. C. Wilson, Wilson Printing & Sta- 
tionery Company, Houston, reported that the mails 
were used by his firm in making deliveries when pos- 
sible, thus conserving use of gas. 

Col. Stanton T. Smith, commander of Brooks Field, 
San Antonio, spoke on “The Air Force in Combat,” 
reporting on the big job the air force was doing. “We 
are sending the cream of the world against the 
enemy,” he stated, “but it is necessary for us all to 
pull together.” 

The nominating committee reported, recommending 
H. C. Parker, lieutenant governor, as new governor, 
and Al Eisemann as the new lieutenant. They were 
unanimously elected to these offices. 

The meeting was concluded with a stirring address 
by the NSA secretary, Charles P. Garvin. In his re- 
marks, Mr. Garvin asserted that “while we all recog- 
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must support every cock-eyed politician who has a 
crazy idea. 

“We are fighting to preserve the idea that we have 
in America,” Mr. Garvin continued, “that the civilian 
and the soldier must fight shoulder to shoulder, and 
the battle line runs thru every factory, home, camp, 
office or farm.” 

He lauded the stationers and the industry by assert- 
ing that if “it wasn’t for the things wer’re doing, you 
wouldn’t have an air corps.” 

This concluded the business of the convention. 


The Entertainment Program 


Entertainment played a big part at the Ninth Dis- 
trict meeting. On Sunday night delegates were treated 
to “Una Noche de Fiesta” (The Night of the Fiesta) 
at La Villita, famous Old Mexico center in San An- 
tonio, with a dinner and some fine music. 

At noon, Monday, the stationers and members of 
the Texas Travelers Club, enjoyed a luncheon, while 
the ladies were treated to a luncheon at La Cos, a part 
of La Villita. This was followed by a boat ride up 
the San Antonio River, which winds its way through 
the business section of the city. 

Monday night the annual banquet was held in the 
ballroom of the Plaza Hotel, convention headquarters, 
with awarding of the prizes on the quiz program, fol- 
lowed by dancing. 

Then, of course, there was the Friendship Room, 
sponsored by members of the Texas Travelers Club, 
where the troubles of the day were replaced by spirits, 
served with ice and vichy water. 


Travelers Meeting 


The Texas Travelers Club met on Monday after- 
noon, electing the following to office: Bill Gigliotti, 
manufacturers’ agent, president; Tom Riley, Eberhard 
Faber Pencil Company, first vice-president; Fred 
Fenne, Associated Stationers Supply Company, second 
vice-president; Tom McClure, General Fireproofing 
Company, third vice-president; Dick Gage, Art Metal 
Construction Company, fourth vice-president and sec- 
retary; J. B. Peatling, F. S. Webster Company, treas- 
urer; and O. D. Mann, manufacturers’ agent, chair- 
man, executive committee. 


Highlights and Sidelights 


This convention marked the first time in which 
many of the stationers brought their wives and a 
ladies program was outlined. Under the capable lead- 
ership of Mrs. R. P. Grieve and Mrs. Al Eisemann, 
visiting ladies were shown every courtesy. The new 
policy was welcomed with enthusiasm by delegates, 
and it will probably be a feature of future conventions. 

R. S. Thorn, Paul Anderson Company, and chairman 
of hotel reservations and registrations, did a fine job 
in arranging accommodations for everyone. With 
crowded conditions, it took no small amount of real 
effort, and Mr. Thorn is entitled to a vote of apprecia- 
tion for his good work. Unfortunately, illness pre- 
vented his presence at the functions. 

* * * 

And another vote of thanks is due Al Eisemann and 
Johnny Wright for their good work in making the 
arrangements, getting up the program, and seeing to 
it that the convention was a success. It was no small 
task, but the job was done well, reflecting the ability 
of these men. 

- * - 

Did you Know that our worthy president of the NSA, 
Mr. Healy, was one of those who played an important 
part in the construction of the Panama Canal? This 
information was passed on by Mr. Garvin at one of 
the meetings. 


* *« 


Fred Deutsch, formerly president of the Texas Trav- 
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Amazing Sr 


The results achieved by the use of our 
No. 518 Semi-Opaque stamping Ink 
on all non-porous surfaces. It works 
equally as well on wax papers as on 
cellophane. Stays moist on the pad. 
Has no objectionable odor. Comes in 


two colors—red and black. 
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Made right — Priced right — 
Sold right. Here’s a ribbon 
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can turn into real profit. You 
can always count on our co- 


operation. 
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Complete details on request 


ALLEN & COMPANY 
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% Capacity for ten wheels. 


% Priced competitive to ordinary ma- 
chines of four and less actions. 


% UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


The 
ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue’ Brooklyn, New York 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago, Ill. 593 Market St., San Francisco 
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elers Club, and now with the armed forces, was sent 
this telegram: “Stationers And Travelers Glad To Hear 
From You. Sure Do Miss You A Lot. Best Wishes.” 
It was signed by Fred Fenne and Johnny Wright. 

In reply Fred wired: “Thanks a lot, Fred, for the 
telegram from you and Johnny. Am making applica- 
tion for a non-commission and it occurred to me that 
perhaps you could scare up a few letters of reference 
for me from some of the boys that know me. My mail 
address is 84th Service Squadron, 79th Service Group, 
APO 441, c/o Postmaster, Los Angeles. Best Wishes. 
Fred Deutsch. 

Friends of Bill Gigliotti, the new president of the 
Texas Travelers Club, will be interested to learn that 
he is now at the Mayo Clinic, Rochester, Minn., for 
treatment. He is reported doing well. 


—>-——— 


EIGHTH DISTRICT CONSIDERS WARTIME 
PROBLEMS 
(Continued from page 38) 

paper full of practical ideas for every day use. He 
organized his comments on the basis of nine subdi- 
visions—substitute or alternate products, the outlook 
for small business, heavy stocks vs. reduced stocks, 
post war merchandise, dealer co-operation with 
sources of supply, manpower shortage, etc. Because 
lines will continue to get shorter, he recommended 
exercise of initiative and dependence upon regular 
supply sources. Small businesses face difficult times, 
but the alert stationer will survive. ‘““Keep your money 
invested to the greatest and safest extent possible in 
good, salable merchandise,’ the speaker suggested. 
“The inventory control law and the growing mo- 
mentum of scarcities under military economy will 
tend to prevent overstocks.”’ 

In referring to what dealers can do to help jobbers 
and manufacturers, Mr. Malody made a plea for 
understanding and patience. He asked that dealers 
refrain from demanding too much special or rush 
services, consolidate purchase orders, and avoid un- 
necessary order-follow-up inquiries. 

As a fitting conclusion to his remarks, Mr. Malody 
said, “Let’s keep echoing the truth, ‘We are essential.’ ”’ 

The subject of paper curtailment was explained 
clearly and satisfactorily by Norman Altmann, vice- 
president of Butler Paper Corporation. He was confi- 
dent that by switching to lighter weights the sta- 
tioner should be assured of a satisfactory volume. 

Special recognition was given to Paul Baird of 
George E. Baird & Son, chairman of the Kansas City 
committee, and his co-workers; also to the Midwest 
Travelers Club for its wholehearted support of the 
governor. 

Kansas City was selected for next year’s gathering. 


—~— 


MIDWEST TRAVELERS ELECT 


The Midwest Travelers Club held its annual election 
April 3 at the Muhlebach Hotel, Kansas City, Mo., the 
meeting being in connection with the annual gather- 
ing of the eighth district stationers. Jack Ellis of F. S. 
Webster Company was elected president. E. J. Mitchell, 
manufacturers’ representative, was moved up to first 
vice-president and acting president since Mr. Ellis is 
serving in the United States Army. Austin Waterbury 
of The Carter’s Ink Company was elected second vice- 
president; Dan Consodine, Richard Best Pencil Com- 
pany, auditor; R. C. Moore, Columbia Ribbon & Carbon 
Manufacturing Company, secretary-treasurer Izzy 
Voda, Wallace Pencil Company, reporting secretary of 
the St. Louis district. Mr. Mitchell as top ranking offi- 
cer presided and commented upon the fact that al- 
though several had entered the armed forces during 
the year the travelers’ attendance was fifty-eight, or 
just the same as a year ago. 
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Electrics * Bookkeep- 
ing Machines * Cash 
Registers * Accessories 
Calculators * Supplies 


Portable Adding 
Machines * Standard 
Adding Machines 
Statement Machines 














WHERE PRECISION COUNTS! 


The same skill and production facilities, which 


have been responsible for the precision of R. C. 
Allen Business Machines, are now devoted exclu- 


sively to the manufacture of 


AIRCRAFT INSTRUMENTS 


R. C. Allen Business Machines are still on a limited 
production basis in accordance with the rulings of 
the War Production Board. 


¥& All R. C. Allen Business Mac now in use should be properly serviced by factory experts. Consult the classified phone 
directory for our local representative or write. 


K.C.Allen Business Machines 
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DEALERS! 


We again remind you that Office Furniture 
Dealers are doing a profitable business selling 
our Heavy Duty Tool Trucks to factories that 
have War contracts. They will furnish you 
the necessary (A-le or better) priority cer- 
tificates. 

These trucks are extremely essential fac- 
tory equipment on account of their time- 
saving, work-speeding qualities. 

Made in 3 different styles: No. 7170 with 
one tray; No. 7150 with 2 trays; No. 7160 
with 3 trays. For full deseription, see our 
catalog pages 30 and 31 or ask for our folders 
No. 871 on which you ean place your imprint. 


No. 7160 with 3 trays 


Drawer is extra 
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vio | YL STEEL Furniture 


Manufactured by 


SAVINGS THE TOLEDO METAL FURNITURE CO. 


BONDS and 
STAMPS 





1764 HASTINGS STREET 


TOLEDO, OHIO 
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Absolutely a non-curling Car- 
bon Paper. Lays flat when it's 
hot, humid or cold. 


Never trees or wrinkles when 
inserted into machine. Smudge- 
less. . 
Actual experience and tests 
show 35°, to 50°, more copies 
obtained from each sheet. 


e 
Universal because same sheet 
is efficient on standard or 


noiseless typewriters, billing 
or bookkeeping machines. 
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Unt Nev-R-Kurl was market- 
ed, what you could do with 
carbon paper was limited. Now 
Nev-R-Kurl is used exclusively 
by thousands of once skeptical 
buyers. It stands up, lasts long- 
er, makes more copies, isn't 
mussy. It’s economical. Finally, 
Nev-R-Kurl not only _ out-per- 
forms other carbon papers, but 
repeat orders prove it opens the 
door to hard-to-get accounts— 
and more profits. 
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THE BAINBRIDGE New Era FILE 
is more than an answer to a war time need 


Long Ago—Came the Wood File—Serving a Vital Business Purpose 


LATER — CAME THE STEEL FILE—A LONG STEP FORWARD IN EQUIPMENT 





And Now Comes An 
EK poch-Marking Innovation 
In Office Service 


the BAINBRIDGE 
New Era FILE 


Original — Different — A Permanent 
Contribution — Made of "ASBESTO- 
PLASTIC" with Steel Trim—Fire-Proof 








Strongly Built Four-Drawer and Single 
Drawer Files Available in Standard Let- 


) —Weather-Resistant—Vermin-Proof— ter and Legal Sizes. Made in Green. 
Sturdy—Good Looking—Economical— Single Drawer Files Can Be Built Up 
Durable — Its Stream-Lined Design Into Sturdy Two-Three-Four-Five-Drawer 


Saves Every Inch for Filing. —or higher—Files. 








oo peg iso Saves Critical Materials 

aa Immediate Delivery 
BAINBRIDGE. KIMPTON & HAUPT, INC. 
218 GREENWICH STREET NEW YORK, N. Y. 








... @ handsome eye-catcher 
for Father’s Day gift trade 


Both base and desk set are made of non- 
critical materials — yet you can depend 
on giving your customers all the well- 
known Handi-pen satisfaction. Choice 
of ivory, black or crystal glass. Set alone, 
with base, or double set with base (illus- 
trated) ... Here is the appearance, quality, 
and price range you need to make a fast- 
selling gift item...Stock up for Father’s 
Day. Write for descriptive circulars; 
also ask about the Steeless Kleradesk. 
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No. 380 A. C, 





No. 380 R. C, 


Two New Chairs 


BRIGHT Craftsmen have produced these two numbers to comply 
with present war-time restrictions of the use of strategic metals. 
The new swivel used on the revolving chairs is smooth, easy and 
positive in action and adjustable for height. 


Customed in full accord with the BRIGHT tradition for fine crafts- 
manship, which enhances the natural beauty of fine woods and 
beautiful, long-lasting leathers of your own choice. Made in 
mahogany, walnut or oak. 


These BRIGHT numbers are receiving ready acceptance every- 
where. Order sarnples for your floor today. 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
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DARNELL CORP. LTD., 
LONG BEACH, CALIFORNIA, 


60 WALKER ST.,NEW YORK,N_Y. 
36 N. CLINTON, CHICAGO, ILL. 
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WHAT IS SURPLUS? 

(Continued from page 56) 
because it is uneconomic to use it for a longer period. 
The principal item for consideration is the wages of 
the stenographer, the machine being merely the 
media through which a stenographer carries out her 
duties. After three years a typewriter is not in a con- 
dition which will enable the stenographer to give 100 
per cent results. It is therefore, too costly to retain, 
but such an instrument need not be considered as en- 
tirely surplus. It could be used in schools or by those 
amateurs who use a typewriter only now and again. 
It could thus provide an evergrowing field for these 
part-used machines. 

A more stern view may be taken as to the life of 
a large, high priced accounting machine; but again 
these should be considered, not so much on their 
initial cost or even their length of life, but on what 
they have provided as a result of their purchase. If, 
for instance, an accounting machine can be shown 
to have saved its cost in six or nine months, then 
surely it is unwise for its life to be extended beyond 
a period when it needs repair. 

It is conceivable, however, that such a machine, 
probably built specially for a particular purpose, would 
immediately become redundant, because this could 
hardly be used for extending the field of operation 
towards the experimenter. 

Furniture, particularly metal furniture, which could 
not wear out in the ordinary lifetime, but rather be- 
come antiquated in style, then might conceivably be- 
come surplus. A great deal of metal furniture will be 
available after the war. 

In England our problem will not be so great be- 
cause we Still have many thousands of offices fur- 
nished round about the Dickensian period. Many 
offices have been blitzed by bombs or destroyed by 
incendiaries. Quite a useful field, therefore, can be 
found for the disposal of steel furniture, but whether 
or not such disposal will be to the detriment of the 
trade in the future, it would be difficult to predict. 

Suggestions from readers would, however, be very 
interesting and very welcome, because this will be a 
real problem in, what we hope to be, the not too far 
distant future—SSE 
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TYPEWRITER SERVICE FEATURED 

“Except for government orders, business now con- 
sists of rentals and service, and we’re giving them 
plenty of that,” says Orville S. Traylor, proprietor of 
the Ozark Typewriter Company, 402 South Jefferson 
Avenue, Springfield, Mo. 

Accordingly Ozark’s window displays have been ar- 
ranged to conform with the times. Service available 
now is the theme in one window, and progress, looking 
toward tomorrow’s business the theme in the other 
window. 

In the first window are two Underwood typewriters, 
one badly battered and in need of a general overhaul- 
ing. The other is a similar model, newly overhauled 
and rebuilt, sporting new platen, new keys, etc. A 
large placard reads: 

“This typewriter is 33 years old. The same can be 
done with your machine.” 

The typewriters are appropriately labeled “Before” 
and “After.” 

In the other window is displayed a collection of old 
and ancient models of various makes, some of which 
would do credit as museum pieces. These are pla- 
carded: “Typewriters of the Past.” Elevated in the 
center background is a new latest model streamlined 
Woodstock, labeled “The Typewriter of the Future.” 
Blue ribbon streamers connect this display with the 
very oldest specimen in the center front of the window. 

Included in the display are such models as Rem- 
ington No. 1, Reliance, Hammond, Sholes, Denmore, 
Bennett, Yost, Blick, and others—EVH 
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e Whilins Duty mak 


To your Country and to yourself is to furnish the trade with the BEST: 


















“M&V" Typewriter Ribbons and Carbon Papers 
“THAT STUBBORNLY REFUSE TO WEAR OUT” 


Utilizing both tracks of a single-color Ribbon, reversing Carbon 
Paper topside down when worn, “conserve without curtailing busi- 
ness procedure”. 


Ask ‘“M&V" about other ‘conserve without curtailment” methods. 
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KROEHLER-MADE 
WOOD 


FILE CABINET 


For Immediate Shipment 


Your customers will buy this file with- 
out question, since the Kroehler name 
is nationally recognized for quality 
and value in wood furniture. 

This file is made to government speci- 
fications. It is sturdy enough to last 
throughout years and years of hard, 
everyday use. 

Surfaces are enameled olive green to 
match present equipment. Drawer 
side-arms operate on fibre rollers for 
easy tracking. Knobs, handles and in- 
dex plates are plastic. Available now, 
in letter or legal size. Phone or write 
for descriptive material and full spec- 
ifications. 


Ask about Tabulating Card Files for 
prompt shipment on priority orders. 


ASSOCIATED STATIONERS SUPPLY COMPANY 
229 So. Jefferson St. Chicago, Illinois 
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FOR WAR-TIME AND ALL-TIME RECORDS! 
WOOD-BACK PRONG BINDER 


| New conservation model—with minimum of metal and government approved—now avail- 
able in all sizes and four capacities, 1”, 114", 2” and 3°. Prong Binders are quick operating 
—sheets may be inserted or removed in a jiffy. The logical choice in place of Ledgers, Post 
Binders, Minute Books, Ring Books and other restricted devices. Immediate delivery—descrip- 
) tive literature on request. 


SOME PRE-WAR NUMBERS STILL AVAILABLE 


We still have a moderate inventory of Compression Back Ledgers, Chain Post Binders, Metal 
Hinge Post Binders, Catalog Covers, Ring Books, etc., made up prior to government restric- 








tions. Not all sizes in all styles but a good general assortment. Inquiries invited. 
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EARLY PREDICTIONS FOR METERED MAIL MAKE 
INTERESTING READING TODAY 


The archives of the former Multipost Company, 
Rochester, N. Y., contain many interesting items of 
record relative to the development of mail handling 
equipment. The Multipost Company, which had been 
engaged in the manufacture of mechanical stamp 
affixers and other mailroom machines since 1910, be- 
came a part of the National Postal Meter Company, 
Inc. on January 1, 1942. 

The NPM office sleuth recently came across one par- 
ticularly significant article among the Multipost col- 
lection. It is a yellowed clipping from the Washington 
Post of April 30, 1913. It tells the story of pioneering 
efforts in the development of metered mail machines 
in an illustrated article on the five denomination New 
Zealand postal stamping machine, the “grand-daddy” 
of all postal meters. Under the heading, “Is the Post- 
age Stamp Doomed?” the use of this remarkable in- 
vention was described as follows: “In the future, in- 
stead of buying postage stamps, ‘licking’ or otherwise 
moistening the gum on their backs and applying 
sufficient pressure to cause adhesion, all we may need 
to do will be to put our letters under a machine and 
turn a crank. The machine, which in New Zealand is 
rented from the postal authorities, records the amount 
stamped just like a gas meter and payment is made 
to a collector who calls at intervals.” 

The postage stamp is not yet doomed, although 
metered mail is an established method in most coun- 
tries and in America thousands of representative 
firms now use metered mail systems that in no way 
resemble a gas meter either in appearance or function. 
The original metering machine may have been con- 
ceived to do away with postage stamps but that the 
concept was too ambitious is evidenced in that there 
is increasing demands for NPM-made Multiposts as a 
speedy, mechanical method of postive stamp affixing. 


Dirigible vs. Airplane 


By curious coincidence the reverse side of the clip- 
ping carries a statement that might lead the reader to 
suspect that his eyes were playing tricks on him. By 
pictorial charts and asserted facts the story sets out 
to prove the superiority of the dirigible over the air- 
plane as a mode of travel and means of combat for 
the future. According to the story, “The war dirigible 
is better than the war aeroplane. It has a radius of 
action of 500 miles as compared with the aeroplane’s 
150. Although the aeroplane has much greater eleva- 
tion powers, the dirigible far surpasses its weight lift- 
ing capacities.” 

Those “experts” of the pre-World War I period were 
slightly ‘off the beam” in judging the potentialities 
of the airplane. No doubt many of them have survived 
to witness its marvelous development. It is under- 
standable that they could not then Know that by 
World War II giant planes would circle the globe with 
breath-taking speed, transport troops all over the 
world and carry completely equipped and manned 
armored units into battle. Nor that in a peacetime 
world commercial airlines would become, like a straight 
line, the shortest distance between two points, carry- 
ing aS well as passengers, the U. S. mail, the life 
blood of business. 


9 t 7 1 Oe es 


Frank Godwin Mennell, Jr., weighed in on Wednes- 
day, April 7, thereby making William L. Schuster of 
Schuster and Ward, Inc., Chicago, a happy grand- 
father. Both father and grandfather are managing to 
bear up under their new responsibility and still keep 
the business going. Bill, Sr., says, “Frank Godwin 
Mennell, Jr., has already put his footprints to our con- 
tract, although he won’t join us until about 1963.” 
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CARBON PAPERS 
INKED RIBBONS 


Our men get around to many 
offices and retailers; perhaps 
they’re familiar with the same 
kinds of problems that you and 
your customers have. They can 
probably suggest short-cuts, sim- 
plifications, ete., that will ease 
the war-burdened personnel situa- 
tions both you and your cus- 
tomers are experiencing. 

Ask the Neidich Salesman ... . 
make it a habit . . . . there’s 
never any obligation! 


NEIDICH 
PROCESS 


NEW YORK: 117 W. 33rd St. 
SAN FRANCISCO: 779 Mission St. 
ST. LOUIS: 511 Locust St. 


BURLINGTON, N. J. 














Juma Savor 
FILE 


e Non- priority wood 
construction 


e Two Drawer — Top 
opens completely 

e "Two-Way" Com- 
pressor and Guide Rod 


e Letter and Legal Size; 
Olive Green Finish 


e Desk height 30!/,” 


e Shipment week or ten 
days. 
No. MF500G—Letter 


a ee $27.00 List 
No. MF600G—Legal 
Size ............$29.00 List 





F.O.B. Rockford, Ill. 


BUSINESS EFFICIENCY AIDS 


P. O. No. 258-J Skokie, Ill. 
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CARD INDEX CABINETS 
1 & 2 Drawer—3 x 5—4 x 6—5 x 8—Green 
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To MARGIN 
FOR ERROR 


In this coordinated war 
everything must be explicitly 
clear. When dictating cylin- 
ders are used, clarity in re- 
production is vital. Standard 
tested Cylinders have proven themselves tops in clarity, 
strength and clean-cut grooving. Write for “The Voice 
of the Dictating Machine.” 


for DICTAPHONES and EDIPHONES 


STANDARD 
RECORD COMPANY 


104-114 South Fourth Street, Brooklyn, N. Y. 
Cable Address: Stanrecord 
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FOR TH 
DURATION.... 


Due to uncertain conditions prevailing in 

* the industry we ask your kind cooperation. 
We have reduced our line to corrected 
top grain only. In selecting leathers from 
our book bear in mind that while we will 
try to qive you the leather you selected, 
we will substitute to the nearest color 
available at the time the factory begins 
to work on your order. We cannot advise 
you of the fact at that time, because by 
the time that is lost in correspondence 
that particular color leather may be out. 
No. 205—chair only No. 420—chair only 
No. 208—chair only No. 430—ottoman-legs 
No. 240—chair, sofa, to match styles above 

loveseat No.(s) 
No. 325)—78” sofa No. 615—chair (5 pipes 
No. 326)—chair in back) with springs 

(matches 325 sofa) as long as stock lasts 
No. 410—chair, sofa $144.50 LIST 
The following are wooden mechanism revolving 
chairs that revolve but do not tilt, also side arms 
chairs to match; 860- 865- 870- 880- 885- 890- 895- 
900- 940R—Typing posture chair upholstered back 
and seat (saddie Top Grain $40.00 LIST in Leather- 
ette $30.00 LIST—packed 2 to a carton. 


Also please note that orders having priority 
will be filled first. 


EMRLICH UPHOLSTERY WORKS 


+ + + + + + HH 





























520 W. 43rd St., New York City 


‘STEEX: 36TRONG. 
RO 
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TUBULAR CoIN WRAPPERS 


Stationers! It's your Line—Exclusively! 








SU 


N. B.--Time 
Saved-- 


24% 








"Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pirate your 
customers and cash in on your missionary 


work. 


Write for liberal discounts and sales help on: 


Lead Seals 
Seal Presses 
Teller's Moisteners 


Coin Wrappers 
Bill Straps 


Coin Bags i 
comma Bags Manual Coin Counters 
Draw String Bags Currency Racks 


Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 
Linen Shipping Tags Coin Storage Trays 
Downey Change Trays 


HANNIBAL, MO. 








THE C. L. DOWNEY CO. 
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Red Feather 


F Duplicating Inks 
Can Pass the Test! 


When you buy duplicating ink there are nine salient points to look 
for—Red Feather and Styleotype inks will measure up to every 
requirement of a perfect duplicating ink. If the ink you buy can 
qualify in all of the following points, then you have a _ perfect 
product. Red Feather and Styleotype inks qualify for: 











Intensity of color on high speed runs. 

Minimum drying time. 

The glass slab run test. 

Minimum of oil outline and undertone bleed test. 
The rubber test. 

Maximum number of copies per pound. 

Free from color and oil separation. 

Will not dry nor spread from under the stencil. 
9. Climate and weather proof. 


Engineered to perfection, they create “IMPRESSIVE IMPRESSIONS” 
HELP WIN THE WAR—BUY BONDS! 


7 


SOND Vim WN = 











GRAPHIC 
GELATINE 
ROLLS! 





An Active Ally 


on the 
for their outstanding quality, recuperative Production Front 


powers, uniformity and dependability. 
Made of fine materials they keep their fine 


In over thirty years GRAPHIC Duplicator 


rolls have earned an enviable reputation 


MUTSCHLER’S long experience in styling and building 


copying qualities over a long period. For SAMSON directors room and office rg gw | 
; business men has supplied the vital ™ ” tha 
all makes of duplicators. enables them to produce sturdy tables — a o- 
. » . not only to serve the war winners of today, but as well, 

HECTOGRAPHS AND REFILL the peace makers of tomorrow. 


composition in attractively lithographed Write for complete descriptive Catalog. 


containers. Two and four surface Oak 


suing MUTSCHLER BROS. CO. 


GRAPHIC DUPLICATOR CO. 
473 BROADWAY NEW YORK, N. Y. NAPPANEE, INDIANA, U.S.A. 
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DUPLICATING INK 


Our 45 years’ experience in the 
veateselttieoiitt a - MMe) MMEe Lt} o)bleletetete, 
inks enables us to offer you the 
etel=t-1m 0) dole bb Cette} alte etetede) (Rete 
where. 


Our PREMIUM INK is a high 
grade black ink that has the 
properties of Quick Drying and 
Minimum Penetration into the 
paper. The finest ink made for 
first class stencil duplicating 
work. 

BULLETIN INK fills the need for 
a jet black ink where price is 
a factor. Excellent results at a 
pestbebteelttes Me) Moles] 6 


VIM bel <M csletettticcelatta-To Mme tote (-) aan lel =I ol-t ate) eet 
supervision of Fred B. Canode. 


WRITE TODAY FOR SAMPLES AND PRICES!! 


INK SPECIALTIES CO., INC. 


531.S. LAFLIN STREET . . . . CHICAGO, ILL. 


SATISFACTION GUARANTEED OR YOUR MONEY BACK’ 











SPEED-MO...The Automatic 





Inking Pad 


The automatic inking surface re- 
leases ink only on pressure of 
stamp. Surface is self sealing 
against evaporation. 
A size and model for every need 
. with these 12 features 
Clear, Sharp 9. Super Large 


i. 
Impressions Ink Reservoir 
2. tong Lived 10. Cleans Stamp 
3. Sag Proof while inking 
4. Lint Proof 11. Full, Rich 
5S. Sweat Proof Inking 
6. Dust Proof 12. Can be re-inked 
7. Silent indefinitely; no 
8. Saves Rubber scraping before 
Stamps re-inking 


Send for catalog No. 141 showing 
many types of stamp pads. 


RIVET-O MFG. COMPANY 


95 JASON STREET 


ORANGE, MASS. 











QUALITY PRODUCTS FOR 75 YEARS 


Filing Supplies ¢ Loose Leaf Covers 
Paper Specialties « Office Equipment 
Originators of Modern Indexing 


AMBERG FILE & INDEX CO. 
1608 Duane Blvd 


Kankakee, III. 








OFFICE APPLIANCES 


EXPORTER 


BRITISH STATIONERY 


@ Published in Great 


Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. A number of 
lines advertised in 
this journal, how- 
ever, are not neces- 
sarily available for 
export at the present 
time. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 


SEND US THIS COUPON 





Name 


Date 





Address 


To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER, 

34, Bridge Street, HEREFORD, ENGLAND 

(Late of Grand Buildings, Trafalgar Square, London, W. C. 2.) 


Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


(Please attach your business card or letter-head) 
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RATION POINT REVOLVING STAMP KIT 
ss NO PRIORITY NECESSARY 


Send for our special circular on the Revolving Ration Stamp Kit, and material 
regarding hundreds of Priority Stamps carried on hand. 








| 








stamp handles at no extra cost. Over 1500 different stock stamps on hand for 
immediate delivery. 


Write Today for information regarding our Special Catalog Offer to Dealers on 
“Retail Catalogs,’ With or Without Dealer’s Imprint. 


BANKERS & MERCHANTS STAMP WORKS, Inc. 3229 sheffield Ave., Chicago, Il. 


CRAMER 


4 24 Page Notary Manual with Each Notary Seal. Dealers name imprinted on 














omy NS 
Dealers’ imprinted labels (No charge), The Comple te Line of 


on our efficient Type Cleaner assure 


repeat business. Write for discounts ° 
pre. pte Pod ture Seating. 





Martens Type Cleaner A Price for Every Purse in Our 3 Price Ranges 
Movin New York City CRAMER POSTURE CHAIR CO. 


ATLANTEAN DOU |Z te Compbellst. Kansas City, Mo. 























KEEP 


| Have You antira 


P ; WORKING FOR 
Bi t- 
a Friend or business acquain ve): ameoltha-tthi 


PER TYPiSe 


| 

| ance who might like to keep in touch 

| with office equipment by reading 
Office Appliances? lf SO, send us the Busy with War work, we still 


name, address and business and we will supply parts and service, to 


send a sample copy with our com- speed your typing. 
pliments. THE DAWN MFG. CORP. 


THE OFFICE APPLIANCE COMPANY ONISO on 
600 WEST JACKSON BOULEVARD, CHICAGO, U. S. A. HALL-WELTER CO., in ROCHESTER, N. Y. 























eee, \* Procisc PAPER TRIMMERS ~ 
~~ ae OUT TO TRIM THE ENEMY 
Re 7 n OIKPT GAP g: e) War production comes first. Our facilities are engaged 
0 dd Yi ; <i 4 100% in war work. We are doing our part to help win the 


war as speedily as possible. 

The situation is temporary. When the war is won we will 
again supply you with even finer PRECISE PAPER TRIMMERS 
me than before, and be glad to care for your needs as we have 
es . in the past. Just now, it's Yours for Victory. 


Precise DEVELOPMENTS CO. 


SUCCESSORS TO 


AMERICAN PHOTO LABORATORIES, INC. 


“ 


teh # 
Me gen We ” 
Bo te Ni 








RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. * 28 N. Loomis St., Chicago, Ill “te 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 
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ROLLING STORE LADDERS 
“A” Type Ladders . Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store- 
rooms. 

Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and utomatic Safety 
Brakes. 


New Literature Now 
Ready 





WRITE FOR IT, WITH 
PRICES AND DISCOUNT 


Manufactured by 


-D. COTTERMAN 








CHICAGO 


155 NO. UNION ST. 











OFFICE APPLIANCES 





MARK/LO 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent cel- 
lulose. We build to fit your particular need. Write 
ur for details. 


Markile Company, Mfrs. 


3633 8. Racine Ave. Chicago, U. S. A. 
















Wartime Restrictions Limit the Supply—but— 


eee ct WELTY’S ‘aur 


“TRI-FIL” SACLESS—ALSO SAC TYPES 


EE RY & £05700 


$5.00, $7.00, 
. 
$10 List 
Other Pens at $1.50, $1.75, $2.50, $3.00. Stocks limited and de- VRB 
liveries subject to completion of pens and unavoidable delays! 


SEND YOUR ORDER NOW! ANTICIPATE FALL NEEDS! 


ALL MAKES REPAIRED 


Gold Points—Sacs—Caps—Clips— 
Barrels—Fillers—Standard Prices 
Send all makes to one place— 


WELTY PEN CO. 


Pen Manufacturers Since (904 


38 SO. STATE ST. CHICAGO 












Including Conklin, 
Swan, Wahl, Welty, 
Sheaffer, Waterman, 
Moore and Parker. 

World's Largest Selection 


GOLD POINTS 





NON-RUBBER 


Typewriter 
Keys 


* 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 








330 Columbus Place 
Brooklyn, New York 








Speed Key Mfg. Co. ‘alm 














ALL THAT THE NAME IMPLIES! 


“Nuff — Sed” 
INKED RIBBONS 
CARBON PAPERS 


Write For Samples and Prices 


INTER-STATE 


RIBBON & CARBON CORP. 


Manufacturers 


2202-2210 SUPERIOR AVENUE, CLEVELAND, OHIO 





SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
torm. Sold on 10 day 
free trial basis. Nation- 
ally advertised| Write 
for details nowl 






Simply tip 
the card 
and copy 


3468 N. Clark St. 


Meilicke. Systems, Inc. Chicago, Ill. 














STARKRAFT 


STENCIL 
CORRECTION 
FLUID 








Every day, new users sing praises of 
its excellence and declare it to be 
THE FINEST FLUID in THE BEST 
PACKAGE. 
For full information, prices and 
samples, write 


STARKEY PAPER & SUPPLY CO. 
720 Delaware St. Kansas City, Mo. 
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DAYTON STENCIL 
WORKS CO. *oris™ 
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Specify — 


Waldon Rote Ehabou 


WoORLD’S 


QUALITY STANDARD 


They Correct Mistakes in Any Language 


—lasting satisfaction for your Customers 


V,,4 = oko n Me Sol - 1-1 - ba -see 20)- 0-0 2 - en Ol oe ee eee NEWARK, MEW Jermrsey, U. S. A. 











WAR COMES FIRST 


We're trying to keep all our friends 
supplied with adequate stocks of 


Planning Ahead 














MOORE PUSH - PINS, PUSH - LESS HARTER—pioneer manufacturer of posture chairs 
HANGERS and METLHED MAP- and other steel seating equipment—is co-operating 
TACKS. But sometimes it just hasn't to the fullest extent in war work. At present the 
been possible, due to war needs, Harter Corporation is not making its regular lines 
manpower and material shortages. MOORE of steel chairs for general distribution. However, 
If Se ae a to get " research—post war planning—is being continued. 
esha d sehcheser beara When vital raw materials are again available Harter 
re bend Leg ae ae ae PUSH-LESS HANGERS will ob mon oponnc chairs—advanced in design 
smartiy styled in steel, 


assured, though, that we are doing 
everything possible to keep produc- 
tion geared to your needs. 


MOORE PUSH-PIN CO. 
Since 1900 
113 Berkley Street, Philadelphia, Pa. 





METLHED MAPTACKS 


PUSH-PINS 











LARGEST 


AMERICA'S 


PRODUCERS of 
Genuine Engraved 


STATIONERY 


DEALERS WANTED 


Letterhead Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 

















HARTER CORPORATION 
STURGIS, MICHIGAN 
York, 354 Fourth Chicago, 14 Jackson Blvd. 


—Buy United States War Bonds— 


BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passhooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 


Veu 


{ve. 











Write for samples and prices. 
Full particulars on request. 


AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 











Acme No. 1 Saddleback h 


STAPLES FLAT 545,00 


OR SADDLE WORE 


i 
Zk 
AS] 
Adjusted Instantly 


ACME 


STAPLE 
COMPANY 


1648 Haddon Ave. 
CAMDEN, N. J. 


reach. 


and special capacity staplers, 
in the Silverstreak Folder. 











Handy for offices or small binderies—uses 
4, 5/16, % and 1/2” leg length staples 
without mechanical change and has 1|2” 
Saddle back and flat interchange- 
able tables are standard equipment. Com- 
pare the Acme Silverstreak Line of standard 


as shown 


Also Mfr. ACME No. 1—No. 2—SURESHOT—MIDGET—-SIMPLEX 





MAGIC FLOW 


An Excellent 
Duplicating Ink 
Duplicating Stencils 
Correction Fluid 


c 
San 


CONTINENTAL 
INK COMPANY 


569 W. Van Buren St., Chicago 


ples and prices upon request. 
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LAST YEAR’S BONDS GOT US 





OFFICE APPLIANCES 


STARTED 








Last year saw nearly 30,000,- 
000 workers voluntarily buy- 
ing War Bonds through some 175,- 
000 Pay-Roll Savings Plans. And 
buying these War Bonds at an 
average rate of practically 10% of 
their gross pay! 

This year we've got to top all 
these figures—and top them hand- 
somely! For the swiftly accelerated 
purchase of War Bonds is one of 
the greatest services we can render 
to our country .. . and to our own 
sons ,. . and our neighbors’ sons. 
Through the mounting purchase of 
War Bonds we forge a more po- 
tent weapon of victory, and build 
stronger bulwarks for the preserva- 
tion of the American way of life. 


“But there’s a Pay-Roll Savings 


Plan already running in my plant.”’ 

Sure, there is—but how long is 
it since youve done anything about 
it? These plans won't run without 
winding, any more than your watch! 
Check up on it today. If it doesn’t 
show substantially more than 10% 
of your plant's pay-roll going into 
War Bonds, it needs winding! 

And you're the man to wind it! 
Organize a vigorous drive. In just 
6 days, a large airplane manufac- 
turer increased his plant's showing 
from 35% of employees and 214% 
of pay-roll, to 98% of employees 
and 12% of pay-roll. A large West 
Coast shipyard keeps participation 
jacked up to 14% of pay-roll! You 
can do as well, or better. 


By so doing, you help your na- 





THis SPACE 18 A CONTRIBUTION TO AMERICA’S 


tion, you help your workers, and 
you also help yourself. In plant 
after plant, the successful working 
out of a Pay-Roll Savings Plan has 
given labor and management a 
common interest and a common 
goal. Company spirit soars. Minor 
misunderstandings and disputes 
head downward, and production 
swings up. 


War Bonds will help us win the 
war, and help close the inflationary 
gap. And they won't stop working 
when victory comes! On the con- 
trary—they will furnish a reservoir 
of purchasing power to help Amer- 
ican business re-establish itself in 
the markets of peace. Remember, 
the bond charts of today are 
the sales curves of tomorrow! 


‘Now do your best! 


ALL-OUT WAR EFFORT 
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Today —_/ 


A SYMBOL OF PROGRESS 


This year marks the completion of 40 years of service to the trade, to schools ’ 
and colleges, to offices and industry. 

Four decades ago, T. A. Heyer started to manufacture duplicators and supplies. 
Then, the industry was relatively small, methods were slow, production limited 
and duplication crude. 

Today!—Heyer Duplicators hum with speed—oper- 
ate automatically—turn out thousands of clear, clean 
copies. Constant improvement during these forty 
years in Heyer Duplicators as well as Heyer Quality 
Supplies has symbolized progress and outstanding 
leadership. — 









ALWAYS 








| SS 
at! My On the 5th of July, 1918, 
2 —- Underwood Typewriter 
No. 3-12-238134 went to 
work for Savage Arms... went to work 
helping to produce machine guns. 
today. that same typewriter has been 
re-enlisted, and is again in daily use in 


the same plant doing the same kind of 


work it did twenty-five years ago. It is a 
veteran of two world wars. 

Also a veteran of two world wars is the 
name Underwood itself. In 1917 and 
1918, many thousands of machines bear- 
ing that name served behind the battle 
lines in France. Many other thousands 
served on the production front in this 
country. 

Now, in 1942 and 1943, history repeats 
itself, except that, as a veteran in World 


| 





This Underwood helped make machine guns in 1918 and is 


ss The New York Times. 


WILSON DECLARES AGAINST 4 HALF-WAY PEACE: 
AUSTRALIANS AND AMERICANS CAPTURE 1,500; 
TAKE HAMEL; FRENCH GET 1,000 PRISONERS 


ee 


doing the same thing today 





— 
Times on 
{s reer 


n, Utica, N.Y. 


Underwood Elliott Fisher Company 





War II, Underwood is giving even greater 
service. Long before it began, more than 
five million oflfice-size Underwood Type- 
writers had been produced and sold, 
many of which were ready for action 
when the emergency came. 

Behind the battle lines. ..on the pro- 
duction front...ashore and afloat... the 
vast army of Underwood Typewriters is 
a key factor in the all-out Victory effort. 
Underwood Elliott Fisher Company. 


One Park Avenue, New York, N. Y. 


\ U.S. ¢ r ( 
V fir s—G Par { 
( i Prin VM 
] 
. + * 
Do your the 2nd War Loan Drive—“They 


wive their es, you lend your money!” 









